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Ml Place is presenting a 
trunk show of Call fashions 
from Lynn Kohls, 
Christian Dlinares, 
Pamela Dennis and many 
others on 
June 7th & 8th, 
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813 N. Harbor Blvd. 
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992-1960 
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Wtwy., Suite A 
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831-0566 
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Despite exorbitant fees and a 
glut of developments. Orange 
County remains a popular 
destination for retirees. 
By Howard Kim 
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Anaheim's King's Meadow homeowners began 
discovering evidence of faulty construction in their 
homes. So they filed suit — and won. 
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Cover photography ofTia Carrere 
shot exclusively for Orange 
Coast magazine by Stephen 
Harvey. Art direction and styling 
by Liliana Cartelli. Hair and 
makeup by Sharon Gaultfor 
Cloutier, Los Angeles. Nail 
grooming by The Nail Affair, 
Newport Beach. Bustier courtesy 
of Mi Place, Fullerton and 
Laguna NigueL 
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"Ambassador of the Streets' 



Bronze. Lifesize 



J. SEWARD JOHNSON JR. 

A MAJOR EXHIBITION OF SEWARD JOHNSON'S LIFE-SIZED BRONZE SCULPTURES 
WILL BE ON PUBLIC VIEW DURING THE VENICE BlENNALE. AND FOR THE MONTHS 

June. July AND August. The site of this exhibit will be the Palazzo Querini 
Stampalia. 



SCULPTURE PLACEMENT, LTD. 



P.O. BOX 9700. WASHINGTON. D.C. 200t6 TELE 202.362.9310 FAX 202.944/4416 
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Short Cuts 



Hot Lips Calling 

TECHNOMAN 



If you turn on your computer and find 
yourself surrounded by messages from Hot 
Lips and TechnoMan or Charles 285 and Gail 
315, you've probably stumbled upon a 
Bulletin Board System (BBS). 

A BBS is a computer that can be accessed 
by another computer using a telephone line 
and a modem. While this 
permits access to electronic 
mail (known as "e mail"), 
the BBS also houses net- 
working information for 
singles, video game freaks, 
artists, shut-ins and bored 
executives. CompuServe, 
Prodigy and GEnie are 
three of the better known 
examples of national BBSs, 
officially called "online in- 
formation services." 

There are nearly 200 
BBSs in Orange County 
alone. Most are operated as 
hobbies and provide their 
services at no cost. Scores 
of subjects are addressed, 
including astrology, motor- 
cycle repair, AIDS educa- 
tion, music, wine, weather, 
firefighting, religion, car- 
tography, sports and "so- 
cial introductions." There is 
even a BBS devoted exclu- 
sively to Sherlock Holmes, 
where amateur sleuths can brush up on the 
detective's lore or get the location of official 
societies and purveyors of Hohnesian trin- 
kets and memorabilia. 

The most popular feahire of a BBS is often 
its file library, where users can obtain infor- 
mation pertaining to the subject of a specific 
board, such as Star Trek transcripts, current 
satellite weather maps and AIDS informa- 
tion. There is also free "public domain" soft- 



ware or "shareware"; the user pays only to 
access the information software. 

Until recently, BBS interaction was con- 
ducted via messages left on the board. But re- 
cent developments now allow direct interac- 
tion, where one caller can correspond 
immediately with another. What is typed on 
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one screen appears instantly on the other via 

the BBS. In some cases, up to a dozen people 
can participate in a single conversahon, all 
from the privacy of their home or office. 

The new technology has also spavmed so- 
called "social" BBSs, where the subjects range 
from long-term friendships to serious match- 
making. Users are asked to fill out a question- 
naire that can be "browsed" by others and 
used to "match" them to those with similar 



tastes and interests. Some social boards offer 
more than 100 lines for group and private 
"chatting." First names (and a number) or 
colorful pseudonyms (or "handles") are de 
rigueur since last names are not allowed. 
There are about a dozen social boards in 
Orange County; several of them sponsor 
monthly dinners or family 
beach parties, where Hot 
Lips can see TechnoMan 
and 285 can meet 315. 

Finding BBS phone 
numbers can be a chal- 
lenge. While The Orange 
County Register occasional- 
ly publishes numbers in its 
Monday business supple- 
ment, the most compre- 
hensive listings — more 
than 100 with a one-line 
description— can be found 
in Coast Compute, a free 
monthly magazine avail- 
able in computer stores, li- 
braries and supermarkets. 

Here's some advice for 
BBS users: 

•While most boards are 
free, telephone toll charges 
can get expensive. Know 
the costs before dialing. 

•Don't worry about 
computer compatibility. 
The modem allows any 
computer to talk to any other. 

•Although BBSs were the original trans- 
mission points for computer viruses, inexpen- 
sive antiviral programs are available from 
any computer store or even free from many 
BBSs. 

• Be patient. Each BBS has its own design 
and pace. Find one you are comfortable with 
and use it to learn the ropes. 

—Robert Vaughn Young 
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Drivable Art 



The style evokes PiccDsso's cubist period, 
with earth-tone acrylic paints depicting a fe- 
male driver and male passenger racing 
dovm a highway. The passenger holds on 
tightly while paperwork escapes from his 
briefcase and catches the wind. 




Art connoisseurs woni find this unusual 
painting hanging in a museum or art 
gallery. This creative design was hand- 
painted onto the surface of a Mazda MX-3 
sports coupe by art student Maria Cosolena, 
0 junior at Moore College of Art and Design 
in Philadelphia. 

Out of 250 entries from aaoss the nation, 
two finalists were brought to the Mazda 
Research and Development Center in Irvine 
last January, where they transferred theii 
designs onto 32,652 square inches of steel, 
glass, rubber and chrome, turning ordinary 
cars into extraordinary works of art. 

The internship at Mazda has been an in- 
aedible experience," says Casalena. "Tve 
had access to actual designers to help me 
complete my concept, yet I've had total 
artistic control." 

Casalena's winning design earned hei a 
new Mazda MX-3 and $1,000. The "Cubist 
Car" is currently on tour at auto shows 
around the country. The nmner-up, titled 
"Koi Car," was designed and painted by a 
California industrial design shident, Patrick 
Hebert of the Art Center College of Design in 
Pasadena. Brilliant orange, red and yellow 
fish are depicted swimming oaoss the sur- 
face of the car against a dark background. 
Hebert was awarded $1,000 for his design. 

—Christie Costanzo 



The NewNational 
PASTIME 



Sometimes you want to go where ev- 
erybody knows your game. The new 
National Sports Grill & Bar in Buena 
Park is more than a glorified bar/restau- 
rant with a sports theme— it's a meeting 
place for sports enthusiasts, professional 
couch potatoes, pool shark wannabes 
and sports trivia fanatics. 

First-time visitors are given a tour of 
the bar, which is designed with a base- 
ball-park motif, so they won't be con- 
fused by the baseball lingo that is used to 
describe everything from the pool room 
to the restroom. The waiters and wait- 
resses are referred to as "pitchers," and 
the food is prepared at the "Pitcher's 
Mound." In the "Club House," 12 tour- 
nament-sized pool tables are available 
for rent. Thirsty pool players wdll find 35 
brands of beer available in the "Bull 
Pen," with 



SPOUTS 




"Fullback 
Ribs"— a rack of 
baby-back pork 
ribs served 
with a "line- t 
man's" por- J 
tion of fries. " 

Armchair 
quarterbacks will 
think they've gone to viewing heaven 
when they see Hie 45 television monitors 
that dot the "ballpark." Three satellite 
dishes pick up virhially every sporting 
event in the nation, including pay-per- 
view events such as major boxing match- 
es. For sports trivia experts, interactive 
trivia games are broadcast up to 19 times 
a day on various television monitors 
throughout the bar and restaurant. On 
Tuesday and Thursday afternoons, they 
can also compete against sports bar pa- 




15 brands on tap and premium la- 
bel alcohol for well driiiks. 

The restaurant section, known as the 
"Bleachers" and the "Field Boxes," 
serves a variety of food with names like 
"Bats & Balls," "Hula Bowl" and 



bons aaoss the country for prizes in na- 
tionwide sports trivia contests. 

The National Sports Grill & Bar is lo- 
cated at 5970 Orangethorpe Avenue in 
Buena Park. For information or reserva- 
tions, call 523-0803. —Christie Costanw 
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For a comprehensive catalog ($10) write to 
Haddonstone USA Ltd. 5622 Engineer Drive, Huntington Beach, Ca. 92649, USA. Telephone: 714 894-3500 Fax: 714 894-5615 
Haddonstone Ltd, The Forge House, East Haddon, Northhamptom NN6 8DB, England. Telephone: 0604 770711 Fax: 0604 770027 
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R.I.E: 

The Rhythm Cafe 

At least Curt Olson and his partners 
dreamed big. The Newport Beach developer 
decided to open 550- 
seat rock clubs in 
Santa Ana and Son 
Diego on the same 
night, hoping to 
dominate the South- 
ern California club 
scene. 

The Santa Ana 
Rhythm Cafe 
opened last Hallow- 
een eve. The music cooked for five months 
as names like B.B. King and Los Lobos took 
to the stage each week. But while the club 
was well-financed, few gigs were sellouts. 
Sadly, the Santa Ana club closed in March 
within three weeks of its San Diego sister. 

Reflecting on the cafe's demise, Gary 
Folgner, owner of the Coach House in San 
Juan Capistrano, says, "If the economy was 
flourishing, it might have made sense to do 
what they tried to do." — fiicfberwein 

Only in Orange County: 

Beepers for Diners 

The recently opened Cheesecake Factory 
at Fashion Island is a popular place, So pop- 
ukn, in fact, that waits for tables can be as 
long as half-an-hour. Which is why 




hostesses 
are issuing diners with beepers 
and sending them shopping. The pager lets 
them know when their table is ready. 

—EiicEbemein 



15 Minutes: 
ROBERT BOBB 



"Are they still saying bad things about 
me?" asks former Santa Ana City 
Manager Robert Bobb on the phone from 
Richmond, Virginia. He's working on a 
city budget presentation at 10:30 at night 
in his current city manager post, 
and he's amazed that anyone in 

Orange County still re- 

memijers hiim. 

Bobb's efforts are hard 
to forget. When he became 
Santa Ana City Manager in 
1984, his shadow couldn't 
have loomed larger. He was 
an African-American hold- 
ing one of the most challeng- 
ing jobs in local politics, and 
he was becoming a nationally 
recognized "image-maker" in 
municipal government after 
redefining the Midwest's view 
of Kalamazoo, Michigan. 

He was puzzled that Santa 
Ana, a city more populous 
than Salt Lake City and 
Charlotte, was so little known. 
So he applied the advertising 
concept of "positioning" to 
Santa Ana's promotion and 
redevelopment efforts. Ac- 
cording to posihoning princi- 
ples, a city is a product to 
sell, with specific benefits to 
local and national audi- 
ences. It should be "fa- 
mous" for something. 

To make Santa Ana fa- 
mous, Bobb staged all sorts 
of galas. He started an annual 
Christmas parade, a "Great American 
Talk Festival" where nationally ac- 
claimed speakers came to town for a 
week, and the short-lived Wine and 
Harvest Festival, a regional celebration of 
jazz and wine tasting. 

Not everybody Uked the plan. Santa 
Ana Vice Mayor F Lee Johnson labeled 
Bobb's marketing sh'ategy a "Hollywood 
mentality," remarking a few weeks after 
Bobb's departure: "We discovered we 



were busting ourselves to sell Santa Ana 
to the world, and now we just want to 
sell Santa Ana to the people who live 
here." 

"You hy to sell yourself in both places 
if you want to be in the major 




leagues," counters 
Bobb. 

After he accepted the Richmond job, 
Bobb's deh-actors dismantled the city's 
entire marketing and communications 
department. 

He says he wouldn't mind coming 
back to California— but not soon. When 
he's told his name hasn't been seen in the 
paper for years, his only comment is, 
"Outstanding." —Eric Ebemein 
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Bie.der.mei.er 

_e^, itU the modt difficult tftyle to itpelL, but if you purchtute 
an entire office, complete with wainscoting and coffered ceiling, 
we'll ftupply you with fUufh cardti to help you learn. 
If you buy a honie theater in thui fftyU, we'll provide perttonal t^pelling instructions. 

And if your purchase is large enough, 
you 'II be free to call us any time to have us spell it for you. 
Biedermeier, Art Nouveau, Rococo Southwest, Louis XVI, Empire, Neoclassic. . . 
we not only know how to spell all of these styles 
but how to create works of art in them. 

^asterworks in wood. . .for every room in your house. 



PERFECTION 



CUSTOM WOOD DESIGNS 



1570 Lewis Street. Anaheim. California 92805 714. 778.8904 fax 714. 778.0330 
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Re-Joyce 



It has become a tradition foi literary 
scholars to meet annually to discuss the 
works of Irish modernist James Joyce. In 
even-numbered years, the Joyce sympo- 
sium takes place in European cities, and in 
odd-numbered years, North America hosts 
the conference. This year, DC Irvine orga- 
nizes the celebration, dubbed California 
Joyce. Planners hope to attract between 
400 and 600 modernist scholars and Joyce 
j aficionados to discuss and celebrate the 
works of the writer who is considered by 
many to be the pioneer of the modern 
I novel. 

1 The conference will offer a program of 
I panels, papers and speakers, including 
i Joseph ^ck, producer of the 1967 film of 
g Joyce's most celebrated novel Ulysses, and 
1 Australian novelist Thomas Keneally, distin- 
I guished professor of English at UCI. "For 
I academics, this is a very special event," 
I says Margot Norris, professor of English and 
I contemporary literature at UQ. "But anyone 
1 is welcome to attend. We ore especially en- 
I couraging non-scholars and ncm-ocad^nics 
I to participate in the conference." 
^ In one special event, Irish stage, film and 
I television star Fionnula Flanagan plans to 
§ read the last chapter of Ulysses in its entire- 
I ty, something that has never before been 

^ done onstage. 

Pa_ Additionally, 
the UCI dra- 
ma depart- 
ment will pie- 
sent a read- 
ing of Joyce's 
only (day, Ex- 
iles. The final 
day of the con- 
ference will fo- 
cus on "Joyce 
Modernism 
and the Sodd 
Function of 
Art." 

I California 

' Joyce will tcdce 

place June 22 

through July 2. Fot tickets and moie infcxma- 
tion, caU 856-7443. ^PbUie Gautsch 



Remembering the 
HOLOCAUST 



"Never, never, never again," were the 
emotional words Harry Fern used to 
conclude his speech at the opening of the 
Rosen Holocaust Center of Southern 
California seven months ago, the first 
Holocaust center in Orange County. Fern 
is a German-bom Jew who, at 18, wit- 
nessed the events of Krisiallmcht (Night 
of Broken Glass), which many con 
sider a key date in the Nazi plan 
to exterminate European 



grams, workshops and commemorative 
events aimed at fighting hate and bigotry 
through Holocaust awareness and 
education. 

"Gang violence and the riots in Los 
Angeles continue to demonstrate the 
dire straits our community is in. Life is 
too precious for us to stand idle 
when faced with ignorance and dis- 
crimination," says Sladek, who 
survived the Holocaust with his 




Jewry. 

The Rosen Holocaust Center 
is named after Orange County 
residents Hy and Rose Rosen and 
is housed in the Tustin facility of 
the Jewish Federation of Orange 
County. The center's purpose is to 
keep aUve the memory of the 6 million 
Jews and more than 2 million non-Jews 
who died during World War 11 because 
of ignorance and discrimination. 

"History will act as a teacher," ex- 
plains Executive Director Osi Sladek, a 
Holocaust survivor and the driving force 
behind the Rosen Holocaust Center. "We 
aim to sensitize people to the danger of 
the recurrence of violence such as that 
during the Holocaust and to preserve the 
rights of all people, regardless of race, 
creed, sexuality or religion through the 
memory of man's ir\humanity against 
man." 

Today, the fledgling Rosen Holocaust 
Center is embarking on a number of pro- 



parents by hiding in the 
snow-covered mountains of 
Slovakia. "We all have the right 
to live freely, and this center will 
work to remind people of that fact." 
Among the center's educational of- 
ferings is an ongoing series of work- 
shops designed to train potential speak- 
ers who wish to become part of a 
speakers bureau. As this human resource 
grows and develops, speakers will be 
available through die Holocaust Center 
to lecture at clubs, schools and other or- 
ganizations. The center is also an archive 
for literature, videocassettes, pho- 
tographs and artifacts collected from 
concentration camps and from Holocaust 
survivors, plus support materials for ed- 
ucational institutions. 

To learn more about the training 
workshops, upcoming events and com- 
munity outreach programs, contact the 
Holocaust Center at 259-0655. 

—Christie Coslanzo 






Introducing the 

Khaki Collection 



DIRECT DESCENDENTS of the thou- 
sands of timepieces Hamilton made for 
the U.S. Armed Forces during World 
War II, the Khaki Collection re-creates 
a fabled era— an era when appearance 
was essential, but endurance and per- 
formance were everything. 

Rugged and good-looking. Exactly 
right for the way you live right now. 
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Coflective Thoughts 




With its annual crop of 
weddings and gradua- 
tions, June is filled with 
beginnings and endings. 
Author Calvin Trillin 
once observed that "ev- 
erybody is who he was in 
high school"— an unset- 
tling thought for some of 
us. Here is what Orange 
Countians are saying this 
month. 

"When you sunbathe, 
your body holds 600 extra 
calories that would nor- 
mally be burned off. 
That's because the body is 
absorbing the warmth of 
the sun's rays instead of 
working to heat itself. 
Those calories go toward 
fat production."— Per- 




sona/ trainer Denise Saroer 
of Corona del Mar 



"Although I'd love to 
see it, John Wayne Air- 
port will not be moving to 
[the] EI Toro Marine 
Corps Air Base. I do fore- 
see some use of El Toro by 
commercial air carriers. 
I'd also like to see the car- 
go carriers, like UPS, in 
there. [Such uses] could 
have an even greater fi- 
nancial benefit to Orange 
Coimty than the present 
one as a military base. 
You'd see an explosion of 



business and support ser- 
vices—perhaps even 
some hotels— around EI 
Toro."— T/iomfls C. Ed- 
ward, president of the 
Airport Working Group of 
Orange County, Newport 
Beach 

"I've never had a 
hang-up about women in 
police work, flying com- 
bat or as president of the 
United States. And I've 
never been reluctant to 
hire women. We've had 
[female] narcotics officers, 
K-9 officers and motor- 
bike officers. 

"Living in a communi- 
ty that is very sensitized 
to treating people as hu- 
man beings first has made 
my job of implementing 
the policy a little easi- 
er."— Laguna Beach Police 
Chief Neil ]. Purcell jr., who 
pioneered his department's 




sexual harassment polio/ 10 
years ago 



"Baseball is probably 
in a bit of trouble, though 
this has happened before. 
Back in the 1960s, you 
heard people complain- 
ing that the game was too 
slow. So baseball made 
some changes to add a lit- 
tle excitement. Of greater 
concern is the fact that the 
age of the real fan is rising 
to [that of] middle age 
and elderly Young people 
identify with it as enter- 
tainment. They follow it 
until they marry and have 
children and then go off 
to something else. 
Whether this group will 
come back is hard to 
say"— Did Beuerage, pres- 
ident of the Alan Roth 
Chapter of the Society for 
American Baseball Research 
(SABR), Placentia 



"Koi get fairly tame. 
They can be trained to do 
tricks, such as swimming 
through hoops, and learn 
to recognize individu- 
als—especially the person 
who feeds them regular- 
ly."— Koi and goldfish 
farmer Joe Akiyama of 
Westminster 

"Traditionally, our pa- 
triarchal religions hold to 
the idea that our bodies 
get in the way of drawing 
nearer to God. Taboos on 
adorning our bodies and 
the promotion of celibacy 
reflect that attitude.. .as 
does the way we view 
prostitution. Prostitution 
is about power. For a 
man, it's the power of 
purchasing another per- 
son for his pleasure; for a 
woman, it's the power of 
naming the price of a 
commodity — her 
body."— Educator Linda 
Culbertson speaking in 
Newport Beach 

"Our program with 
Los Angeles youth is con- 
tinuing, though it is sea- 
sonal. Right now, we have 
80 students from the first 
A.M.E. Church in South 
Central L.A. and 50 from 
the Compton area. What 
we've found is that youth 
are the same every- 
where—they're just an ex- 
cellent group of kids. 

"One of our concerns 
was that it's a great dis- 
tance to come for a job, 
even though we provide 
[traiisportation]. But that 
hasn't made a differ- 
ence." — Greg Albrecht of 
Disneyland 



"I went to an incredi- 
ble high school, a country 
day school in Buffalo, 
New York. 

"It [offered] progres- 
sive education, which 
meant you could do 
whatever you wanted 
whenever you wanted to 
do it. We structured our 
own classes, accessed lo- 
cal universities and 
worked at whatever level 
we wanted to. 

"I took those [skills] 
into my future: the ability 
to structure my own life 
and wants, and to get 
whatever I want out of 
my learning experi- 




ences." — Financial busi- 
ness consultant Gail T. 
Waterman of Lake Forest 



"After Rodney King 
spoke, the Black Students 
Union thanked us for re- 
specting its wish to hear 
him. Not surprisingly, we 
received a handful of calls 
not supporting our deci- 
sion. But as time went by, 
we received other calls 
saying, 'This is what the 
Constitution is all about. 
We're glad you did 
it'"— Diane Thomas of the 
Santa Ana Unified School 
District 

— Quotes compiled by 
Jean Hastings Ardell 
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"When you are as gentle as the wild ones... 
They will he tame." 



BRUCE TURNBULL • SCULPTOR 
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OC Escape: New York 




The trouble with New 
York is that it has been the 
poster child of the slow 
news day for too long. 
One of the world's truly 
great cities has been re- 
duced to a caricature of 
rampant violence and fes- 
tering trash, a modern- 
day Gomorrah whose 
potholed streets are car- 
peted with vagrants and 
the mentally unstable. 
And Central Park? At 
best a bleak dustbowl, at 
worst the playground of 
murderers, muggers and 
rapists waiting to prey on 
the few beleaguered New 
Yorkers who haven't yet 
fled the cit)'. 

If you haven't been to 
New York lately, you're in 
for a surprise. The streets 
are clean, the buildings 
sparkle, the cars glisten 
and, as soon as you pull 
out your tourist map, 10 
impeccably dressed New 
Yorkers will converge on 
you, hotly discuss the 
best way for you to get to 
where you want to go, 
and even decide which 
one of them should ac- 
company you to make 
sure the shopkeepers 
don't rip you off and the 
subway doors don't close 
on you. The subway, by 
the way, also gleams. The 
decaying, graffiti-laden 
cars are a thing of the past 
(they seem to have been 
shipped en masse to Hol- 
lywood as props for all 
those New York-as-hell 
movies); today's subway 
cars are new, clean and, 
yes, safe to ride. 

New York, as New York- 
ers have always known, is 



the destination for grown- 
ups who want a grown- 
up vacation. If Broadway 
is too broad-based for 
you, there's enough hap- 
pening off Broadway to 
satisfy anyone, from the 
off-the-wall performance 
art of the Blue Man 
Group to the high-camp 
romp of Lipsynka's "A 
Day in the Life," which, 
as one critic put it, is 
"more Dada than drag." 

There's more to music 
in New York than the 
world's best opera at the 
Met. Check the daily list- 
ings in the Ntic York Times 
to see who's singing at 
the local cabarets— you 
might just catch Lesley 
Gore still laying 'em in 
the aisles 30 years after 
I "It's My Party." And if 
' you're in town on a 
Sunday, join one of the 
tours that take you to 
hear the soul-stirring 
sounds of gospel singing 
in Harlem. Top the expe- 
rience off with a coro- 
nary-inducing meal in 
one of the neighborhood 
diners. (If the idea ap- 
peals to you but the trip 
into Harlem doesn't, try | 



the gospel Sunday brunch 
at Lola's in Greenwich 
Village.) 

when the great travel- 
ing art exhibits of the 
world— from the trea- 
sures of Tutenkhamen to 
the glorious Renaissance 
can\'ases of Andrea Man- 
tegna— land in the United 
States, they inevitably 
kick off their American 
tour at the incomparable 
Metropolitan Museum of 
Art, the largest art muse- 
um in the Western Hemi- 
sphere. Don't miss the | 
new Rodin sculpture gar- 
den terrace; whether Ro- , 
din appeals to you or not, 
the view of Central Park 
and its mantle of sky- 
SCTapers is one of the best 
in New York. Across the 
street, the newly opened 
Guggenheim is the talk of 
the town, as much for the 
stunning remodeling job 
that has enhanced Frank 
Lloyd Wright's vision as | 
for the iconoclastic ex- ' 
hibits being mounted. 
And if you can't afford 
the S2 entry fee at New \ 
York's other 150 muse- 
ums, visit the Forbes 
Galleries for free and gaze i 



at billionaire Malcolm 
Forbes' stunning collec- 
tion of Faberge eggs, 
miniature soldiers and 
other toys. 

Too much culture and 
too little time? There's not 
a bad meal to be had at 
any of New York's 14,000 
restaurants, where the 
service comes with atti- 
tude at no extra charge. 
And after the obligatory 
visit to Bloomingdale's 
behemoth department 
store, stop by the refur- 
bished Henry Bendel on 
Fifth A\'enue to gape at 
the magnificent Lalique 
crystal windows and see 
where the soigne New 
York set goes to shop. 

There are plenty of 
only-in-New York thrills, 
too. Forget riding to the 
top of the Empire State 
Building; for an up-close- 
and-personal \'iew of the 
world's favorite skyline, 
try a 20-minute helicopter 
ride around Manhattan. 
For those who like their 
excitement closer to the 
ground, the visitors gal- 
lery at the New York 
Stock Exchange on Wall 
Street offers a bird's-eye 
view of the truly frenzied 
activity on the trading 
floor 

And then there's Cen- 
tral Park. The sylvan idyll 
in the heart of the city be- 
came the ultimate meta- 
phor for New York's vio- 
lence with the \ icious 
1987 gang attack on the 
female stockbroker who 
became known simply as 
The Central Park Jogger 
The savageness of the 
rape and beating that left 



her near dead appalled 
the countr\'. It also galva- 
nized New Yorkers to re- 
claim their beloved park. 
In a turnaround that 
would be remarkable 
anywhere but in the Big 
Apple, Central Park is 
again one of the world's 
greatest city parks— and 
probably one of the safest 
places in New York. 

Most tourists know 
Central Park only by its 
periphen,'— they skirt it as 
they head up Fifth Ave- 
nue toward the Met, they 
glimpse it as they stand in 
Grand Army Plaza and 
ogle the opulent Plaza 
Hotel. But few of them 
experience the park's 
charms from the inside. 
The leaf)' glades, precious 
stone bridges, velvety 
green dells and rush- 
fringed ponds are redo- 
lent of the idealized 
English countryside. Yet 
e\'ery moss-covered rock 
and leafy bower is the 
creation of man, a feat 
that becomes more and 
more remarkable as you 
wander through the 843 
acres that make up "the 
lungs of New York." 

Thanks to the Central 
Park Conservancy— 
which has raised more 
than S64 million in pri- 
vate donations over the 
last 10 years— the Bethes- 
da Fountain and Terrace, 
the Belvedere Castle and 
innumerable lawns, flow- 
er gardens and other park 
facilities have never 
looked better. The ani- 
mals in the famous Cen- 
tral Park Zoo are now 
housed in more natural 
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habitats, and the chic new 
Boathouse Cafe overlooks 
the lake. And thanks to a 
cash infusion from bil- 
lionaire Donald Trump, 
the WoUman Skating Rink 
has reclaimed its title as 
the rink (ice in winter, 
roller in summer) with the 
best view in the world: the 
skyscrapers of Fifth Ave- 
nue looming above the 
thick foliage of the park. 

There's no greater 
place to watch New York- 
ers at play than Central 
Park, where every week- 
end thousands of them 
come to picnic, play ball, 
juggle, promenade, take a 
nap, jog, hold a jam ses- 
sion, play chess, romance 
each other and even take 
their first steps. Beatles 
fans make the pilgrimage 
to Strawberry Fields, a 
teardrop-shaped memori- 
al grove created by Yoko 
Ono in memory of her 
husband, John Lennon. 
Theater buffs head for the 
Delacorte Theater, home 
of the late Joseph Papp's 
New York Shakespeare 
Festival, where perform- 
ances are free throughout 
the summer. And chil- 
dren love watching the 
antics of penguins and 
monkeys at the five-and- 
a-half-acre zoo complex, 
and then going next door 
to the Children's Zoo to 
visit with Stardust the lla- 
ma and Godzilla the igua- 
na. Indulge yourself and 
ride a horse-drawn car- 
riage through the park; 
for around $20 for a half- 
hour tour, you'll travel in 
style, see it all and get an 
earful of colorful anec- 



With all that New York 
has to offer, it's the perfect place 
for a grown-up vacation. 




Cafe Botanica at the newly refurbished Essex House 



dotes from your top-hat- 
ted driver. 

If you lose your heart 
to Central Park, then the 
newly refurbished Essex 
House hotel, which sits 
squarely across from the 
park on Central Park 
South, is for you. Make 
sure you ask for a room 
on the eighth floor or 
higher so you get the 
most from the hotel's bil- 
lion-dollar view of Man- 
hattan and her park as 
they change throughout 
the day— shrouded in 
morning mist, golden un- 
der the setting sun and 
rimmed by the brilliantly 
lit skyline at night. 

The Essex House has 
been a New York land- 
mark since its gala open- 
ing in 1931 as the city's 
tallest and largest hotel. It 
became an instant fa- 



vorite of the celebrity 
crowd and for years was 
known as the home of 
Casey Stengel, Bing 
Crosby, Miles Davis and 
actress Lily Pons and her 
pet jaguar. In 1986, the 
Japanese Nikko Hotels 
group bought the aging 
propert}' and closed it for 
20 months while it under- 
took a $75 million renova- 
Hon. The result is a won- 
derfully elegant art deco 
gem that is both the soul 
of understated elegance 
and the last word in luxu- 
ry. In contrast to the fren- 
zied hubbub of other 
large hotels, the Essex 
House welcomes guests 
into its serene, intimate 
lobby of imported marble 
and bronze, an oasis of 
calm that cocoons guests 
from the bustle and noise 
of the outside world. 




The 516 guest rooms 
and 77 suites have been 
redecorated with a "no 
expense spared" detailing 
that delights the eye and 
coddles the spirit. Ap- 
pointments in silk, velvet, 
marble and fine woods 
complement such modem 
conveniences as two-line 
telephones, built-in hair- 
dryers, cable television 
and VCRs. The hotel 
takes the word "service" 
seriously— all guests re- 
ceive a copy of The Neiv 
York Times daily, compli- 
mentary overnight shoe- 
shines are standard, and 
limousine service to the 
World Trade Center and 
Wall Street is provided on 
weekdays. 

The Essex House boasts 
three signature restau- 
rants. The renowned 
decor of the hotel's Les 
Celebrites restaurant fea- 
tures a collection of origi- 
nal art by such celebrities 
as James Dean, EIke Som- 
mer, Teimessee Williams 
and Billy Dee Williams. 
But it is chef Christian 
Delouvrier's innovative 
California-cosmopolitan 
menu (cold avocado soup 
with Beluga caviar, hon- 
ey- and orange-laquered 
duck) that has made the 
restaurant one of the 
most acclaimed in New 
York, a city that doesn't 
take its restaurants light- 
ly Reservations need to 
be made at least a week in 
advance, but the hotel 
concierge makes a special 
effort to accommodate 
those hotel guests who 
are in town for only a few 
days. The Cafe Botanica 



features lighter, more con- 
temporary fare in a ter- 
race atmosphere over- 
looking Central Park. Try 
the seared sea scallops 
with Chinese cabbage, 
leeks and shiitake mush- 
rooms or the fricassee of 
chicken Provenqale with a 
potato galette. 

Of course, if your heart 
is still set on Central Park, 
the concierge will be hap- 
py to arrange a gourmet 
picnic basket and a blan- 
ket for you. That and 
your helicopter ride 
around Manhattan, your 
theater tickets and your 
trip to Harlem. That is, af- 
ter all, what concierges do 
best. —Eve Bclson 

Room rates nt the Essex 
House begin at $265 a night 
for a standard debae room; 
parkside rooms begin at 
$290. Suites range from 
$450 to $1200. For infor- 
mation and reservations, 
call800-NlKKO-US. 

TWA offers three daily 
nonstop flights to Nrw York 
from Los Angeles and four 
flights from John Wayne 
Airport via St. Louis. Call 
800-221-2000 for informa- 
tion and reservations. 

The Neii> York Con- 
vention & Visitors Bureau 
will send you a number of 
brochures on what to do 
and ivhere to go in New 
York. Write to them at 2 
Columbus Circle, New 
York, NY, 10019 or call 
212-397-8222. Or pick up 
a copy of The New Yorker 
or New York Magazine 
at your local neivsstand to 
check theater, cabaret, mu- 
seum and performing arts 
listings. 



22 



JUNE 1993/ORANGE COAST 

Cc, 









Portraits And Fine Art 



Limited Edition Prints, Calendars and Cards 



Studio (714)858-7549 



By VwNft 

Available of Certain Works. ^ 



U N E 



Spotlight Tasting flie County 




Gourmet chefs take pride in their culinary creations. 



Admit it. You're stuffed. 

That's the understand- 
able complaint of many 
visitors to .\ Taste of 
Orange County, the annu- 
al weekend festival 
where, over the last four 
vears, delicious offerings 
from the county's finest 
restaurants have been 
gobbled up by crowds of 
locals, in excess of 40,000 
attended in June 1992, 
and an even larger crowd 
is expected this year. As 
in the past, chefs and 
cooks from many of 
Orange County's best 
restaurants will serx'e up 
sample-sized portions of 
their tastiest creations at 
A Taste of Orange 



Count)- 's fifth annual fete. 
This year's lineup of 
restaurants includes such 
prestigious names as 
Bistango, Emporio Ar- 
mani Express, Five 
Crowns, John Dominis, 
Sfuzzi and Cafe Topaz. 

The proceeds from the 
event go to charit\— spe- 
cifically to the Times 
Fund, which aids under- 
privileged children. This 
is the third \ ear the Titna 
Omuf^c Coinihi has serx^ed 
as the event's sponsor. 
According to Jim Colon- 
na, executive director of 
the Los Angeles Times 
Charities, "hundreds of 
thousands" of dollars 
have already been direct- 



ed to such Orange Coun- 
ty charities as the Or- 
angevvood Foundation, 
Eddie Lee Homes for 
Youth, Florence Critten- 
den Services of Orange 
County, Canyon Acres 
Residential Center, The 
Cambodian Family and 
Saint Joseph Ballet Com- 
pany, among others. The 
Times Fund also grants 
se\ eral academic scholar- 
ships to promising local 
students from disadvan- 
taged backgrounds. 

More than 30 Orange 
County restaurants will 
be operating booths at this 
\ear's festival, offering the 
best their kitchens have to 
offer for your nibbling 
pleasure. What's the fare 
for the fare? From $1 to S3 
per fcxid or beverage sam- 
ple (beer, wine, soft drinks 
and bottled water), pay- 
able in SI scrip tickets pur- 
chased at sfrategically sit- 
uated bcx)ths. 

This year's Taste of 
Orange County promises 
to be even more of a fami- 
ly affair— a Children's 
Pavilion, featuring a 
whole street focusing on 
educational activities for 
kids, is located near the 
famil\- restaurant bcwths. 

Samplers at A Taste of 
Orange County should 
stop by the Hiram Walker 
Culinary Showcase, 
where nearly a score of 
chefs will be cooking with 
spirits, each concoctiiiv; 
his or her own liqueur- 
based creation; Hiram 
Walker will print the 
recipes in a booklet that is 
available without charge 
to festivalgoers who sign 



up for a copy. Here you 
can also watch ice sculp- 
tors craft their ephemeral 
art with chain saws. 

While you eat, vou can 
enjoy continuous live en- 
tertainment on one of the 
facilit\'s four stages, 
which this year have ra- 
dio station sponsors— 
among them KTWV (The 
Wave), KCBS (the oldies 
station) and KKGO (clas- 
sical)— providing and 
promoti ng en terta i n men t . 
Treat yourself to every- 
thing from jazz, rock and 
blues to Motown, reggae, 
countrv' and new age. 

So bring your wallet 
and your appetite to 
Irvine and sample the 
world's cuisines as you 
take a giant moral step 
ahead of Marie Antoi- 
nette—you can eat your 
cake (or a wedge of Mrs. 
Knott's boysenberr\- pie. 



if that's your preference) 
and know that some 
needy youngsters are the 
better for it. Remember, 
too, what Epicurus might 
have said: Eating well is 
the best revenge. 

The three-day event 
takes place June 23-27 on 
the green at the Irvine 
Spectrum, at the comer of 
Alton Parkway and Irvine 
Center Dri\ e, where the 5 
and 403 freeways join. 
Hours are Friday 3 p.m. 
to midnight, Saturday 
noon to midnight, and 
Sunday noon to 10 p.m. 
Admission is S6 for 
adults, S3 for children 3 to 
12, 2 and under are free. 
(Dollar-off admission 
coupons are available at 
participating restaurants 
and other sponsors.) 
Parking is free. For more 
information, call 753-3532. 
— Lirn/ L. Alci/tr 




Festivalgoers sample restaurants' specialties, 
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Preview the Special Fall 
Genny Collection 
at our 
Newport Beach Location 
June 9 and 10 
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Coastwatch 




BARBECUE OR UFO? 

Is it a bird? Is it a 
plane? No. It's an outdoor 
electric grill shaped like a 
flying saucer. 

Summer evenings are 
the perfect time to fire up 
the barbecue, but tradi- 
tional gas and charcoal 
grills are usually prohibit- 
ed in condominium and 
apartment complexes. 

Now apartment dwel- 
lers can once again enjoy 
outdoor cooking, thanks 
to the Thermos Co.'s new 
Thermal Electric Grill. In 
addition to being environ- 
mentally friendly the grill 
features such safety pre- 
cautions as automatic 



shutoff after five hours. 

Even without the fire, 
the grill still delivers a 
moist, smoky barbecue 
flavor, thanks to the dou- 
ble-walled metal dome 
that seals in the food's fla- 
vor. The three-legged de- 
sign fits neatly in deck, 
patio or balcony comers. 
Warming grid trays, a 
range of non-stick uten- 
sils and grill covers are 
available separately 

The Thermal Electric 
Grill, which retails for ap- 
proximately S300, is avail- 
able throughout Orange 
County at Ace Hardware, 
HomeBase and True 
Value Hardware. 



MOVING 
PICTURES 

T h e 
hypnotic, 
rhythmic 
movements 
of mobiles 
have long 
fascinated 
both chil- 
dren and 
adults. To- 
day, there 
is growing 
interest in 
thesootiiing 
effects and 
the decorat- 
ing poten- 
tial of these 
hanging de- 
signs made 
of metal, 
straw, paper 
and thread. 

Mobiles 
originated 
in Scandinavia, 
where they were 
designed to ward 
off evil during 
long winter nights. These 
days, they can be found 
hanging in museums and 
art galleries. 

"A well-designed mo- 
bile achieves a harmony 
of color, form, motion and 
balance," says Elizabeth 
Morch, president of Swe- 
Den Inc., which imports 
mobiles from Denmark. 
She has found a ready 
market for her "hanging 
art" in museums and de 
sign stores across the 
country. 

One popular mobile 
features a school of fish 
circling a worm squirm- 
ing at the end of a fishing 
hook. Other whimsical 



designs include monkeys 
playing around a banana 
tree, intricate cut-outs of 
Columbus' ships, and 
pink pigs. There are also 
elegant abstract designs 
reminiscent of Alexander 
Calder's famous aeations 
in metal. 

Swe-Den's mobiles 
range in price from S3 to 
$15.Call800-48-SWEDEN 
for information on local 
outlets. 

BUILDING A WATER 
GARDEN 

The presence of water 
creates tranquility in any 
garden. Upland-based 
Van Ness Water Gardens, 
one of the worid's largest 
suppliers of aquatic 
plants, helps people de- 
sign ponds and set up 
their own water gardens. 

Even if you don't have 
a green thumb, it's easy to 
keep a cool garden in the 
yard or on the patio with 
a water garden. They are 
easy to build and main- 
tain, and 
they 



range in size from large 
stone-and-cement ponds 
with granite boulder wa- 
terfalls to small tub gar- 
dens that take up the 
same amount of patio 
space as a planter or bar- 
becue grill. 

Vibrant purple, yellow, 
blue, copper and red wa- 
ter lilies share the water 
gardens with fish and wa- 
ter snails. 

The environmental 
benefits of water gardens 
appeal to both gardeners 
and landscapers. The 
plants used in these gar- 
dens produce more oxy- 
gen and use less water 
than standard garden 
plants. And aquatic 
plants have the advantage 
of being better protected 
from harmful pollutants 
in the air than terrestrial 
plants. 

For more information 
about water gardens, call 
Van Ness Water Gardens 
at 909-982-2425. 

—Pollie Gautsch 
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OC Guide: Custom Decor 




A home is a reflection i 
of both the owner's taste 
and personahty. And as 
homeowners become 
more sophisticated, they 
turn to those quality-of- 
life details that enhance 
their aesthetic pleasure 
and give their homes a 
signature look and feel. 
Whether you fancy a 
Renaissance mural, a li- 
brary full of secret com- 
partments or a glass ceil- 
ing, our guide to specialty 
artisans and designers 
can help you turn your 
fantasy into reality. 

WOOD 

Tamo ash. Koa. Bird's- 
eye maple. Mapa burl. 
With their dramatic tex- 
tures and burling, these 
woods look as exotic as 
they sound, and discrimi- 
nating homeowners are 
discovering that nothing 
adds more luxury and op- 
ulence to the look and feel 
of a room. 

Perfection Custom Wood 
Designs in Anaheim takes 
the exotic wood craze one 
step further by adding an 
element of fantasy to 
standard cabinetry de- 
sign. The company's arti- 
sans can create a dirung 
room table that incorpo- 
rates an intricate inlay of 
the family crest in the cen- 
ter, build secret compart- 
ments for jewelry, money 
or even gvms behind pan- 
els in the library, and even 
duplicate priceless pieces 
of period furniture, right 
down to the "antique" 
gold scrolling. "We can 
even make antiques more 
functional," says Jose 



Perez, the company's vice 
president and head cabi- 
netmaker "For one client, 
we re-created a classic 
18th century French cabi- 
net and incorporated a re- 
mote-controlled pop-up 
television inside it." 1570 
Lewis Street, Anaheim. 
778-8904. 

PAINT 

Goodbye wallpaper, 
hello faux finishes. Paint- 
ing techniques like mar- 
bling, glazing, sponging, 
murals and trompe I'oeil 
(literally, "trick the eye") 
have gained enormous 
popularity over the last 10 
years, and the pool of tal- 
ented artisans who can do 
the work has grown 
accordingly 

Rick Becker of Car- 
touche in Laguna Beach 
was trained in the classics 
and was a painting teach- 
er at Cal State FuUerton 
before he turned to deco- 
rative finishing. He now 
counts among his clients 
such restaurants as Diva, 
Bistro 201 and the Sor- 
rento Grille, as well as the 
Armani boutique in South 
Coast Plaza. "By rubbing, 
sponging, even spraying 
on paint, we can trans- 
form surfaces complete- 
ly," he says. "I can change 
inexpensive steel to cop- 
per or pewter, and most 
people don't recognize 
that it's paint." He views 
his wall finishing tech- 
niques as a way of creat- 
ing a backdrop for fine 
furnishings and paint- 
ings. One of his largest 
murals was a landscape 
painting that started up- 



Secret compartments gi\ 

stairs in the master bed- 
room, cascaded down- 
stairs in the form of a wa- 
terfall and transformed 
into a formal garden in 
the grand entry— a five- 
month project. But in 
most cases, he says, his 
work is not meant to be 
seen. "I'm really creating 
an enviroiunent of color 
that you can be comfort- 
able in. Once you start 
rubbing color into walls, 
they are hand-touched; a 
glow starts to take place, 
and it becomes a different 
kind of space." 2185 
Laguna Canyon Road, 
Laguna Beach.' 494-5932. 



an elegant vanity cachet 

Altered Interiors in 
Placentia, which special- 
izes in painting such art 
objects as screens, col- 
umns and furniture 
pieces, as well as murals 
and trompe I'oeil, com- 
bines the talents of three 
women— illustrator Sue 
Ellen Cooper and profes- 
sior\al artists Ghada Jamal 
and Carolyn Vosburgh, 
both of whom hold mas- 
ter's degrees in fine art. 
Although much of their 
work consists of tricking 
the eye into believing it's 
looking out into a garden 
where there is usually 
nothing but a wall or a 



door, their formal training 
helps them duplicate fa- 
mous works of art with 
uncanny accuracy— they 
even reproduced the 
primitive Altamira cave 
paintings on a screen for 
one client. For the 1992 
ISID Design House, they 
copied some hand-carved 
wood in Pilar Wayne's 
dining room to create 
trompe I'oeil wood panel- 
ing throughout the hall- 
way. "Our home is the 
only place we can really 
let ourselves have a little 
flight of fantasy, express 
our personalities and sur- 
round ourselves with the 
things we love," says Sue 
Cooper. 2219 Montgom- 
ery Circle, Placentia. 970- 
2711. 

"What sets trompe 
I'oeil painting apart from 
realism is its whimsy and 
humor," says Knty Broob 
of Costa Mesa. Brooks, 
who oversees three paint- 
ing crews and represents 
several artists, says her 
most popular commis- 
sions include just such de- 
tails—a large, brightly 
colored lizard peeking 
around a door or a mon- 
key coming through a 
"crack" in the wall. Her 
signature, however, is the 
"portable" mural. She 
paints the scene on vinyl- 
backed French polyester, 
which is then applied to 
the wall like wallpaper. 
"It saves time and wear 
and tear on the clients' 
home, for starters," she 
explains. "If there are 
leaks or earthquake dam- 
age to the walls, it will not 
damage the canvas. And 
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Custom wall finishes 
can create the perfect backdrop 
for fine furnishings. 




Murals add warmth and personality to a room. 



it can be steamed off and 
taken with them when 
they move." The painted 
canvases are so durable, 
in fact, they can be rolled 
up and stored for years. 
"They can even pass them 
on to their children," she 
adds. 645-5816. 

Naturally, Orange 
County's pre-eminent in- 
terior designers also have 
artists on hand to provide 
these finishes for clients. 
Orange-based Wanda Bo- 
gart agrees that/flH.T fin- 
ishes—including an un- 
usual "goatskin" applica- 
tion—are largely replac- 
ing wallpaper as the wall 
treatment of choice for her 
upscale clientele. "And 
we've been doing trompe 
I'oeil for years," she adds. 
1440 E. Chapman Avenue, 
Orange. 997-5991. 

Dana Point-based 
Veldhuis-McMahon cov- 
ered a laundry room's 
walls with playful trompe 
I'oeil monkeys for a client 
"whose whole house was 
unusual," according to 



partner Carol McMahon. 
The company has also 
aeated its own "torn-pa- 
per" wall finish that gives 
walls the look and feel of 
suede or stone pavers, de- 
pending on the technique 
used in color-saturating 
and applying the paper 
pieces. "People love the 
volume of their custom 
homes, but with volume 
and high ceilings come a 
lot of fiat areas that can 
look ver\' cold," explains 
McMahon. "These finish- 
es give warmth without 
hanging a painting on ev- 
ery single wall. A home's 
background— its unifying 
theme— is as important as 
its accessories." 24857 Del 
Prado, Dana Point. 248- 
0139. 

FABRIC 

"When people hear the 
word 'custom,' they 
rarely think in terms of 
customizing fabrics," says 
Debra Wiggins of Ana- 
heim-based Cassello. "Yet 
hand-painting fabrics is 



one of the most effective 
ways of personalizing 
one's environment." Wig- 
gins has been creating ac- 
cessories for Orange 
County homes and busi- 
nesses for more than 15 
years, hand-painting lush 
banana palms, ribbons, 
exotic koi, art deco de- 
signs and even a full- 
sized polo player onto the 
cushions, screens, head- 
boards, mirrors and 
throw pillows that are 
custom-made at her facto- 
ry. By overseeing the 
manufacturing process, 
Wiggins can control the 
quality of the final prod- 
uct—she personally se- 
lects the dramatic tassles 
and beading for her one- 
of-a-kind fan cushions, 
for example. She can also 
custom-decorate existing 
furniture. "If it's covered 
in fabric, 1 can paint it," 
she says. Her signature 
pieces are her hand-craft- 
ed silk emperor kimonos, 
which are signed and 
numbered, and which 
collectors hang as exotic 
wall enhancements. Wig- 
gins designs, fashions and 
decorates each piece her- 
self, finishing them with 
exotic silk tassles and im- 
ported beads so that no 
two are alike. And long 
before the current fashion 
for faux finishes hit town, 
Wiggins was marbleizing 
walls, fireplaces, columns 
and even bathrooms and 
creating one-of-a-kind 
trompe I'oeils for some of 
Orange County's most 
discriminating clients. She 
recently developed an un- 
usual "water-stain" wall 



treatment, a subtle, rich 
look redolent of the grand 
old villas of Italy, which 
was showcased at this 
year's Philharmonic 
House of Design. 10952 
Endry Street, Anaheim. 
635-4452. 

GLASS 

Anyone who has seen 
the striking glass art- 
works displayed each 
year at the juried show of 
Laguna's Festival of Arts 
may wonder what those 
glass artists do the rest of 
the year. When not work- 
ing on private commis- 
sions, many of them ac- 
cept contract work from 
Master's Glass in Costa 
Mesa. "Sandblasting, en- 
graving, glue chipping, 
etching, frosting, paint- 
ing, even photographic 
etching— there's no limit 
to what you can do with 
glass if the artist has true 
expertise," says owner 
Tom Henry. "You can 
even use glass in furni- 
ture. Forget tables. Think 
about chair backs made 
out of glass." For one 



client, his company creat- 
ed a waterfall that cascad- 
ed down a glass wall 
etched with an Oriental 
design of fish swimming 
upstream. They have also 
designed a glass floor 
with a koi pond under- 
neath it and a domed 
glass ceiling into which 
clouds were first etched 
and then rear-painted to 
give the illusion of light 
filtering through the 
heavens. A favorite detail 
in the leaded doors, win- 
dows and room dividers 
they make is adding Aus- 
trian crystals and prisms 
that break the light pass- 
ing through them into a 
kaleidoscope of colors 
that are thrown onto sur- 
rounding walls. Henry 
still remembers the time 
he and his head designer 
had to see the movie Basic 
Instinct three times so 
they could duplicate the 
doors at Sharon Stone's 
mansion for a client in 
Newport Beach. 421 E. 
20th Street, Suite A, Costa 
Mesa. 548-4951. 

—Eiv Belson 




Whimsy is the hallmark of trompe I'oeil. 
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Matchmaking To Find 
A I,iFE Partner 



Locating a matchmaker to help you find that special 
someone requires that you select the very best service available. 
Consider these facts about JWl: 

1 ) John & Julie Wingo are the only full-time husband 
and wife matchmaking team in the country. Their 21 year 
marriage and dual-gender matching perspective give JWl 
clients an important edge. 

2) Executive search experience: John Wingo ran an 
international head-hunting company for several years prior to 
starting JWl in 1985. These search techniques are a unique and 
vital part of the JWl process. 

3) Academic backgrounds: John Wingo, Ph.D., 
started his career as a university faculty member, researcher 
and administrator. A solid scientific behavioral knowledge of 
what it takes to put and keep couples together is combined 
with the art of intuition at JWl. A new hard cover book. 
The Wingo Rules: Finding and Keeping a Mate in the '905 
(Warner Books), will be out soon. 



4) With five offices in California, and a reputa- 
tion as America's matchmaker, JWl gives their clients 
geographic flexibility and access to a "match pool" at 
the very highest level in terms of education, income and 
exposure to travel and the arts. 

So keep these JWl advantages in mind when 
evaluating a matchmaking service. In comparison, there 
really is no comparison. Go with the professionals. 



International 

The Premier Personal Search Professionals 



r ivc C Alifornia Off; res: 
Sincp 1985 



Century Oity \Voo<lIan<3 }~Iill8 Irvine San Diego 

(310) 277-9520 (213) 232-1185 (818) 592-0-163 (7H) 833-8688 (619) 558-6934 
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OC Style: Showcasing Art 



Art. You can admire it 
in museums and see it 
hanging for sale in gal- 
leries. But to live with art 
is the essence of daily en- 
richment, and few of us 
get to experience that 
pleasure firsthand. 

Now a number of 
Orange Countians— both 
artists and ardent collec- 
tors—are opening their 
homes to individuals and 
groups who want to see 
fine art in its most natural 
environment. The real 
draw, of course, is that 
they're getting to see 
some of the country's 
most magnificent speci- 
mens of privately held 
art. 

"You have to be an ed- 
ucator and a sharer to 
open up your home this 
way," says Professor 
Gene Isaacson, an art his- 
torian who is head of the 
art department at Rancho 
Santiago College and also 
teaches at Orange Coast 
College. 

Isaacson has been 
opening his Huntington 
Beach home to student 
and museum groups for 
over 20 years, almost 
since he first started his 
remarkable art collection 
that is both a showcase 
for emerging American 
arrists and an in-depth 
study of the ethnographic 
art of Africa. 

"Collecting art is both 
a passion and a disease," 
he says. "My collection 
enriches me daily, and I'm 
compelled to share that 
experience with others." 

Gayle Fisher of Or- 
ange, who has been open- 




Stuart Katz delights in showing his personal art collection to the public. 



ing her home to private 
groups for more than 18 
years, has a collection sur- 
prisingly similar to 
Isaacson's. "African and 
contemporary art are ac- 
tually very complemen- 
tary," she says of her 
enormous collection. 

Like Isaacson and most 
other collectors who open 
their homes. Fisher con- 
ducts tours of the collec- 
tion herself. "I've literally 
had thousands of people 
come through," she says. 
"Many of them aren't in- 
volved in art, so to 
speak— they're just inter- 
ested in it." 

In Laguna Beach, Egon 
and Diane Silbur com- 
pletely reconfigured their 
home in order to show- 
case their stimning collec- 
tion of contemporary ce- 
ramics—one of the most 
renowned private collec- 
tions in the country. The 



80 pieces displayed 
throughout their home in- 
clude paintings and 
sculphires they have been 
collecting for more than 
25 years. 

Tours of these and oth- 
er collections can easily be 
arranged through gradu- 
ate art programs at such 
colleges as Rancho San- 
tiago (564-5622 or 564- 
5600) and Orange Coast 
(432-5186), and through 
educational, docent and 
fund-raising groups at 
museums like the Orange 
County Center for Con- 
temporary Art (5494989), 
the Newport Harbor Art 
Museum (759-1122), the 
Laguna Art Museum 
(494-6531), the Bowers 
Museum (567-3600) and 
the Muckenthaler Cul- 
tural Center (738-6595). 

Unlike these collectors, 
Stuart Katz opens his 
home to individuals as 




well as to groups. 

His spectacular house 
in Laguna Beach is a 
showcase for the emerg- 
ing talents he has person- 
ally sought out and culti- 
vated over the last 20 
years as a collector. 
Among them are such 
prominent names as 
Pamela Wilson, William 
Anthony, Sandow Birk 
and Kim Dingle, whom 
he discovered as a gradu- 
ate art student in 1989 
and who is now a fea- 
hjred artist in the presti- 
gious Corcoran Bienniale 
in Washington, D.C. 

Katz began opening 
his home in the early 
Eighties when local muse- 
ums heard about his stel- 
lar collection of pop art 
and asked him if he 
would show it to collec- 
tors "so that they could 
see what it was like to live 
with an art collection." 



Today, he and his wife, 
Niraj, personally escort 
visitors through the 200- 
piece collection. Katz also 
operates a gallery on 
Laguna Canyon Road 
\ here he holds receptions 
Mr selected artists. 

"I do this because I 
can't not do it," he says. 
"You like to share your 
passion. Living with art in 
your environment is just a 
wonderful way to go." 
Call 497-1098 for informa- 
tion on viewing the Katz 
collection. 

Artists, too, are finding 
that art soirees are a cre- 
ative way of presenting 
their art against the back- 
drop of a home to poten- 
tial collectors. 

In Foothill Ranch, 
Jonte, Jade and Jola 
Jourdan (two sisters and 
their mother, all recog- 
nized artists in their own 
right) have opened their 
gallery-like home to 
groups of more tiian 200 
people at their "Soirees de 
Beaux Arts" evenings, 
during which they show- 
case and discuss their lat- 
est work with art lovers. 

Since each artist has 
her own distinctive style, 
the evenings present col- 
lectors with a variety of 
pieces for viewing. Call 
the Jourdans at 586-9516 
or 441-1495 for informa- 
tion on their next evening 
of art. 

Because so much of the 
counh-y's great art is pri- 
vately held, art enthusi- 
asts are hoping that the 
h^end to open these collec- 
tions to the public will 
continue. —Eve Belson 
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T/z/s K;orW is but canvas 
to our imaginations." 

— Thoreau 
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ROBLIEFELD 

Biff! Pow! 
Thwack! If you think 
those are just the sounds 
of a comic book super- 
hero giving the forces of 
evil a little well-deserved 
comeuppance, think 
again. Judging from Rob 
Liefeld's experience— 
which at this point in- 
cludes movie deals, a tele- 
vision commercial and 
comic industry superstar- 
dom— they're more likely 
to be the sounds of a 
young illustrator punch- 
ing some pretty notable 
holes in the comic book 
establishment. 

A self-described "com- 
icaholic," Liefeld, 25, 
grew up in Fullerton not 
only reading comics, but 
drawing his own, making 



up char- 
acters and stories about 
superheroes to entertain 
himself. At the age of 19, 
the then-first-year art stu- 
dent showed some of his 
superhero sketches to edi- 
tors at a San Francisco 
comic book convention 
and was hired on the spot 
by comic giant Marvel 
Entertainment to revamp 
its languishing "New 
Mutants" series. Liefeld's 
improvements were so 
sweeping that the compa- 
ny renamed the comic "X- 
Force" and even created a 
toy line based on the se- 
ries, which went on to sell 
a record 3.5 million copies 
and garner Liefeld the 
comic industry's Best 
New Artist award. Liefeld 
stayed with Marvel for 
more than four years. 



then led a much-publi- 
cized 1992 defection of six 
Marvel artists who came 
West to start their own 
imprint. Image Comics. 
Last year, Liefeld es- 
tablished his own stu- 
dio. Extreme Studios 
in Fullerton, where 
he produces six 
comic books for 
the Image label. 
Among them is 
"Youngblood," 
his trademark 
series 
about 
a n 
elite 
gov- 
ern- 
ment 
super- 
hero team that 
has earned Liefeld 
praise and respect from 
fans both inside and out- 
side the comic industry. 
"Youngblood" even 
caught the eye of director 
Steven Spielberg, and be- 
cause no success story 
would be complete with- 
out a link to Hollywood, 
Liefeld recently inked a 
deal with Spielberg's 
Amblin Entertainment 
to develop "Doom's FV," 
a science-fiction adven- 
ture story complete 
with superheroes, 
genetic engineer- 
ing and the 
possible 
end of 
t h e 
world as we 
know it. To top it 
all off, Liefeld was 
dubbed one of this year's 
"29 Most Powerful People 
Under 30" by Enkr- 



tninment Weekly. 

"I started thinking 
about what it would be 
like if superheroes really 
existed today," says 
Liefeld, explaining how 
he created the 18 charac- 
ters in "Youngblood." The 
result: Superman meets 
MTV— heroes that not 
only fight crime but have 
their own entourage of 
publicists, do late-night 
talk shows and sign auto- 
graphs as well. 

What's next? Holly- 
wood is OK, Liefeld says, 
but he'll never give up his 
first love. "The movies 
and TV and all that stuff 
really nev- 
er CTOSsed 



my mind," Liefeld insists. 
"I just love doing the 
comic books." 

—Stephanie Barlow 

ALISON 
ARMSTRONG 

The year was 1986, and 
Alison Armstrong— who 
was working as a consul- 
tant specializing in strate- 
gic planning for small 
businesses— had what 
she calls "a life-altering 
moment." 

Armstrong had en- 
rolled in an adult educa- 
tion workshop offering 
techniques for involving 
nonproductive people in 
productive enterprises. 
"The teacher asked us, 
'Given who you are, 
who you know, what 
you like to 
do, what 
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good at, and given what 
is going on in the world 
in politics, economics, cul- 
tural and social move- 
ments, what is your per- 
sonal vision of how you 
might like to influence the 
hihire?' 

"What 1 suddenly saw 
was an opportunity for 
the first time in the histo- 
ry of mankind to end 
hunger. We have enough 
food, enough technology, 
enough global communi- 
cation—and population 
growth is slowing suffi- 
ciently—that we can get 
ahead of hunger for the 
first time ever. And I 
wanted to participate in 
it." 

Armstrong set about it 
in a most unusual way. 
She reasoned that most 
people were concerned 
with the problems of 
hunger and homelessness 
but were too busy with 
the demands of livelihood 
and family to work to- 
ward solving them. Her 
solution was to contact 
family, friends and busi- 
ness acquaintances and 
ask them to support her 
with a monthly donation 
that would enable her to 
work full-time on their 
behalf on Orange Coun- 
ty's social problems. Thir- 
ty of them promised the 
collective sum of S800 a 
month, so Armstrong quit 
her job and began her 
life's mission. 

Working with an exist- 
ing organization, "Rain- 
bows to End Hunger," 
Armstrong organized a 
series of town meetings in 
various Orange County 




communities to 
discuss the issues 
that concerned her. 
This put her in 
contact with the 
Orange County 
Homeless Issues 
Task Force, an or- 
ganization for 
which she later 
ser\'ed as chairman. 

Armstrong was 
also able to harness the 
many agencies and indi- 
viduals who were con- 
cerned with children's 
affairs in Orange 
County and direct 
their efforts toward an 
Orange County Sum- 
mit for Children, which 
is scheduled to take 
place this fall. 

"We have gathered all 
the experts in child abuse, 
poverty, education, juve- 
nile justice, family, health, 
mental health, environ- 
ment, child care and de- 
velopment and asked 
them to articulate a vision 
for Orange County— one 
that creates an environ- 
ment where all children 
are nurtured. We are com- 
mitted to dramatic results 
that are specific and mea- 
surable by the year 2000," 
says Armstrong. 

She still solicits input 
and assistance from the 
community, but she 
warns, "If you decide to 
get involved in this, it will 
visit you in the shower, it 
will wake you up at 
night, it will bother you 
until it is solved." 

— Robert Cetti jr. 

JOEL SILVERMAN 

Joel Silverman talks to 



dolphins. He also 
talks to ravens, sea gulls, 
hawks, otters, sea lions, 
killer whales and dogs. 
And most of the time, 
they listen long enough to 
do what he tells them. 

Silverman is probably 
best known, at least in 
Hollywood circles, for his 
work as the original train- 
er of Dreyfuss, the lovable 
golden retriever/Saint 
Bernard mix who stars on 
the Empty Nest television 
series. Silverman lived 
with Dreyfuss (whose real 
name is Bear) for four sea- 
sons both onstage and off. 

Silverman, who lives 
in Mission Viejo, now 
writes and produces syn- 
dicated television seg- 
ments on pet care and 
training. "I was asked to 
do a lot of talk shows 
when I was training 
Bear," he says, "and I 
found I really enjoyed it. 
America loves pets, and it 



was great 
fun to tell them how they 
might solve some behav- 
ior problem or what 
makes animals respond 
naturally to reasonable 
discipline." 

Silverman was not par- 
ticularly attached to ani- 
mals as a child. It took a 
trip to Sea World with his 
parents— and a ringside 
seat at the Killer Whale 
Show— to convince 14- 
year-old Joel that this was 
what he wanted to do 
with his life. During the 
next several summers, 
Silverman helped Sea 
World trainers in a variet)' 
of flunky positions- 
cleaning buckets, picking 
up trash— all the time 
watching them work the 
huge mammals. 

Silverman enrolled in 
the Moorpark College 
Wild Aiumal Program in 
Simi Valley, which ulti- 
mately led to a position 
working the bird shows 



at Universal Studios. 
Finally, Sea World beck- 
oned, and Silverman 
worked with the marine 
animals for three seasons 
before he was tapped to 
create the dolphin show 
at Knott's Berry Farm. 
This led to an award from 
the International Marine 
Animal Trainers' Asso- 
ciation for Best Behav- 
ior Training, and ulti- 
mately to his se- 
lection as Bear's 
trainer for the 
Empty Nest pilot. 
While his 
splashy finale for the 
Knott's show won him an 
award from his peers, 
Silverman says that his 
most difficult training as- 
signment came with Bear, 
when the dog was expect- 
ed to perform 30 consecu- 
tive moves before a live 
audience, with the cam- 
eras rolling, relying en- 
tirely on hand signals 
from Silverman. The 
show was aptly named 
"The Dog Who Knew Too 
Much," and Bear per- 
formed flawlessly on the 
first take. 

"One thing that dogs, 
killer whales and dol- 
phins have in common," 
says Silverman, "is that 
they want to please you. 
They are all very sensi- 
tive, and they work for 
you because they want to 
work for you." 

Will his new career 
keep him away from his 
hands-on work with ani- 
mals? "No way," he says. 
"I'll always be an animal 
trainer in mv heart." 

—^bert Cetti Jr. 
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Life changes, society 
evolves, and guesstimates 
have to change with the 
times. So it's goodbye to 
"Spare the rod and spoil 
the child" and hello to 
"A child learns what he 
lives." Any day now, 
you can expect to hear 
that a miss is as good as 
a kilometer. 

UNPLEASANT DUTIES 

Part of being a good 
guesstimator is planning 
ahead, even when the 
foreseen event is an un- 
pleasant one. Although 
we all hope that family 
emergency plans need 
never be implemented, 
the fact remains that some 
people do die premature- 
ly. What can you do to 
make the process easier 
for the sur\'ivors? 

Both spouses should 
know where all important 
papers are kept, where 




the key to the safe deposit 
box is and where the wills 
are. Both should be famil- 
iar with their insurance 



and investment program. 

After the death of a 
spouse, you will need to 
take these commonly 
overlooked actions: 

•Notify professional 
organizahons to delete his 
or her name from their 
membership roster. 

• Notify mortgage 
companies, credit card 
companies and home 
auto insurance companies 
1)! writing of your 
spouse's death. Are any 
debts covered by credit 
life insurance? 

•Notify employers 
and file appropriate 
claims. Remove personal 
effects from the work- 
place and return compa- 
ny propert}'. If retired, no- 
tify former employer. 

•Return items your 
spouse may have bor- 
rowed, such as library 
books. 

•Contact local police 
or neighborhood groups 
like Neighborhood Watch. 
Ask them to keep an eye 
on your home during the 
funeral. 

•Re-register joint ac- 
counts. You should ar- 
range new accounts at 
your banks, credit imions 
and sa\'ings and loans. 

•Notify your spouse's 
retirement fund. 

•Arrange for new 
beneficiaries on your will 
and insurance policies. 

IT'S A PERSONALS 
MATTER 

Today's single profes- 
sionals are taking a page 
out of the corporate notc^ 
book and advertising to 
fill that space in their pri- 




vate lives. But you don't 
always get what you bar- 
gain for. 

Here's good advice for 
dealing with the personal 
columns: 

•Tell it like it is. Al- 
ways tell the truth about 
your personal situation 
and your qualities. 

•Use a recent photo. 
Pose with a pet or prized 
possession, such as a car 
or a quilt you made. 

•Sell your best at- 
tributes. The other person 
has only the ad to go on, 
and there are manv others 
to choose from. Isn't find- 
ing a mate (or at least a 
"friend") worth doing 
your best? 

•A little humor 
doesn't hurt. 

• When you get a re- 
sponse that appeals to you, 
meet in pubUc over coffee 



or a soft drink. Leave the 
cocktails for another time. 
(Booze brings out the 
beast in most people.) 

ONE MORE REASON 
TO QUIT SMOKING 

Smoking really does 
make you look older. Five 
studies reviewed in the 
Ainericnn journal of Epi- 
dcmiologij indicate that 
cigarette smoking may be 
associated with facial 
wrinkling in Caucasian 
men and women. The 
more you smoke, the more 
wrinkles you de\'elop. 

Hea\'y smokers (20 or 
more cigarettes daily) 
were almost five times 
more likely to develop 
prominent wrinkling than 
nonsmokers. "Crow's- 
feet" wrinkles are particu- 
larly pronounced in 
smokers, but smokers' 



cheeks and foreheads also 
acquire more than their 
share of furrows and 
ridges. (This holds true 
even when histories of ex- 
posure to sun are taken 
into account.) One study 
defined "cigarette skin" 
as skin that is pale, gray- 
ish and wrinkled, with 
thick skin between the 
wrinkles. 

Deborah Grady, assis- 
tant professor of medi- 
cine, epidemiology and 
biostatistics at UC San 
Francisco, theorizes that 
the deleterious effect of 
smoking on the blood 
supply may damage the 
skm. According to Grady, 
other possibilities include 
the theory that toxins 
from cigarette smoke may 




harm the skin, and the 
idea that squinting to 
avoid getting smoke in 
your eyes may encour- 
age wrinkles. 

— Si//»i! Bloyd 
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THE FACTORY READ- 
INGS, June 7. At least 
one poet is featured, fol- 
lowed by a musician and 
an open poetry reading. 
Casa Palma restaurant, 
122 E. 17th Street, Santa 
Ana. 564-6526. 

POETRY AT ALTA, 
June 9. Featured poets 
and musicians precede an 
open poetry reading. Alta 
Coffee House, 506 31st 
Street, Newport Beach. 
564-6526. 

BEAR STREET CAFE. 
June 18, PEN of Orange 
County presents a poetry 
reading. Crystal Court, 
3333 Bear Street, Costa 
Mesa. 751-2233. 

ROBERT MONDAVI 
WINE & FOOD CEN- 
TER. June 8, a seminar on 
the effects of oak-barrel 
aging on chardonnay. 
June 19, learn how to pre- 
pare and grill meats, fish 
and vegetables. 1570 
Scenic Avenue, Costa 
Mesa. For more informa- 
tion, call 979-4510. 

RITZ-CARLTON 
LACUNA NIGUEL. 
June 7 and 21, the "Cook- 
ing With the Masters" se- 
ries offers the chance to 
learn from international 
chefs. 33533 Ritz-Carlton 
Drive, Dana Point. For 
more information, call 
240-2000. 

ART FOR LIFE'S 
SAKE, through June 13. 
The Irvine Marketplace 
hosts an exhibition of art- 
work and performances 
by contemporary Orange 
County artists in response 
to the' AIDS crisis. 4255 
Campus Drive, Irvine. 
497-7055. 



Activities 




David Falossi's "Sampson's Fall" on Brea's art tour 



HOME IMPROVE- 
MENT SHOW, through 
June 5. Thirty-five dis- 
plays cover almost every 
aspect of home impro\'e- 
ment, from construction 
to decorating, as well as 
cooking demonstrations. 
Fashion Island, 600 New- 
port Center Drive, New- 
port Beach. 721-2000. 

ART IN PUBLIC 
PLACES BUS TOUR, 
June 12. A narrated tour 
of public sculpture 
throughout the city of 
Brea. The bus departs 
from the Brea Civic and 
Cultural Center. 1 Civic 
Center Circle, Brea. For 
more information, call 
671-4452. 

LECTURES 

THE RICHARD NIX- 
ON LIBRARY & BIRTH- 
PLACE. The Great Gar 



dens of the Presidency 
Speaker Series examines 
the horticultural legacy of 
past presidents. June 7-8, 
"Mount Vernon: Research 
and Restoration of George 
Washington's Gardens 
and Grounds." June 28- 
29, "Monticello: Thomas 
Jefferson's Gardens and 
the Historic Landscapes 
of Colonial America." 
18001 Yorba Linda 
Boulevard, Yorba Linda. 
993-3393. 

UC IRVINE. The 
University Forum pre- 
sents campus faculty and 
staff speakers. June 9, 
"Princely India 1992." 
June 16, "An Inside Look 
at Russia, Lithuania & 
Czechoslovakia 1992." 
UCI University Club, UCI 
campus, Ir\'ine. 856-6400. 

CALIFORNIA JOYCE 
1993, June 27 through 




July 2. UC Irvine, UC 
Riverside and the Univer- 
sity of Southern Califor- 
nia host a six-day confer- 
ence focusing on the work 
of James Joyce. June 28, 
Irish actress Fionnula 
Flanagan reads the last 
chapter of Ulysses. Ir\'ine 
Barclay Theatre, 4242 
Campus Drive, Irvine. 
856^712. 

FOR CHILDREN 

LAG UN A PLAY- 
HOUSE. June 18-27, Tales 
of a Fourth Gmde Nothing, 
a play based on the book 
by Judy Blume in which a 
young boy tries to cope 
with a new baby brother. 
606 Laguna Canyon Road, 
Laguna Beach. For infor- 
mation, call 497-9244. 

GROVESHAKE- 
SPEARE. Saturdays, June 
5 through July 3, Dream 
Street, the magical story of 
a wheelchair-bound girl 
transported to a land 
where she feels she fits in. 
12852 Main Street, Gar- 
den Grove. 636-7213. 

FASHION ISLAND 
COMMUNITY TALENT 
SHOW, June 12, 19 and 
26. Fashion Island show- 
cases performances by 
children in grades K 
through 12. 600 Newport 
Center Drive, Newport 
Beach. For more informa- 
hon, call 721-2000. 

KIDS' COOKING 
SCHOOL, June 5. 
Children ages 5 to 10 
learn to make fun, simple 
foods with a Surf & Sand 
Hotel chef. 1555 S. Coast 
Highway, Laguna Beach. 
For more information, call 
497-6664, extension 495. 



SATURDAY AT THE 
MISSION, June 26. An 

exploration of mission life 
and nati\'e crafts, includ- 
ing a tour of the mission. 
Mission San Juan Capis- 
trano, 31522 Camino 
Capistrano, San Juan 
Capistrano. For reserva- 
tions, call 248-2043. 

THE CHILDREN'S 
MUSEUM AT LA HA- 
BRA. June 28 through 
September 11, "Gar- 
bage—and All That 
Trash," an environmental 
awareness exhibit feahar- 
ing panels of written text, 
hands-on activities and 
programs illustrating the 
history of trash and the 
importance of recycling. 
Tuesdays through Thurs- 
days, "Mrs. Pocket's 
Storytime" shares classic 
stories with children. 301 
S. Euclid Street, La Habra. 
310-905-9793. 

SANTA ANA ZOO. 
June 5, Conserxation Day 
June 12, Breakfast With 
the Beasts and Storytell- 
ing at the Zoo. June 19, 
Animal Handling. 1801 E. 
Chestnut Avenue, Santa 
Ana. 953-8555. 

ATTRACTIONS 

DISNEYLAND offers a 
variety of rides and ad- 
venhires in eight themed 
lands, including the new 
Toontovvn. 1313 Harbor 
Boulevard, Anaheim. 999- 
4565. 

KNOTT'S BERRY 
FARM. June 5 and 19, 

"Country Dancing U.S.A." 
June 12, "Swing and 
Ballroom Dancing." 8039 
Beach Boulevard, Buena 
Park. 220-5200. 
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You've heard the expression: 
It's not just what you know 
that counts... 




This is Hillary Thomas. 

S^^who^^^f^^^ in Estate. 

BI^'S^|||^|^ijli^> ^i'^'"'' ' ^^ ^^^^ quality home purchasers and 

t"^ 'V a WMBMl fci^i - i iiiiiH i Mi i '-:^^ quality sellers together. And, 

Incredible Mediterranean Estate in Villa Park. Call for information it's Hillary who is "the person 

regarding this and other estates available. to know" in the upscale 

Call Hillary at (7 1 4) 974-76 1 0. orange county Real Estate 

^ ' Market. ..j^ 



RODEO REALTY 

The EslatM Division ol 
The Prudential California fiealty 



Sports 



CALIFORNIA AN- 
GELS at Anaheim Stadi- 
um. June 1-2 vs. Toronto 
Blue Jays. June 11-13 vs. 
Seattle Mariners. June 14- 
17 vs. Texas Rangers. 
June 18-20 vs. Chicago 
White Sox. 634-2000. 

LOS ANGELES DOD- 
GERS at Dodger Stadi- 
um. June 4-6 vs. Atlanta 
Braves. June 7-8 vs. 
Eorida Marlins. June 21- 
24 vs. Houston Astros. 
June 25-27 vs. Chicago 
Cubs. June 28-30 \'s. San 
Francisco Giants. 213-224- 
1400. 

TOUR OF THE 
WORLD HGURE SKAT- 
ING CHAMPIONS, June 

23. Brian Boitano and 
Nancy Kerrigan perform 
in this skating exhibition. 
Anaheim Arena, 2695 E. 
Katella Avenue, Ana- 
heim. 937-0303. 

MAZDA/ORANGE 
COUNTY PERFORM- 
ING ARTS CENTER 
TRIATHLON, June 6. 
After the amateurs com- 
pete in a IK swim, 30K 
bike ride and 8K run, the 
professionals race for the 
$20,000 purse and a 1993 
Miata. North Beach, Lake 
Mission Viejo, Marguerite 
Parkway and Olympiad 
Road, Mission Viejo. 846- 
0813. 

CORONA DEL MAR 
SCENIC 5K RUN, June 

5. This event also includes 
a 2-mile fun walk. Ocean 
Boulevard in Corona del 
Mar. 644-3151. 

MAKING STRIDES 
AGAINST CANCER, 
June 6. The 5K "move- 
along-a-thon" and IK fun 
run/walk help raise funds 



for cancer research, edu- 
cation and patient ser- 
vices. Newport Dunes, 
Newport Beach. 751-0441. 

ALAMO CUP '93, June 
11-12. Canadian, Cuban, 
Greek, Russian and 
American water polo 
teams compete in the first 
major tournament since 
the 1992 Olympics. Held 
at El Toro High School in 
Lake Forest and at 
Corona del Mar High 
School in Newport Beach. 
637-2594. 

AIDS WALK OR- 
ANGE COUNTY 5K 
WALK/RUN, June 13. 
The race starts at UC 
Irvine. Entertainment and 
a food fair are feahired at 
the h^'ine Marketplace as 
a finish-line reward for 
participants. 955-1400. 

HUNTINGTON 
BEACH PIER RUN, June 
13. A 5K and lOK run. 
Huntington Beach. 661- 
6062. 

MAXXIMUM 5K/10K, 
June 13. TJ Maxx and the 
city of Laguna Niguel 
present a run through 
Laguna Niguel Regional 
Park to benefit South 
County Safe Rides. Plaza 
De La Paz Shopping 
Center, 27271 La Paz 
Road, Laguna Niguel. 
831-8293. 

NEWPORT 5,000, June 
20. The 5K run/walk be- 
gins at the Harbor Court- 
house, Newport Beach. 
854-3266. 

PIG OUT AND PED- 
AL, June 13. The 10th an- 
nual bike ride covers 
Anaheim Hills, Villa Park, 
Santiago Canyon and 
Rancho Santa Margarita. 




Top water polo teams compete at the Alamo Cup '93. 



Yorba Linda Regional 
Park, 7600 E. La Palma 
Avenue, Anaheim Hills. 
645-3848. 

THE LAGUNA OPEN 
VOLLEYBALL TOUR- 
NAMENT, June 26-27. 
Thirty-two amateur teams 
compete. Main Beach, 
Laguna Beach. For more 
information, call 494-2520. 

OCEAN PACIFIC 
PRO SURFING CHAM- 
PIONSHIPS, June 27- 
July 3. The eight-day 
event features qualifying 
trials for amateurs, wom- 
en and men as well as the 
Miss OP sports model 
contest and a two-man 
dory boat race. Hunting- 



ton Beach Pier, Hunting- 
ton Beach. For more infor- 
madon, call 580-1888. 

INDEPENDENT 
FLAG FOOTBALL 
LEAGUE SUMMER IN- 
VITATIONAL BENEFIT 
TOURNAMENT, June 5- 
6. More than 30 teams en- 
gage in seven-on-seven 
men's flag football to ben- 
efit the Orange County 
Burn Association. Foun- 
tain Vallev High School, 
17816 Bushard Street, 
Fountain Vallev. 969-7741. 

HIGH PRIORITY 
CELEBRITY GOLF & 
TENNIS CLASSIC, June 
20-21. Screen and sports 
celebrihes participate. The 



tennis matches take place 
at the Monarch Beach 
Tennis Club; golf is 
played at The Links at 
Monarch Beach. 850-0803. 

MISSION VIEJO 
GOLF CLASSIC, June 
28. The 10th annual event 
benefits the National 
Foundahon of Wheelchair 
Tennis and its Junior 
Wheelchair Sports Camp 
program. Goto de Caza 
Golf Course, 25291 Vista 
del Verde, Goto de Caza. 
361-6811. 

THE OAKS CLASSIC, 
June 3-6. The annual 
equestrian event attracts 
top competitors. The 
Oaks, 28650 Ortega High- 
way, San Juan Capish-ano. 
661-2561. 

MISSION VIEJO 
NADADORES DIVING 
CAMP, June 19-23 and 
26-30. The five-day Gain- 
ing sessions are open to 
divers of all abilities. 
Lessons include use of 
dry-land apparatus for 
tumbling and aerial skills 
and intensive springboard 
and platform training. 
Mission Viejo International 
Sports Complex, Mar- 
guerite Recreation Center, 
27341 Trabuco Circle, 
Mission Viejo. 380-2538. 

OCPAC TRIATHLON 
HEALTH & FITNESS 
EXPO, June 5. Fitness ex- 
hibits showcase the latest 
in fitness apparel and 
equipment, while speak- 
ers discuss health and 
triathlon topics and 
triathletes of all levels at- 
tend clinics. Crystal 
Court, 3333 Bear Street, 
Costa Mesa. For more in- 
formation, call 435-2160. 
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Marcello 
dfLuigi 

FEATURES: 
Hand Woven 
uppers of soft, 
Hand-Antiqued 
English Calfskin. 
Genuine Crocodile 
plug on Marcello. 
Fully cushioned 
heel to toe for 
extra comfort. 
Hand crafted 
in Italy. 




NEWPORT BEACH 
1065 Newport Ctr. Dr. 
Fashion Island 
714/ 759- 1622 



OmngeCoast 

MAGAZINE'S 




Dads & Grads 



u 



Make Dad 
A Legend 




An essential accoutrement for the desk of every 
stylish professional, these handsome desk clocks 
are perfect for any room or office. Available in a 
beautiful array of contemporary designs, each has a 

sweep second hand and crystal lens and comes 
complete with battery. And, of course, each comes 
with Bulova's legendary reputation for brilliant 
precision quartz accuracy. 



BUL^VA 



Tinder Box 

CRYSTAL COURT AT 
SOUTH COAST PLAZA 
BEAR STREET 
CXWTAMESA.CA '(2626 

(714) 540-8262 



Tinder Box International 

CITY SHOPPING 
CENTER 
16 c:m' BtlLlEVARO EAST '1 1 5 
ORANIIE.CA 92668 

(714) 634-8244 




BULOVA. IT'S AMERICAS TIME. 



lMWHAST\ViTH A HlilJ 

TO'ounrR OR sfnd \ gift riFAsr rint, 
s (714) 641-0888 s 



Special Advertising Section 



Cci 




3333 BRISTOL ST. • COSTA MESA, CA 92626 • 714-556-5673 



Cci 
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Art 



NEWPORT HARBOR 
ART MUSEUM. Through 
June 18, "Nam June 
Paik," a large-scale \ icleo 
art installation piece. 
Through June 27, 
"Beyond the Bay: The 
Figure," works from the 
museum's permanent col- 
lection. Through June 30, 
"Major Art, Minor 
Artists," the works of 
children in the Santa Ana 
School District. 850 San 
Clemente Drive, Newport 
Beach. 759-1122. 

LAGUNA ART MU- 
SEUM. Through July 11, 
"75 Works, 75 Years; Col- 
lecting the Art of Cali- 
fornia," an exhibition 
commemorating the 75th 
anniversary of the muse- 
um. Through January 16, 
1994, "75th Anniversary 
Gifts," a rotating exhibit 
of the museum's perma- 
nent collection showcas- 
ing recent gifts, and "Art 
in Laguna," a series of 
five exhibitions focusing 
on significant artists and 
works the museum has 
shown over the past 75 
vears. 307 Cliff Drive, La- 
guna Beach. 494-6531. 

IRVINE MUSEUM. 
Continuing indefinitely, 
selections from Joan 
In'ine Smith's multimil- 
lion-dollar collection of 
California landscape 
paintings. 18881 Von 
Karman Avenue, Irvine. 
476-0294. 

BOWERS MUSEUM. 
Through July 31, "Art of 
the Himalayas," more 
than 115 works survey- 
ing the sacred art of Tibet 
and Nepal. Starting mid- 
June, "Egypt: The Lords 




Brea's Sarah Bain Gallery showcases Poly's work. 



and Gods of the Nile," 
feahiring up to 60 objects 
in bronze, stone, ceramic 
and wood focusing on 
iconography of deities 
and Pharaohs. Continu- 
ing indefinitely, "Select 
Works From the Paul 
and Ruth Tishman 
Collection of African 
Art"; "California Lega- 
cies"; "Arts of Native 
America"; and "Visions 
of the Shaman, Song of 
the Priest," ancient ce- 
ramics and stone works 
of pre-Columbian Meso- 
america. 2002 N. Main 
Street, Santa Ana. For 
more information, call 
567-3600. 



ORANGE COUNTY 
CENTER FOR CON- 
TEMPORARY ART 
(OCCCA). Through June 
25, mixed-media works 
by Ann Anson, Suki Berg 
and Karen Fuson. 3621 
W. MacArthur Boulevard, 
Suite 111, Santa Ana. 549- 
4989. 

SEVERIN WUNDER- 
MAN MUSEUM. Through 
June 15, "Dance in Coc- 
teau's Era," posters, cos- 
tumes, photographs and 
other works from the era 
of French artist Jean Coc- 
teau. June 20 through 
August 20, "Beatrice 
Wood," an exhibition of 
the artist's ceramic works. 



in celebrahon of her 100th 
birthday 3 Mason, Irvine. 
For more information, 
caU 472-1138. 

FULLERTON MUSE- 
UM CENTER. June 12 
through August 15, 30 
years of political cartoons 
by three-time Pulitzer 
Prize winner Paul Con- 
rad. 301 N. Pomona Ave- 
nue, Fullerton. For more 
information, call 738-6545. 

MUCKENTHALER 
CULTURAL CENTER. 
June 8 through August 
29, "Wings of the 
Imagination: Kites From 
the Collection of Leiand 
Toy" an exhibition of tra- 
ditional kites from Asia 
and Indonesia, as well as 
contemporar}' kites from 
Europe, New Zealand 
and the U.S. 1201 W. Mal- 
vern Avenue, Fullerton. 
738-6595. 

CITY OF BREA GAL- 
LERY. June 19 through 
August 6, "Journey 
Through California Im- 
pressionism." Brea Civic 
and Cultural Center, One 
Ci\'ic Center Circle, Brea. 
990-7730. 

UC IRVINE ART GAL- 
LERY. June 1, a student 
thesis exhibition feahiring 
works by Keith Mayerson 
and Kymber Holt. June 8- 
19, advanced undergrad- 
uate exhibition. Fine Arts 
Gallerv, UCl campus, 
Irv^ine. 856-6610. 

IRVINE FINE ARTS 
CENTER. Through June 
11, a faculty exhibit juried 
by watercolorist David 
Solomon. 14321 Yale 
Avenue, Irvine. 552-1018. 

RICHARD NIXON LI- 
BRARY & BIRTH- 



PLACE. June 18 through 
September 12, "The 
People's Nixon: The 37th 
and Other Presidents in 
Portrait, Caricature and 
Kitsch," an exhibition of 
cartoons, paintings and 
sculphire by both friends 
and detractors. Also, 
"George to George: Presi- 
dential Portraits by Mor- 
gan Monceaux," a collec- 
tion of oil pastels embel- 
lished with collage ele- 
ments. 18001 Yorba Linda 
Boulevard, Yorba Linda. 
993-3393. 

RENAISSANCE CA- 
FE— BREA. June 1 through 
July 26, mixed-media 
paintings by Dave New- 
man. 955 E. Birch, Brea. 

256- 2233. 
RENAISSANCE CA- 

FE-LAGUNA BEACH. 
Through June 28, impres- 
sionist and abstract oil- 
on-canvas works by 
Geoffrey Krueger. 234 
Forest Avenue, Laguna 
Beach. 497-JAVA. 

SARAH BAIN GAL- 
LERY. Through June 5, 
"Faith and Devotion: 
New Paintings," works in 
various media by Poly. 
1112 Brea Mall, Brea. For 
more information, call 

257- 1440. 

EILEEN KREMEN 
GALLERY. Through June 
8, "Wearable Art," featur- 
ing the work of 36 artists. 
619 N. Harbor Boulevard, 
Fullerton. 879-1391. 

VINCENT FARRELL 
GALLERY. June 26, "An- 
nual Summer Show," an 
exhibit of mixed-media 
works by Vincent Farrell. 
1330 S. Coast Highway, 
Laguna Beach. 494-2515. 
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MUSIC 



IRVINE BARCLAY 
THEATRE. June 11-12, 

the UC In'ine Symphony 
Orchestra performs Zel- 
man Bokser's Concerto for 
Clarinet nnd Orchestra, 
Wagner's Rienzi overture 
and Mahler's Symphony 
No. 4. 4242 Campus 
Drive, Ir\'ine. For tickets 
and iiiformation, call 856- 
5000. 

ORANGE COUNTY 
PERFORMING ARTS 
CENTER. June 2-3, the 
Pacific Symphony Or- 
chestra performs Mo- 
zart's Serenade No. 6, 
Beethoven's Symphony 
No. 4 in B-flat Major and 
Strauss' Serenade in E-flat 
Major, Salome's Dance and 
the final scene from Sa- 
lome. 600 Town Center 
Drive, Costa Mesa. For 
tickets and information, 
■call 556-2121. 

UC IRVINE. June 6, 
the UCI Concert Band 
presents "Concert in the 
Grove," featuring the mu- 
sic of Mussorgsky, Wood, 
Gabrielli and Sousa, Fine 
Arts Olive Grove. June 7- 
8, the UCI Percussion 
Ensemble, Concert Hall. 
UCI campus, Irvine. 856- 
6616. 

CHAPMAN UNIVER- 
SITY. June 17, the 

Southwest Chamber 
Music Society performs 
Honegger's Sonata for 
Clarinet and Piano, 
Poulenc's Sextet for Piano 
and Winds and Schoen- 
berg's Quintet for Winds. 
June 19, the Orange 
County Guitar Circle. 
Salmon Recital Hall, 333 




Stan Ridgway performs at the Coach House. 



N. Glassell Street, Orange. 
997-6812. 

GOLDEN WEST COL- 
LEGE. June 20, the 
Golden West College 
Smphonic Band presents 
a bon voyage concert be- 
fore commencing its tour 
through Europe. Outdoor 
Amphitheater, 15744 Gol- 
den West Street, Hunting- 
ton Beach. 895-8378. 

SADDLEBACK COL- 
LEGE. June 11, "Yester- 
day: A Tribute to the 
Beatles," a two-hour tour 
of the Fab Four's music. 
June 12, Queen Ida & the 
Bon Temps Zydeco Band 
performs music from the 
Louisiana bayou. Gymna- 
sium, 28000 Marguerite 
Parkway, Mission Viejo. 
For more information, call 
582-4656. 

FULLERTON COL- 
LEGE. June 12, the Com- 
munity Band. 321 E. 



Chapman Avenue, Fui- 
lerton. 992-7296 or 871- 
8101. 

THE COACH HOUSE. 
June 5, Stan Ridgway and 
the Blue Panthers. June 
18, America. June 19-20, 
Michael McDonald. June 
25, Steve Morse. 33157 
Camino Capistrano, San 
Juan Capistrano. For 
more information, call 
4%-8930. 

CRAZY HORSE 
STEAK HOUSE. June 22, 
Hoyt Axton. June 28, the 
Kingston Trio.. 1580 
Brookhollow Drive, Santa 
Ana. 549-1512. 

FULLERTON HOF- 
BRAU BREWERY & 
RESTAURANT. Tues- 
days, the Left Bank Trio 
plays acoustic jazz. Wed- 
nesdays, Evan Chris- 
topher and the Hot Jazz 
All Stars plays traditional 
iazz of the Twenties and 



Thirties. Thursdays, Eric 
Henderson plays classical 
guitar. Fridays, jazz en- 
semble Three For All. 323 
State College Boulevard, 
FuHerton. 870-7400. 

CARMELO'S. Sun- 
days through Thursdays, 
saxophonist Jeff Gonza- 
les. 3520 E. Coast High- 
way, Corona del Mar. 675- 
1922. 

BAROQUE MUSIC 
FESTIVAL, June 6-13. 

The 13th annual musical 
event features five con- 
certs performed at vari- 
ous locations throughout 
Corona del Mar. June 6, 
the music of J.S. Bach, 
Couperin, Handel and 
Telemann. June 7, an or- 
gan recital featuring the 
music of Bach, Pablo 
Bruna, Buxtehude, Hugo 
Distler, Leclair, Torelli and 
Pachelbel. June 9, vocal 
and chamber works. June 
11, the music of Bach, 
Boismortier, Handel and 
Scarlatti, Sherman Library 
and Gardens. June 13, the 
festival finale spotlights 
major works by Caris- 
simi. Bach and Brahms, 
St. Michael & All Angels 
Church. For more infor- 
mation, call 760-7887. 

CAPISTRANO VAL- 
LEY SYMPHONY. June 
27, the symphony contin- 
ues its Riviera Pops series 
with a concert featuring 
the music of Henry 
Mancini. Dana Point Re- 
sort, 25135 Park Lantern, 
Dana Point. For more in- 
formation, call 2404705. 

THEATER 

ORANGE COUNTY 
PERFORMING ARTS 



CENTER. June 22-27, 

Aspects of Love, Andrew 
Lloyd Webber's musical 
focusing on the intertwin- 
ing loves of five charac- 
ters in postwar Europe. 
600 Town Center Drive, 
Costa Mesa. 556-2121. 

SOUTH COAST REP- 
ERTORY. June 5-6 and 
11-13, the Young Con- 
ser\'atory Players presents 
Tlie Forgotten Door, a play 
about a young extrater- 
restrial amnesiac who 
must avoid having his 
unusual talents exploited, 
Second Stage. Through 
June 27, Sliadowlands, a bi- 
ographical drama about 
British author C.S. Lewis 
and his relationship with 
American poet Joy David- 
man, Mainstage. 655 
Town Center Drive, Costa 
Mesa. For tickets and ad- 
ditional information, call 
957-4033. 

LAGUNA PLAY- 
HOUSE. Through June 6, 
Shakespeare's A Mid- 
summer Night's Dream. 606 
Laguna Canyon Road, 
Laguna Beach. For tickets 
and information, call 497- 
9244. 

GROVESHAKE- 
SPEARE. June 5 through 
July 3, Suds, a musical 
featuring the sounds of 
the 1960s, Gem Theatre. 
June 19 through July 23, 
Shakespeare's King Lear, 
Festival Amphitheatre. 
12852 .Main Street, 
Garden Grove. For tickets 
and informahon, call 636- 
7213. 

IRVINE BARCLAY 
THEATRE. June 6, "An 

E\ ening of Iranian Dance 
and Music," the AVAZ 



46 



JUNE 1993/ORANGE COAST 



J 



U N E 



From Baroque music to stand-up 

comedy June's entertainment 
lineup has something for everyone. 



International Dance Thea- 
ter performs traditional 
folk dances. 4242 Campus 
Drive, Irvine. For tickets 
and information, call 854- 
4646. 

MUCKENTHALER 
CULTURAL CENTER. 
June 11 through July 10, 
Quitters, an award-win- 
ning play about the un- 
shakable spirit of a pio- 
neer woman and her six 
daughters. Theatre on the 
Green, 1201 W. Malvern 
Avenue, Fullerton. For 
more information, call 
879-1732. 

ALTERNATIVE REP- 
ERTORY THEATRE. 
Through June 12, Tnrtuffe, 
the story of a rich family 
bamboozled by a reli- 
gious zealot selling pas- 
sage to heaven. 1636 S. 
Grand Avenue, Santa 
Ana. 836-7929. 

NEWPORT THEATRE 
ARTS CENTER. Through 
June 13, Fiddler on the 
Roof, the classic musical 
depicting patriarch Tev- 
ya's efforts to marry off 
his daughters without a 
dowrv. 2501 Cliff Drive, 
Newport Beach. 631-0288. 

WAY OFF BROAD- 
WAY PLAYHOUSE. 
Through June 27, Paper 
Walls, a world premiere 
musical about the life of a 
New York actress and her 
composer neighbor. 1058 
E. 1st Street, Santa Ana. 
547-8997. 

CABRILLO COMMU- 
NrrV THEATER. Through 
June 19, The Doll House. 
Henrik Ibsen's socially crit- 
ical drama examines the 
dissatisfaction and injus- 
tice in the life of a Nor- 



wegian wife and mother 
202 Avenida Cabrillo, San 
Clemente. 492-0465. 

HUNTINGTON 
BEACH PLAYHOUSE. 
Through June 19, The All 
Night Strut, a nostalgic 
musical revue featuring 
dancing and comedy 
sketches from the Thirties 
and Forties. 21141 Strath- 
moor Lane, Huntington 
Beach. For more informa- 
hon, call 832-1405. 

BREA THEATRE 
LEAGUE. June 4-26, 
Nuusense, the musical 
comedy in which the "lit- 
tle sisters of Hoboken" try 
to raise money to bury 
their dearly departed col- 
leagues. Brea Curtis 
Theater, 1 Civic Center 
Circle, Brea. 990-7722. 

YORBA LINDA CIV- 
IC LIGHT OPERA. June 
4-27, Me ami M\j Girl, a 
musical comedy about a 
cockney who discovers he 
is royalty. Yorba Linda 
Forum, 4175 Fairmont 
Boulevard, Yorba Linda. 
779-8591. 

FULLERTON CIVIC 
LIGHT OPERA. Through 
June 27, Nuusense. Pacific 
Auditorium, 2500 E. Nut- 
wood Avenue, Fullerton. 
879-1732. 

ORANGE COUNTY 
HIGH SCHOOL OF 
THE ARTS. June 3, a 
showcase for each of the 
arts disciplines with rep- 
resentahve performances. 
Margaret A. Webb Per- 
forming Arts Center, 3591 
Cerritos A\'enue, Los Ala- 
mitos. 310-596-1435. 

GOLDEN WEST COL- 
LEGE. June 18-19 and 25- 
26, A Murder is An- 




OCPAC stages "Aspects of Love." 



nounced, a play based on 
the writings of Agatha 
Christie. Outdoor Patio 
Theater, 15744 Golden 
West Street, Huntington 
Beach. For additional in- 
formation, call 895-8378. 

ORANGE COAST 
COLLEGE. June 17-20 
and 24-27, Runwrs, Neil 
Simon's farcical comedy 
about party guests sub- 
jected to conflicting cover- 
up stories. Drama Lab 
Studio, 2701 Fairview 
Road, Costa Mesa. 432- 



SADDLEBACK COL- 
LEGE. June 25 through 
August 15, Nunsense. 
Studio Theatre, 28000 
Marguerite Parkway, 
Mission Viejo. 582-4656. 

ELIZABETH HOW- 



ARD'S CURTAIN CALL 
DINNER THEATRE. 
June 3 through Septem- 
ber 5, The Musie Man, a 
musical in which a con 
artist hoping to fleece the 
residents of River City 
falls in love with the town 
librarian. 690 El Camino 
Real, Tustin. 838-1540. 

DANCE 

IRVINE BARCLAY 
THEATRE. June 4-5, 

Ballet Pacifica performs 
Fantacia, a neo-classical 
ballet set to the music of 
Tchaikovsky's Concert 
Fantasy in G Major, and 
Romeo and juliet: A Dance 
Suite, a contemporary 
staging of the classic story 
set to Prokofiev's score. 
June 13, the Irx'ine School 



of Dance annual recital, 
featuring group ensem- 
bles and soloists perform- 
ing ballet, jazz and tap 
dance. June 17-19 and 21, 
the Irvine Academy of 
Performing Arts Dance 
Festival 1993 features 
more than 1,200 partici- 
pating students. 4242 
Campus Drive, Irvine. 
8544646. 

COMEDY 

THE IMPROV-IR- 
VINE. June 1-6, Jake 
Johannsen. June 15-20, 
Tom McTigue and Alex 
Reid. June 21-24, Dennis 
Wolfberg. June 29 
through July 3, Kathleen 
Madigan. 4255 Campus 
Drive, Suite 138, Irvine. 
854-5455. 

THE IMPROV— 
BREA. June 1-6, Evan 
Davis and Jeff Caldwell. 
June 8-13, George Lopez 
and Matt Weinhold. June 
15-20, J.J. Wall. June 21, 
Rick Corso. June 22-27, 
James Stephens III and 
Chris Fonseca. June 29 
through July 3, Tommy 
Sledge. 945 E. Birch 
Street, Suite A, Brea. 529- 
7878. 

THE ORANGE COUN- 
TY CRAZIES. June 4, 

"T.G.I. /Orange," an all- 
improv comedy show. 
June 19 through August 
14, "As the Orange 
Turns," short rehearsed 
sketches and improvised 
skits based on an Orange- 
County-as-soap-opera 
theme. Pacific Symphony 
Center, 115 E. Santa Ai\a 
Boulevard, Santa Ana. 
For tickets and informa- 
tion, caU 550-9900. 
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A TASTE OF ORANGE 
COUNTY, June 25-27. 

The annual culinary fete 
provides a chance to sam- 
ple the cuisine from some 
of Orange Count\''s finest 
restaurants. Music, enter- 
tainment and activities 
are also featured. Irvine 
Spectrum, Alton Parkway 
and lr\'ine Center Dri\'e, 
In'ine. 753-3532. 

WILSHIRE SQUARE 
HISTORIC HOME 
TOUR, June 5-6. This 
charming neighborhood 
presents its fifth annual 
self-guided walking tour 
of historic homes, elabo- 
rate gardens and restored 
vintage automobiles. 
Santa Ana. 474-4847. 

ST PAUUS GRECIAN 
FESTIVAL, June 19-21. 
The annual festival cele- 
brates Greek culture with 
traditional food, dancing 
and entertainment. St. 
Paul's Greek Orthodox 
Church, 4949 Alton Park- 
way, lr\'ine. 733-3102. 

FOOD FAIRE, June 11 
New Orleans-style festivi- 
ties with regional foods, 
Mardi Gras masks, jazz 
and a performance by 
Queen Ida & the Bon 
Temps Zydeco Band in 
the gvmnasium. Saddle- 
back' College, 28000 
Marguerite Parkway, Mis- 
sion Viejo. 582-4656. 

CHAMPIONSHIP 
CHILI COOK-OFF, June 
6. Tustin holds its ninth 
armual competition with 
35 chili booths, country 
music, contests and enter- 
tainment. El Camino Real, 
between First and Main 
streets, Tustin. 544-8890, 
extension 220. 



Special Events 




June's International Circus Day benefits Zina Bethune's Dance Outreach. 



ARTS & CRAFTS FES- 
TIVAL, June 13. Old 

town Yorba Linda's annu- 
al event features more 
than 100 displays of arts 
and crafts, food booths, 
free pony rides for kids, 
roaming clowns, musical 
groups and a 50-piece or- 
chestra. Main Street, 
Yorba Linda. 777-1332. 

ANNUAL DESIGNER 
FLEA MARKET, June 19. 
The International Society 
of Interior Designers of- 
fers unique and exotic 
home decor items. 1537 E. 
Commonwealth A\'enue, 
Fullerton. 835-2408. 

1993 HERITAGE RE- 
GATTA, June n. The fes- 
tivities begin with a pa- 
rade of wooden power 
and sail yachts. June 12, 
the regatta takes place in 
Newport Harbor, fol- 
lowed by a theme party 



and awards ceremony at 
the Balboa Yacht Club in 
Corona del Mar 673-3377. 

INTERSTATE BAT- 
TERIES GREAT AMER- 
ICAN RACE, June 27. 
The 11th annual vintage 
car race starts in Hun- 
tington Beach and ends 
14 days later in Virginia. 
Huntington Beach Pier, 
Huntington Beach. 969- 
3492. 

CONCOURS D'ELE- 
GANCE CAR SHOW, 
June 13. Ford engine- 
powered exotics are fea- 
tured, as well as a variety 
of vintage and contempo- 
rar\' x ehides. Huntington 
Beach Central Park, 7111 
Talbert Avenue, Hunt- 
ington Beach. 960-8836. 

TASTE OF YORBA 
LINDA, June 4. More 
than 20 Yorba Linda 
restaurateurs offer wines. 




cheeses and house speci- 
alhes at this benefit event. 
A tour of the Richard 
Nixon Library & Birth- 
place is included. 18001 
Yorba Linda Boulevard, 
Yorba Linda. 993-9537. 

LOBSTER FEST, June 
19. The Yorba Linda 
Rotary Club hosts this 
benefit event featuring 
live music and all-you- 
can-eat Maine lobster. 
17041 Imperial Highway, 
Yorba Linda. 993-2441. 

INTERNATIONAL 
CIRCUS DAY BENEFIT, 
June 6. Circus acts, inter- 
national food and Holly- 
wood celebrities gather at 
this Village Crean fund- 
raiser for Zina Bethune's 
Dance Outreach. 642- 
3129. 

FOCIS AUTHOR'S 
LUNCHEON, June 3. 
Julee Rosso, co-author of 



the Silver Palate cook- 
books, is the featured 
speaker at this fund-raiser 
for the Friends of the 
Orange Coast Interfaith 
Shelter. Center Club, 650 
Town Center Drive, Costa 
Mesa. 760-8381. 

REFLECTIONS: A 
SENIOR'S SENIOR 
PROM, June 11. Music, 
dancing and an after- 
prom breakfast highlight 
this yearly event. Sequoia 
Athletic Club, 7530 
Orangethorpe Avenue, 
Buena Park. 738-6305. 

OPUS ONE DINNER, 
June 26. A five-course 
dinner featuring three vin- 
tages of the Robert Mon- 
davi /Mouton Rothschild 
joint venture wine. Robert 
Mondavi Wine & Food 
Center, 1570 Scenic Ave- 
nue, Costa Mesa. 979-4510. 

WINEMAKER'S DIN- 
NER, June 2. The Brea 
Civic Light Opera Guild 
sponsors this benefit 
event featuring award- 
winning wines from the 
CIos Pegase winery. La 
Vie en Rose restaurant, 
240 S. State College Boule- 
vard, Brea. 524-1697. 

ARROWOOD WIN- 
ERY DINNER, June 11. 
The third of the spring 
winery dinners features 
winemaker Dick Arrow- 
ood. Mr. Stox restaurant, 
1105 E. Katella Avenue, 
Anaheim. 634-2994. 

CLARA BARTON 
AWARDS, June 24. Local 
women are acknowl- 
edged for their achieve- 
ments. Le Meridien hotel, 
4500 MacArthur Boule- 
vard, Newport Beach. 
835-5381, extension 247. 
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' Think of us as 
your last resort. 

One visit and you'll discover what 
keeps our guests coming back. Along 
with our lush, ocean-view setting and 
exceptional good looks, there's our 24- 
hour butler service. It's merely one 
indication of how far we'll go to antic- 
ipate your every need. This unique 
freedom certainly has its advantages, 
particularly with all there is to do. 
Play 18 holes at the Torrey Pines 
Golf Course. Tone-up at Saipps ' 
renowned Shiley Sports & Health 
Center. Or enjoy a romantic stroll to 
the beach. There's also tennis, swim- 
ming and even complimentary chauf- 
feur service to local shopping. So it's 
easy to see why our guests consider us 
their last, and only, resort. For reser- 
vations, call either 800-325-3535, 
your travel professional or the hotel 
at 619-558-1500. 
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A 



week ago, Ha Carrere couldn't talk. 
On the orders of her vocal coach, Arthur 
Joseph — whose list of Hollywood pupils 
runs the gamut of sterling orators from 
Arnold Schwarzenegger and Steven 
Seagal to Albert Finney — Carrere 
clammed up for seven days straight. In 
Tinseltown parlance, it's known as "vocal 
rest." It seems Carrere had been straining 
her voice by using it incorrectly, a habit 
that could easily mean the kiss of death 
for an up-and-coming movie star simulta- 
neously embarking on a singing career. 

Today, Joseph has authorized her to 
speak — but it has to be his way. Using a 
technique he taught her for preserving 
the voice, Carrere converses with a nasal 




TIA CARRERE 



drone. She claims the skill involves 
"projecting your voice through your 
nasal cavity to add resonance," but to 
the untrained ear, she sounds like she 
needs a couple Sudafed. "I don't 
know," she laughs. "He told me to 
talk like this." 

After seven days of silence, the 25- 
year-old rising star has plenty to say. 
Carrere is surprisingly articulate de- 
spite the nasal intonations, which she 
gradually abandons during the 
course of the interview. She is alter- 
nately shyly soft-spoken and intelli- 
gently outspoken — a far cry from 
what one would expect after her big- 
screen portrayal of Cassandra, the 
buxom rocker chick in 1992's block- 
buster, Wayne's World, the role she's 
best known for today. 

Now, a year after Wayne and 
Garth lustfully referred to her as 
"Babe-raham Lincoln," Carrere is 
pursuing a singing career with much 
the same passion as Cassandra did in 
the movie. And, almost like in the 
film, Carrere landed a recording con- 
tract after meeting with record com- 
pany execs and playing her demo 
tape. Though she's recently complet- 
ed three acting projects {Rising Sun 
comes out next month, followed by 
Quick — with Jeff Fahey and Robert 
Davi — and Treacherous — the working 
title of a picture starring C. Thomas 
Howell and Adam Baldv^ — within 
the year), Carrere's heart is currently 
in her music. "My record album is 
the priority right now," she says. 
"That's where all my energy has been 
going lately. I've been writing my 
ovm songs, and as it stands now, I've 
written half the songs on the album." 
With a single coming out next month 
and the album slated to hit record 
stores in August, Carrere is gearing 
up for a gargantuan publicity bUtz to 
promote songs from the record like "I 
Want to Come Home With You 
Tonight." 



For parents of young children, ad- 
mitted prudes and censorship advo- 
cates, titles like that might beg the 
question, "Just what kind of music 
does this Carrere girl sing?" Accord- 
ing to the artist, her music is 
"pop — sexy, exotic, mysterious and 
sophisticated, not bubble gum pop," 
all of which differs from the "screech- 
ing heavy metal stuff" that com- 
prised Cassandra's repertoire. 
Ironically, Carrere's musical ambi- 
tions helped her snag the Wayne's 
World job. 

Just weeks after Carrere met with 
the president of Warner Bros. 
Records, Michael Ostin, he recom- 
mended her to Lome Michaels, cast- 
ing director for Wayne's World, for the 
Cassandra role. According to Carrere, 
Michaels asked Ostin if he knew "an 
Asian rocker who would be cool for 
this part," and Ostin, remembering 
Carrere from their meeting, suggest- 
ed screening her. "My stars must 
have been in alignment," she says. 

Carrere's stars have certaiiUy been 
in alignment ever since. Wayne's 
World literally launched Carrere's ca- 
reer, although she had made numer- 
ous movie and television appear- 
ances prior to it. Her performances in 
such films as Aloha Summer, Harley 
Davidson and the Marlboro Man and 
Showdozvn in Little Tokyo pale in com- 
parison to the widespread appeal of 
Wayne's World. She has also appeared 
on the small screen in Tour of Duty, 
Anything But Love and Married. . . With 
Children, as well as the made-for-TV 
movies Fatal Mission and Fine Gold. 
But it was in her role as the 
Cantonese girl with the killer voice 
that Carrere finally hit the big time. 
Although she was subsequently 
known as little more than a "major 
babe," Carrere doesn't have any re- 
grets about her decision to do 
Wayne's World. "If s been wonderful," 
she says. "It's opened so many doors 
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'"Marriage is whatever you 
make it, and for me, 
marriage is very much 
agreeing with my life/' 



for me, and I'm very thankful [to 
have had] that opportunity." 

The confines of the Cassandra role 
haven't appeared to typecast her. 
Carrere's next fihn. Rising Sun, hits 
screens in July, but don't expect to get 
a gander of her in any motorcycle 
mama minidresses. Opposite Sean 
Connery and Wesley Snipes, she 
plays the lead female role of Jingo, a 
computer graphics whiz. Yes, a brain. 
Carrere appreciated the diversity of 
the role. "It was a totally different 
character than Cassandra, which was 
exciting for me. Cassandra was a 
babe in a red spandex dress, and 
Jingo is very intellectual — dark, seri- 
ous clothing, a really nice part It was 
the perfect thing to do right after 
Wayne's World. I got to explore com- 
pletely different sides of myself be- 
tween tiie two pn^ects." 

Juggling projects has recently be- 
come second nature to Carrere, who 
manages to squeeze in being a 
restaurateur between her singing and 
acting. Married last November to Elie 
Samaha, an L.A. real estate/night- 
dub magnate, Carrere has found her- 
self dabbling in the restaurant busi- 
ness with him, designing the menus 
and decorating the interiors of some 
of the popular clubs they've opened 
with Samaha's younger brother, 
Demitri. Among uieir IJL successes: 
Roxbury, Kachina Giill, Qub Shelter, 
Babylon and two Benvenutos. 

In March, they headed south to 
Santa Ana's Hutton Centre, where 
they debuted Orange Countj^s own 
Roxbury Carrere herself designed 
the VIP room at the restaurant/club 
but admits she doesn't get to visit 
"Roxbury South" as often as she'd 
like. She raves about Orange County. 
"I love it down there. I try to go [to 
Orange Coimty] once a week for din- 
ner if I can." (She favors David 
Wilhelm's restaurants, calling him 
"unbelievable.") "I wish Roxbury 



L.A. was as opulent as the one in 
Santa Ana. I think [Orange Coimty] 
is beautiful." 

As beautiful as Orange County 
may be, Carrere and her husband 
aren't planning to relocate anjrtime 
soon. "I have lots of things I want to 
achieve right now, so Los Angeles is 
the place to be," she says. The two re- 
cently started their own movie pro- 
duction company, Samaha Produc- 
tions, and currently have a few 
projects in development. "My hus- 
band and I are partners in life and 
partners in business, and it worics out 
beautifully" she says. 

If there's one subject that could 
easily put Carrere's vocal cords out of 
commission once and for all, if s EHe 
Samaha. She gushes about thar rela- 
tionship, their work, their home in 
L.A. and their 11-month-old Akita, 
Dante. She adamantly sings the 
praises of the institution of marriage. 
"[When you get married], there's a 
bond. You've stood up in front of 
God and your faxmfy and Mends and 
said, 'I'm choosing to be with this 
person for the rest of my life.' Your 
plans are then not made from month 
to month or year to year; they're five- 
year projections, 10-year projections." 
She quickly adds, "Of course, mar- 
riage is whatever you make it, and 
for me, marriage is very mudi agree- 
ing with my life. I couldn't ask for 
more." 

If thaf s not enough of a testament 
to good old-fashioned love and 
marriage, try this: When asked what 
her luckiest break was, she replies, 
without missing a beat, "meeting my 
husband." They met three-and-a-hau 
years ago in the parking lot of L.A.'s 
Roxbury when Samaha opened her 
car door for her. At the time, she 
thought, "'What a really nice parking 
lot guy.'" A month later, "he asked 
me to lunch, which I thought was 
very classy. And that was it." They 



were married in November 1992. 

Carrere was bom Althea Janairo in 
Kalihi, Oahu, the eldest of three sis- 
ters, of Chinese, Spanish and Filipino 
ancestiy. She describes herself as an 
independent child who attended a 
coed kindergarten before being en- 
rolled in an all-girls Catholic school 
through 10th grade. It was there that 
she learned to bend the rules — but 
just a Uttle: "By the time I got through 
with [that school], there was proba- 
bly no purple eyeshadow allowed on 
campus." When she was 13, her fEimi- 
ly moved to Samoa for her father's 
job, but Carrere stayed behind to live 
with her grandmother. Three years 
later, at 16, Carrere left for Los 
Angeles with hopes of becoming a 
singer and actress. 

Asked when and why she changed 
her name fimn Althea Janairo to Ha 
Carrere, the singer /actress swiftly 
dodges the question. It seems that, 
rather than explain, she'd prefer to 
keep at least some detaik of her per- 
sonal life private. "The most impor- 
tant thing is how things are per- 
ceived. I like to try and create the 
illusion of mystery. I'm trying to do 
that with all the press and the videos 
and the promotion I'm going to be 
doing," she says. "I'm trying to raise 
that mystique." Other publications 
have reported that "Ha" was a child- 
hood nickname and that she bor- 
rowed "Carrere" from actress 
Barbara Camera, the perky centerfold 
who boimced around topless in the 
monster movie The Island of Dr. 
Moreau. True or false? Carrere won't 
say. Perhaps only her family is privy 
to the real reason behind the name 
change. 

Carrere often flies to the big island 
of Hawaii to visit her grandmother 
and her mother, who moved back af- 
ter divorcing Carrere^s fether in 1983. 
But she admits she pines for L.A. 
while she's there. "I miss [Hawaii], 
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but I can't stay there longer than a 
week or a week-and-a-half because I 
get so antsy." 

Much to her pleasure, Carrere's life 
on the mainland keeps getting busier 
and busier. As an aspiring singer/ ac- 
tress/restaurateur/ producer / wife, 
does Carrere have room on her plate 
for anything else? "1 want to get this 
album out and promoted and have a 
baby next year," she says. "I've got a 
lot of things going on, but everything 
can be done if it's scheduled right." 
Rumor in Tinseltown also has it 
there's a Wayne's World 2 in the 
works, slated to go into production 
this month. Will Carrere don the red 
spandex again? She's waiting to read 
the script before she makes up her 
mind. 

And in her "spare time," Carrere 
croons at both Roxburys, Club 
Shelter and Babylon, singing until 
her voice is weak. "I've always want- 
ed to sing, so this is coming full circle 
for me. From my acting, I've come 
back to my music, where I get to ex- 
press myself like I've always wanted 
to." 

All of which is OK with her vocal 
coach, so long as she keeps talking 
through her nose and promises to 
take an occasional sabbatical for vo- 
cal rest. OC 

Photography by Stephen Harvey. Art 
direction and styling by Liliana Cartelli. 
Hair and makeup by Sharon Gault for 
Cloutier, Los Angeles. Nail grooming by 
The Nail Affair, Newport Beach. Dress on 
pages 50 and 51 courtesy of Roberta Fine 
Women's Apparel, Newport Beach and 
Whittier. Shoes on page 51 courtesy of 
Dales Footworks, South Coast Plaza, 
Costa Mesa. Bustier on page 52 courtesy 
of Mi Place, Fullerton and Lagum Niguel. 

Managing editor Lynn Beresford's last 
celebrity profile was about Tom Skerritt. 
It appeared in the April 1992 issue of 
Orange Coast. 
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The Oaks Classic 



June 3 -6, 1993 

Benefitting the 

National Water Research Institute 

Sunday, June 6, 1993 
The $50,000 Oaks Classic Grandprix 
$10,000 Hermes "Acorn" Junior/Amateur Grandprix 
$10,000 Regular Conformation Hunter Stake 
$10,000 Regular Working Hunter Stake 
$5,000 Green Conformation Hunter Stake 
$5,000 Green Working Hunter Stake 



Offering $150,000 in Total Prize Money 



Saturday, June 5, 1993 

$7,500 PCHA/Jimmy Williams Futures Class 
$7,500 'Dash For Cash" Stake 
$7,500 Preliminary Jumper Stake 



— featuring — 

The Irvine Museum 
Exhibition of Plein Air Art 



The Oaks 
28650 Ortega Highway 
San Juan Capistrano, California 



Contact: 
Arthur Hawkins (619) 756-2749 
Tlw Oak Grove {Table Reservations): (714) 661-2561 



THE JOYS 

ROM FOOD FF.STS TO SHAKFSPFARE I NDFR THE STARS— TMK I 11 HIATK (;i II)K TO TIM. SKASON S HOTTEST E\ ENTS 




r's SL.VlMliiniME. AND Till: LIVING IS LASV. DlG OUT Till-: 
SUNSCREEN, HIT THE BEACH AND. ..AND. ..AND THEN 
WHAT? If IMAGINATION DESERTS YOl! AFTER I WO l)A\ S 
OF~BAKIN(; IN THE SUN, LET OUANCE COAST PUT THE SIZ- 
ZLE BACK INTO ^Ol'R Sl'MMER WITH TlllvSE MOT PICKS FOR 

June, Juia' and Aku st — where to go, vs hat to do and 

Vt llEN IT ALL TAKES PLACE. 
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Orange County is a gastronome's delight in the summertime. Toss 
out the Ultra Slimfast and head for the buffet line at these fabulous 
fests. 

A Taste of Orange CoM/f/v— Bring a big appetite to the fifth annual 
Taste of Orange County. Food from more than 30 restaurants, includ- 
ing John Dominis, Five Crowns and Bistro 201 , accompanies musical 
hors d'oeuvres from four radio-sponsored stages — jazz, country, rock, 
new age, blues, reggae and Motown. Visit the Hiram Walker 
Culinary Showcase, where cooking and ice sculpting demonstrations 
vie for your attention. There are activities for youngsters in the 
Children's Pavilion. June 25-27. $6 adults, $3 children 3 to 12 years 
old, children 2 and under free. Food and beverage samples $1 to $5. 
Irvine Spectrum at the corner of Alton Parkway and Irvine Center 
Drive, Irvine. 753-3532. 

A Taste of Yorba Linda — An evening of epicurean fantasies creat- 
ed by the member restaurants of the Yorba Linda Chamber of 
Commerce. Fine cuisine, wine, beer, sparkling water and gourmet 
coffee can be enjoyed in the pristine garden setting of the Richard 
Nixon Library & Birthplace. Pianist Ole Cram entertains. June 4. $25 
per person. 18061 Yorba Linda Boulevard, Yorba Linda. 993-9537. 

fiine Tasting — Explore the effects of oak-barrel aging on chardon- 
nay. June 8. $20. Other upcoming events include Rosanne Ruiz's an- 
nual barbecue class ($48) June 1 9 and the Opus One Dinner (three 
vintages of Robert Mondavi/Mouton Rothschild wine paired with a 
five-course meal, $115) June 26. Robert Mondavi Wine & Food 
Center, 1 570 Scenic Avenue, Costa Mesa. 979-451 0. 

Old Town Main Street Arts t^c Crafts Festir(d— More than 200 arti- 
sans, plus sculpture, clothing, dolls and gems. Food provided by 
nonprofit community organizations, free pony rides and live enter- 
tainment. June 1 3. Free admission. Main Street, Yorba Linda. 777- 
2636. 

Snn-dnst Festiral — Two hundred local artists display their works in 
hand-built booths. Free live entertainment by more than 100 musi- 
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cians, jugglers and magicians. July 1 through August 29. $4 adults, 
$3 seniors, children 12 and under free. 935 Laguna Canyon Road, 
Laguna Beach. 494-3030. 

.1/7- l-AV///— Art, crafts, sculpture and ceramics abound at this 
show, with ongoing demonstrations and workshops in many media. 
Children's art space plus local and regional musical groups. July 2 
through August 29. $3.50 adults, $2.50 seniors and Auto Club mem- 
bers, children under 12 and currently enlisted military personnel ad- 
mitted free. 777 Laguna Canyon Road, Laguna Beach. 494-4514. 

Fcsiinil iif \rl.s — This juried show features the work of 165 local 
artists in both traditional painting and sculpture categories, as well 
as in such media as glass, wood and textile. July 8 through August 
29. $3. 650 Laguna Canyon Road, Laguna Beach. 494-1145. 

Silivr Annirrrsdiy Poinroir — A three-day festival with authentic 
Indian arts and crafts, food and entertainment and more than 500 
dancers. August 6-8. $5 adults, $3 seniors and teens, $1 children 6 
to 1 1 , 5 and under free. Orange County Fairgrounds, 88 Fair Drive, 
Costa Mesa. 530-0221. 




San Cli'iiicnic Riin-U'dlli-Slndi' Fipxla — Includes a 5K run, food, 
games and a salsa challenge judged by the public. August 8. 
Avenida Del Mar, San Clemente. 492-11 31 . 

Foiiiildiii J (illry Ficsld— Now in its 11th year. Fountain Valley's 
Fourth of July festival is unabashed Americana. Themed "Take Pride 
in America," it offers musical entertainment that runs the gamut 
from bluegrass to jazz to rock-and-roll. And there's a contest for ev- 
eryone: the 30th Annual Miss Fountain Valley Pageant, a cute baby 
event. Senior King and Queen, a battle of the bands, plus a chili 
cook-off. July1-4. Mile Square Park, Brookhurst Street at Heil 
Avenue, Fountain Valley. 962-4441 . 
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Here's something for everyone, no matter how deep or shallow 
your dedication to the sporting life. 

Disc ColfToiinidnwnt — Amateur and professional Frisbee disc 
golfers will participate. June 5-6. Huntington Central Park, 
Huntington Beach. 536-5262. 

Pig Out diul Pi'ddl Hike /f/V/c— Pedal 25, 50 or 80 miles through 
some of Orange County's most scenic areas. Registration cost in- 
cludes a free T-shirt, lunch and entry in a drawing. June 13. $32. 
Yorba Regional Park, La Palma Avenue, Anaheim Hills. 645-3848. 

Tour of II Olid Figure Skdiing Clidiiipioiis — Brian Boitano and 
Nancy Kerrigan perform in this skating exhibition. June 23. 
Admission $25 and $40. Anaheim Arena, 2695 E. Katella Avenue, 
Anaheim. 937-0303. 

Ocpdn Pacific Pro Sutfiiig didmpionsliips — June 28 through July 
3. Huntington Beach Pier, Huntington Beach. 580-1888. 

Fourth \iiiuidl Loiislxiard Si)rfiiig Coiili'.sl — Benefits the 
Huntington Beach International Surfing Museum. July 10-11. 
Huntington Beach Pier, Huntington Beach. 960-5230. 

Pigskin Cldfisic — USC vs. North Carolina. When these teams last 
met in 1958, North Carolina came out on top, 8-7. A pre-game 
brunch is planned. August 29. Tickets $15 and $28. Anaheim 
Stadium, 2000 Gene Autry Way, Anaheim. 634-1984. 

Tlw Oaks S50.000 Classic (,'rand Pri.v — Top jumping horses vie 
for cash prizes in six events. A luncheon is planned along with the 
main event. June 3-6. The Oaks Stables, 28650 Ortega Highway, 
San Juan Capistrano. 661-2561. 



CULTURAL COUPS 



Culture is alive and well in Orange County. Whether you're old 
friends with ballet and Shakespeare or barely nodding acquain- 
tances, here's your chance to cultivate the relationship. 

.1 Midsiiinmcr Mglil's Dream — Shakespeare indulges in fantasy 
and light comedy in this play within a play. May 11 through June 6. 
$14 to $19. Laguna Playhouse, 606 Laguna Canyon Road, Laguna 
Beach. 494-8021. 

Fgy/)!: The Lonis and (lods of the MIc — Egyptian artifacts in 
bronze, stone, ceramic and wood present a study of Pharaonic lead- 
ership and Egyptian religion. Begins in June. $4.50 adults, $3 seniors 
and students, $1 .50 children 5 to 1 2, under 5 free. Bowers Museum 
of Cultural Art, Leo Freedman Foundation Galleria, 2002 N. Main 
Street, Santa Ana. 567-3600. 

Bdllci Pacifira — The premiere of Romeo and Juliet— A Dance 
Suite by Artistic Director Molly Lynch, Fantacia by Deborah 
Appleton and the premiere of Class by Monica Levy. June 4-5. $6 to 
$15. Irvine Barclay Theatre, 4242 Campus Drive, Irvine. 854-4646. 

IStli Annual Bamt/nc Mnsir Fvsliral — Five evenings of music at 
various locations in Corona del Mar, including the Sherman Library 
and Gardens. June 6-1 3. 760-7887. 

Aspccls of Lore— Andrew Lloyd Webber's intimate musical. June 
22-27. Orange County Performing Arts Center, 600 Town Center 
Drive, Costa Mesa. 556-ARTS. 
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I'tiriJJr S\7ii/)li()ny Oirhcslvd — Three to remember for PSO's sum- 
mer series: "Stars, Stripes and Pops!" )uly 4. Richard Kaufman con- 
ducts Americana selections — from Gershwin to Sousa — with a fire- 
wori<s display. Carl St. Clair conducts Beethoven's Ninth (choral) 
and Bernstein's Chichester Psalms July 24. August brings "From 
Russia With Love," featuring Rachmaninoff's Rhapsody on a Theme 
of Paganini and Shostakovich's Symphony No. 5 conducted by St. 
Clair. Opening the program will be a fanfare by noted Southern 
California composer William Kraft. August 14. Irvine Meadows 
Amphitheatre, 8808 Irvine Center Drive, Irvine. 755-5799. 

Tli('(ilr<'-()ii-lli('-(,'m'ii — Fullerton Civic Light Opera reopens the 
Theatre-on-the-Green with three plays: Quitters Qune 11-28), Lend 
Me A Tenor (July 16 through August 8) and Foxfire (August 13 
through September 5). Some shows include catered dinners. 
Muckenthaler Cultural Center Amphitheatre, 1201 W. Malvern 
Avenue, Fullerton. 879-1732. 

Kill!! l-<'<ii' — Shakespeare's engrossing portrait of a king who be- 
comes rash and vain as he descends progressively into madness. 
Alan Mandell performs in the title role. June 19-23, previews June 
16-18. Admission $12 to $25; $35 opening nights. GroveShake- 
speare. Gem Theatre, 12852 Main Street, Garden Grove. 636- 
7213. 

Pdcifini ( liorcotinipltir I'ro/rrI '93: II <)rl<.i-iii-l'ri)<ircxs 
Slioiriiii! — Four renowned choreographers from across the United 
States will gather for two weeks, each to create a new work. The 
new pieces will be shown in an informal setting July 31. Presented 
by Ballet Pacifica. South Coast Repertory Theatre, 655 Town Center 
Drive, Costa Mesa. 642-9275. 

.1 Mid.iiiiiiiiicr Mglil's Drcaiii — Jules Aaron transforms the Festival 
Amphitheatre into a psychedelic Sixties setting for this tale of faeries, 
mortal lovers and actors in an enchanted wood. July 31 through 
September 4; previews July 28-30. Admission $12 to $25; $35 
opening nights. GroveShakespeare, Gem Theatre, 12852 Main 
Street, Garden Grove. 636-7213. 

Cnizy fur You — George and Ira Gershwin's music is brought to 
life in a comedy by Ken Ludwig and Mike Ockrent. Winner of three 
Tony Awards. Opens in August. Orange County Performing Arts 
Center, 600 Town Center Drive, Costa Mesa. 556-ARTS. 

Colors oflhc Dairii/liivisihlc Pcoftli': \rls of the \imizoii — This ex- 
hibit features feathered costumes and a unique Amazonian human 
aviary. August 22 through January 16, 1994. $4.50 adults, $3 sen- 
iors and students, $1.50 children 5 to 12, under 5 free. Bowers 
Museum of Cultural Art, Changing Exhibits Gallery, 2002 N. Main 
Street, Santa Ana. 567-3600. 
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It's easy to become jaded when so many top attractions are close 
by. But Orange County's old favorites keep pulling new rabbits out 
of the hat. 

Disni'vliiiid — Mickey's Toontown, home to Mickey Mouse and 
his animated friends, is the first new land to open at the park in 
more than 20 years. Aladdin's Royal Caravan makes its way through 
the park twice daily with Aladdin, Princess Jasmine and their magic 
carpet, along with a host of acrobats, camels and snake charmers. 
1 31 3 S. Harbor Boulevard, Anaheim. 999-4565. 

Knod's Berry Fdiin — Happy birthday. Camp Snoopy! Four new 
attractions round out the beagle's favorite hangout. The Camp Bus 
soars and spins 20 feet into the air while below, the Rocky Road 
Trucking Company puts youngsters into the cabs of junior-sized 18- 
wheelers. On Snoopy's Bounce — a 38-foot-tall inflated figure of the 
canine — kids bounce on air-filled cushions. There's also a kid-sized 
version of the classic high-energy ride, the Scrambler. 8039 Beach 
Boulevard, Buena Park. 220-5200. 



Orange Coiiiily Fair— A dual-themed fair this year salutes the 
100th anniversary of the Ferris wheel ("It's the Wheel Thing"), as 
well as vegetables and crops ("Bushels of Fun"). Tustin Ferris wheel 
fanatic Jeff Block will attempt to break his own world record for the 
most consecutive days on a Ferris wheel, 37, set in 1978. July 9-25. 
$5 over 12 years of age, $3 seniors, $2 children 6 to 12, 5 and un- 
der free. 88 Fair Drive, Costa Mesa. 751-3247. 
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Looking for something different!" Try these for a change of pace. 

Suds — A musical set in a laundromat. Colorful Sixties-style enter- 
tainment directed by Jules Aaron. June 5 through July 3; previews 
June 2-4. $12 to $25; $35 opening nights. GroveShakespeare, Gem 
Theatre, 1 2852 Main Street, Garden Grove. 636-721 3. 

Iliiigs oj die liiitigiiiiidoii: kites From die ( ollerlioii oj Leiaiiil 
7m— Traditional kites from China and Japan, as well as contempo- 
rary creations from the U.S., Italy, England and New Zealand. June 8 
through August 29. $1 adults, 50 cents children and seniors. 
Muckenthaler Cultural Center, 1201 W. Malvern Avenue, Fullerton. 
738-6595. 





I\iircaiit ofilw Masifix — Famous art re-created, with real people 
posing to look like their counterparts in the original works. In con- 
junction with Laguna Beach's Festival of Arts, july 8 through August 
29. $12 to $28 ($3 admission to the Festival of Arts is included). 
Irvine Bowl Amphitheater, 650 Laguna Canyon Road, Laguna 
Beach. 800-487-3373. 

Suiillicni Califoniia Home & Garden Show — Everything you ever 
wanted to see about homes and gardens, including an antiques fair, 
a bath showcase and a display of manufactured homes. August 21- 
29. $6.50, $5 seniors ($3 on Seniors' Day, August 23), $3 children 8 
to 14, 7 and under free. Anaheim Convention Center, 800 W. 
Kateila Avenue, Anaheim. 978-8888. 

Uqy Off Bmadwuy Pl(iylwim'—On%\m\ and experimental plays 
in an intimate setting. Paper Walls, a world premiere musical about 
the life of a New York actress and her composer neighbor. May 7 
through June 27. Cheaters, a classic comedy that uncovers a love tri- 
angle times two, July 9 through September 26. $15. 1058 E. 1st 
Street, Santa Ana. 547-8997. 
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Real people can stand only so much cocooning. Get the whole 
family out of the house and doing something they'll remember. 

Uri/ifi Hi.tloir — See how mission inhabitants lived 200 years ago. 
Bake bread and make adobe brick. For children 6 to 1 3 accompa- 
nied by a teacher; others may participate as spectators. Reservations 
are required. $4. Mission San Juan Capistrano, Camino Capistrano 
and Ortega Highway, San Juan Capistrano. 248-2049. 

T(dvs of n Fourth Cnuh \<)thiii<r — A play about what happens 
when you're an only child and you suddenly have a younger broth- 
er. June 18-27. $9 adults, $6 children. Laguna Playhouse, 606 
Laguna Canyon Road, Laguna Beach. 494-8021 . 



Dream Street — A physically challenged girl in a wheelchair wish- 
es to find a place where having wheels isn't special. June 5 through 
July 3. $6. CroveShakespeare Family Theatre Series, Gem Theatre, 
12852 Main Street, Garden Grove. 636-7213, extension 201. 

Rln<{liii^ Bros, and Barnnni S: Bailey Circu.s — "A Salute to 
Children of All Ages" celebrates the 200th anniversary of the circus 
in America. Twenty perfonnances in early August. Anaheim Arena, 
2695 E. Kateila Avenue, Anaheim. 937-0303. 
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These trendy hangouts do their best to put you in the right frame 
of mind. 

Phmet Holhirood — Rub shoulders with star-powered memorabil- 
ia from the likes of Arnold Schwarzenegger, Magic Johnson and 
Priscilla Presley while you dine on the new outdoor patio above the 
restaurant's porte cochere. 1641 W. Sunflower Avenue, Santa Ana. 
434-7827. 

The Coach House — Offers dinner and live performances by well- 
known artists. Featured summer entertainers include America (June 
18); the British Invasion Tour with Gerry and the Pacemakers, 
Freddy and the Dreamers, the Troggs, Billy J. Kramer and others (July 
28); and Emmylou Harris (August 21). 33157 Camino Capistrano, 
San Juan Capistrano. 496-8930. 

Irn'ne hnpror — If you had to be there to understand the joke, it 
wasn't at the Improv. Top-notch talent keeps this comedy house 
rocking with laughter. Dennis Wolfberg, 1990's "Best Male Stand- 
Up Comedian," appears July 12, 18, 20 and 25. $7 to $10. Dinner 
by reservation. 4255 Campus Drive, Irvine. 854-5455. (X 
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Shoddy Workmanship, Flagrant Cost Cutting and an Unscrupulous 
Developer Almost Cost King's Meadow Homeowners Their Dreams 

By Jean Hastings Ardell 

"Imagine living in a prestigious new home community that offers the exclusive lifestyle found only in a private country club 
setting. Tennis in the morning, golf in the afternoon.... Now, this lifestyle can be yours at King's Meadow, a new luxury gar- 
den-home community situated in rolling Anaheim Hills, overlooking the city below." 

— King's Meadow 
soles brochure, 1 986 



KING'S MEADOW 



BLACK BART'S 

SCUBA r>rVTNG 




• Classes 

• Exotic trips 

• Service 

• Equipment sales 

• Dive club and tours 



34145 Pacific Coast Highway 
I>ana Point, CA 92629 

(714) 496-5891 



Living as we do — ^near earthquake 
faults, in flood plains and on steep 
hillsides — requires a certain degree of 
optimism. Periodically, Mother 
Nature washes away that optimism, 
as last winter's rainstorms and subse- 
quent landslides clearly demonstrat- 
ed. Since few of us build our own 
homes anymore, we display a sub- 
stantial faith in human nature when 
we hand over a deposit on a brand- 
new house. We trust that the builder 
knows his craft and takes pride in his 
product. But at King's Meadow, an 
83-home tract in Anaheim Hills, that 
trust has slipped away. There, home- 
owners claim that faulty construc- 
tion, municipal indifference and de- 
veloper greed have brought them 
seven years of trouble. 

Just ask Barbara and Nick Wright. 
In February 1986, the Norwalk cou- 
ple decided to move to Orange 
County. New housing tracts were 
springing up on the former Nohl 
Ranch. The Wrights looked at several 
projects before they discovered 
King's Meadow. 

"I walked into the first model, and 
everything was just the way I wanted 
it to be," recalls Barbara Wright. "We 
went home, thought about it and re- 
turned the next morning with a de- 
posit." Construction delays, which 
are common during building booms 
like those of the mid-Eighties, post- 
poned the Wrights' move from June 
until October. Their first clue that 
something was wrong with the house 
came when they hung their clothing 
in the master bedroom closet: The 
shelf and rods fell down. 

Then a crack formed three-quarters 
of the way across the kitchen floor. 
The fireplace wall cracked and had to 
be replaced. And when the rains 
came, the garage roof leaked. 

Such problems are not unusual in 
brand-new tract homes. With each 
new crisis, the Wrights called Gun- 



ston Hall, King's Meadow's develop- 
er, and requested that the company 
make the necessary repairs. 

Then it rained again, and the roof 
sprang a new leak. The Wrights 
called again. 

The next month, there was another 
storm and another phone call. That 
time, when Barbara Wright returned 
home from work, she discovered that 
a repairman had left a sack of dry ce- 
ment on her roof. The roof continued 
to leak throughout the winter 

The Wrights' experience was com- 
mon. Barbara Wright says that three- 
quarters of the neighborhood had 
leaky roofs. Recurring Santa Ana 
winds, which roar through these 
hills, regularly blew roof tiles and 
metal flashings into the streets. When 
King's Meadow homeowners took a 
closer look at their roofs, they discov- 
ered that many of the tiles were not 
nailed down. Other problems soon 
surfaced. One homeowner discovered 
that his lot did not meet the city's min- 
imum size requirements. The Wrights' 
neighbor. Chuck Accordino, main- 
tains that the city of Anaheim has ad- 
mitted "they blew it on the guest 
parking spaces." (The Zoning Depart- 
ment denies this.) As things stand, 
guests must park outside the tract, on 
busy Camino Grande, where their 
cars are often vandalized. 

"You never think about what can 
go wrong when you find your dream 
home," observes Wright. "It's an 
emotional decision. You think, 'I'm 
going to decorate and landscape this 
place just the way I've always want- 
ed it.' But there was one problem af- 
ter another" 

As the problems multiplied, the 
fledgling King's Meadow Home- 
owner's Association (KMHOA) be- 
came involved. Wright worked close- 
ly with the association's board to 
resolve the continuing stream of com- 
plaints. But by the end of 1987, 
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Study Interior Design! 




Interior Design 
Is The Career 
For The 90's 

Interior Designers Institute opens 
the door to many exciting design 
careers. Small classes, personalized 
attention, instructors who are 
practicing professionals, and a 
warm supportive atmosphere, along 
with a fabulous facility, give you 
the best preparation possible for 
a career in interior design. 

The award-winning Institute offers: 

• Nationally Accredited and 
FIBER Accredited 

• Bachelor of Arts, Associate of Arts 
and Certificate Programs 

• Computer Assisted Drafting 
and Design (CADD) Classes 

• Beginning and Advanced Classes 
- Day & Evening 

. ASID & ISID Student Chapters 

• Financial Aid /Student Loans 
^ Payment Plans Available 

• VISA & Mastercard Accepted 

Call Today! 

714-675-4451 
INTEI^ICI^ 

INSTITUTE 

1061 Camelback Road • Newport Beach 




The Most Unique Country Antique Furniture 
and Decorations in Southern California 

216 W. Chapman Avenue 
Orange, California 92666 
(714) 633-2524 



MAY THE BEST 
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Seven winners will be announced at the first annual Clara 
Barton Awards Luncheon for Outstanding Women in Orange 
County on June 24th. Mrs. Elizabeth Dole, President of the 
American National Red Cross and former Secretary of Health 
and Secretary of Labor will be the keynote speaker for the 11:30 

AM gathering at Le Meridien Hotel in Newport Beach. The 
seven Clara Barton Awards, named for the founder of the Red 

Cross, are Humanitarian Service, Health Care, Education, 
Preservation of the Environment, Service by Youth, Women's 
Group or Business, and "Breaking the Glass Ceiling." Tickets for 
the luncheon are $40 per person and are available by calling the 
Orange County Red Cross at (714) 835-5381, ext. 247. 

American 



Register 



Red Cross 



THE CLARA BARTON AWARDS FOR OUTSTANDING WOMEN IN ORANGE COUNTY 



Gunston Hall, which had previously 
responded to homeowners' requests 
for repairs, had moved on to other 
projects. "Eventually, they just ig- 
nored us," she recalls. "There was not 
even a phone number we could call. 
[So] we went to the California 
Contractors License Board (CCLB) 
and the city [of Anaheim]; we even 
wrote to the Better Business Bureau." 
Although the CCLB suggested that 
the developer tend to the situation, 
not much happened, according to 
Wright. 

She alleges that even the city's 
Building Division, which is mandat- 
ed to ensure that construction con- 
forms to city code (using the Uniform 
Building Code as a minimum stan- 
dard), was uncooperative. "Plans and 
documents were misplaced, and no 
one seemed to know where they'd 
gone." So the KMHOA found itself a 
couple of lawyers. 

Orange-based Hurwitz & Humph- 
reys is one of the few law firms that 
accepts construction defect cases on a 
contingency basis, a fact that ap- 
pealed to the thinly financed home- 
owners' association. Partners Lon 
Hurwitz and Julie Humphreys, who 
worked together on the case, imme- 
diately sought an expert to study the 
leaking roofs. They hired Richard 
Bowen, a Los Alamitos architect who 
has served as an arbitrator for the 
California Contractors License Board, 
has been a consultant to the Cali- 
fornia Contractors License Test, and 
frequently appears in court as an in- 
dependent expert witness. 

Bowen recalls the King's Meadow 
inspection with some angst. "1 was 
standing on one roof when the whole 
section began slipping away," he 
says. "Luckily, I was able to grab onto 
a stable section and pull myself off." 
When he entered some of the attics, 
he discovered that the problem went 
beyond inadequately nailed roof 
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tiles. The project's framing was a dis- 
aster. Some support beams had been 
cut too short and were shimmed to 
make up the difference; single nails 
held joints together; shear walls 
(which support the roof) were defec- 
tively installed. The list of construc- 
tion defects ultimately filled four 
pages. 

The KMHOA sued. Among other 
charges, it sued for negligence, nui- 
sance, fraud, breach of implied war- 
ranty and breach of the covenant of 
good faith and fair dealing. In 
December 1992, Hurwitz & Humph- 
reys negohated an out-of-court settle- 
ment of $2.1 million with the insurers 
of Gunston Hall, its partners and its 
subcontractors. The money has al- 
ready begun to come in, and repairs 
to the affected homes were scheduled 
to begin by spring. 

After an almost seven-year strug- 
gle, one cannot call this a happy end- 
ing. Residents fear that the lengthy 
litigation caused some resales to fall 
through and may have contributed to 
depressed home values. At least it is 
a satisfying ending: The homeowners 
prevailed, and their houses will soon 
be properly framed and roofed. 

Although King's Meadow can cel- 
ebrate the resolution of its problems, 
other neighborhoods may not be so 
fortunate. Hurwitz believes that any 
number of recently built South 
County developments may just be 
starting to manifest extensive con- 
struction defects after last winter's 
rains. The King's Meadow story also 
raises a number of concerns for 
Orange County's new home buyers. 

For example, what exactly does a 
home builder's insurance cover? 
Today, insurance companies are in- 
creasingly reluctant to underwrite a 
policy of the kind King's Meadow 
homeowners collected on. That was 
an "occurrences" policy, which 
means that coverage lasts indefinitely 




The 5 step Women's system is only $98.00. The 4 step Men's 
system is yours for only $75.00. (4 - 6 month supply.) 



Biogimc skin care products are guaranteed to 
improve all skin conditions including acne, large 
pores, oily skin, discoloration and dry skin. II will 
restore a smooth, healthy glow to virtually any skin 
type. Biogime contains naturally derived vitamins 
A, D, and E and Aloe Vera. It is botanically 
formulated for the most sensitive skin and contains 
no mineral oil, paraffin wax, alcohol or fragrance. 
Biogime products are not tested on animals and do 
not contain animal derived by-products. 

If you are not completely satisfied, return it for a 
full refund, even if the bottles are empty! 

Order now, or visit the Biogime Skin Care Center 
nearest you. 




1-800-535-1007 

Biogime Skin Care 
24351 DeLaCarlota 
LagunaHills,a 92633 



1-800-645-1141 

Biogime Skin Care 
9461 Little Santa Monica 
Beverly Hills, CA 90210 
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Computer Ease 
FOR Dads and Grads 
OF THE Computer Age 



THE TU^AI COMPUTER BRIEF 




.1 



In today's fast -paced business 
environment, Tumi offers ease of 
movement. Functional, 
ligfitweigfit, and contemporary, 
Tumi's computer briefs provide 
superior organization and protection lor tlie most valuable tools of tfie 
trade. Designed specifically for today's lap top and notebook computers, 
each case gives you all tfie organization and good looks of a Tumi soft brief 
witfi a special adjustable padded section for your computer and 
accessories, plus a safe place for your floppy discs. 

Wfietfier you choose luxurious napo leather or njgged ballistic 
nylon, we're sure your Tumi computer brief 
will look good and serve you well even 
wfien pushed beyond the limits of ordinary 
cases. 



So make it Tumi and take it easy. 
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EXCELLENCE BY DESIGN 



ROOTEN'S LUGGAGE 
MISSION VIE|0 MALL 
MISSION V1E|0, CA 92691 
(714) 582-2360 



ROOTEN'S LUGGAGE 
17775 MAIN STREET 
IRVINE, CA 92714 
(714) 250-0774 



KING'S MEADO}N 



if it was in place during the time the 
construction defects occurred. "The 
insurance industry has taken some 
rather large hits on these cases," says 
Hurwitz, "so they're shifting to 
'claims-made' policies, where there is 
no coverage unless the claim is made 
while the policy is in force." Since 
contractors usually cancel their insur- 
ance when they close out a project, 
and many construction de- 
fects — leaky roofs during a drought, 
for instance — may not show up for 
months or even years, the burden of 
the cost of repairs would most likely 
fall on homeowners. Actually, the 
state does not require builders to car- 
ry any construction defect insurance. 
"We really need some legislation on 
this," adds Hurwitz, "though I don't 
think you'll see it any time soon. 
Today, the housing industry is in too 
much trouble; I doubt Sacramento 
will be inclined to regulate it further." 

There are, however, municipal reg- 
ulations that enforce building codes. 
So why did the city of Anaheim ap- 
prove these homes? Looking at pho- 
tographs taken during Richard 
Bowen's inspection, one would think 
that anyone could have spotted such 
defects. But it is not that simple, ac- 
cording to a building inspector who 
has worked in Orange County for the 
past 20 years and who requested 
anonymity. "During a building boom 
like we had in the mid-1980s, the 
workloads are totally absurd," he 
says. "Even though you try to main- 
tain good construction standards, the 
demands [of the job] can exceed your 
ability to spot everything." 

Julie King, Anaheim's interim 
Building Division manager, dis- 
agrees. She asserts that the size of the 
city's inspection staff fluctuates ac- 
cording to need. "Actually, from 1985 
to 1990, our staff almost doubled in 
size, though we have downsized in 
the last year-and-a-half," she says. 
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According to city records, Anaheim 
granted 12,769 building permits in 
1986 and for fiscal 1985-86 employed 
three building supervisors and nine 
inspectors. Yet in Hurwitz & Hum- 
phreys' deposition, Anaheim build- 
ing inspector Don Vary testified that 
his workload entailed "30 stops a 
day." The deposition also implied 
that a mere four or five inspectors 
covered the entire Anaheim Hills 
area during that frenetic period. "The 
fairest thing I can say is that [the 
Building Division] was stretched 
somewhat thin," observes Hurwitz 
pointedly. 

Like many newer housing tracts. 
King's Meadow boasts tile roofs, 
which are especially difficult to in- 
spect. "You cannot get up and walk 
on a tile roof," the building inspector 
explains. "You'll break the tiles, and 
then the city's responsible. So you 
look at it from the ground." King dis- 
putes this, maintaining that Ana- 
heim's inspectors do go up onto 
roofs, albeit "carefully." But uriless an 
inspector actually stands over the 
roofer as he works, there is no way of 
ensuring that he has properly over- 
lapped flashings or hammered any 
nails. And the framing is sometimes 
inspected on a spot basis only, due to 
time and manpower constraints dur- 
ing heavy construction seasons. Both 
he and King agree that it is physically 
impossible to inspect every detail of 
every home. 

"The checks and balances are there 
in theory," says a longtime local de- 
veloper who requested anonymity, 
"but in reality, it comes down to hu- 
man nature: Is the guy hammering 
the nails doing his job [correctly]? In 
the case of roofing, he's usually the 
only one who knows for sure — until 
it rains." 

To fully understand what went 
wrong at King's Meadow, one must 
look to the developer. But real estate 



IF YOU'RE FED UP 
WITH THE DATING GAME, 

DON'T TRUST THE 
PERSONALS, HAVEN'T TIME 
FOR VIDEOS 
AND DEFINITELY NOT 
INTERESTED IN SUCK, 
OVERPRICED 
MATCHMAKERS, 
YOU'RE READY TO MEET 
DEBRA WINKLER. 



' ithout any doubt, Debra knows more 
quality single people than anyone else in 
Los Angeles. Single people who are serious 
about making a commitmenl. 

Co-founder of the largest singles 
organization in California, with branches in 
Los Angeles, Orange County and San 
Diego, she has at her fingertips the names 
and complete backgrounds 
of over 3600 
professional 
individuals. 

These aren't 
just names in a 




computer or faces on a video. 

Debra actually knows each one 
personally. Their values and their goals. 

She also knows if he's into 
camping or Armani. 
Or if She's got a mind to match 
her body (or vice versa). 

Most important, after being instmmentai 
in 224 marriages, she pretty well knows if 
the chemistry is going to be right. 

Why not call Debra today and discuss 
the kind of person you're looking for. 

It's all private and confidential with no 
initial charge. And the coffee's pretty good. 
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Come on over to the 

"Kir-er NOW! 



94.3 
KIKFM 




Country's HOT 
and 

Country's Cool 



KING'S MEADOW 



is cyclical, and like many other com- 
panies, Gunston Hall went out of 
business during the recent economic 
slump. Hurwitz has heard that the 
firm's principals, John Littman and 
Robert Troutt, have scaled down and 
are building in the Corona area, 
though they could not be located 
through industry sources. 

The anonymous developer points 
out that the real Achilles' heel in the 
home-building process is the practice 
of "pieceworking." Most developers 
subcontract to the trades rather than 
underwrite the expense of their own 
crews. Consequently, a single house 
may require as many as 30 or 40 dif- 
ferent crews on the job. Since these 
crews are paid by the amount of 
completed work rather than by the 
hour, they tend to work fast — often 
too fast. Admits the building inspec- 
tor, "Piecework is our downfall. 'Pick- 
up' items the trades are supposed to 
follow through on are left to the in- 
spector to catch. The job superinten- 
dent and trade foreman often take the 
attitude that 'if the inspector don't call 
it, we don't have to do it.' Their re- 
sponsibility is so fragmented that it's 
easy for mistakes to slip through." 

"All of this can be overcome if you 
have a great supervisor," says the de- 
veloper, "though I don't know any- 
one who does." The problem is that 
supervisors get paid for producing a 
finished product, and the sooner they 
produce it the better. "During the 
boom, a lot of Orange County con- 
tractors were offering bonuses to 
their supervisors to beat the dead- 
line," Hurwitz says, "so there was 
tremendous incentive for shortcuts." 

What happened at King's Meadow 
should send a message to the real es- 
tate industry. Sales brochures promis- 
ing exclusive country club lifestyles 
of "tennis in the morning, golf in the 
afternoon" are not enough. Buyers 
need, and are entitled to, assurance 
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If you're 
looking for 
a nice, 
eligible 
surgeon, 
call 1-800- 
974-DOCS. 



rA 



The Surgeon Referral Service can 
introduce you to a dedicated, qualified 
surgeon wtio is a preferred provider of 
your tieaitti plan. Ttiere are more than 
180 surgeons on our medical staff, so 
you're sure to find Dr. Right for your 
operation. 

Mission Ambulatory Surgicenter 
offers patients outstanding facilities, 
featuring advanced technologies that 
in many cases mean doctors can 
use less invasive procedures. The 
resulting faster recovery means 
patients return home to their families 
within 24 hours. And while we take 
pride in our high technology, we've 
also focussed on the art of patient 
care, paying special attention to 
ensure your satisfaction. 

For more information on Mission 
Ambulatory Surgicenter or to schedule 
an appointment with one of our 
dedicated, available surgeons, call 
1-800-974-DOCS (974-3627) today. 
And discover a professional willing to 
make a commitment. 

Mission 

Ambuiatory 

Surgicenter 

26730 Crown Valley Parkway 
Mission Vie jo, California 92691 
Tours and Information: (714) 364-2201 



© 1993 Mission Ambulatory Surgicenter. Ltd. 



"Best Pizza in 
Orange County. 



• LA. Times 

• Orange Coast Magazine 

• The Pilot 



They all agree. 

...You will too. 



Santa Ana 

2430 5. Bristol 
557-5950 

Balboa 

106 Main 
675-7560 

Lacuna Beach 

260 5. Coast Hwy 
494-3602 

San Juan Capistrano 

31761 Camino Capistrano 
469-9771 

Belmont Shore 

5256 E. 2nd. St. 
(310) 439-6161 



I 

C/ Chicago 



Chicago Pizzeria 



Hzza - Pasta - Salads 
Sandwiches 



Dine In - Take Out 
Delivery 



iGNG'S hAEADOYi 



"ANIMAL PHOTOGRAPHY IS MY SPECIALTY" 



MY UNIQUE STUDIO 
CATERS EXCLUSIVELY 
TO CANINE & FELINE 
CLIENTS 

(714) 838-3687 





Premium Quality 
A Cut Above The Rest 



(3hirley ^s£^cs ^^togrophy 
l_PET PORTRAITS EXTRAORDINAIRE— 



that their home is safe and properly 
built. Architect Bowen suggests that 
improved training of the labor- 
er — the guy hammering the 
nails — would help a lot. But for now, 
the complex process of mass-produc- 
ing houses remains fertile ground for 
shortcuts. 

This is sobering news to this sea- 
son's crop of hopeful new home buy- 
ers, and well it should be. The details 
of a builder's insurance policy, the 
workload of a city's building inspec- 
tors and the training of a subcontrac- 
tor's crew are usually the last issues 
on their minds when they enter a 
model home — if they think of such 
issues at all. Glancing at the pho- 
tographs showing King's Meadows' 
construction defects, Hurwitz ob- 
serves, "From the outside, these 
places were beautiful. People fall in 
love with the surface and don't look 
beneath it." 

The attorney, who has recently 
gone house-hunting himself, adds, 
"It's amazing how people spend 
more money on their home than on 
any other investment in their lives, 
yet they don't spend the few hun- 
dred or thousand dollars to ensure 
that it's the right house." To this end, 
Hurwitz has drawn up a list of provi- 
sos for himself: "I want an attic in- 
spection to determine that the fram- 
ing was done properly. I want to 
know what's holding up the roof. 
Are the shingles or tiles nailed down? 
Are the flashings properly installed 
for drainage? Are the shear walls and 
fire stops adequate? If it's a town- 
house, I want to check the insulation 
between the party walls. If we're 
close to a hill, I want to see a soils re- 
port. Whoever pays for it, it has to be 
done, especially in Orange County." 

In other words, caveat emptor: Let 
the buyer beware. OC 

Illustration by Paige Pooler. 
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Bentley's Salon 

Chemers Gallery 

Designer Kitchens, 
Inc. 

Discoveries - 
Contemporary 
Crafts 

Dyer's Hair Centre 

El Torito 
Restaurant 

Enderle Center 
Cleaners 

Family Tree 
Photography 

Fancy Nails 

Harvest Mercantile 
Company 

Jean Dahl's Clothes 
Closet 

Joseph Anthony 
Jewelers 

Justin Porterfield. Ltd. 
La Galleria 

Mail Boxes Etc.. USA 

Martha Crawford 
Couture 

Martinelli Tailor Shop 
Matthew-Taylor's 
Optical Illusions 
Paradeisos 

Jl.S.V.P. Linens. China 
. iSi Accessories ». 
\i f ' ' » 1 

Shu Shu's Collection^ 

'^nature Cb^hihg Co. 
Swensoh Irtj^erio/ s' 
Tangles Si^n 
The Coffee Grinder 

V / 

. • ' r 

The Crati Cooker 
Restaurant ^ 

The Duck Pond 
Fine Children's Wear 

The Olive Garden 
Restaurant 

Travel World of Tustin 

Tustin Executive 
Building 

Two Doors Down 
Zov's Bistro & Bakery 
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restaui-ant.s. Enderle Center invites you to diseover the uuconventional. 



WeLcoMe 
to the 
pLeA/uredoMe 

the ANOheiM AreNO i/ baNKiNg oN 
takiNg oraNge couNtr /pectator/ 
Where thevVe Never 
goNe before 



bY toM /iwger 



Were WiLLidM raNdoLph heor/t 
/tiLL arouNd, ONd Were He to 
iNduLqe hi/ edifice coMpLex 
With OMu/eMeNt eMPoriuM/ rather 
thoN fOH /iMeoN cq/tLe/, he WouLd 
hove built the ANdheiM AreNd. 




Just s'.iy hello to Nexxus Therappe' ' shampoo and Humectress'^' moisture potion. 
You'll see and feel the differenee after only one use. 



Therappe'", Humectress'" and the complete Nexxus product line is available at these fine salons. 



COSTA MESA 

Cjoldcn Shear 
South Coast Flaza 
(714) 641-8029 



FOUNTAIN VALLEY 

Beauty Full Salon & Supply 
17870 Newhope St. 
(714) 434-0205 



LAGUNA BEACH 

Kojxige Salon <S: Suj^ply 
272 Forest 
(714) 494-8411 



SAN JUAN CAPISTRANO 

San Juan Beauty Salon & 
Supply 

31921 Camino CapLstrano #19 
(714) 493-3403 



COSTA MESA 

Regal Beauty Salon & Supply 
269 East 17th Street 
(714 ) 642-4482 



FOUNTAEV VAULEY 

Luv-U Beauty Salon & Supply 
16147 Brookhurst 
(714) 839-4362 



HUNTEVGTON BEACH 

Quality Beauty Care 

Five Points Shopping Center 

(714) 847-5551 



ORANGE 

John's Beauty Salon & Supply 
1443 West Chapman 
(714) 385-1447 



ELTORO 

Valley Beauty Center 
22481 El Toro Rd. *D 
(714) 855-4371 



IRVINE 

Golden Shear 

14220 Culver Drive *A 

(714) 551-4210 



WESTMINSTER 

Salon Reflections 
Westminster Mall 
(714) 892-8232 
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©1992 Nexxus Products Cq Santa Barbara, CA 93117 
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ANAHEIM ARENA 

At $103 million, the 
Anaheim Arena cost 
considerably more than 
other recently buUt arenas. 



Orange County's extravagant en- 
try into the world of indoor 
sports — opening later this month — is 
so plush it could be the first to assess 
technical fouls on basketball players 
for talking trash; hockey skaters may 
be sent to the penalty box for losing 
teeth on the ice. 

No. 1 tenant — the Walt Disney 
Co. — chose to name the Anaheim 
Arena "The Pond" rather than some- 
thing like "The Velvet Lagoon." 
Disney certainly wasn't shy about 
adjectives when it named its new 
National Hockey League (NHL) 
team the Mighty EHicks. 

At $103 million, the Anaheim 



If the powers that be are suc- 
cessful in getting an NBA fran- 
chise into the Anaheim Arena to 
challenge the Lakers and Clip- 
pers, it won't be the county's first 
foray into professional basketball. 

In 1967, the Anaheim Amigos 
brought pro ball into Orange 
County as part of the upstart 
American Basketball Association 
(ABA). The ABA had a reputation 
for flashy owners and players, a 
red-white-and-blue basketball 
and a three-point line, which was 
originally scorned by the NBA 
but was later adopted after the ri- 
val associations merged in 1976. 

When the ABA began, the 
Amigos were thought to be a sure 
thing. Orange County was one of 
the nation's fastest growing areas 
in the 1960s, basketball fans were 
moving to the suburbs, and the 
centrally located Anaheim Con- 
vention Center made a great 
venue. 

Like many start-up sports 



Arena cost considerably more than 
other recently built arenas. And visi- 
tors will be aware of every penny, 
from the 250,000 square feet of im- 
ported marble and the granite-ac- 
cented decor to the 82 posh luxury 
suites and the private corporate areas. 

It's easy to imagine Frank Sinatra 
crooning to a black-tie crowd here, 
but the Mighty Ducks checking the 
Black Hawks against the boards 
paints a more incongruous image. 
And monster trucks and motorcycles 
spitting dirt onto the arena floor 
don't seem to fit at all. Yet The Pond 
in Anaheim will showcase those 
events and more as the centerpiece of 



leagues, the going was tough. 
Amigos management had the 
team start the season with a gruel- 
ing six-game road trip, calculating 
that they'd earn more money 
splitting the gate receipts with 
teams that had bigger arenas. 

In their first game, which was 
also the first ABA game, the 
Amigos were defeated by the 
Oakland Oaks, 132-129. The 
Amigos were led by Les Selvage, 
a hot-shooting guard who became 
professional basketball's first 
three-point specialist. Selvage, 
known as the guy who could hit a 
jump shot from anywhere on the 
court but couldn't do much else, 
was a clerk at Douglas Aircraft 
before he joined the Amigos. The 
Amigos changed its roster often 
to lure players who'd work as 
cheaply as possible but kept 
Selvage around as the star. 

Personnel problems had gotten 
so bad by the end of the season 
that an assistant in the public rela- 



Orange County entertainment. 

The mania attendant to the birth of 
the Mighty Ducks notwithstanding. 
The Pond is much more than a hock- 
ey arena. That fact, arena operators 
hope, hasn't been dulled by the si- 
multaneous arrival of both the build- 
ing and the team, a rare and finan- 
cially sensational occurrence. 

"The word is out on who and what 
we are," says Brad Mayne, who 
serves as The Pond's general manag- 
er for Ogden Services Inc., a New 
York-based arena development and 
management company. "The public 
is aware that we had about 90 per- 
formance days lined up even before 



tions department, Dick Lee, put 
on a uriiform and played in a few 
games. 

After the team struggled to a 
13-24 record during its first few 
months, coach Al Brightman was 
made the director of public rela- 
tions and promotions, but his re- 
placement, Harry Dinnell, fared 
no better, and the team's cash 
flow problems worsened. 

The discouraged team finished 
its first season 26-53. Attendance 
was rarely more than 1,000 per 
game, so management decided to 
try another venue. They moved 
the club to the L.A. Sports Arena 
and renamed the team the Los 
Angeles Stars. 

The Anaheim Convention Cen- 
ter later evolved into a mecca for 
national hairstylist conferences 
and ice shows; the Stars moved 
on to Utah before fading away. 

Some of the lessons Teamed by 
the Amigos should be studied by 
whatever NBA team moves into 
the new arena. Specifically, keep 
those PR guys writing press re- 
leases, not crashing the boards. 

— John Morell 



iAclio/» AMI90/! 



JUNE 1993/ORANGE COAST 



77 




THEY SAY... THE KEY TO SUCCESS IS ORGANIZATION... 
WE SAY... THE KEY TO ORGANIZATION IS CLOSET CREATIONS!!! 

Closet Creations. 



ANAHEIM ARENA 



Let's get Organized 



CLOSET ORGANIZER 
OFFICE ORGANIZER 
GARAGE ORGANIZER 
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hockey happened. Hockey gives us 
130. And there will be something for 
everybody." 

"I suppose there is some overlap in 
identity/' adds Marketing Director 
John Nicoletti, "but Orange County 
has been made aware that this build- 
ing will do 100 to 120 nights a year, 
so hockey is only one-fourth of the 
event schedule." 

Maybe, but that one-fourth looms 
slightly larger than the rest of the 
schedule. When sitting down with 
Tony Tavares, president of Disney 
Sports Enterprises, to negotiate the 
Ducks' lease, Ogden couldn't make 
concessions fast enough. The compa- 
ny, which has interests nationwide 
(Minneapolis' gargantuan Target 
Center, Rosemont Horizon in the 
Chicago area. The Great Western 
Forum), viewed an anchor tenant as 
a vital component. The fact that it 
was Disney — Marketing! Identity! 
Family entertainment! — well, so 
much the better. 

When the NHL board of directors 
awarded the Disney Co. a franchise 
in Orange County (and another in 
Miami to video magnate Wayne 
Huizenga) last December, it created a 
bonanza — and not just for Los 
Angeles Kings owner Bruce McNall, 
who pockets half of Disney's $50 mil- 
lion franchise fee for territorial in- 
demnity. Ogden could begin retiring 
its $103 million construction debt, 
and the city of Anaheim could be off 
the hook for its pledge of an armual 
$2.5 million of operating losses. 

This has been an extraordinary de- 
velopment in an environment where 
team-hungry communities often 
erect stadiums that quickly turn into 
burdensome pink elephants, as was 
the case in St. Petersburg, Florida, 
which built a baseball park years ago 
that remaii\s vacant to this day. 

But the emergence of the Ducks 
was not the miracle it appeared to be. 



ARE YOU WORRIED 
ABOUT YOUR TEENAGER? 

You are not alone. 



Out o( twenty-five 
million reenasers, 
roiij^hly halt a inillinn 
attempt suicide each 
year - six thiuisand 
succeed. More than a 
million and a halt are 
arrested. Seven hundred 
thousand drop out of 
school. Over a million 
teenagers have serious 
drinking problems and 
four million smoke 
marijuana. More than a 
million teenage girls get 
pregnant each year. 



These are startling 
statistics, we know. 

Depression is a disease 
which manifests itself in 
inany ways. Your teen- 
ager may he in serious 
trouble, turning to 
alcohol, drugs, isolation 
or even thinking about 
suicide. 

Don't let your teenager 
become a statistic. 
There is something you 
can do right now. 



For information about 
solutions, call Sierra 
Tucson Adolescent 
Care Facility, the most 
comprehensive care and 
treatment for adolescents. 




Sicmi Tucson 
Atloicsccnt Ciirc Hicliir^ 
Acute Aiul Residential Gire 
/\it lmlii'ilidil,vJ,A;V)iuiL'/i To 

I -800-842 -44S7 
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Ogden is known for prudence, not 
providence. "People didn't real- 
ize — ^because we never publicly said 
anything — how confident we were 
about having a hockey team within 
the first two years," Mayne says. "We 
began talking with Disney in 
July — and with existing NHL teams 
before that. Ogden would not have 
invested in this project without being 
very confident about where the rev- 
enue would come from." 

To ensure that the revenue would 
begin rolling in (Disney had a rigid 
NHL deadline of March 1 for start-up 
time for the 1993-94 season), the land- 
lords ceded the St. Valentine of sweet- 
heart deals to the tenant, including: 
•50 percent of parking revenue 
•22.5 percent of concession rev- 
enue 

•45 percent up to, and 50 percent 
beyond, $10 million of premium seat 
sales 

•Most significantly, not only 100 
percent of rinkside ad revenue, but 
also 50 percent and approval rights 
of all additional advertising revenue, 
amounting to total control of spon- 
sorship and promotion, right up to 
the name of the venue itself. 

Hence Disney Chairman Michael 
Eisner's pronouncement at the 
February 26 carnival/press confer- 
ence that the Mighty Ducks would 
skate in The Pond. That name, of 
course, narrows possibilities for sell- 
ing title sponsorship of the arena, an- 
other of Disney's rights. 

Bearing in mind that The Pond is a 
multifaceted civic project of which 
hockey will be a minor, seasonal as- 
pect, was too much given? The most 
injured party appears to be the city of 
Anaheim. Smarting from the shame 
of housing the "California" Angels 
and the "Los Angeles" Rams, the 
City Council contractually held 
Ogden to keeping "Anaheim" in any 
arena and team name. So naturally. 
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Winning Is 
Everytiiing. 
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At the Bob Bondurant 
School of High Performance 
Driving, we take driver train- 
ing seriously. We've trained 
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1 993 SCCA Trans-Am Tour at the wheel of 
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the sly minds at Disney came up 
with The Mighty tXicks of Anaheim 
and The Pond in Anaheim. 

"Well, it's in the contract that as 
long as they have 'Anaheim' in there, 
it can be subordinated," admits 
Anaheim City Manager Jim Ruth. 
"But the city name must be as promi- 
nent in terms of lettering on the 
building and on team stationery." 

More concerned with business 
than image, Mayne defends the sen- 
sibility of the association with a long- 
range perspective. "Connect a $2 bil- 
lion company — Ogden — with a $9 
billion company, and they can make 
their resources work for each other," 
he says. "Marketing-wise, there isn't 
another company in the industry that 
can even touch Disney's successes. 
And this partnership now becomes 
second to none." 

Besides, Mayne reasons, Ogden re- 
tained enough control of the opera- 
tion of the facility. "We were able to 
keep the things we felt we had to: 
scheduling of the building, including 
the dates the Ducks can use [and] 
regulation of revenue streams for all 
other events. Disney was offered 
those things we felt it covild enhance 
and thus do a better job for us." 

Recruitment of other permanent 
tenants does not appear to be one of 
Disney's strengths, however. Hock- 
ef s grip is so tight on the arena, the 
Ducks' influence so overbearing, 
there ought to be genuine concern 
about other prospective teams being 
repelled. Already, a potential Ana- 
heim franchise in the Continental 
Indoor Soccer League — scheduled to 
begin play this month, and thus the 
arena's maiden regular attrac- 
tion — was put off by the lack of ad- 
vertising leeway. Would an NBA 
team be likely to agree to second- 
class status? 

"We were forced out by Ogden 
and the city. Basically, they've given 



control of the arena to Disney," said 
Stuart Lichter, the soccer team's man- 
aging general partner, when failed 
negotiations sent him packing for 
Atlanta's Omni Arena. "And other 
teams going in there are going to 
have the same problem." 

Mayne doesn't see it that way. 
Instead, he expects Disney's presence 
to eventually induce others to follow. 
"When you find a successful opera- 
tion, someone else wants to become a 
part of it. If Disney proves that this is 
a very successful market, there will 
be an NBA team out there saying, 
'Gee, maybe we should be there, too.' 
Besides, there is specific language in 
the agreement pertaining to bringing 
in an NBA team; Ogden did that for 
territorial protection." 

OK, the arena's prospects ride on 
hockey. Is this necessarily a good 
thing? Orange County, land of gra- 
cious living, palms swaying in wide- 
open spaces... and ice hockey? Can 
RoUerblading mania translate into a 
solid fan base? 

Hockey fans tend to be rabid, near- 
ly militant, the way track and field 
freaks once were, and they point out 
that, in Inglewood, the Kings regular- 
ly draw sellouts of 16,005. 

Yet the Kings are so out of the 
mainstream, they not only can't place 
their game broadcasts on a radio sta- 
tion in Los Angeles, they can't even 
get them on one in the United States 
(the carrier is XTRA, which bounces 
its signal off a fransmitter in Tijuana). 

It's also worth noting that the 
Kings can charge an average ticket 
price of $31 due solely to their recent 
success after many years of poor gate 
and play, and that the Ducks, by 
coming in at a market equivalent $29, 
are trying to capitalize on that track 
record. 

Besides noting that 20 percent of 
Kings season ticket buyers hail from 
Orange County, Mayne defends 
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hockey's viability in familiar, albeit 
abstract, terms. "I'm from Iowa. My 
neighbor is from Michigan. John 
[Nicoletti] is from Illinois. We assem- 
bled our staff with an open mind, 
and there is one native Califomian on 
it," he says. "All types of hockey fans 
move into this area, which, with 5 
million people, is larger than 95 per- 
cent of other U.S. hockey markets." 

Unless two very savvy organiza- 
tions miscalculated terribly — and a 
season ticket waiting list of 9,300 
within hours of the franchise an- 
nouncement says they didn't — hock- 
ey will see The Pond through its hon- 
eymoon period. 

"We expect the first two years in 
this building to be very success- 
ful — ^to give us momentum," Mayne 
says. "The novelty attracts people to 
events they wouldn't normally at- 
tend." Adds Nicoletti, "When some- 
thing brand new arrives, it creates ex- 
citement. Especially in Orange 
County." 

Especially a sparkling showcase 
such as this. 

The Pond is a collaboration of ar- 
chitectural all-stars. Designed by 
HOK of Kansas City (Camden Yards 
in Baltimore, Chicago Center) and 
constructed by HuntCor of Phoenix 
(Louisiana Superdome, Joe Robbie 
Stadium), it is a testament to Orange 
County affluence and aspiration. The 
cost is double the price tag of 
Sacramento's new Delta Center, yet 
Nicoletti calls $103 million "a very 
modest price for this building." 

"With the marble and granite, we 
spent a little extra money, but the end 
product is well worth it," Nicoletti 
continues. "Orange County is a 
unique market, dominated by family 
income [yet at the same time, if s] the 
ninth wealthiest coimty in the nation. 
And places where people go to be en- 
tertained ought to reflect that status. 
If s safe to say [that] this is unlike any 
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other facility in the nation." 

"You walk into this facility [and] 
you feel like you've walked into the 
Ritz-Carlton. It's several levels above 
any other in the nation," beams 
Mayne. 

The Pond's brilliant white dome is 
visible countywide on a clear day, a 
beacon to sports enthusiasts. The are- 
na's operators hope to attract droves 
this summer, and they're counting on 
the public being smitten before the 
Ducks drop the first puck. 

Exact schedules were still being fi- 
nalized at press time, as were details 
of the doubtless star-studded 
"Opening Night Gala." But the 1993- 
94 slate includes, according to 
Mayne, "Ringling Brothers, Ice 
Capades, Freedom Bowl Basketball 
Classic, Jimmy Connors tennis. 
World Wrestling Federation, con- 
certs. Roller Hockey International, 
rodeo, boxing, motor sports, high 
school basketball, touring Broadway 
shows and religious events." 

Oh, and one other unforgettable 
show: Disney on Ice. This means 
Pluto skating over his floppy ears 
while the Seven Dwarfs ring Snow 
White. But now it also means Orange 
County's third big-league sports 
franchise. 

Is there a third implication — Dis- 
ney's brand of business imperialism? 

Perhaps it's simply a gracious act 
of solidarity, but it seems silly that, 
even before the ink was dry on the 
Ogden/Disney lease. Brad Mayne 
was sitting behind his desk without 
the beard that had adorned his face 
for eight years. And down the hall. 
Assistant General Manager Hm Ryan 
shaved off the mustache that had 
been his signature for 17 years. 

It seems that if you want to dance 
with the queen, you have to curtsy 
first. OC 



Illustration by Eddie Young. 
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A tennis court was converted into a sumptuous setting for entertaining at a Tustin 
villa (above). The formal elements Incorporated Into the design of the sweeping ter- 
race and gordens ore reminiscent of the great estates of Europe. Designer: Grlsa- 
more Design, Corona del Mar. 

A Newport Beach beachfront remodel (right) features floor-to-celling gloss win- 
dows and doors to maximize views of the beach, hand-laid brick paving, a leaded 
glass and koo wood entry door and teak furniture on the wood entertainment deck. 
Designer: McGlnley Interior Design, Corona del Mar. 

The futuristic design of a 4,000-square-foot home in Orange Hills (opposite page) 
mokes a striking contemporary statement. Dramatic elements include 18- and 20- 
foot-hlgh ceilings throughout, a hand-roiled copper roof and a 10-ton, freestanding 
hand-welded steel staircase. Floor-to-ceiiing windows In the spa room (inset) look 
out onto a steel trellis covered with vines. Architect: Scheurer Arctiltects, Santo Ana. 
Builder: David A. Scholar & Associates, Santo Ana. ■ 
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An oversized spa in San Cienfiente (rigtit) is fed by three fountains. Tfie court- 
yard's IVIediterranean lool( is highlighted by colored concrete and Coronodo stone 
povers, Italian planters and lush foliage. Lights, a complete sound system and 
even the spa are computer-controlled from inside the house. Designer and 
builder: Hanson Landscape Pools and Spas, IVIIssion Viejo. 

An amphitheater in a spectacular sylvan setting in Tustin (below) was created 
as a venue tor chorlty events and gala fund-raisers. IVIore than 300 people can 
be seated comfortably at tables around the tiers. Dramatic lighting and a sophis- 
ticated audio system give a professional feel to entertainment and special pre- 
sentations. Designer: Grisamore Design, Corona del Mar. 

A fireplace gives a unique twist to a courtyard In Newport Beach (opposite 
page), creating a cozy outdoor living areo. Thanks to an elaborate speaker sys- 
tem, guests— including Halloween trick-or-treafers and Christmas carolers — are 
welcomed with music and the glow of a fire before they reach the front door. 
Architect: The Woods Group, Costa Mesa. 
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Maximizing the ocean views was the design 
focus of this kitchen In Loguno Beach (left), 
where a contemporary yet rustic look was 
achieved by mixing such details as hand-forged 
Iron pulis on the cabinets, limestone floors and 
granite countertops while emphasizing curves 
and builnose corners. Designer: Thurston-Boyd 
Interior Design, Corona del Mar. ^ 



An oversized cooking Island anchors a 
kitchen In Newport Beach (opposite page), 
where trompe I'oell pointing on the hood and 
vegetable bins, a crackle finish on the cabinets 
and hand-glazed walls help re-create the feel of 
a traditional European kitchen. Designer: Jan 
Turner Hering Interior Design, Corona del Mar. 

In Anaheim Hills, a light-fliled kitchen (right) 
Is defined by the clean, modern lines of Its 
black granite countertops, white laminate cabi- 
nets with black channels, glass block Island 
base and Italian statuary white marble floor. 
Designer: Designer Kitchens, Tustln. 
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A gourmet cook's dream kitchen In Tustln's 
Lemon Heights (left) Is detailed In traditional 
French country style, with hand-painted floor 
flies, oak cabinetry and customized hand-crank 
windows that open onto views of Orange 
County, the Pacific Ocean and Catalina Island. 
Architect: The Woods Group, Costa Mesa. ■ 
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A family room in Goto de Coza (above) was de- 
signed specifically to showcase the family's whim- 
sical collection of art. Details include tinted burled 
mople nesting coffee tables and dramatic teal hand- 
glazed walls. Design: Design Design Interiors, 
Mission Viejo. 

A living room in Newport Beach (right) was cre- 
ated especially for a bachelor. A silk, one-piece 
sofa affords guests an unparalleled view of the 
ocean, while cabinets enclose a complete entertain- 
ment center— controls are hidden beneath the lor- 
diniere, which rises on a hydraulic lift to reveal 
telephones and electronic wizordry. The uniform 
neon lighting in the ceiling was custom-made to 
cost 0 warm, neutral light throughout the room. 
Design: Garry Sondiin Interior Design, Huntington 
Beach. g| 



The living room of a contemporary home In Orange Hills (left) 
features a copper chimney flue highlighted by a curved glass 
block wall. The Boquet Canyon stone used on the fireplace is com- 
plemented by the 50-miiiion-year-old fossil on the wall. The steel 
stairs visible through the gloss doors ore Inlaid with slate. 
Architect: Scheurer Architects, Santo Ana. Designer: Dorothy 
O'Neill Interiors, Costa Mesa. Builder: David A. Scholar & 
Associates, Santa Ana. 

The floor-to-celling windows In a combined llvlng/dlning room 
In Newport Beach (below) toke full advontoge of the magnificent 
view of Newport Bay, the Balboa Pavilion and Cotallna Island. The 
room's design Is a combination of traditional and contemporary 
styles In monochromatic tones. Highlights include a honed traver- 
tine dining table, o hand-loomed textural wool rug in front of the 
fireplace and silk pioid choirs with raffia backs. Designer: Jan 
Turner Hering. Corona del Mar. ^ 
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A connoisseur's wine cellar In Newport Beach (opposite page) Is de- 
signed with a European bistro look. The cedar rocks in the thermostatically 
controlled room con hold more than 300 bottles. The custom-made 
wrought-lron chandelier and flambeau wall sconces complement the 
wrought-lron table and chairs, while an ornate Imported tapestry hides a 
door decorated with trompe foeil wine casks. The domed celling, with Its 
faux limestone paper, is the perfect counterpoint to the French limestone 
floor. Designer: KL Interior Design, Costa Mesa. ^ 





In Goto de Caza, a whimsical wine bar (above) Is 
accented with purple glazed walls, an inlaid Italian 
cremo marfil marble countertop and corol glazing on 
the surrounding walls that are the perfect backdrop 
for 0 Don Vltil painting and the family's collectibles. 
Designer: Design Design Interiors, Mission VIejo. 



A loving replica of a genuine English pub In South 
Laguna (left) features a traditional brass rail and beer 
on tap. Design details Include o big-screen TV and 
stereo equipment concealed by o burled walnut panel 
behind the working bar. Architect and designer: Brion 
S. Jeonnette & Associotes, Newport Beach. ^ 






A grown son's aportment In o home In Orange Hills 
(right) features a bullt-ln entertainment center down- 
stairs and sleeping quorters In the loft. The spiral stair- 
case Is steel with maple handrails and treads. Designer: 
Dorothy O'Neill Interiors, Costa Mesa. Builder: David A. 
Scholar & Associates, Santa Ana. 

The Brazilian cherry wood of a spiroi staircase In 
Corona del Mar (beiow) was chosen for both Its brilliant 
color and Its resilience. Pointed wainscot paneling, 
bross carpet bracKets and rods, and a Brazilian cherry 
floor with maple inlays echo the traditional details of 
the home. Designer and builder: David A. Scholar ft 
Associates, Sonto Ana. 

The dramatic hwo-story spiral staircase In a home In 
Newport Beach (opposite poge) features chrome side 
panels with redwood Inserts, o teait, walnut ond pecan 
stair roll that was bond-turned for months on a stretcher 
to achieve a continuous run, and polished block granite 
stairs with a sandblasted geometric design that provides 
0 non-slip surfoce on the treods. Designer: Garry 
Sandlln Interior Design, Huntington Beach. Ju, 





A 32-foot indoor lap pool in South Loguna (above) also serves as an 
entertainment center, with its swim-up bar where guests can sit and 
watch the big-screen TV. Because the sliding glass doors disappear 
Into the walls, the room con be opened up as an extension of the out- 
door terrace. Adoquin stone has been used throughout for o resort look, 
and a touch of whimsy hos been added with a trompe I'oell portrait of 
Jaws, the Killer shark, on the far wall of the pool beneath the water 
line. Architect and designer: Brion S. Jeannette & Associotes, Newport 
Beach. 

Purple fior di pesco clossico marble from Italy makes a dramatic 
statement In a master bathroom in Yorbo Linda (right), which features 
a two-person Jacuzzi bathtub, separate his and hers components, silk 
wall coverings and a gloss block shower stall. The home's color 
scheme of purple, block and green is echoed In the bathroom's custom 
ceramic tile liners and splashes. Designer: Claude Davis, Loguna 
Beach. Architect: The Woods Group, Costa Mesa. 
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The candy colors of o little girl's bedroom In Mission Vle|o 
(left) were chosen to creote the kind of room a fairy princess 
might have. To make It appear that there was nothing between 
her and the sky, open trellis latticework was applied to the cell- 
ing ond filled with whimsical objects that the iittie girl herself 
chose. Designer: Veldhuls-McMahon, Dana Point. 

A nursery with a difference was created for a Newport Beach 
remodel (below right). Its jungle theme decor, with zoo onlmois 
on the walls, a leaf pattern on the ceiling and a flve-foot-high 
wooden giraffe in the corner, will transform into o child's room 
simply by replacing the crib with a bed and a nightstond. 
Designer: Wanda Bogort, Orange. 

"Elegant but beachy* was the design theme for the master 
bedroom in o Newport Beach remodel (below). The custom- 
made brushed-steel four-poster bed is draped with a French 
voile canopy. Horse heads finish the top of eoch post. Designer: 
McGlnley Interior Design, Corona del Mar. 
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tound your friends but impress your 
new neighbors as well. 

FROM BOOM TO BUST? 

If you're one of the almost 60 mil- 
lion Americans who presently owns 
a home, your confidence has no 
doubt been shaken by plummeting 
home prices nationwide. Orange 
County home buyers in particular 
may feel a little jittery about putting 
their cash into property that might 
experience little or no appreciation 
this year, or even depredate. After a 
sobering three-year slide, the ques- 
tion remains: How low will Orange 
County real estate prices go? 

Despite current trends, many ana- 
lysts paint a rosy picture for the 
housing market over the next year 
due to the convergence of several 
trends. First, baby boomers — many 
of whom put off buying their first 
home in the 1980s because prices 
were too steep — are exp>ected to drop 
their nest egg into a starter home 
now that prices are more affordable. 
Second, California is expected to con- 
tinue to draw more immigrants from 
Asia, Central America and South 
America than any other state in the 
nation, and they will inevitably create 
a demand for affordable housing. 
And firwlly, popular slow-growth or- 
dinances should continue to fuel de- 
mand by restricting development in 
many cities. These and other trends 
indicate that Orange County's real 
estate will not only hold its ovm but 
prosper during 1993 and beyond. 
Once the market rebounds, prices 
will go up, so if you're in the naarket 
for a home, now's the time to move 
to square one in the real estate game: 
selecting an agent. 

REAL ESTATE ROULETTE 
Finding the right real estate agent 
can be a daunting proposition. The 
foot soldiers of the real estate indus- 



100 



JUNE 1993/ORANGE COAST 





ELECTROLYSIS WITHOUT 

REGROWTH 
Being smooth and hair-free all 
over is simply fabulous and easier 
than you think. Our exclusive 
Integrated System" gives you 
immediate, permanent results 
without regrowth. 
Plus a written warranty.* 
Call today for a free consultation. 
You can settle for less 
...but why should you? 



SMOOTH CURVES 



Beverly Hills: 
433 North Camden Drive 
(310) 274-0454 

Newport Beach/Irvine: 
2192 Martin Street 
(714) 851-6232 



M^jo^ Crcdil fards Honored. *Trcalnicnl fees ■ 

not rcrundablc. This ofTcr is subject lo certain ■ 

exclusions and time limitations. #I9C U 

© 1993 All service marks rejiistercd lo J 
Lucy Peters International, Ltd. i^fll 

NEW YORK • PHILADELPHIA 
BRYN MAWR • DALLAS • DURHAM 

NEWPORT BEACH/IRVINE • BEVERLY HILLS J 



try, agents must be licensed by the 
state of California and be supervised 
by a licensed real estate broker. A 
good real estate agent can serve as 
your counselor, teacher and financial 
adviser. For this reason, make sure he 
or she is reputable, understands your 
objectives and can produce a track 
record of proven successes. Follow 
these guidelines: 

•Make an appointment to meet 
with the head of the agency and tell 
them you want to work with the top- 
selling agent in the office. Conven- 
tional wisdom dictates that 20 per- 
cent of the agents sell 80 percent of 
the property, so why not let the num- 
bers work for you? 

•Don't pick your agent on the ba- 
sis of the real estate company's name 
and reputation. Just because an agen- 
cy's name has been a household 
word for several decades doesn't au- 
tomatically guarantee you a top- 
notch agent. 

•Don't let your agent badger, ca- 
jole, pressure or trick you into mak- 
ing a bid on property you're not in- 
terested in. Although most agents are 
reputable professionals, a few have 
been known to use high-pressure 
sales techniques to catch unsuspect- 
ing home shoppers off guard. 

•Feel free to work with more than 
one agent. Be sure to let each agent 
know which properties you've al- 
ready seen and who showed them to 
you. Remember that the agent who 
originally showed you the property 
may be entitled to a commission 
even if another agent makes the sale. 

TIMING IS EVERYTHING 

December is the best month of the 
year for home shoppers to make an 
offer on a house. Sellers who are mo- 
tivated to sell for personal or busi- 
ness reasons have been known to ac- 
cept low offers out of desperation as 
the year winds down and the line of 
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"A Private & Personalized 
Skin Care Salon." 



• European facKil 

• Glycol ic Acid Peel 

• Porafin Wrap 

• Hand & Body 
treatments 

• Body Massage 



•Maiicure/Pedicure 

• Make-up/ Eyelash 
S^row tinting 

• Ey»lash perming 

• Waxing 




2711 E. PACIFIC 



HWY. 



SUITE 202,CORONA DEL MAR 
714.675.1303 




Clean Out Your Closet 
For Extra Cash! 

We specialize in previously owned 
fine fashions at fantastic prices 

Designer Fashions, Evening, Career, 
Sfxjrtswear, Accessories, etc. 

Complete line of costumes sales 
& rentals make-up, accessories 

719 N. Harbor Blvd., Fullerton 
(714) 871-0852 



potential buyers thins out. 

Bad news can be good news if 
you're in the home buying market. 
For example, home sales dropped 
drastically in the weeks preceding 
the Gulf War and shortly thereafter. 
Civil unrest in Los Angeles, the presi- 
dential election, a weak economy, 
flooding — all have put the skids on 
housing sales. You'll have to act 
quickly, however. Consumer confi- 
dence can rise as quickly as it drops 
and push prices up. 

HOUSE BEAUTIFUL 

With all the benefits that a new 
home offers, it's a wonder people 
even consider buying an older home. 
If you find yourself in the market for 
one of these beauties, you'll be glad 
to learn you can throw away your 
sleeping bag, ice chest and thermos. 
Gone are the days when buyers 
camped out in front of the sales office 
just to get a chance to purchase a 
home in a new tract. The down side 
of this picture is that, nowadays, 
many developers are teetering on the 
edge of insolvency and can renege on 
their promise to finish your home to 
your specifications, by a particular 
date. . .or at all. 

Buying a new house is similar to 
purchasing a new car: Consider the 
sticker price a starting point unless 
you want to drive away in a car with 
a second-rate radio and not much 
else. When you're bidding for your 
new home, be sure you understand 
what you'll be getting for the pur- 
chase price and what you'll be pay- 
ing extra for — the add-ons. These 
usually include larger lots, plan 
changes, fences, landscaped yards, 
upgraded roofs (or walls or carpets 
or tiles), air conditioning (sometimes 
extra), additional mirrors or win- 
dows, insulation, appliances, upgrad- 
ed plumbing fixtures or a larger wa- 
ter heater. 



Developers build 
reputations as much as 
they build houses. 

If you want a finely crafted home 
loaded v^dth amenities, consider pur- 
chasing a custom-built home. 
Although you might have to wait a 
year or more between your first visit 
with the architect and the time you 
pop open the champagne at your 
housewarming party, a custom-built 
home is well worth the delay. Expect 
to pay anywhere from $125 to $300 or 
more per square foot for a custom 
home. "People should look for quali- 
ty and craftsmanship in a custom 
home," says builder Glenn 
Hinchliffe, owner of Hinchliffe Inc. of 
Mission Viejo. 

Remember, developers build repu- 
tations as much as they build houses. 
If you've got a passion for a particu- 
lar developer's work and know he's 
been successfully building homes in 
your area for years, by all means 
search out his newest project and 
make an offer. If you aren't familiar 
with the work or reputation of a par- 
ticular home builder, shop around. If 
a developer can document a success- 
ful history, display exceptional work- 
manship and guarantee his work, 
you've found the right man (or wom- 
an). But just to be on the safe side, 
check with the Better Business 
Bureau to see if any complaints have 
been filed agaii\st the firm. 

A HOUSE WITH 
CHARACTER 

You've found the house of your 
dreams, but it needs "a little work." 
Loosely translated, that means it 
hasn't been painted since Nixon was 
president, the roof attracts wildlife 
from miles around, and the base coat 
on that charming staircase bannister 
is laden with lead. Bear in mind: 

•You can usually renovate an older 
home cheaper than you can build a 
new one. 

•Older homes often have a rich- 
ness of detail and craftsmanship that 
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is difficult to find in newer 
homes — distinctive wood moldings, 
panel doors, stairways, baseboards 
and high ceilings. 

•You'll be able to tailor an older 
home to suit your individual tastes 
since you're virtually resurrecting the 
property. 

Depending on your budget and 
your experience in home improve- 
ment, the disadvantages of restoring 
your dream house may or may not 
outweigh the advantages: 

• Home renovation requires an 
enormous commitment of time, re- 
gardless of whether you're doing the 
work yourself or supervising the 
work of others. 

•Older homes usually require on- 
going improvements that can be dis- 
ruptive and frustrating for both the 
homeowner and the neighbors. 

•Hidden expenses, such as those 
for large-scale structural damage, 
faulty electrical wiring and defective 
air conditioning /heating systems, are 
much more likely to crop up in older 
homes than in newer ones. 

If you're still bitten by the restora- 
tion bug, proceed with confidence 
and enthusiasm; many owners de- 
scribe their home improvement es- 
capades as the greatest experiences of 
their lifetimes. 

WALK AROUND 
THE BLOCK 

Don't be misled by a pretty 
face — there's more to choosing a 
house than falling in love with the 
marble floors or spiral staircase. 
Cruise the neighborhood you're 
planning to buy into and talk to resi- 
dents to get a feel for safety issues, 
shopping areas, schools, entertain- 
ment options, access to major high- 
ways and other important features. 

While you're driving around the 
neighborhood, stop by the local plan- 
ning board to nail down land-use is- 



Are you serious about Cosmetic Surgery? 

if you are a prudent person you may want to make sure 

that your prospective Piastic Surgeon lias proper 

credentiais and that he is Board Certified. 

You can get this information by calling: 

(215) 587-9322 'American Board of Plastic surgery 

1-800-635-0635 'The American Society of Plastic 

and Reconstuctive Surgeons 
(213) 937-5514 •California Society of Plastic Surgeons 
(714) 978-1770 'Orange County Medical Association 
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Avro Gaon, M.D. 

Plastic Surgeon Board Certified by the American 
Board of Plastic Surgery. Dr. Gaon's fully accredited 
Ambulatory Surgical Facility is centrally located at: 
1200 N. Tustin Blvd. Suite 150 • Santa Ana, CA 92705 

For information or appointment please call: 
(714)547-7321 
or Fax: (71 4) 547-4000 
Complimentary Consultation 
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Wine, dine and 
make mtny inside 
our nth-Century, 
European-style 
castle. Feast on a 
delicious four- 
course dinner, 
enjoy spectacular 
pageantry. 



OINNGK & TOURNAMENT 



Ask about birthday & celebration packages! 
(714) 521-4740 or (806)899-6600 

7662 Beach Blvd. (IA mile north of Knolls) 



dangerous 
swordpiay and an 
authentic jousting 
tournament. 

It s an 
unforgettable 
evening of 
feasting, nghting, 
chivalry and fiin! 
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Moving to a new neighborhood 
is like starting over-without femiliar 
resources like doctors, restaurants 

and cleaners. 

Bright Beginnings helps your 
business take advantage of 
your new nelghtwrs and helps 
them take advantage of you. 

Along with helpful civic and 
area information. Bright Beginnings 
delivers a personal welcome and 
gift from your business. So when 
looking for a new resource, they'll 
think of you before any of your 
competitors. 

We represent only one business 
category in each area, so hurry 
and call. Because before you can 
take advantage of your neightxjrs. 
you have to take advantage of us. 



i 1 50 Main Street, Suite D 
Irvine, CA 927 1 4 
7I4-752-2772 
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sues, business activity and environ- 
mental hazards in the conununity. If 
city officials are planning a new mall 
a few miles from yova chosen neigh- 
borhood, for example, property val- 
ues will most likely rise; put the same 
mall on your doorstep, and you 
nnight experience a decrease in value. 

In the wake of the recession, cash- 
strapped local governments have 
been raising taxes faster than you can 
say Proposition 13. Be sure to figure 
your estimated property taxes into 
the bill before making a commitment. 
One tip: Don't tally the property tax 
figure provided by the current home- 
owner — sellers tend to understate ex- 
penses and overstate benefits. Call 
the local tax assessor's office to get an 
accurate estimate of your future 
proper^ tax liabilities. 

KILLER DEALS 

By combining the opportunities af- 
forded by today's soft market with a 
few real estate ploys, you can walk 
away with the buy of a lifetime. 

According to information recently 
completed by TRW-Redi Property 
Data and published in The Orange 
County Register, average home sale 
prices for January placed areas of the 
following cities in the lower-priced 
range: Orange ($146,000), Laguna 
Hills ($151,250), Fullerton ($157,000), 
La Habra ($158,000), Anaheim 
($160,000), Aliso Viejo ($179,000) and 
Tustin ($180,000). Pockets of afford- 
ability were also found in Dana Point 
($196,500), Mission Viejo ($207,500), 
San Juan Capistrano ($208,000), Lake 
Forest ($220,000), San Clemente 
($225,500) and Irvine ($226,500). 

GOING, GOING... 

Once a dumping ground for real 
estate's ugly duckling properties, 
auctions have become a fashionable 
means for turning choice properties 

around q'.iicklv nnd rc^'^t-cffiTt'i'rK' 



From the seller's viewpoint, an auc- 
tion can entice buyers to an out-of- 
the-way home or attract a large 
crowd for competitive bidding. For 
buyers, an auction presents an oppor- 
tunity to save thousands of dollars 
and exercise good, old-fashioned 
haggling skills. 

Attending auctions will also in- 
crease your odds for purchasing a 
home at its fair market value, acccnrd- 
ing to Walter S. Sanford, a r^ estate 
agent and owner of the Sanford 
Group in Long Beach. "A lot of sell- 
ers today don't understand that 
housing prices in Orange County 
have dropped anywhere from 15 to 
30 percent," he says. "They're still 
pricing their homes at 1989 prices. At 
an auction, die buyers meet the sdl- 
ers, and all the negotiation goes on 
right there — everybody knows 
they're buying at market value." 

Michael R. Dorsey, vice president 
of business development for the 
western region at Sheldon Good & 
Co. in Newport Beach, describes auc- 
tioning as an accelerated way to seO 
property but not necessarily the best 
way to shop for a bargain home. 
"Many people perceive that [they're] 
definitely going to get a great deal at 
an auction, but it really depends on 
how the auction is structured," he 
says. "If you have more people who 
want the property than there are 
properties, you could price the prop- 
erty at one dollar, and it's not going 
to sell at a dollar. It's going to sell at 
whatever the market price is on that 
day" 

To take part in an auction, you'll 
need to come up with a certified or 
cashier's check ranging from $2,000 
to $20,000 to present to the bidder. 
This money is refundable until the 
time your bid is accepted. Then it be- 
comes your down payment on the 
property. 

Tr.Tditinnnl .inrtinn=; nrc usually 
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No one has ever 
had a Range Rover 
this long. 




ORANGE ROVER 



NEWPORT IMPORTS 

JAGUAR 8. RANGE ROVER 
3000 WEST PACIFIC COAST HWY. • NEWPORT BEACH • CA 92663 
(714) 722-4000 TOLL FREE (800)722-4524 




AQUARIUM SERVICE 



Complete aquarium set-ups, from custom design through fabrication 
and installation, 100 to 10,000 gallons. 

Maintenance and service of aquariums including water changes and 
regular testing. Fresh or saltwater we offer expert service. 

(714) 761 -FISH FAX (714) 393-1800 

Come out and see one of our custom desisned tanks at the Shark Club in Costa Mesa 
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held for one of three reasons: death, 
foreclosure or lending institution fail- 
ure — these auctions are administered 
by the Resolution Trust Corp. (RTC). 
To find auctions in your area, consult 
your real estate agent, scan the news- 
papers for auction listings or call the 
RTC Affordable Housing Hotline at 
800-624-HOME. 

Once you've decided to try auc- 
tions, follow these guidelines: 

•Check out the neighborhood 
where the auctioned property is lo- 
cated to see what price comparable 
properties are selling for 

•If you're serious about a property, 
bring along an inspector for an evalu- 
ation and do an independent title 
search to be sure there are no liens on 
the property. 

•Visit several auctions as a specta- 
tor to get a feel for the flavor and 
tempo of an auction. 

•Drop out of the bid when the bid- 
ding gets fast and furious. Bidders' 
wars rapidly escalate prices. 

MOVING UP 

If you're sitting in your house eye- 
ing the spacious manor across the 
road, you're a prime candidate for 
one of real estate's trickiest maneu- 
vers: moving up. With many desir- 
able properties in Orange County sit- 
ting on the market for 12 months or 
longer, buyers have a lot of leverage 
to nail down a great price. But look 
before you leap. In their haste to 
jump into new surroundings, many 
owners are forced to let their first 
house go for far less than they 
planned and lose any gains they 
made when purchasing their new 
home. 

To determine how long it might 
take to sell your home, ask your real 
estate agent for a market analysis 
showing the length of time it takes to 
seU the average property in your area 
and price range. Then, when you've 
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found your dream home, ask for a 
clause in your contract to make the 
purchase contingent upon the sale of 
your old property. If the seller wishes 
to continue to offer his house for sale 
(and most do), they will give you the 
first right of refusal. 

"With the first right of refusal, the 
seller has the right to keep the house 
on the market," says Linda Bancroft, 
an agent for Prudential of California 
in Orange. If another buyer makes an 
offer on the property, Bancroft says, 
you would have an agreed-upon 
number of hours to remove the con- 
tingency and close escrow... or lose 
the chance to buy the house. 

HOT PROPERTIES 

California's stratospheric house 
prices are almost as legendary as its 
celebrity population. But you don't 
have to be Robin Leach to gain access 
to Orange County's hot properties. 
All you have to do is meet the same 
financial requirements as the rest of 
the population — on a larger scale, of 
course. 

Average home prices in Orange 
County's three most exclusive en- 
claves — Newport Beach, Laguna 
Beach and Corona del Mar — range 
from 5370,000 to $860,000. Search 
long enough, however, and you'll 
discover equally stunning properties 
at a fraction of the price in such cities 
as Villa Park, Yorba Linda and 
Orange, to name a few. 

Orange County also boasts several 
breathtaking celebrity hideaways. 
While these properties certainly 
aren't cheap, they offer the flavor ol 
Beverly Hills with an Orange Count) 
price tag. A prime example is the 
Lemon Heights home owned by pop 
singer Tiffany. This secluded estate i; 
nestled in 1.9 acres of wooded hill; 
and boasts an exotic lake filled wit! 
fish. For about $1.5 million, you can 
walk the grounds in the footsteps of 
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898 Production Place 
Newport Beach, CA 92663 



A D V/7e N T U R E 



Mon. - Fri. 9-5, Saturdays 10-5 



Finest quality 
Diamonds & Colorstones 

Custom Designs 

Unique Sterling 
Silver Jewelry 




OWN A 
MASTER PIECE 



14K-18K Platinum 
Settings 

Fabulous Prices 

Master Jeweler, 
designer on premises 
for your special needs 



0|-K\ 7 DAYS 
(714) 4')4-4H-l'» 



Creative jewelerS 

of Lacuna Beach 

MEMBER WORLD S LARGEST BUYING GROUP 

MASTER JEWELER 
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the property's former owner — actor 
Chuck Norris. 

THE PATH LESS TRAVELED 

If you like a challenge, there are 
several unconventional w^ays to find 
your dream home. 

•With a little daring, you can pur- 
chase a house in another location and 
have it moved onto your very own 
parcel. If you can stomach seeing 
your dream mansion dissected and 
hauled along the highway, you can 
save from 25 to 50 percent on choice 
lots. 

Moving a house is a risky business 
that involves sizable up-front moving 
expenses and multiple moving/sit- 
ing headaches. With a reputable 
structural moving company armed 
with sufficient property and liability 
insurance, however, your cash-and- 
carry home building scheme can reap 
big benefits. In some parts of the 
country, buyers have taken up resi- 
dence in a castle worth more than $2 
million for a mere $1.5 million in- 
vestment. To find movable houses for 
sale, contact structural moving com- 
panies for an inventory of their stock, 
call city offices for news of redevelop- 
ment efforts and scan the newspaper 
classifieds under the "used houses" 
heading. 

•Factory-built housing presents 
another opportunity to purchase a 
home and move it onto an open lot at 
considerable savings. Manufacturers 
of pre-built houses don't have to 
comply with many of the restrictions 
that on-site builders do. Factory 
schedules are not dictated by the 
whims of Mother Nature, which 
greatly shortens the time required to 
move your house from the drawing 
board onto your lot. 

Factory-built homes can range in 
price from $40,000 to $750,000 or 
more. The purchase price may repre- 
sent as little as one-third of your total 
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Some shrewd buyers 
have negotiated deals on 
fine furniture and other 

home improvements. 



costs after you've figured in land 
purchase, site preparation, mechani- 
cal systems and interior finishing. 
Whetiier you're in the market for a log 
home, a more traditional panoli/ed 
home or a modular home, tfie factory- 
built housing industry provides a va- 
riety of designs in each category to 
satisfy your personal tastes. For infor- 
mation on standard manufactured 
housing, call the Manufacturers' 
Housing Instihite at 703-413-6620. For 
information on modular housing, call 
the National Association of Home 
Builders at 800-368-5242. 

•With today's house sales moving 
at a snail's pace, many homeowners 
are offering their homes "for swap." 
By trading equity values and financ- 
ing tile rest, mese creative homeown- 
ers sell their old home and purchase 
a new one in one fell swoop. At the 
same time, they've achieved their 
original goals for selling their 
home — moving closer to work, to a 
more exclusive area or to a different 
neighborhood. 

Anyone who already owns a home 
in a good neighborhood, has cash re- 
serves and is looking to move up 
stands to profit from house-swap- 
ping. That's because houses offered 
for swap have usually been on the 
market for a while, and buyers are 
anxious to sell. Since these home- 
owners are often looking for a less 
expensi\'e home, thev're willing to 
lose some of their investment in re- 
turn for the opportunity to get out 
from imder a crushing mortgage. If 
you're a homeowner with substantial 
equity and a comfortable cash flow, 
house-swapping can help you move 
up into a larger or more upscale 
home than you ever could have pos- 
sibly imagined. 

THE NIGHTMARE 
ON ELM STREET 

Before vou make an offer on a 



property, the seller must present a 
disclosure statement listing any and 
all faults present in the home — to the 
best of their knowledge. While own- 
ers may report a leaky roof or faulty 
electrical system, they might not be 
aware of dollar-draining problems 
such as cracks in the foundation. 

You can find out if your dream 
home is really a nightmare waiting to 
happen by ordering an independent 
appraisal of the property A qualified 
house inspector will search the 
premises for every conceivable prob- 
lem, from flaws in construction to 
mishaps in the electrical wiring and 
plumbing. 

Although glowing reports txaa the 
inspector might boost your confi- 
dence, they won't ensure future bliss. 
Many aesthetic considerations are 
not addressed by a home inspection. 
Is there an airport nearby with a 
flight path directly ON crhcad? Does 
the teenager next door practice night- 
ly with his heavy metal band? Walk 
ttie neighborhood and talk to people 
who are familiar with ttie home you 
plan to purchase — vou may learn 
things about your future property 
you'll never find on an inspection 
report. 

The American Society of Home 
Inspectors (ASH!) will send you a list 
of local ASHI-certified firms if you 
send a stamped, self-addressed enve- 
lope to 1735 N. Lynn Street, Suite 950, 
Arlington, VA 22209-2022. 

THE ART OF THE DEAL 

Don't get trumped making an offer 
on the home of your dreams. Before 
you get caught up in the passion of 
Une bid, remember the real estate cre- 
do: Everything is negiAittbU. If the price 
isn't to your liking, lower your offer. 
What about financing? Qosing costs? 
Will the seller make repairs to the 
roof or plumbing before you take 
ownership? Who gets to keep the 



ceiling fans, the appliances and the 
lighting fixtures? Some shrewd buy- 
ers have negotiated deals on fine fur- 
niture, wall coverings and other 
home improx ements before signing 
on the dotted line. 

One caveat: Don't expect the real 
estate agent to do your dickering for 
you. In most cases, the agent's fidu- 
ciary responsibility is to the seller, 
and it would be unethical for him ot 
her to ask fte client to lower the price 
(unless you've made a specific agree- 
ment for the real estate agent to act as 
the buyer's broker). Even then, you 
should take an active role in negotiat- 
ing the purchase price. For more in- 
formation on buyers' brokers, call 
Buyers' Resource, Consumer Ad- 
vocate Division, at 800-359-4092. 

If you've been shopping in a spe- 
cific neighborhood for some time, 
you mig^t have an instinctive feel for 
how much you should offer. 
Otherwise, ask your agent to show 
you the prices of similar homes that 
have sold over the past year. Match 
your desired properties to the listed 
properties (number of bedrooms and 
bathrooms, as well as amenities such 
as pool, air conditioning, security 
system, et cetera) and select a bottom 
range for your "lowball" offer. 

Your agent may balk at presenting 
this offer to the seller for a number of 
reasons. Your offer may be less ttian 
what the owner owes on the mort- 
gage or does not reflect improve- 
ments made to the property. Unless 
your agent's argument sways you 
enough to raise your bid, stick with 
your original offer. Whether your 
agent agrees with you or not, he or 
she must present every legitimate of- 
fer to the seller. The homeowner will 
most likely make a counteroffer. If 
you lock horns with ttie seller over 
the final selling price and you really 
want the house, a professional ap- 
praisal can sometimes swing the ar- 
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HAIR 

Any Way You Want It 
A complete beauty service 
, specializing in hair weaving. 

'C^mJUl^ HAIR WEAVING 

Ly Full Service $«ton Hair Extension is the process of 

combining commercial 100% human 
hair to the natural hair. This technique 
can add length or thickness to your 
hair 

•Custom made wefts 
•Highest quality European hair 
•Classes available f^^EI 
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2222 Michelson Drive #232, Irvine 
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Your Rolex Watch 
is a valuable time- 
piece... 

PROTECT IT. 

Rolex Service Center is committed to 
maintain its unsurpassed standard of 
quality' and therefore maintains a mod- 
ern (actorv-equipped Service Center 
m Ix5s Angeles. 



# ROLEX 

r^/,f C</„//w/'i:.n/ 

For reliable service please 
caH (310) 820-5952 
fax (31 0)820-3594 

2050 BUNDY DR. (at Olympic) 
STE. 290. LOS ANGELES. CA 9002S 

Walter C. Gooden , Proprietor 
ESTABLISHED 1976 



Finally, 

Affordable 

Cosmetic 
Surgery 



•F.ACi.AL Surgery from $3,500 
•Extended SMAS/Platoma Muscle Technique 
•Breast Enhancement & Reduction 
•Liposuction 
•Surgery Performed in a Priv.ate 
Hospital in San Jose, Costa Rica 

Call or Wrjte For f R££ Brochure! 

Arnoldo Fournicr, M.D. 
P.O. Box 5095, • Anaheim, CA 928U 

(714) 527-2918 • fax (714) 826-8752 
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gument in your favor. 

OTHER PEOPLE'S MONEY 

Once you've tied down the pur- 
chase contract for your new home, 
it's time to arrange financing. With 
interest rates lower than they've been 
for years and mortgage funds plenti- 
ful, qualified buyers should experi- 
ence few problems. 

Although conventional wisdom 
used to limit you to a home priced at 
two-and-a-half times your annual in- 
come, today's lower interest rates 
have made it possible for buyers to 
purchase homes in a slightly higher 
range. Lenders are generally looking 
for a 28/36 ratio: 28 percent of your 
gross income for housing costs (mort- 
gage, taxes, insurance and homeown- 
er 's fees) and 36 percent for debt 
(mortgage, automobiles, credit cards, 
utilities, et cetera). 

Applying for a loan involves a 
long courting process. In addition to 
producing all the required documen- 
tation, you'd be wise to wear your 
Sunday best and broadcast a profes- 
sional image in all your dealings with 
your desired lender. 

FHA. VA. Balloons. Graduated 
payments. Fixed-rate mortgages. 
Home loans and the lingo describing 
them can be confusing, to say the 
least. Depending on how much you 
want to spend and where you think 
interest rates are headed, you can opt 
for a fixed- or adjustable-rate mort- 
gage — or some variation. With fixed- 
rate loans, you get the peace of mind 
of knowing in advance what your 
monthly mortgage payment and in- 
terest rate will be for the life of the 
loan. Adjustable-rate mortgages 
(ARMs) offer a sweeter deal at the 
outset of the loan but add percentage 
points as the loan matures. 

A mortgage broker will help you 
navigate this financial maze. 
Mortgage brokers work on the inside 
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The Qosct Factory will build your closet free, and give you a 

you the finest custom closet in the complete selection of accessories, 

industry today and save you hun- as finely crafted as our closets, 

dreds of dollars with this special offer. All this at the very best price you'll 

With this offer we'll install find anywhere! 



Gill now for a k&z design 
appointment and details on 
this special double offer. From 
America's first choice in closets, 
The Closet Factory 



ficehstalktionAndfrecAccessories. 

This entitles the bearer to free installation of a Closet Factory custom doset, and a free 
coOedion of designer accessories with the purchase of a Closet Factor/ custom doset. 
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ORANGE COUNTY 
REAL ESTATE MARKET 

Southern California 
attracts people who yearn 
for a temperate climate 
and a resort atmosphere. 



track — they've established relation- 
ships with numerous lenders and un- 
derstand the underwriting guidelines 
and credit requirements of each. The 
broker will act as your advocate, 
walking you through the application 
process to avoid rejection because of 
minor technicalities. He or she can 
help you secure more favorable loan 
terms with waived fees or reduced 
points. Even if you have poor credit 
or an inconsistent work history, the 
mortgage broker can help you win 
over the lender. Since the industry 
has been regulated for only five 

Home, 
Safe Home 

Cautious homo buyers used to 
climb up into the rafters to look 
for cracks in the walls or sawdust 
trails left by termites. No more. 
Today's home shoppers must 
make sure their future house is 
not only structurally sound but 
en\'ironmentalIy safe. 

A qualified environmental en- 
gineer can perform a search for a 
host of invisible health hazards. 
For a fee of SI 00 to SI 50 an hour, 
he or she will in\ estigate your fu- 
ture house and return with a 
clean bill of health — if none of the 
following hazards are imcovered: 

•liiiulcqiintc iviitilntioii/Iiigli hu- 
midity. Although not life-tlueaten- 
ing, poor ventilation and high hu- 
miditv can cause a host of 
respiratory ailments. Stale, recir- 
culated air can trap harmful pol- 
lutants and create a breeding 
ground for bacteria. 

•Lcnkiug ga>cs. More than 70 
percent of the nation's population 
currently uses gas-, oil- or wood- 
burning appliances known to 
emit carbon monoxide and nitro- 
gen dioxide — a potentially fatal 



years, it's wise to ask your agent to 
refer you to a professional mortgage 
broker who can produce credentials. 

For a reasonable fee, HSH As- 
sociates in Butler, New Jersey, will 
provide a list detailing the mortgages 
available in your area, along with a 
booklet offering advice on how to 
shop for a mortgage. Call 800-873- 
2837. 

A PLACE IN THE SUN 

Despite downturns in the local 
economy and growing urban chal- 
lenges. Southern California continues 



mix if not properly vented. 

•Poor water quality. The list of 
contaminants you might find 
lurking in a glass of drinking wa- 
ter is endless. Before you run out 
to stock up on bottled water, how- 
ever, have your water source test- 
ed for contaminants. National 
Testing Laboratories (800-458- 
3330) will send you a kit for $94 
or $139 with instaictions on how 
to take a sample of your water 
supply They'll send your samples 
to their lab for testing and report 
their findings to you. 

• Foruiaiiicln/iic and lead paint. If 
your future house was built be- 
tween 1940 and 1960, you may 
want to test for these two contam- 
inants. Formaldehyde is a chemi- 
cal used in particle board sub- 
flooring and insulation. Lead 
paint has received widespread 
media coverage in recent years 
because of its toxicitv to humans. 

•Radon. About 10 percent of U.S. 
homes are believed to have this 
natural radioactive gas at levels 
high enough to cause cancer. Do-it- 
yourself test kits are available for 
$25 to $50 — make sure they've 
been approved by the Environ- 
mental Protection Agency (EPA). 
For a free brcKhure on how to find 



to attract people from all over the 
world who yearn for a temperate cli- 
mate and a resort atmosphere. Recent 
studies indicate that one out of every 
13 Americans lives in Southern 
California. If you're one of 
them — whether you moved to 
Orange County in the 1960s when 
the 55 freeway was a dirt road or just 
flew in from Kansas — you've joined a 
unique fraternity bound together by 
some of the most spectacular real es- 
tate on the Pacific coast. OC 



Illustration by Paul Hamill. 



and reduce radon, call the EPA's | 
radon hotline at 800-767-7236. 

•Asbestos. Before bad publicity 
forced it off the market, asbestos 
was commonly used as insulation 
around pipes and water heaters 
and in textured ceilings. This 
chalkv material is a known car- 
cinogen that affects human lungs. 

• Pesticides. Powerful chemicals 
once commonly used to kill ter- 
mites and other insects — chlor- 
dane, heptachlor, aldrin and 
dieldrin — ha\'e long been banned 
from the market. The problem is, 
once applied, these toxins linger 
for vears. Call the EPA's pesticide 
hotline at 800-858-PEST to deter- 
mine if your future home might 
be harboring a pesticide problem. 

• Toxic waste. If your future 
home sits within one mile of a 
toxic waste dumping site, the 
surrounding soil and ground wa- 
ter may be contaminated. Radio- 
active refuse from dental offices, 
PCBs (polychlorinated biphenyls) 
and discarded batteries are com- 
mon offenders. With time, even 
old construction v% aste dumps can 
produce explosive methane or 
natural gas. For more information 
on toxic risk, call the EPA at 800- 
424-9346. —Linda Fuller 
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Liposuction — Totally by Local Anestiiesia 
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Greater Safety. The Tumescent Technique for liposuction totally by local anesthesia virtually eliminates 
both the risks of general anesthesia, and the risks of excessive blood loss. 

Less Discomfort. The Tumescent Technique is so effective at eliminating pain that patients do not 
require IV sedation, narcotic analgesics, nor general anesthesia. And the local anesthesia persists for more than 1 2 
hours, minimizing post-operative discomfort. 

Quick recovery. Healing is so rapid that most patients can return to work and resume exercising within 
2-3 days. Elastic garments are worn for less than 5 days. 

Better results. The Tumescent Technique uses such small surgical instruments (1/8 inch in diameter) 
that the incisions do not require stitches and scars become imperceptible. The risk of post-operative irregularities 
of the sldn is also minimized. 

Why don't most surgeons use the Tumescent Technique? 
That's a good question. 



Jeffrey Alan Klein, M.D. 

30280 Ranch<j Vicjo R(kk1, Sniijunii C;api.stran(), CA 92675 

Certified by American Board of Cosmetic Surgery • American Board of 
Dermatology • American Board of Internal Medicine 

For more infonnation, or consultation, 
telephone (714) 248-1632 

800/995-9693 outside California 
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You'll Fiiid tlie Best of Botli W'brlds 
in Mexico's Ixlapa aiid Ziliiiataiiejo 

/^olden .uiiiAi, an azure ocean, five-jlar hoteL, 
\J great food ant) hapitable people — it\> all 
here in l.xtapa ant) Zihuatanejo, a pair of holiday 
hot ^ipot,i on Alexico \i we.itern Pacific ciunit that 
are fa^t becoming the premier dotination.t for 
lUin-loving xiyharitej, 

Ixtapa emerget> harely 20 year.i ago, created by 
go\'ernment tottru<m t)e\'eloper^< along a beatitijiil 
bay amid a plantation of coconut palm.i. Thoje 
towering treej now dhaele guetitt< at a dozen deluxe 
beachfront hotel.i, modern re,itaurant,i, .'hopping 
arcade,', a full-.teri'ice marina and an 1 S-hole 
champion,.ihip golf cour,ie ( with another counie due 
to open in December). In ju,it two decat^e,', Ixtapa 
haj become an up,icale enclave that ,ieclut)e.i gue.it.i 
from the out.iit)e world. 

Text and niotography by Michcle and Tom (Iriinm 
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100 S/N Limited Edition - Mixed Media.Special Prepublication offer Original oil on canvas by Ruth Mayer 
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Custom 
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H^utfi Mayer QaCCerUs 

380 South Hwy 
Lag una Beach, CA 92651 
(714) 240-7914 - (714)494-8185 
1 -(800)367-6293 



IXTAPA/ZIHUATANEJO 



Visitors to Ixtapa have easy access 
to the "real" Mexico. They just taxi 
around a promontory to the next bay 
and a centuries-old fishing village, 
the charming yet grown-up city of 
Zihuatanejo. Its once-dusty streets 
have been paved and the fishing 
boats now sport outboard motors, 
but a pleasant flavor of Mexico's past 
remains. 

Vacationers stroll along the water- 
front promenade to watch fishermen 
pull their boats onto shore with the 
morning's catch, then sample the 
fresh seafood with a cold cerveza or 
icy margarita at a beachside cafe. 
They can also wander through the 
Mercado Central, a busy public mar- 
ket filled with tropical fruits and bar- 
gains in clothing and accessories, 
such as belts and hats. Something 
more stylish can be found in the 
small boutiques around town where 
the stores and galleries feature fine 
jewelry, sculpture, paintings and folk 
art from all over Mexico. 

One of the first things visitors no- 
tice about the Ixtapa /Zihuatanejo 
beaches is the absence of souvenir 
sellers hawking their wares. Souvenir 
peddlers are restricted to the mercados 
de artesanias, colorful market stalls 
where many artists and craftspeople 
create and sell their works. Plates 
and other pottery, hand-painted with 
Mexican village life scenes, are a spe- 
cialty of the local artisans. 

Before the Mexican government 
decided to create Ixtapa with the in- 
tention of making it one of the coun- 
try's foremost resort destinations, 
few vacationers ventured to the area. 
One who did was Helmut Leins of 
Germany, who was certain he had 
discovered paradise in 1969 when he 
first saw palm-fringed La Ropa 
Beach, Zihuatanejo's loveliest stretch 
of sand. Local fishermen helped him 
build a house and six guest rooms, 
which has since become the Villa del 



Sol, an intimate bungalow-style re- 
sort with 36 suites. Last year the 
property became part of the Relais et 
Chateaux, the prestigious Paris-based 
association of some of the world's 
best small lodgings. 

Guests love their private balconies 
and room terraces with hammocks 
and whirlpools, canopied beds and 
ceiling fans (or air conditioning, if 
preferred). They are pampered with 
meals prepared by a European chef, 
drinks brought to their lounge chairs 
on the beach, and even seaside mas- 
sages. The Mexican Ministry of 
Tourism has awarded the Villa del 
Sol a Special Category hotel classifi- 
cation as a small, luxurious and ex- 
ceedingly fine lodging with personal- 
ized service and superb cuisine. 

Although considered Zihuata- 
nejo's pre-eminent deluxe accommo- 
dation. Villa del Sol now has some 
friendly competition. Two other 
unique small properties. La Casa Que 
Canta and Puerto Mio, have recently 
opened and have also been designat- 
ed as Special Category. 

Calling themselves the tres perlas 
(three pearls) of Zihuatanejo, this trio 
of boutique hotels has plans for recip- 
rocal dining arrangements so that 
guests can experience the restaurants 
at all three properties. (During high 
season — mid-November through 
April— all guests are on the mandato- 
ry Modified American Plan, which 
includes breakfast and dinner) 

Striking architecture, including 
walls of adobe with bits of straw, 
marks La Casa Que Canta, situated 
on a cliff and overlooking the bay be- 
low. To compensate for the lack of a 
beach, the management built a re- 
markable cliff-side swimming pool 
that appears to extend into the sea it- 
self; there is a bay-level saltwater 
swimming pool, as well. Private ter- 
races with commanding views of the 
bay are features of the hotel's 18 airy 



Dental Boutique 

When You Need Something 
Special To Wear One Time, 
We Can Outfit You Every Time. 

2227 S. Bristol Santa Ana ■ 241-0907 

(1 Mile North ol South Coast Plaza at Warner) 
By Appointment Oniy • Consignments Accepted 



Permanent Hair Removal 

25 Years Personal Experience 

Formerly of Biltmore Hotel, Los Angeles 
Courtesy Consultation 



KATHRINE LOMBARDO 

Registered Electrologist 



3822 Campus Dr.. Ste. Ill 
Newport Beach, CA 92660 
714/852-9229 



MASSAGE 



• Jacuzzi 

• Sauna 

• Hair/Nails 

• Tanning Bed 
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24001 Via Fabrlcante #907 
Mission Viejo. CA 92691 

714/859-9119 

MasterCard • American Express • Visa 
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WE CAN HELP! 
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BALLOONS & BEYOND 

« 'EXPLODING BALLOON WALLS* « 
, 'CUSTOM PRINTED BALLOONS* • 

• '100% BIODEGRADABLE' 

. 'PRECISION SCULPTURES' > 
1 'SPECIAL EVENTS' f> 
r ' ARCHES & COLUMNS' 
♦ ' SPECTACULAR BALLOON BOUQUETS 

# FOR ALL OCCASIONS' • 

THE MOST OUTRAGEOUS 

* BALLOON SERVICE IN • 

• ORANGE COUNTY! ^ 

^ WE DELIVER! ^ 

p • 582-5629 \ 

9 * ROGER & CANDY , 

f^— » 27601 FORBES RD. 
mm 3 FLAGS CENTER, STE 56. 1^1 
^ . ♦ LA6UNANIGUEL • • ^ 




3)ine in ,1ialif ioni^U.' 
^fitu. 3ia/iaii ctuMMe in an 

651 West Whittier Blvd. La Habra 
Lunch & Dinner 7 Days 
(213) 690-1765 



• Procedure performed Dy an experienced 
Registered Nurse 

• Complete privacy 

• Courtesy consultation 

• Treatment modality tailored for eacn 
client 

• Beneficial psychologically and 

cosmetically 

By .'ppo nlmpfM only 
Mon - \A*d 9 30 a m - 7 00 p m 

1714) 673-2266 

2711 E. Coait Hwy.. Suit* 202 Corona d«l Mar 



suites, which are decorated with folk 
art and hand-crafted furniture. A 
palm-thatched palapa roof soars 
above the multilevel dining room, 
where the menus change daily ac- 
cording to the fresh seafood and oth- 
er ingredients the chef finds that 
morning at the public market. 

Twenty-six rooms have been com- 
pleted at Puerto Mio, a tasteful yet 
ambitious hotel and marina develop- 
ment on the opposite side of the bay. 
Future plans include a total of ICQ 
guest rooms, plus 120 sUps in the ma- 
rina. The popular open-air bar and 
restaurants overlook a cove where 
waves crash onto the rocky shore. 
Above, on the hillside, is a nightcltib 
with an open-air dance floor, views 
of the sea and romantic music. 

The marina at Puerto Mio is home 
port for the five-boat fleet of the 
Zihuatanejo Scuba Center, which 
provides one of the area's most 
thrilling recreational activities. Co- 
owners Ed Clarke — a transplanted 
San Franciscan — and Juan Bar- 
nard — a marine biologist — introduce 
visitors to the vibrant undersea life 
spawmed there by the Humboldt and 
Equatorial Counter currents. Among 
the sea creatures you'U find here are 
giant manta rays, which daring 
divers are able to ride. With water 
temperatures around 80 degrees and 
visibility up to 100 feet, the scuba 
diving conditions are ideal, even for 
first-timers who sign up for an intro- 
ductory resort dive. 

For fun on the water, you can de- 
part from Puerto Mio Marina aboard 
the trimaran 'Tri-Star," which skims 
the seas on day and evening cruises 
with music, dancing and tropical 
drinks. Avid sportfishermen can set 
sail from Zihuatanejo Bay in search of 
sailfish, blue and black marlin, dora- 
do and yellowfin tuna. Boats range 
from the outboard pangas (skiffs) of 
the local fishermen to larger deep-sea 



Fresh seafood is the 
specialty of the alfresco 
restaurants along 
the water's edge. 



sportfishing vessels. 

Environmentally conscious fishing 
folk participate in the tag-and-release 
program that returns game fish to the 
sea, but you can keep the tuna, dora- 
do and other tasty fish that you catch. 
After the crew fillets your fish, take it 
to one of the waterfront restaurants, 
where your catch will be cooked and 
served for a small charge. Or dine for 
free if you have a 20-pounder or 
more by taking the fish to the Villa 
del Sol, where it will be prepared for 
dinner for you and a companion — 
and offered on the menu to hotel 
guests. 

A favorite boat excursion is to Isla 
Ixtapa, an offshore wildlife preserve 
that's a pleasant setting for swim- 
ming, snorkeling and suiming at one 
of the island's four beaches. Fresh 
seafood is the specialty of the alfresco 
restaurants along the water's edge. 
The island is only a few minutes' 
boat trip from Playa Quieta, called 
the quiet beach because of its calm 
water. A mile away at Playa Linda, 
horses can be rented for a ride along 
the sand. Horseback riding can also 
be enjoyed at La Ropa Beach. 

Golf is the most popular land 
sport, and the Ixtapa Golf Club 
course is a challenging one designed 
by Robert Trent Jones Jr. Among its 
unexpected hazards are alligators 
that inhabit the lakes around the 18- 
hole course; golfers are warned not to 
try to retrieve balls from the water. 
(Gators that grow to more than 12 
feet are caught and sent to Mexican 
zoos.) The club has caddies and elec- 
tric carts; there is also a bar cart that 
roams the course with a bartender 
who serves drinks. 

By year's end, a second 18-hole 
championship course will be ready 
for play at the Marina Ixtapa devel- 
opment. It will be crisscrossed with 
canals that lead to new hotels and 
other facilities, including the golf 
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clubhouse, and will feature a restau- 
rant and bar, swimming pool, health 
club and tennis courts. Tennis fans 
will find seven more lighted courts at 
the Ixtapa Golf Club; most Ixtapa ho- 
tels and the Villa del Sol in 
Zihuatanejo have at least one or two 
tennis courts for their guests. 

Visitors currently have their choice 
of a dozen modem resorts at Ixtapa, 
ranging from the 428-room Westin 
Resort Ixtapa overlooking a private 
cove to an elegant six-room bed and 
breakfast called Villa del Lago that 
borders a golf fairway. Isolated at the 
far end of the Ixtapa coastline is a 
handsome Club Med village especial- 
ly for families. It has four separate 
clubhouses for children of different 
ages, including babies as young as 12 
months. 

The landmark Westin, Ixtapa's 
largest lodging, is closest to 
Zihuatanejo and is the only hotel in 
the area to be awarded the top Gran 
Turismo (five-star-plus) rating by the 
Mexican government. Rising from 
the bay along the slope of a hillside, it 
features guest rooms that include a 
private terrace that is large enough 
for a hammock and lounge chairs; 
the suite lanais even have their own 
shallow bathing pools or Jacuzzis. 
Thanks to the hotel's colossal size, 
guests never feel crowded because its 
restaurants and other facilities are 
scattered throughout the vast resort 
property, which is adorned with 
flowers and lush foliage. 

Informal meals are served at the 
open-air Solarium, where waterfalls 
connect a quartet of tile-lined swim- 
ming pools. Drinks can be ordered 
from palapas on the beach, which can 
be reached by winding walkways or 
an elevator. Panoramic views of the 
Pacific are a feature of the hotel's apt- 
ly named Bellavista restaurant, as are 
abundant buffets of international 
dishes. The Westin Ixtapa's two spe- 



Honeymooners and other 
romantics are drawn 
to the beautiful setting 
at Villa de la Selva. 



cialty restaurants offer fine Italian 
and Mexican cuisines. There's also 
24-hour room service for guests who 
crave a late-night snack. 

Some of the high-rise lodgings 
along Ixtapa's beachfront provide 
other dining options, such as classy 
Bogart's at the Hotel Krystal. 
Honeymooners and other romantics 
are drawn to the beautiful setting and 
international menu at Villa de la 
Selva, once the home of a Mexican 
president. An informal favorite in the 
heart of town is dining on seafood 
and Mexican specialties in the court- 
yard at Coconuts. Or go to the water- 
front for a casual meal of seafood 
tacos at La Sirena Gorda (The Fat 
Mermaid); try the unusual combina- 
tion of conch and cactus. 

Ixtapa /Zihuatanejo is the perfect 
destination when you want to have a 
little adventure combined with all the 
comforts of home. OC 

For more information on travel to 
Mexico's Ixtapa/Zihuatanejo, call 800- 
222-4982 for a brochure that includes a 
list of lodgings. 

Delta has nonstop flights from Los 
Angeles to Zihuatanejo International 
Airport; call 800-221-1212. Other daily 
service is offered by two Mexican air- 
lines, Mexicana and Aeromexico. 

U.S. visitors to Mexico need proof of 
citizenship; it's best to take along a valid 
passport. 

When you arrive, become familiar 
with Mexico's new currency, the new 
peso. Beginning this year, Mexico 
dropped three zeros from its currency. As 
an example, new lO-peso bank notes 
(and N$10 coins) replace the old 10,000- 
peso notes. Both currencies will be in 
circulation until all the old coins and 
notes have been withdrawn by the banks. 
Meanwhile, prices may be posted in ei- 
ther one or both currencies, such as 
$8,500 or N$8.50. (One U.S. dollar 
equals about three new pesos.) 



PERSONAL 
FITNESS 
CONSULTANTS 

A Division of Sener Fil Incorooratea 

Personalized Fitness Training 
and Nutritional Counseling for 

Men & Women. 
In your Home, Office or Gym. 

* Weight loss 

♦ Increased Stamina & Awareness 

* Bodybuilding & Weight Training 

♦ Tension Relief 

Individual and group programs 
available to help you attain 
your health & fitness goals 

WE MAKE HOUSE 
CALLS! 



Call for appointment 

458-0705 




/( 's one of the most important days 
in your iife: it s important to us too. . . 

photography by george 

...appointment only 
(714) 643-8605 

weddings & glamour 
specializing in 
natural light photography 
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Ok AN.i. County May Be a Mecca for Affluent Retirees, But 
Have Developers Overestimated the Senior Housing Market? 



is Kome," beams Hertka Xaylor, refer- 
ring io ker San Joan Capisirano aparimeni. A. spry octogenarian, Taylor 
lives in Ckaieau San Juan, wkick, (lespiie iis opulent-sounding name, isn't 
a palatial manor kut a retirement community. Tke wiJoweJ 81-year-oU 
former real estate kroker from San Olemente proudly skows off a nicely 
furniskeJ two-room second floor apartment witk a kitckenette wkere ske 
leads a retirement life kusy enougk to tax even a workakolic. 

But it wasn't always so. In 1986. Taykir moved into Ckateau San Juan 
witk Ijack pains so serious, ske says ske could liarely walk. Ske ckose tke re- 
tirement conmiunity kecause it was located close to tke site of ker former 
lioine and kecause staff would l>e availaklc to kelp witli daily dressing and 
kousekeeping. Today, ske stands kekind ker decision. "It's like being on a 
cruise, ske says. ' !loure well taken care of flierej. Im a lot liealtkier now 
tkan wken I arrived." 

By Howard Kim 
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Managers of large upscale retire- 
ment communities like Chateau San 
Juan seem to be bending over back- 
wards these days to appeal to retirees 
like Taylor. Eager to shake off a lin- 
gering image of retirement homes as 
dank, depressing places, operators 
are courting seniors and their fami- 
lies with an array of conveniences 
aimed at helping the elderly age in 
surroundings that often surpass the 
comforts of their own homes. 

At Morningside Of Fullerton, a 
community that opened in 1991, resi- 
dents have the choice of living inde- 
pendently in their own apartments or 
opting for personal assistance with 
dressing, bathing and housekeeping. 
The community also operates a 99- 
bed skilled nursing home with spe- 
cial units for patients suffering from 
dementia or Alzheimer's disease. 

'Today, there are so many options 
available that seniors can choose 
what best fits their needs," says 
Nancy Hunter, marketing director for 
Villa Valencia, a 405-bed Laguna 
Hills rental community owned by the 
Marriott Corp. 

More than ever, upscale senior resi- 
dential communities like Morning- 
side and Villa Valencia are emphasiz- 
ing service and their ability to cater to 
a wide range of senior lifestyle needs. 
For a price, the elderly can live in 
pleasant, comfortable surroundings 
with around-the-clock service, plenty 
of companions their own age and so- 
cial activities to engage them. 

The facilities themselves are ap- 
pealing and well-appointed. They 
range in appearance from colorful 
studios, one- to three-bedroom apart- 
ments and roomy villas to whole 
communities of detached single-fam- 
Uy homes and condominiums, many 
of them built in the last few years. 
Residents can buy or rent, and in ei- 
ther case, their daily living needs can 
be met by a staff that literally looks 
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after them day and night. 

In offering so much, providers are 
responding to stiff competition in an 
industry that is dihgently trying to 
become more accessible to con- 
sumers and to change public percep- 
tions that they are too expensive or 
offer medieval conditions. 

Southern California is still regard- 
ed as a major retirement haven for 
the elderly, many of whom served on 
nearby military bases. Many have 
also relocated here to be near their 
adult children or because they enjoy 
the mild v^^eather. So the region's se- 
nior population represents a large 
consumer group that hasn't gone un- 
noticed by the retirement housing 
industry. 

But the industry is also responding 
to a wave of overbuilding that has 
left operators with a surplus of space 
and relatively few takers. According 
to the California Department of 
Social Services, the county has some 
450 facilities identified as residential 
care commimities for the elderly with 
a capacity for approximately 11,000 
residents. But those are only the li- 
censed facilities. A flurry of unli- 
censed luxury senior apartments and 
smaller, unlicensed hotels and board- 
and-care sites, many of them in poor 
condition, have also proliferated 
throughout the area. 

The industry became overbuilt fol- 
lowing the development boom of the 
1980s, and some operators say many 
areas of the nation have a surplus of 
upscale accommodations. Most ex- 
perts believe Orange County is 
among those areas that have over- 
built. "We're in a market with about 
600 units too many," says Terry 
Howard, executive vice president of 
The Wellington, a chic 233-unit com- 
munity in Laguna Hills. 

Another problem is that, while the 
county still ranks high on the list of 
prime retirement destinations, the 
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Does More Perms Than Any 
Other Salon in the Area— and 
for some Very Good Reasons: 

We use the Best Perms money can buy 

Our hair designers all have years of Experience 

We Condition your hair when you get the perm and Six 

Weeks Later at no extra charge 



And The Best Reason Of All, 
We GUARANTEE Our Perms— 
Unconditionally— No Questions Asked! 

IF YOU'RE THINKING OF A PERM, THINK OF. . . 

Huntington Beach's Premier Full Service Salon 

jeachBivd. 963-7771 



19688 Beach Blvd. 
(Newland Center) 
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(714) 557-2447 
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RETIREMENT COMMUNTriES 



senior population isn't growing as 
fast as it is in such places as Arizona 
and Horida, where rents are cheaper 
and local economies are recovering 
more quickly from the recession. 

The elderly tend to relocate near 
their adult chilciren, and the massive 
number of layoffs and slipping job 
opportuiuties in Southern California 
haven't encouraged relocations. 
According to Barbara Resnick, a 
Tustin-based developer and consul- 
tant, land and development costs are 
higher in Orange County than else- 
where, so the average cost of housing 
is higher here. 

The situation has left marketing ex- 
ecutives engaged in a friendly but ag- 
gressive sales war for the very small 
segment of seniors who can afford 
high-quality retirement living. 
Ironically, the marketing blitz is oc- 
curring at a time when the unstable 
economy has strained the incomes of 
the elderly, further shrinking the seg- 
ment of the senior population that 
can afford upscale housing. Ac- 
cording to industry estimates, less 
than five percent of the total elderly 
population age 65 or older, estimated 
at about 1.3 million in Orange and 
Los Angeles counties, can afford to 
live in a private retirement communi- 
ty. According to Annie Gerard, a 
Costa Mesa-based real estate market 
analyst, most of these seniors have 
seen their investments and fixed in- 
comes diminish over the years, first 
through inflation and now with 
falling interest rates. 

Fortunately for buyers and renters, 
prices are also falling. The relatively 
miniscule size of the buyer's market 
and the overcapacity dogging the in- 
dustry have made expensive retire- 
ment housing more accessible and af- 
fordable than ever, according to 
Gordon Johnson, a Los Angeles real 
estate consultant who specializes in 
retirement communities. 
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Yet despite the growing affordabil- 
ity, seniors still need a substantial in- 
come to pay the often-hefty monthly 
rental rates and maintenance fees. 
Most rental facilities with more than 
100 residents charge month-to-month 
fees that begin at about $1,000 to 
$1,200 per month and go as high as 
$3,000 per month. Continuing care 
retirement commimities, so called be- 
cause they provide a continuum of 
long-term care services that include 
independent living apartments and 
skilled nursing for the frail, charge 
one-time entrance fees as high as 
$350,000. 

Marketing executives are quick to 
point out that while the fees may 
seem high compared to most hous- 
ing rates, they pay for many personal 
services, including at least one meal 
per day and assistance with daily liv- 
ing needs such as dressing, bathing 
and housekeeping. 

Terry Howard of The Wellington 
defends the industry's high rents by 
arguing that occupants usually re- 
ceive considerable value in return. 
"Places like The WelUngton and the 
Rossmoor Regency cater to a market 
used to quality and first-class ser- 
vice," he says. 

Nevertheless, The Wellington's 
management introduced a temporary 
pricing promotion last year that re- 
duced rental fees by as much as 
$4,000 over a period of 12 months as 
an incentive to get seniors to try the 
community. Howard says the pro- 
gram was designed in response to 
the negative effect of the economy on 
seniors' incomes. But competitors 
charge that The Wellington is strug- 
gling with low occupancy and is los- 
ing money, a claim Howard denies, 
noting that the 233-unit community 
currently operates at a 90 percent oc- 
cupancy rate. 

At Morningside Of Fullerton, 
salespeople market to seniors who 
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have annual incomes of at least 
$35,000, says Richard D. Aschen- 
brenner, executive vice president of 
CoreCare, the Laguna Niguel-based 
investment group that built and 
owns the lavish, well-appointed 
property. Momingside's monthly fees 
range from $1,190 to $2^79 for inde- 
pendent seniors and $2,250 to $3,250 
for assisted-living housing. Spouses 
are charged a lower rate. As a contin- 
uing care community, Momingside 
represents a particular type of resi- 
dential complex that became popular 
during the building boom of the 
1980s. These communities require a 
large entrance fee that helps defray a 
resident's future medical costs. 
Residents must also pay a monthly 
maintenance fee. "The pitch for these 
communities is 'No matter what hap- 
pens to you, we can take care of 
you,'" says corisultant Johnson. 

Industry executives describe the 
entrance fee as a kind of risk reserve 
against catastrophic long-term medi- 
cal care. But Johnson says the fees 
also help owners defray the develop- 
ers' usually large mortgages. Despite 
the one-time fee, occupants do not 
have ownership rights over their 
property but are entitled to Uve there 
as long as they continue paying the 
monthly fees. 

Momingside's endowment fees 
range from $97,950 to $359,950. 
Residents or their estate are promised 
a refund of at least 75 percent of the 
fee depending on when the senior 
leaves, Aschenbrenner says. If they 
leave within the first six months, they 
receive a full refund. 

In recent years, continuing care 
communities have been accused of 
gouging residents when many ambi- 
tious projects built arou^id the coun- 
try failed due to mismanagement. In 
many cases, residents were left with 
few assurances that their continuing 
care contracts would be honored by 



Leisure World offers 
congregate living 
space for active, 

independent seniors. 



new owners. Since then, many states 
have started regulating continuing 
care communities to prevent such 
losses, but the industry has yet to 
overcome the stigma. 

Villa Valencia offers the same con- 
tinuing care services as Momingside 
but on a smaller scale. It does not 
require an entrance fee, and all of the 
accommodations are provided under 
a 12-month rental agreement. But, 
unlike at Momingside, residents 
aren't guaranteed skilled nursing if 
they can't afford it. 

A well-known community that is 
quite different from Momingside and 
Villa Valencia is Leisure World, 
which operates two separate, unaffih- 
ated campuses in Seal Beach and 
Lagtma Hills. Leisure World, which 
pioneered the concept of residential 
retirement living in many parts of the 
country, actually does little more than 
offer congregate living space for ac- 
tive, independent seniors. Unlike 
newer communities. Leisure World 
sells homes to seniors through con- 
ventional loans and offers no skilled 
nursing or daily living assistance. It 
does, however, offer several social 
and recreational amenities, including 
clubs and special interest activities. 

Leisure World residents live in 
fenced-in communities with their 
own security and transportation sys- 
tems. "It's almost a city unto itself," 
one industry executive comments. 
The vast Laguna Hills community, 
the larger of the two sites, occupies a 
scenic 2,100 acres with a 36-hole golf 
course and more than 12,700 living 
units of various sizes and styles. The 
Seal Beach community is about half 
that size. 

Monthly fees, which include prin- 
cipal and interest on the mortgage 
and home maintenance charges, are 
low— $300 to $450 at the Laguna 
Hills community, $250 at Seal Beach. 
But at both facilities, buyers must 
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qualify to live in the community. At 
Leisure World Laguna Hills, interest- 
ed buyers must have annual incomes 
ranging between $18,000 and $23,000 
and should have assets worth 
$50,000 in excess of their new pur- 
chase to buy into some areas of the 
complex. 

In general, retirement community 
living is pricey but becoming more 
affordable, notes Georgia C. Bialon, 
vice president of resident marketing 
for American Retirement Villas in 
Costa Mesa. The company is Orange 
County's largest regional operator of 
retirement facilities, running nine of 
the county's 33 sites, including 
Chateau San Juan. 

American Retirement dubs itself 
"the affordable alternative." All of its 
facilities are operated on a monthly 
rental basis with rates starting at 
$1,300. The company also sets aside 
10 percent of its units for low-income 
residents, charging them a reduced 
rate of $640 to $670. 

To be financially viable, most 
rental communities need to be 90 
percent full. Many are presently at 
near-full capacity, but undermining 
those occupancy rates is a fairly brisk 
turnover rate among seniors, particu- 
larly at rented facilities that do not 
operate nursing homes as part of 
their program. (The turnover rate at 
continuing care communities is much 
lower since they are specifically de- 
signed for long-term living.) 

The average length of stay for resi- 
dents ranges from 12 to 28 months, 
and the annual turnover rate is about 
35 percent, according to industry esti- 
mates. So operators are constantly 
trying to fill vacancies. 

Residents move out for several rea- 
sons, including serious illness, death 
or to relocate near their adult chil- 
dren, says Alyce A. Leonhardt, a 
marketing executive with the Ross- 
moor Regency. They rarely move be- 



Several states have 
recently stepped up their 
scrutiny of residential 
communities. 



cause of the facility itself, she says. 

Though bankruptcies and closures 
of rental commimities have occurred 
in recent years, facilities located 
throughout the county have been rel- 
atively free of serious problems, ac- 
cording to industry sources. While 
some communities have changed 
hands and continue to do so, in most 
cases residents have not been ad- 
versely affected by new ownership. If 
anything, new management tends to 
make improvements, Johnson says. 

Several states — including Cali- 
fornia — have recently stepped up 
their scrutiny of residential commu- 
nities after bankruptcies at continu- 
ing care facilities throughout the 
country left many seniors without 
their entrance fees or a place to live. 
A growing number of residential 
communities are now being licensed 
by the state, which holds them to 
minimum standards. The licensing of 
assisted-living units is one of the 
newest trends to hit the industry lo- 
cally. The move was initiated by op- 
erators as a marketing tactic to boost 
occupancy, says Bialon. 

Rochelle Woolery of the Orange 
County Council on Aging, a nonprof- 
it advocacy group, says her office re- 
ceives about 100 complaints a 
month — mostly about nursing 
homes — that range from dissatisfac- 
tion with meals to allegations of 
physical abuse. Watchdog groups 
like the Council on Aging say up- 
scale retirement communities gener- 
ally have good reputations compared 
to nursing homes, where neglect and 
physical abuse are common com- 
plaints. Nevertheless, in 1991, officials 
from the California Department of 
Social Services paid an unannounced 
visit to Holiday Terrace in West- 
minster and closed down the com- 
munity. The action frightened some 
residents and forced their relocation 
to nearby hospitals and other hous- 
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RETIREMENT COMMUNITIES 



'The majority of facilities 
do a good job. It's 
in their own financial 
interest [to do so]." 



ing facilities. State officials had earlier 
investigated claims of neglect and 
found direct evidence of poor diet, 
residents lying in urine-soaked beds 
and some even ^rearing feces-stained 
clothing. John Grant, a Department 
of Social Services spokesman, says 
the case is unusual for Orange 
County. 'The majority of facilities do 
a good job. It's in their own financial 
interest [to do so]," he says. 

Indeed, financial interest is likely 
to continue to drive the industry well 
into the next century. Seniors in their 
70s and 80s represent the fastest 
growing segment of the population, 
according to most studies. The so- 
called "graying of America" suggests 



that more and more of the nation's 
resources in housing and health care 
will go to the elderly. There is already 
a severe housing shortage for low-in- 
come elderly. 

Upscale operators are betting with 
a lot of assurance that demand for 
their type of housing will heat up as 
the senior population increases. 
Experts predict that a large number 
of well-to-do elderly will find retire- 
ment communities attractive. 

At the moment, the industry is 
stagnant in terms of new develop- 
ment. Companies like American 
Retirement Villas are buying existing 
complexes at a faster rate than they 
are building new ones. National 



firms like hotel giant the Marriott 
Corp. are joining the industry with 
new communities that have been un- 
der development for some time. 

Real estate prices are sagging, and 
banks are looking to make loans any- 
where but at retirement communities, 
according to analyst Annie Gerard. 
But that is likely to change with shift- 
ing demographics, provided that old 
preconceptions about retirement 
communities also shift. "This indus- 
try comes with a lot of baggage," 
says consultant Johnson. "There's 
still a real cognitive leap that has to 
take place between the [traditional] 
notion of the 'old folks' home' and 
these new communities." OC 



Since most people know very 
little about selecting a good retire- 
ment community, Los Angeles 
consultant Gordon Johnson offers 
these tips: 

Learn the Terminology 

Adult congregate housing. A 
broad term for a residential com- 
munity that may offer shared 
common areas such as a club- 
house or dining room. The term 
can apply to any of the various 
types of retirement communities. 

Independent living facility. A 
community for active, healthy 
seniors who generally require no 
daily assistance. A senior apart- 
ment can fall into this category. 

Residential care community. A 
place where people live and re- 
ceive some type of care or assis- 
tance with daily living. 

Assisted living facility. A setting 
where residents receive daily help 
with dressing, bathing, house- 



keeping and medication. 

Continuing care retireinent com- 
munity. Provides long-term ser- 
vices and facilities, from indepen- 
dent living to skilled nursing. 

Select the Right Facility 
•Look for something in your 
price range that will satisfy per- 
sonal needs. Because prices and 
amenities vary widely, look for 
value in price and features. Also, 
decide whether renting or buying 
is best. 

•Visit each facility and speak to 
staff members. Count the number 
of residents visible in the lobby or 
entrance. "If a lot of seniors are 
hanging around with nothing to 
do, that means there probably is 
nothing to do," says Johnson. 

•Look for a strong, caring and 
concerned staff. They should ver- 
bally walk you through a typical 
day at the residence and ask ques- 
tions about your individual 



needs. Also, note how staff mem- 
bers casually interact with resi- 
dents in the background. 

•Look for order, cleanliness 
and stability. 

•Ask for a facility tour and re- 
quest a look at some actual living 
quarters in addition to the sales 
models that you will be shown. 
Inspect the linen and the condi- 
tion of the carpeting and bath- 
room. Make certain there are 
emergency cords near the beds 
and in the bathrooms. 

•Inspect the corridors. If there 
are too many hallways and stairs 
and no elevators, imagine how it 
would feel trekking to lunch and 
dinner each day. 

•Inspect and discuss the menu 
with management and ask for a 
tour of the kitchen. 

•Ask for a monthly activities 
schedule and study the kinds of 
activities planned for residents. 

— Howard Kim 
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new construction or remodel, developing the project widi 
client, architect, and contractor is our greatest strength. 
From construction to placement of the last accessory 
Veldhuis-McMahon has earned a well deserved reputation for 
attention to detail. 

By offering the optimum in qualit\', value and timeless design, 
Veldhuis-McMalion is able to bring their clients' visions into reali- 
ty. An innovative and technically proficient staff, dedicated to 
providing team solutions and emphasizing classical principles of 
space, light and proportion, provides their clients with the highest 
level of professional design and service. 




24857 Del Prado 
Dana Point, CA 92629 
(714) 248-0139 
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McGinley Interior Design 



Patricia McGinley brings a refreshing point of view to her interior 
design. The engaging owner of McGinley Interior Design, who 
recently relocated her offices to Corona del Mar from Balboa 
Peninsula, has specialized in residential projects over the past 
decade though she has broad experience in the commercial 
field, too. While she is often involved at the inception of the design, she 
has also renovated a variety of homes, from Vail condominiums to New 
York penthouses. 

"My work is whimsical, with a definite sense of humor," McGinley 
explains. She adds that seeing one person's living room draper}' fabric 
on another's family room sofa has become too commonplace. "So I 
push the limits a bit; I say, 'Let's just try something different.'" People 
respond to her approach because "when you come home, you want to 
fall back into down pillows and put up your feet. You want to see some- 
thing that makes you smile." 

The firm's creative resources have been enriched by design influences 
from the West hidies as well as those of Paris and Italy The clients are 
the benefactors. McGinley's rooms are alive with channing blends of 
color and shape. "Color drew me to design," she says. "Different colors 
do different things to us: They can make us happy, pensive, or energetic." 




2443 East Coast Highway 
Corona del Mar, CA 92625 
(?14) 675-4141 
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Hanson Landscape Pools and Spas 



Terry H:inson has been installing landscapes since 
he was l6 years old. He takes pride in making sure 
that each job, from a new entry way to a complete 
landscape installation, is done properly. After 20 
years in Orange County, Hanson is 
noticing a trend toward yard renovations. "People are 
staying put; they're not moving as much. But plain-Jane 
backyards don't make you want to be there," he explains. 
"They are not conducive to relaxation." 
Hanson excels in bringing new life to tired yards. He 
turns cliched pools into natural-looking ponds with 
waterfalls; builds innovative barbecue cook centers; adds 
patio covers and seat walls; and rejuvenates the greener)'. 
He also introduces his clients to "happy surprises" such as 
drip irrigation to pots or subtle lighting beneath 
barbecue countertops. The end result is a 
transformation. "I deliver atmosphere," he says, "a place 
where people will enjoy staying home in a soothing 
environment." 

The firm is especially talented in blending a 
homeowner's interior design motif into the landscape. 
That expertise shows, both in client satisfaction and in the 
numerous awards Hanson Landscape Pools and Spas has 
received. Hanson, who is a member of the California 
I^dscape Contractors Association, won first prize in that 
organization's Large Custom Residential Division in 
1992. He credits his success to competitive pricing, 
especially in today's market. Hanson Landscape Pools and 
Spas is quality, craftsmanship, and professionalism all 
wrapped in one. 



26561 Via DEL Sol 
Mission Viejo, CA 92691 

(714) 582-3212 

CALC0MTll.UC#518235 
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DESIGNERS CIRCLE LTD. 



A dine Genis, ASID, founded Designers Circle Ltd. in 1973- 
Daughter Cheryl Genis Markhani, ISID, joined tlie firm in 
1978. Over tlie yeare, they have served a diverse client base, 
including celebrities Dr. Irene Kassorla, Rich Little, David 
Frost, and Wolfman Jack. Their projects take them 
throughout Southern California, Nevada and New Mexico. 
"We have highly individual tastes yet we share a common passion 
for beautiful design, whatever the style," says Markham. The firm is 
well-known for its sophisticated use of color and fai/x finishes: In the 
1992 Design House for Mrs. Jolin Wayne, tlie library's oak paneling 
was complemented by walls textured to resemble old worn leather 
saddle-bags. The mother-daughter team works just as comfortably 
with tlie classic serenity of a neutral palette. Their portfolios are filled 
with residential, commercial, and yacht projects in varied periods and 
styles. 

Both designers believe the trend in the '90's is toward increased 
home-based values and activities. "As people spend more time at 
home, their need for aesthetically-pleasing environments becomes 
greater," observes Genis. This has translated into an increase in 
remodeling projects. 

As a California licensed contractor, the firm works both in 
remodeling and new construction. "I call much of what we do locally 
'De-Tracting,' or adding architectural detail where none exists," says 
Markhan, who recently completed a Ii^;una Niguel renovation for a 
young couple. "My job is to bring tlie client tlie most value for tlieir 
money" Botli women agree tliat such service is the essence of their 
business. "We listen to our clients' needs, then demonstrate our 
origin;ilit}' by producing work that is a thumbprint of tlieir personality" 

9847 Lewis Avende 7515 Woodrow Wilson Drive 

Fountain Valley, CA 92708 Los Angeles, CA 90046 

(714) 964-1771 (213) 876-2161 

r.al. Contr. U. #629628 
Call for a fyomplimentar)' Consultation 
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Instant Jungle International 



For over a decade Instant Jungle International has 
been dedicated to bringing the ambiance of plants 
to Orange County homes and offices. Specializing in 
tropical and unusual plant material, they offer an 
extensive variety of palms, which are ideal for our 
Mediterranean-influenced architecture and climate. 
Such plants have limited root systems that do not invade 
plumbing lines and minimal leaf drop, which suits them to 
pool and spa environments. Instant Jungle International has 
collected a stunning array of fishtail palms, striped bamboo, 
bird of paradise, kentia palms, and more. Their lush 
collection of tropical varietals has the feel of a transplanted 
rain forest at their three-and-a-half-acre nurser)', which 
winds down the slope of a quiet Costa Mesa canyon. 
If you've visited the Sheraton Newport, Roxbury South, or 
Planet Hollywood recently, you have already experienced the 
dramatic effects of this firm's talents. Whether it's a corporate 
or a residential environment, plants tie it all together. Plants 
are dramatic focal points of an interior design, soften a 
comer or fill a difficult space. Instant Jungle's experienced 
team of horticulturists and designers has a history of 
successful collaboration with landscape architects, interior 
designers, and individual homeowners. The firm specializes 
in matching the customer's specific environment with plant 
material that is suitable in light level, temperature and 
humidity requirements. Many interior settings are suitable 
for giant bird of paradise, for example, which is not usually 
considered for indoor use yet looks even better than it does 
outdoors, where its leaves tend to get tattered looking. Instant 
Jungle even offers plant maintenance services to assure that 
your plants remain in pristine condition. 
If your lifestyle is too hectic to be concerned with live 
plants. Instant Jungle offers well-designed, permanent silk 
and preserved plants and arrangements. These can be 
intermingled with live plants, or used for difficult-to- 
maintain areas, and are ideal for vacation or second homes. 
Instant Jungle's 6,000-square-foot showroom is filled with a 
wide selection of silk and preserved plant materials as well as 
custom-made terra cotta pots, architectural ceramics, and 
unique baskets and containers. 
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2100 Canion Drive 
Costa Mesa, CA 92627 
(714) 645-0567 
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David A. Scholar Associates 



"The art of fine construction is taking the necessary time to 
understand the owner's vision, expanding on that vision, and making it come 
alive." Dat'k/A. Scholar 




David A. Scholar specializes in custom home building and 
remodeling, as well as commercial projects. 

"The complex and distinctive design of our house demanded the 
expertise of a highly qualified builder. 

"We would recommend David wholeheartedly for his professionalism, 
honesty and for truly being on 'our side' during the long process of construc- 
tion. His attention to detail and fine workmanship are evident throughout." 

Gene & Norah Meidinger, Orange Hills 

"David has remodeled three custom homes for us in the past six years. As a 
land developer and real estate investor I have dealings with contractors on a 
daily basis. I have never dealt with a contractor who gives so much attention 
to details. David has made my projects worry-free and his prices have always 
been very fair." Robert & Judy Crisliano. Turtle Rock 

"We searched [extensively] for the best contractor and we are 
convinced we found him. David's dedication and passion for 
perfection are unsurpassed." William and Terry Meurer, Laguna Beach 



12642 Prospect Avenue 
Santa Ana, CA 92705 
(714) 538-8725 
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Melinda Hartzell Grubbs 



INTERIOR 

A Decade of Fine Design 

Throughout the years, a person's surroundings have 
affected one's emotional stabilit)', sensitivity, status 
and productivity. With the right interior design, a 
house can speak volumes about its owner. Whether 
working in a traditional or contemporary setting, the 
work of Melinda Hartzell Grubbs reflects the lifestyle, values 
and personality of her clientele. Yet throughout all of her 
projects runs the common thread of comfort, enduring style 
and impeccable taste. 

Beauty, elegance and grace are timeless. . . 
Function and attention to detail ... a must 
These are the invisible tenets upon which great design is built. 




For over a decade, Melinda Hartzell Grubbs has assisted clients 
in transforming their dreams and ideas into reality. 



33 Belcoort Drive, 
Newport Beach, CA 92660 
(714) 721-1214 



DESIGN 
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archUectural decisions and all the interior details. " 

Patricias. Gnadt, Owner/Country I'fr n^^-^s 



BrioD Jeannette 

A.I.A., ARCHITECT 

Brion S. Jeannette, AIA, Architect, has designed over 700 
custom homes throughout Cahfomia during the last 20 
years. That experience translates into the iissurance for 
clients that their home will be an honest reflection of their 
personality and expectations, whether their taste runs to 
authentic Country' French, Spanish or French Mediterranean, or 
higlily contemporar)' design. 

All designs incorporate careful analysis of the site's amenities, 
views, natural breezes and prevailing winds, and solar access. 
Brion S. Jeannette is well-known for his dedication to energ\'-effi- 
cient design, having served on the National AIA Energy 
Committee, the City of Newport Beach Citizen's Environmental 
Quality Advisory Committee, and as advisor to the State of 
California Energy Commission. 



To ensure optimum living pleasure, Jeannette devotes special at- 
tention to room location with regard to the sun's axis. "Natural 
daylight makes everyone feel good," he says. 




470 North Newport Boulevard 
Newport Beach, CA 92663 

(714) 645-5854 
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Town Center Interiors 
Christopher C. Shaw & Associates 



A dream home is supposed to be just that-a dream. So why can 
designing, building and furnishing it be such an ordeal? 
"Most people know how they want their dream home to look, but they 
may not have the first-hand experience needed to deal with architects, 
contractors and interior designers," says Mary Shaw of Town Center 
Interiors/Christopher C. Shaw & Associates. "We find the professionals 
needed, manage the job. and take responsibilit)' for the results. We also take away 
the headaches so that our clients can concentrate on the creative side of the 
project." 

The fimi specializes in helping their clients create a unique, one-of-a-kind living 
space that is fully functional, meets their budget and is, more importantly 
something diey've dreamed of. "We like to spend time witli our clients to find out 
what their needs are and what they'd like to see in their new home," says 
Christopher C. Shaw. "And from there, we begin making that dream a realit}." 

This team approach, ser\'ing as the client's project manager and supervising ail 
phases of design and coniitruction is unique, but it's a service that has a growing 
demand. "There are many people who have incredible demands on their time, 
tlie\' can't afford to spend hours handling problems at the project site," says Mary. 
"We've developed a computer program that shows us the details of what is 
discussed and what is decided on the home. This eliminates problems by letting 
everj'one know what needs to be done. " 

With the recent teaming of Town Center Interiors and Christopher C. Shaw & 



Associates, clients have the opportunit)' to work with an interior design staff led by 
Teri Christie that has been a longtime fixture in South Orange County. The 
process is further eased by the complete furniture and interior showroom and 
construction library located at Town Center Interiors. And combined with 
Christopher and Mary's experience of more than 20 years in design, project 
management and construction, they're able to take a project from the first swing 
of die hammer to tlie first ring of the doorbell. 



"Our experience with Mary and Cliris has been inost iwarding. Our liome 
was completed aliead of schedule and in a most professional manner." 

— /?. £ Haycleii. relived executiiv tice president 
chief operating officer. Hvundai Motor America 

"\n an industry known more for liype and promotion than for 
integrity, Chris and Mary Shaw's professionalism has been a refreshing 
experience." — William A. Inglelxirt. San Jimi Capistrano 

Whether you're considering that one-of-a-kind home or you're jast interested in 
re-doing the look of your living room, you'll want to give Town Center Interiors a 
call. It may be time to make that dream a reality. 




TOWN CENTED IMD10D6 
30100 Town Ccnteq Ddivc, #Q_ 
Laclin.\ Niguel, CA 92677 

(714) 495-2424 

MEMBERS ASIDJSID 

CHDI6T0DHED C. 6HAW & A6&OC1ATE6 
1 Calklla 
Lacuna Nicuel, CA 92677 

(714) 249-9522 

MEMBERS BIA, NAHB • CAL COHTR. UC TO CCSA# 4B5933 
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THE CENTERSTONE COMPANY 




This siininier, The CenterStone Company will 
proudly present a limited edition of 46 detached 
homes in close-to-everything Westminster. Just 
minutes from the beach and three major freeways, 
these three- and four-bedroom homes are expected to be 
attainably priced from the low S2()(),()()()s. 
A special first-time home buyer program will be 
available at the neighborhood from the city of 
Westminster Through the program, (judified buyers may 
receive '.ussistance with their down payment. 

To join the reservation list, please phone 
The CenterStone Company today! 



The CenterStone Company 
151 Kalmus Drive, Soite J-7 Com Mesa, CA 92626 
(714) 957-3120 




kItC^ET^^ "... the ultimate value in professional 
I ^ kitchen design" 




i;i\i)i:Ki.i; ci:m i;k • 17300 i:. imi sr., txistin, • 



For more than eight years. Designer Kitchens of 'ilistin li;is 
been creating some of Orange ("oiint\''s most stunning kitchens. 
The award-uinning team of professionals, headed by .VyeslKiii 
Morin. M;\, CKI). has introduced discriminating Southern 
California homeowners to m;ui\' of today s most innovali\e fea- 
tures in kitchen design, including easy-to-cle;ui laquered c:ibi- 
netry and the ergonomics of space-saving design. 
Emimnmental issues are tlx hoi trend in kitchen design in tlie 
Nineties, and Designer Kitchens specializes in featuring recycling 
centers, formaldeliyde-free prcxlucts and lead-free faucets in 
their kitchens. 

"There's more to designing a kitchen than just pulling 
together an :Lssortnient of design elements ;uid hoping they 
work. " exi)lains Ayeshah Morin. " We carefully co-ordinate ;dl 
the materials we use with the iieetLs of the client ;uid the lifestyle 
of the family to create a genuine living space rather th:ui jast 
a remodel. 

"We :ilso understand how integral a kitchen is to family life, 
which is why we use our own contractors on e\er\' job. Not only 
can we maintain professionalism that way, but we c:ui make 
sure that the work is completed in a timek fashion and the 
dismption to f;uiiily life is kept to a minimum. To us. tliat's the 
real professional touch." 

(714) 838-2611 
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OQLLECTION 



TIIVIELESS DESION 
FOR THE STVLE OF 
VOUR LIFE 

Kreiss Collection, known as llu' piont'ur of the "California Look" i^ 
inlematioiially renowned for lending a contemporar\' inteqiretation to 
classic furniture. The Kreiss (]ollection hallmark is the use of natural 
materials and themes that reflect the warmth and diversity of the 
California landscape and lifestyle. Appropriate for the .■^O room mansion 
or the .1 bedrcKim condo. a complete line of handcrafted furniture and ac- 
cessories are offered in a tradition of qualit)' and timeless st^'le. From con- 
cept and design to manufacturing, ever\lhing is hand made, hand caivcd. 
hand packed, and hand delivered for you. The contemporary Kreiss 
Collection is a melting pot of cultural st\ies exuding warmth, comfort 
and textures. Visit our Kreiss Collection Showrooms in Liguna 
Niguel at the Design Center South (714) 643-1616, La Jolla 
7629 (Jirard .4ve. (619) 456-0246. Rancho Mirage at the 
.Atrium Design Center (619) 770-2919 and in Los .\ngeles 
at 8619 Melrose .\ve. (310) 657-3990. 





^e^i/ia/c/ i^/Hem/ &i (do. 

DESIGNERS 
OF 
LUXURY 
RESIDENTIAL 
INTERIORS 

2229 S. WRIGHT STREET SANTA ANA. CA 92705 

(714) 557-1144 



SPECIAL ADVERTISING SECTION 



GENESIS AUDIO & VIDEO 





Home theatre with video screens up to 1 5', featuring Dolby Pro'Logic. 

Quality Systems to Fit Your Lifestyle! 

Design & Installation of Single-Room Home Theotres & Central AudioA'ideo Systems 

New 6,700 Square Ft. Location to Serve All Your Audio and Video Needs 
Saddleback Valley Shopping Center 
23684 El Toro Rd., Suites l-L, El Toro, California 92630 



genesid oudboVicl(^ 

SINCE 1976 

Experts in New Construction 
and Masters in Retrofits and Remodels. 

We feature AudioEase, Runco video projectors, Sonance, Uni-Screen, 
Luxman, THX-certified NAD, Lexicon, Snell Acoustics, Audioaccess, Elan, 
Pioneer Elite, Sony/Sony ES, Velodyne, M&K Sound, plus many more. 



ASID t ISID 

UEUSEKAfflUAm 



714-830-5000 

Stale License #590424 




CHARTER 
MEMBER 



Uni-screen component tear pro|ection vlcIco iyiioiiu 




•J'ans 



20'X24 



by 'Thomas 'JQnIiffde 



Village Gallery 

(714) 768-8421 



Laguna Beach 
.^05 Forest Ave. 
Suite 103 



San Diego 
Horton Plaza 
219 Horton Plaza 



Santa Ana 
Main Place MaU 
2800 No. Main St. 



Irvine 
Hertit2^e Plaza 
14370 Culver 



Mission Vie)o 
Alicia Plaza 
24481 Alicia Pkwy 



'Je.aturing 
Southern CciCifornia 's 
Cargest seCection at 
great -prices 6y 
the zvorCd's most 
popuCar artists. 



Altinan 


Kent 


Behrens 


Kinkade 


BeU 


King 


Boulanger 


Markes 


Buckels 


McKnight 


Cosby 


Maimon 


Delacroix 


Neiman 


Earle 


Peiia 


Erte 


Pergola 


Fields 


PUsson 


Fitzgerald 


Powell 


Gantner 


Rios 


Gorman 


Rothe 


Hallum 


Sassone 


Hatfield 


Sawada 


Jiang 


Shao 


Luongo 


Ting 


Lu Hong 


Yamagata 
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NEXT TIME YOU ARE AT THE BEACH... 
BRING HOME THE FUN ! 




624 Poinsettia • Santa Ana 
(714)547-0933 • (800)443-5570 



□ffordablG starage by 

cabinete n 

PlU5 ■■ 



call to 
for □ free est 

[714] 951-7059 



CUSTOM DESIGN: 

• CLOSETS 

• HOME OFFICE 

• BARAEE SYSTEMS 
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155 Gkssell 538-1 159 • ORANGE • 940 Chapman 538-6181 




Originals • Limited Editions 
"Your Custom Colors Added at No Additional Expense" 

7/^ ^7 79d\9 

Gallerie Earlene (also a working studio) 
is located at 535 South Coast Highway in Laguna Beach, 
half blocl< south of Hotel Laguna. 



SPECIALTIES FOR YOUR 
KITCHEN 

AND 
GARDEN 

Custom Orders • Gift Seleaion Service 



VALIDATED GARAGE PARKING 
ENTRANCE ON OCEAN AVENUE 

THE COOKS GARDEN 

The LiiiiilK'r\ar<J Mall 
384 Forest Avenue Suite 9. CA 92651 



(714) 494-8253 



'Vnce in a Lifetime Viezu " 




Custom estate lots in a guard gated community 
Monarch Pointe 




fMadeCine (Pepper 
Btis: (714) 968-4602 • Res: (714) 240-1558 
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Crest Cabinets, like you, we demand the best... In materials, in design, 
in manufacmring. And when you demand the best, you expect value. 
Crest Cabinets offers a premium line of garage cabinets and closet 
organizers. We feature a wide assortment of colors and patterns to 
suit your laste, and custom installations to suit your needs. And all of 
Crest Cabinets' home organizer products come complete with a 
lifetime guarantee, to afford you total confidence. 
Crest Cabinets, we're California's premier home organizers. 
Like you we demand the best, and we will not deliver any other way. 
Call at your convenience for a free in-home consultation. 



CREST CABINETS 



CaUfomia's premier home organizers 

Gar£^e cabinets/closet organizers/office fixtures 




CONTRACTOflS LICENSE 



800-542-7378 

VIS.VMA.STKRCyU)/AMERIC\.V tXPRESS 




BURGER & ASSOCIATES 
THOMAS T. BURGER III. ARCHITECT 
1775:2 MITCHELL, SUITE A, IRVINt 

(714) 851-0200 

GENERAL CONTRACTOR 
BARRETT DEVELOPMENT CORP. 
1110 N COAST HWy . SUITE A, 
LACUNA BEACH 

(714) 494-8274 

LANL')SCAI'E ARCHITEC T 
DALE WALDO 
LANDSCAPE ARCHITECTURE 
2121 CAI AVERA CIR, TUSTIN 

(714) 730-3947 



CENTER 




Custom Glass 
Beveled • Etched • Overlay 

• Windows • Ceiling Panels • Cabinet Doors 
• Shower Panels •Skylights • Entry Doors 

Commercial • Residential • Religious 



NO. ORANGE CO. 
4862 OLINDAST. 
YORBAUNDA,CA 92686 

(714) 777-1332 



SO. ORANGE CO. 
32861 CAMINO CAPISTRANO. 
SAN JUAN CAPISTRANO, CA 92675 

(714) 496-8400 




Come to the source tor all ol today's lishtins; needs, from 

c c 

interior to exterior, residential to commercial. Allied l.ishtin<! has it all. 

O o 

We are the source tor great lighting in Southern Calitomia. 




222 Victoria Stran CosuMsa.Ca 92627 Telephone "14.()46.37.F 



Palm Springs 

At Big Discounts 

2 Nights 

2Roiiiids 

EPaopla 

$I7B 

Per Person, Double Ocuppancy 
Weekends and Holidays OK 

Wl%iifi 
laals 




^bUe Beach 
rim Name It! 

Enjoy huge 
discounts while 

staying and 
playing at the 
best golf resorts 

in the world. 



CaU 
800-742-8079 

Presented by 

T.R.A. 

off Laguna Hills 



MUSIC 



Growing Pains 



By Keith Tuber 



Debbie Gibson's latest album 
sounds like anybody but Debbie 
Gibson, the artist whose debut al- 
bum. Out of the Blue, resulted in four 
Top 5 singles and was certified triple 
platinum. 

That was back in 1987, when the 
New York native — only 17 at the 
time — became the youngest artist in 
history to write, produce and perform 
a No. 1 single. Her smash hit, "Foolish 
Beat," and other songs on the album, 
captured a young girl's innocence and 
spirit, and caught fire with a genera- 
tion still years away from coming of 

age- 
Two years later, she followed her 
initial success with her first No. 1 al- 
bum. Electric Youth. The LP yielded 
two gold singles, the title track and 
"Lost in Your Eyes," which soared to 
the top of the charts. 

Her third effort, 1990's Anything Is 
Possible, was considered a flop. The 
collection of 16 songs marked a radi- 
cal change in direction; her collabora- 
tion with legendary Motown song- 
writer Lamont Dozier and remix 
specialist Jellybean Benitez led her 
into a more urban musical environ- 
ment. The Rolling Stone Album Guide 
gave the project a one-star rating and 
stated: "In her own parlance, Etebbie 
Gibson went for it — only she left her 
fans behind. Or perhaps they'd al- 
ready moved on." 

Fast forward to February 6, 1993. 
After completing a laudable run on 
Broadway as Eponine in Les 
Miserables and recording "Sleigh 
Ride" for the charity compilation A 
Very Special Christmas 2, Gibson re- 
leased her fourth album. Body Mind 
Soul, which entered Billboard's Top 
200 at a respectable 109. However, 
MTV refused to add the video of her 
first single, "Losin' Myself" — in 
which an older, less inhibited Gibson 




Debbie Gibson 



portrays a stripper — to its active rota- 
tion. Just one month later, the album 
had disappeared from the charts, 
while "Losin' Myself" was lost in the 
low-rent district of the Top 100. 

At 22, with the numbers stacked 
against her, Debbie Gibson now finds 
herself in an uphill struggle for sur- 
vival. Her musical career is alive, but 
just barely. 

"I don't find myself paying as 
much attention to the charts as I used 
to," she says. "When the first two al- 
bums came out, I never ran around 
saying, 'I sold 4 million albums; I 
have a No. 1 single.' So when 
Anything Is Possible didn't sell as 
much, I didn't take that too seriously, 
either. If it fails, what does it really 
mean?" 

She answers her own question: "It 
doesn't really mean too much be- 
cause even when I was 16 years old, I 
had a cynical view of the charts. I re- 
member when 'Foolish Heart' went 
No. 1, people were walking around 
going, 'Congratulations. It's so 
great — you got a No. 1.' And I was 
saying, 'But do you know what was 
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Debbie Gibson believes her 
updated image and sound are largely 

responsible for her inability to 
connect with a once-adoring public. 



No. 1 two weeks ago? Such-and-such 
a song, and I hated that song.' I real- 
ized that being at the top of the 
charts did not mean that you were a 
great artist. It didn't mean anything 
except people liked your song the 
best that week." 

Gibson is wearing a T-shirt and 
jeans, a casual look that's consider- 
ably less revealing than the open- 
bloused, bra-exposed portrait that 
graces the back cover of Body Mind 
Soul. She beUeves her updated image 
and sound, in marked contrast to the 
girl-next-door innocence and naive 
pop sensibility that characterized her 
youth, are largely responsible for her 
inability to connect with a once-ador- 
ing public. But Body Mind Soul's slow 
start doesn't have her second-guess- 
ing her professional decisions. 
Gibson remains sure of her musical 
vision. "I never have regrets on the 
creative side," she says. "I felt like I 
did exactly what I wanted to do on 
this album. That's all you can ever 
do. Then you hope people will like it. 
You can never second-guess." 

For Body Mind Soul, Gibson enlist- 
ed some of the industry's top pro- 
ducers and writers, including Carl 
Sturken and Evan Rogers from the 
band Rhythm Syndicate, Elliot Wolff 
(Paula Abdul), Phil Ramone (Paul 
Simon, Billy Joel), Carol Bayer Sager 
and Narada Michael Walden. 

"I listen to TLC, Tevin Campbell 
[and] En Vogue," says Gibson. 
"There are certain things about their 
music that I really can relate to. So I 
think some of the newer influences 
popped up on this album." 

If it bombs, there will be no short- 
age of candidates to share the 
blame — including Gibson's mother, 
Diane, who served as the album's ex- 
ecutive producer. Diane has guided 
her daughter's career, accompanied 



her on tour and been her best friend 
and her business adviser. Her daugh- 
ter believes they have grown closer 
because of their work together and 
the amount of time they spend in 
each other's company. So if there is 
any finger-pointing due, it won't be 
coming from the artist. 

"We have a different kind of rela- 
tionship than we did back then — in 
the sense that we lived in the same 
house — but it's not like I'm 16 and 
living with my mother," says Gibson, 
who still spends much of her time at 
her mother's Long Island home de- 
spite recently acquiring her own 
apartment. 

"Everybody feels good about the 
album," she adds. "So it's not like my 
mom could go and blame Atlantic, or 
Atlantic could blame my mom. It 
can't happen because we all feel 
good about it." 

Not so the critics, many of whom 
have already taken their shots, some- 
thing Gibson has come to expect. 

"I have a more cynical view of crit- 
ics," she admits. "You become almost 
familiar with certain critics' names, 
and you know ahead of time when 
you hear they're reviewing your al- 
bum if they're going to like it. You 
know whether or not they like pop 
music or whether they're anti-pop 
music, which a lot of critics are. A lot 
of critics are very resentful of young 
performers." 

The real test, of course, is not how 
the principals feel about the album, 
or what the critics write about it. 
Ultimately, the public will judge the 
value of Body Mind Soul. There's a lot 
riding on the outcome, and if the ear- 
ly returns are any indication, a bet- 
ting man would be wagering on a 
longshot. OC 
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Past, Present and Future 

ByCurtSchleier 



Who won for Best Supporting 
Actress at this year's Academy 
Awards? Forgotten already, haven't 
you? You won't find the answer in 
Bdiind the Oscars, the definitive ac- 
count of the awards ceremony — it 
was pubhshed too early — ^but every- 
thing else you ever wanted to know 
about the little statue can be found in 
this authoritative work. Also re- 
viewed is an excellent first book 
about the national pastime. But we 
start with a futuristic science fiction 
novel from a surprising source. 

The Children of Men 

Beware The Children of Men (Knopf, 
$22). Fans of P.D. James may expect 
another of her elegantly written mys- 
teries — fiction that raises the police 
procedural to the level of literature. 
Her latest book, though, is a depar- 
ture in everything but its quality. Like 
its predecessors, it is gracefully and 
exquisitely written. But unlike her 
Adam Dalgleish and Cordelia Gray 
stories. The Children of Men offers a vi- 
sion of the future so bleak that it is al- 
most suffocating. 

To call it a novel noir is an under- 
statement. The ChSdren of Men is not 
just dark. It is the Uterary equivalent 
of a black hole that bends light and 
sucks in anything that comes close, 
including unsuqiecting readers. It is 
also the best thing James has ever 
written. Part science fiction, part hor- 
ror, part thriller, the book transcends 
genre and sweeps readers along with 
the grace of its prose, the believability 
oi its characters and, most of all, the 
sheer energy of its plot. 

The setting is England in the year 
2021. The unspeakable occurred 25 
years earlier. No one knows why or 
how, but all humans became sterile. 
Even frozen sperm lost its potency. 
And the world's top scientists can't 



find a cure. Humankind is doomed 
to follow dinosaurs into extinction. 

On his 50th birthday, history pro- 
fessor Theodore Faron decides to 
keep a diaiy. He describes a world in 
which women wheel prams contain- 
ing dolls, where cats are christened, 
where pranography is encouraged 
because sex has lost its attraction. 
Without a future, with no need to 
leave a legacy, most of the world has 
sunk into anarchy. "Crops [are] left 
unsown and unharvested, animals 
negjlected, [there is] starvation, civil 
war, the grabbing from the weak by 
the strong. We see reversions to old 
mjrths, old superstitions, even to hu- 
man sacrifice, sometimes on a mas- 
sive scale." 

This has not happened in England, 
thanks principally to a benevolent 
despot with the title of Warden. The 
Warden has decreed that violent 
criminals be banished to the Isle of 
Man, where only the strong survive; 
that the Sojourners, immigrants from 
other lands, be sharply regulated and 
returned to their native lands when 
they are too old to be useful; and that 
the aged and infirm be encouraged to 
commit suidde. It is not freedom, but 
it has kept the peace. And given the 
alternatives, even the democracy-lov- 
ing British accept the trade-off. 

Well, not the entire country. 
Because he is the Warden's cousin, 
Faron is contacted by a small group 
of dissidents who call themselves the 
Five Fishes. They want him to ask the 
Warden to repeal the most of^iessive 
of his laws and to restore democracy. 
Though disinterested in their goals, 
Faron agrees to do so. Not surpris- 
ingly, the Warden and his Council 
turn him down, and Faron wipes his 
hands of the affair. 

But the Five Fishes don't take no 
for an answer. They publish and dis- 



tribute seditious pamphlets, set off 
explosives and become irritants. It 
would be a disservice to readers to 
explain why Faron is drawn back to 
the group, but he is — and he goes on 
the lam with them when the War- 
den's troops close in. Ultimately, 
there is a confrontation, and ultimate- 
ly, too, there is a denouement that is 
as powerful and logical as the rest of 
the book. 

James' vision takes on a special ui^ 
gency in these troubled times. That 
she is able to find hope for redemp- 
tion is a testament both to her skills 
as a writer and to the power of tiie 
hmnan spirit 

Behind the Oscars 

What do Alfred Hitchcock, Charlie 
Chaplin, Greta Garbo, Cary Grant, 
Fred Astaire and Richard Bur- 
ton — some of the greatest names in 
American cinema — have in com- 
mon? All of them failed to win 
Oscars for any of their films. They are 
at least better off than Errol Hynn, 
the Marx Brothers and Edward G. 
Robinson, who were never even 
nominated. 

These are just some of tiie oddities 
readers discover in Anthony Hold- 
en's fascinating and extremely well- 
researched book. Behind the Oscars 
(Simon & Schuster, $25), a compre- 
hensive history of the most glam- 
orous award in show business. 

The Academy of Motion Picture 
Arts and Sciences was the brainchild 
of Louis B. Mayer. Though its 
Statement of Aims soimded altruistic 
("to promote harmony and sohdari- 
ty...[and] reconcile internal differ- 
ences"), it was, according to Holden, 
"a thinly disguised studio pressure 
group designed to keep further 
imionization at bay." 

Starting with the first awards in 
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Sometimes You See It Coming is 
about John Barr, who came out of 
nowhere to become the best player 
in the history of baseball. 



1929, Holden offers a detailed be- 
hind-the-scenes account of the cere- 
monies, what the Oscar actually 
means (an immediate boost in the 
box office, for one thing) and how it 
is won. 

In the early days, studio honchos 
would tell their miiuons who to vote 
for, so victory had less to do with 
quality than the power of the studio 
behind you. It was Joan Crawford 
who bucked the system in 1945 by 
hiring her own publicity agent to 
promote her chances to win as Best 
Actress for Mildred Pierce. 

In 1935, MGM began the now- 
common practice of extensive ad- 
vertising in the Hollywood trade 
papers, promoting the candidacy of 
one of its films. Ah, Wilderness. But 
self-promotion, or even a film's 
commercial success, is no guarantee 
of victory. Consider that two of the 
most talented filmmakers working 
today, Steven Spielberg and Martin 
Scorsese, each have zero wins for 
three nominations. 

Other Oscar nuggets include: 

•The longest speech ever made at 
the Oscars was Greer Carson's five- 
and-a-half-minute acceptance for her 
Best Actress award for Mrs. Miniver. 

•When the studios withdrew their 
support, the Academy Awards al- 
most went out of business. Ironically, 
they were saved by the hated ene- 
my — television — when NBC offered 
$100,000 for broadcast rights in 1953. 

•The famous streaker incident in 
1973 may have been a set-up to enliv- 
en what had become a dull series of 
telecasts. 

While there are a lot of these tidbits 
to feed enquiring minds, there's also 
some serious scholarship in Behind 
the Oscars. The appendix alone, list- 
ing Oscar winners and losers, is al- 
most 150 pages long. If s a book that 



can be enjoyed by anyone — serious 
students of cinema as well as people 
who just like to go to the movies. 

Sometimes You See It Coming 

Baseball is a game that truly lends 
itself to the fiction writer's art. W.P. 
Kinsella, author of Shoeless joe (on 
which the movie Field of Dreams was 
based) and The Iowa Baseball Con- 
federacy, writes, "Name me a game 
with more possibilities for magic and 
wizardry, voodoo, hoodoo, enchant- 
ment, obsession, possession. There's 
always time for daydreaming, time to 
create your own illusions at the 
baUpark." 

Obviously, Kevin Baker agrees, for 
he has filled Sometimes You See It 
Coming (Crown, $20) with a season 
full of daydreams, in the process cre- 
ating an exceptional first novel. 

The book, largely narrated by 
Ricky Falls, is about his teammate, 
John Barr, who came out of nowhere 
to become the best player in the his- 
tory of baseball. But Barr remains an 
enigma. Even Falls, who has known 
him the longest — they came up to the 
big leagues together — is not his 
friend. Barr doesn't have friends; his 
entire life is baseball. 

Sometimes You See It Coming is the 
story of Barr's final season, in which 
the team has a new, Billy Martin-like 
manager whose tactics threaten the 
very fabric of the team. Baker's narra- 
tive contains everything from baseball 
strategy to baseball groupies — all of it 
smacking of the kind of authenticity 
that is certain to please fans of the na- 
tional pastime. And as Barr's present 
imfolds, so does his past, revealing his 
dysfunctional family and his cruel, 
embittered father It leads to a conclu- 
sion — ^when Barr is forced to come to 
grips with his past — ^that is surprising 
and very much on target. OC 
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The Sweet and the Soiir 

By Pete Johnson 



My never-ending quest for great 
Qiinese food in Orange County 
took me to two restaurants with siini- 
lar appearances, locations and menus 
but offering two very different expe- 
riences: China Moon in Laguna 
Niguel and Crown Chinese Cuisine 
in Mission Viqo. 

When I arrived at Crown Chinese 
Cuisine, I was immediately im- 
pressed by the restaurant's decor. If s 
obvious that a great deal of money 
and thought went into the interior. 
Soft shades of green and rose, com- 
fortable booths and private tables are 
complemented by meticulously 
maintained aquariums and soft indi- 
rect lighting. Business was brisk but 
hardly demanding during my visit, 
so there was time to slowly peruse 
the menu and contemplate the up- 
coming feast. 

Unfortimately, when it came time 
to order, the servers seemed com- 
pletely devoid of personality and 
grew impatient with the questions I 
had about the different sauces and 
spkes. 

We ordered paper-wrapped chick- 
en while we mulled over our dinner 
options. Eight little foil packets ar- 
rived quickly and were just as quick- 
ly devoured without comment. I was 
disappointed — the meat appeared 
ground or flaked and then reformed, 
although the sauce was sweet and 
tasty. TTKe soup selections seemed un- 
appealing, so we moved on to more 
substantial menu items. 

Soon, plates of barbecued pork 
chow mein, orange-peel chicken, beef 
with oyster sauce and sweet-and- 
sour shrimp covered our table. We 
ate, we analyzed, and we discussed 
flavors, textures and expectations. 
The orange-peel chicken was a let- 
down. Thin, meager strips of meat 
had been coated and fried beyond 



flavor and any complexity of texture; 
the sauce was acceptable (but a bit 
too garlicky for my taste). The beef 
was good, but its oyster sauce tasted 
flat and muddy. And the shrimp was 
deep-fried to oblivion and paired 
with an unimpressive sweet-and- 
sour sauce. 

The pork chow mein was long on 
undistinguished rice noodles, short 
on vegetables and covered in an ordi- 
nary brown sauce. But the pork was 
sweet and chewy — possibly the best 
item on the table. 

Crown Chinese Cuisine, 27660 
Marguerite Parkway, Mission Viqo, 
364-1220. Lunch is served Monday 
through Friday from 11:30 a.m. to 3 
p.m.; dinner until 9:30 p.m. daily and 
until 10 p.m. on weekends. Free de- 
livery after 5 p.m. Reservations and 
most major credit cards accepted. 
Plenty of self-parking. Casual and 
moderate ($20 to $40, dinner for two, 
not including wine and gratuity). 

China Moon in Laguna Niguel 
also made an appealing first impres- 
sion. Tucked into a comer of a strip 
center off Crown Valley Parkway, 
the exterior provides no clues to the 
culinary wonders inside. Large 
black booths and massive areas of 
black hardwood are separated by 
frosted glass partitions, indirect 
lighting and original murals on the 
walls and ceiling. 

This is a very personal restaurant, 
thanks to owners Jackson and 
Vanessa Chen. China Moon is their 
third restaurant (they also own 
Mandarin Place in Lake Forest and 
China Sea in Dana Point), and their 
skill has made their newest venture 
an experience that is both unique and 
refined. It takes only a few visits be- 
fore everyone from the Chens to the 
servers recognize you and shower 
you with attenticHi. Servers work as a 



team to ensure that every detail of 
yoiu' experience is comfortable and 
positive. Samples of food arrive with- 
in minutes — ^menu items the kitchen 
is eager to have you taste and com- 
ment on. "Many people are afraid to 
order something new, try something 
they might not like," says Jackson 
Chen, "so we try to introduce things 
at the table we think people may not 
be familiar with but will like if they 
try." 

Don't let the Mandarin and 
Szechwan cuisine description on the 
menu mislead you. Chef Kun-Hai 
Chou, a partner in the establishment, 
is a 30-year veteran and an indefati- 
gable master of many Chinese 
cuisines, including Cantonese and 
Hunan. His attention to detail ex- 
plains the near-perfect execution of 
complex recipes with many layers of 
flavor and texture. 

Over the course of several visits, 
we savored many delicacies that few, 
if any, Chinese restaurants prepare. 
Chou's Chinese taco — a crisp lettuce 
shell filled with pieces of chicken, 
crispy rice noodles, bell pepper and 
sweet little peas sauteed in a slightly 
sweet plum sauce — was outstanding, 
as was a very simple chicken-and- 
com soup thickened with shredded 
chicken and sweetened with the com. 
For something spicy, start with the 
steamed bao, dumplings filled with 
pork and ginger in a bath of vinegar 
and soy sauce. 

Chou's orange chicken — with its 
many layers of crispy and tender 
chicken in an alternately sweet and 
fiery sauce — was satisfying. Shred- 
ded pork in Peking sauce — -lean, ten- 
der little morsels of pork sauteed in a 
sweet brown sauce and served over a 
bed of mild shredded scallions — was 
devoured quickly, as was the Hunan 
capital shrimp, a foil basket of stir- 
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fried shrimp accompanied by onion, 
bell pepper and thickly sliced water 
chestnuts. 

The same skill in execution and at- 
tention to detail were evident in vir- 
tually every recipe. The sesame 
chicken, large pieces of boneless 
breast meat deep-fried in a light bat- 
ter and covered in a slightly sweet 
sesame sauce, was just as impressive 
as the orange chicken. 

"We are constantly looking at ways 
to refine our recipes," says Chen. 
"Cantonese chicken in black bean 
sauce, for example, is usually served 
with the black beans whole. We 
choose to chop them up, blending 
their strong flavor through the 
sauce." He is also apt to employ the 
sugar pea, a beefier, more flavorful 
cousin of the snow pea, as a substi- 
tute "because the sugar peas are bet- 
ter suited to some of the more 
dominant sauces common in Chinese 
cooking." 

Chen is just as likely to steer you 
away from a dish as intrigue you 
with something new. "If I see a cus- 
tomer has ordered many similar 
things, I will usually recommend 
more variety," he says. "If everything 
is sauteed and covered in brown 
sauce, you won't get to sample the 
depth of experience a Chinese meal 
can give you." And he carefully guar- 
antees everything he recommends; if 
you don't care for the dish for any 
reason, he'll replace it with some- 
thing else. 

There are at least three dozen more 
entrees on the menu I'm looking for- 
ward to trying. Meanwhile, China 
Moon promises to age with grace, el- 
egance and taste. 

China Moon, 30001 Town Center 
Drive, Laguna Niguel, 249-6868. 
Lunch is served Monday through 
Friday from 11 a.m. to 3 p.m.; dinner 
daily from 4:30 to 10 p.m. Reser- 
vations and most major credit cards 
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Orange County's 
Finest Contemporary 
Supper Club 



Dining 

Dancing 

Live Music 
• 

2 HunoN Centre 
Santa Ana, CA 92703 

Reservations, Private Parh and 
Banquet Information 

(714) 662-0880 



accepted. Plenty of self-parking. 
Casual and moderate ($25 to $50, 
dinner for two, not including wine 
and gratuity). 

Hot From the Kitchen 
Cafe Fleuri in Le Meridien hotel 
has introduced a rotisserie and salad 
bar lunch, combining healthy food 
with convenience and taste. They 
claim their selection of lamb, chicken, 
pork loin and beef rotisserie pre- 
serves more moisture and leaves less 
fat on the meat than other methods 
of preparation. The salad bar is 
stocked with deli meats, fresh greens, 
fruit, vegetables and freshly baked 
breads. Buffet is served from 11 a.m. 
to 2 p.m., a la carte from 11 a.m. to 3 
p.m., Monday through Friday. Call 
476-2001 for reservations and more 
information. 

The Anaheim Marriott has opened 
a Pizza Hut across from its gift shop 
in the lobby as an inexpensive alter- 
native to t)^ical hotel dining and to 
cash in on the growing number of 
take-out pizza orders that guests 
have had outside vendors deliver to 
their rooms. The Dana Point Resort 
experimented with an in-house pizza 
program using chef Peter Striffolino's 
recipes more than a year ago, and the 
concept took off. Now the resort reg- 
ularly offers a competitively priced 
room-service pizza to guests on an 
ongoing basis. 

Tadashi Shiraki, former chef at 
Ichiban Japanese restaurant in Brea, 
has opened Sushi Wave in Costa 
Mesa. The restaurant features a black 
marble sushi bar where you can feast 
on yellowtail, halibut, shrimp, tuna, 
octopus, inari, futomaki and freshwa- 
ter eel. The other side of the room 
features a traditional Japanese menu 
including chicken caraaze, shrimp 
tempura, katsu curry and more. Call 
722-8736 for reservations and addi- 
tional information. OC 
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lunch and dinner 7 days a week. 
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entertainment... A full weekend menu of fun, 
food and music for the whole family! 
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DINING GUIDE 



Orange Coast uses the following symbols 
for the Dining Guide: A£ — American 
Exptess, CB— Carte Blanche, D— Discov- 
er, DC— Diner's Club, MC— Master- 
Card, V— Vfea. Single entrees are rated as 
Inexpensive — under $10; Moderate — $10 
to $20; and Expensive — $20 and up. 



oramc;r cc^inty 



ANAHEIM 



CHEF'S KITCHEN, Disneyland 
Hotd, 1150 W.CenUosAo, 956-6406. Open 
7-11:30 OM. Sat.-Sun., daily during sum- 
mer and major holidays. Breakfast buffet 
"Disney Character Breakfast." Mickey 
Mouse-shaped waffles. Reservations for 
groups of 8 or more. Casual. AE, DC, MC, 
V. 

GRANVILLE'S STEAK HOUSE, Disney- 
land Hotel, 1150 W. Cerntof Av. 956-6402. 
Open 5:30-10 p.m. daily. Steaks, prime rib, 
Maine lobster, salmon filet, lamb chops and 
chicken. Casual. Expensive Valet parKing at 
mam entrance. AE, DC, MC, V. 
KEYAKI, located at the Pan Pacific Hotel 
1717 S. West. St., 999-0990 (ext. 47). 
California-Japanese cuisine, authentic 
Japaniese cuisine. Sushi bar, kappo counter, 
tatami room dining. Open daUymrn 530 to 
10:30 p.m. Free valet parking. All major aedr 
it cards accepted. 

SHIPYARD INN, Disneyland Hotel, 1150 
W. Cerritos Av. 956-6404. D 5-10 p.m. daily 
Fresh seafood. Cocktails. Reservations sug- 
gested. Casual. Moderate. Valet parking. AE, 
DC,MC,V. 



BALBOA 



BAUBOA THAI CAFE, 209 1/2 Paim St. 
675-0161. D 5-10 p.m. Thai cuisine. Casual. 
Moderate. AE,MC,V. 
B./.'S CHICAGO PIZZERIA, 106 Main 
St. 675-7560. Open 11:30-11 Sun-Th, 11:30- 
12 Fri-Sat. Pizza, spaghetti, lasagna, hot and 
cold sandwiches. Casual. Inexpensive. AE, 
MC, V. 

RUBY'S, No. 1 Balboa Pier. 675-RUBY. 
Open 7 a.m.-lO p.m. Fri-Sat; 7 a.m.-9 p.m. 
Sun-Thurs. Re-created 1940s diner. Burgers, 
fries, shakes. Recorded swing music. Qwud. 
Inexpenswe. 



BUENAPARK 



IN-N-Om BURGERS, 7926 Valley View 
at La Palma. Hamburgers, fries, shakes. 

Drive-thru. Inexpensive. 
MEDIEVAL TIMES DINNER &TOUR- 
NAMENT, 7662 Beach Blvd.1-800-899- 
6600, 521-4740. Perfornmnccs ni^htlu weck- 
eihl uiii'.iiiLL'^- /.t.k'A/'L'fL'-ft't'. V, Ml f 'i. 



CORONA DEL MAR 



FIVE CROWNS 3m E. Oml Hwu. 760- 
0331. Open 5-12 Mon-Sat, 4-11.-30 Sun. 
Sunday orundt 10:30-3. Established in 1965. 

Prime rib, roast duckling, rack of lamb, fresh 
fish. Reservations suggested. Semi-dressy. 
Moderate. All major cndit cards. 



COSTA Mr:^A 



DIVA, 600 Anton Bl. 754-0600. L Mon-Fri 
11:30 a.m.-4 p.m. D Sun-Thurs 5:30-mid- 
night. Fri-Sat 5:30 p.m.-l a.m. Cutting-^ge 
California cuisine. Rare ahi towers m sweet 
corn and scallop, potato and mushroom 
strudel. Live jazz on weekends. Casual. 
Moderate. Reservations acceped. Ml major 
credit cards. 

EL TORTTO GRILL, 633 Anton Blvd. 662- 
2672. Open 11:30-10 Mon-Thurs, 11:30-11 
Fri-Sat. W-10 Sun. Southivest Mexican cui- 
sine, mesquitc broiled food, fresh homemade 
tortillas. Happy hour 4-7 Mon-Fri. Reser- 
vations accepted. Casual. Inexpensive. Valet 
parking available. AE, DC, MC, V. 
EMPORIO ARMANI EXPRESS, 3333 
Bristol St. (in South Coast Plaza). 754-0300. 
Open Mon-Fri 9 a.m.-9 p.m.. Sat 9 a.m.-6 

6m., Sun 11 B,m.-6 p.m, Italian cuisine, 
omemade pastas, ptzza, salads, chicken, 
seafood. Wine and beer only. Reservations not 
necessary. Casual. Moderate. V, MC, AE. 
GOLDEN TRUFFLE, 1767 Newport Bl. 
645-9858. L Tues-Sat 11:30 a.m.-2:30 p.m. D 
Tues-Sat 6-10 p.m. French-Caribbean cuisine, 
jamaican jerk chicken slatad, Dungeness crab 
spring rolls. Extensive selection of beer and 
wine. Reservations recommended. Fashion- 
able dress. Moderate. AE, V, MC, CB. 
IN-N-OUT BURGERS. 549 W, 19th St. at 
Anaheim. Hamburgers, incs, shakes. 
MANDARIN GOURMET, 1500 Adams 
Ao. 540-1937. L 7130-3 Mon-Fri; D 430-10 
Mon-Th. 4:30-11 Fr. Open 11:30-11 Sat, 
11:30-10 Sun. Cashew chicken, aromatic 
shrimp, Pckitii; duck. Reservations accepted. 
Casual. Moderate. AE, DC, CB, MC, V. 
PRONTO GRILL, South Coast Plaza, 
3333 Bristol St. 540-8038. Lunch and din- 
ner 11:30 a.m.-9 p.m. Mon-Fri, 11:30 a.m.- 
7 p.m. Sat, 11:30 a.m.-6 p.m. Sun. Pastas, 
fish, and grilled items. Reservations sug- 
gested. Casual. Moderate. Major credit 
cards accepted. 

RUBY'S CRYSTAL COURT, 3333 Bear St., 
Crystal Court, South Coast Plaza. 662- 
RUBY. Open 7 a.m.-9 pm. Sun-Th, 7 a.m.- 
10 p.m. Fri-Sat. Re-created 1940s diner. 
Burgers, fries, shakes, salads. Casual. 
Inexpensive. Major credit cards accepted. 
TRATTORIA PINO, South Coast Plaza, 
3333 S. Bristol St. 540-8038. Open 11:30-9 
Mon-Fri, 11:30-7 Sat, 11:30-6 Sun. Eleven 
different pizzas from Sicilian to Ncopolitaii. 



TRATTORIA SPIGA, 3333 Bear St., 
Crystal Court. 540-3365. Open Mon-Sat 11 
a.m.-10 p.m.. Sun 11 a.m.-7 v.m. Italian. 
Pizza, pasta, salads. Casual. Moderate. 
Reservations accepted. All major credit cards 
accepted. 

ZORBA'S CUISINE OF GREECE, 580 

Anton Blvd (Adjacent to the Performing Arts 
Center). 436-0141. Autlwntic Greek cuisine. 
Lunch and dinner daily. Reservations sug- 
gested. All major credit cards. 



DANA POTNT 



THE CAFE, 33533 Ritz-Carlton Drive, The 
Ritz-CarlUm Hotel. 240-2000, ext. 5362. 
Open 630-11:30 daily. Sunday brunch 11-3. 
Casual. Moderate. Valet parking. AE, CB, 

DC,MC, V. 

OLD DANA POINT CAFE, 24720 Del 

Prado. 661-6003. Open 11-11 daily. Sat and 
Sun champagne brunch. Contemporary 
California cuisine. Live entertainment night- 
ly. Casual. Moderate. AE, MC, V. 
RITZ-CARLTON HOTEL DINING 
ROOM, 33533 Ritz-Carlton Drive. 240- 
2000. 6-9 p.m. Tues-Sat. 4-starFrendi cui- 
sine. Jacket required. Reservations recommen- 
ded. Expensive. Major credit cards accepted. 
WATERCOLORS, The Dana Point Resort, 
25135 Paik Lantern. 661^000, ext. 57. Open 
6:30 aM.-10 p.m. Sun-Thurs, 630 a.m.-ll 
p.m. Fri-Sat. Sunday brunch 11:30 a.m.-3 
p.m. Contemporary American cuisine. Live 
pop, swing and jazz music Fri and Sat ni^ht. 
Reservations accepted. Casual. Expensive. 
All major credit cards accepted. 



FOUNTAIN VALLEY 



CHEVY'S MEXICAN RESTAURANT. 
18727 Brookhurst St. 963-3008. Sun-Thurs 
11 a.m.-lO p.m. Fri-Sat 11 a.m.-ll p.m. 
Sizding ff^tas, handmade tamaks, /nesh fhh. 
Casual. Moderate. Reseroatums for eigftt or 
more.V,MC. 



FULLtRTON 



AURORA, 1341 S. Euclid. 738-0272. L 
11:30-2 Mon-Fri: D 5-10 Mon-Th, 5-11 Fri- 
Sat. Continental Italian cuisine, wild game, 
fresh seafood and veal. Rated 'Best 
Continental Restaurant," Orange Coast 
Magazine. Reservations accepted. Semi-ca- 
sual Moderate. All major credit cards. 
THE CELLAR, 305 N. Harbor Boulevard. 
525-5682. Open Tue-Sat from 6 p.m. Frendt 
and ContinenM cuisine. Reservations sug- 
gestai. Dressy. Moderate to expensive. Ml 
major credit cards accepted. 
FERRONI'S, 501 N. Sate College Bl. 870- 
0433, Mon-Thurs 11:30 n.m.-lO p.m. Fri 
11:30 a.m.-ll p.m. Sat 5-11 p.m. Sun 5-10 
p.m. Authentic Italia): cuisine. Fresh pasta. 
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^^^/uiext in S^rencA cuisine 
in an e/f^anf atmosfiAe/v. 



Hostess: Joyce/ Chef: Edmond 
Husband & Wife 3oi(j 
Medal 
Award 
Winner 



Cocktails 

Banquet Facilities 



Open lor lunch 
Monday thru Friday 



Dinner 
7nltes 



RESTAURANT 



12532 Garden Grove Blvd., Garden Grove 
Just East of Harbor 
For Reservations (714| 537-5011 



FRENCH CARIBBEAN CUISINE 




714«645'9858 / 1757 Newport Blvd., Costa Mesa 
RESTAURANT • CATERING 
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Full bar. Casual. Moderate. AE, MC, V. 
RUBY'S METRO DINER, 1301 Harbor 
Blvd. 871-RUBY. Fri-Sat 7a.m.-10 p.m. Sun- 
Th 7a.m.-9 p.m. Re-created 1940s diner. 
Burgers, fries, fountain treats. Casual. 
Inexpensive. All major credit cards accepted. 

GARDEN GROVE 

IN-N-OUT BURGERS, 9032 Trask at 
Magnolia. Burgers, shakes and fries. Drive 
thru. Inexpensive. 

LA FAYETTE, 12532 Garden Grove Bl. 537- 
5011. L 11:30-2 Mon-Fri; D 6-11 Mon-Sat, 5- 
10 Sun. Lamb, rabbit, bouillabaisse. Semi-ca- 
sual. Moderately expensive. AE, MC, V. 

HUNTINGTON BEACH 

CIELO MARE, 21100 Pacific Coast Hwy. 
960-SURR B 6:30-11 a.m.; L 11 a.m. to 4 
p.m., D 5-11. Sunday brunch 11-3. Mediter- 
ranean cuisine. Happy hour 5-7 p.m. Casual. 
Moderate. Major credit cards. 
NICCOLE'S RJSTORANTE, 520 Main St. 
960-8091. Open daily 5-10 p.m. Regional 
Italian cuisine. Seafood pastas, unique sauces, 
chicken and veal. Bar open 5 p.m.-l:30 a.m. 
daily. Reservations recommended. Moderate. 
Valet parking. AE, DC, MC, V. 

IRVINE 

BISTANGO, 19100 Von Karman Av. 752- 
5222. L 11:30-3 Mon-Fri; D 5-10:30 Mon- 
Fri, 5-midnight San-Sun. California Italian 
cuisine. Happy hour Mon-Fri 5-7 p.m.; Th 
champagne happy hour. Piano artist performs 
Tues 7-11 p.m.; jazz trio Wed-Th 7-11 p.m.; 
Latin music Fr-Sat 8.-12 a.m. Moderate. 
Valet parking. AE, DC, MC, V. 
BISTRO 201, 18201 Von Karman Av. 553- 
9201. L n a.m.-4:30 p.m. Mon-Fri, D 5:30- 
10 p.m. Sun-Thurs, 5:30-11 p.m. Fri-Sat. 
Contemporary California Bistro. Reservations 
recommended. Casual. Moderate. Valet park- 
ing. AE,MC,V. 

CALIENTE RESTAURANT, 1910 Main St. 
975-1220. L 11-3; D 3-10 Sun-Th, 3-11 Fri- 
Sat. Tex-Mex cuisine. Happy hour 4-7. 
Reservations accepted. Casual. Moderate. 
Valet parking amilable. AE,MC,V. 
CHEVY'S MEXICAN RESTAURANT, 
4700 Barranca Parkway. 559-5808. Sun- 
Thurs n a.m.-lO p.m. Fri-Sat 11 a.m.-ll 
p.m. Sizzling fajitas, handmade tamales, fresh 
fish. Casual. Moderate. Reservations accepted 
for eight or more. V, MC. 
CHICAGO JOE'S, 1818 N. Main St. 261- 
]OES. Open daily 11 a.m.-ll p.m. Mesquite 
and oak cooking, steak and seafood. 
Reservations accepted. Casual. Moderate. AE, 
DC, MC, V. 

CHINATOWN RESTAURANT AND 
BAR, 4139 Campus Dr. 856-2211. L 11:30-3; 
D 3-10 Sun-Th, 3-11 Fri-Sat. Fine Chinese 




SOUTHERN STYLE MEXICAN FOOD 
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Non-Smoking Restaurant take-out or Eat-in 
24412 ROCKFIELB Blvd. EuTorcCA 92630 

(714) 855-4651 



NEWPORT GONDOLA CRUISES 



flomanf/c Gondola Champagne/Dinner Cruises 
Catered by Newport's finest restaurants 
For reservation information call: 

1-800-773-3361 




Lunch Morr-Fn 
Dinner Mon-Sat 
Banquet Rooms 

202 South Main • Orange • 978-6161 



Raymonde and 
Walter's 




French and Belgian Cuisine 



Sunday Brunch 
Gift Certificates Available 

(714) 661-0425 

3163J Camino Capistrano 
San Juan Capistrano 

(Mission Hacienda Plaza adjacent to Depot) 
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Aurora is a tine 
restaurant w ith 
an honesty 
belying its 
world-class st;iais 
• 

1341 S. Euclid, 
Fullerton.CA 
• 

714-738-0272 



Electronic Hair Removal 

Remove unwanted hair forever 




^Totally Painless 

'ncvv Equipment from France 
'—'For Boili Men & Women 
'^Faster Results than Electrolysis 
■^Sale & Effective Without Needles 

Full Skin Care Salon 
& nolisilc Fitness center 
for Men & women 
All Major 
Credit cards Accepted 
by appointment only 
ii jwmr CM (7 1 4) 966- 2448 

Fabienne Dc France Inc. 
3033 So. Bristol Suite F 
Costa Mesa, CA 92626 




00f 

TRATTORIA 




• Fresh Ho.me.made P.\sta 

• Open Kitchen 

• Excellent Food m 
Affordable Prices 

• Orders To Go 

7575 Harvard Avenue 
Irvine, CA 927 H 
752-3030 
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cuisine, Sizzling rice soup, pineapple duck- 
ling, Szechimn-style egg foo young, beefmth 
broccoli, aromatic shrimp. Combination lun- 
cheon specials. Reservations accepted. Casml. 
Moderate. AE, MC, V. 

CIAOMEIN, 17900 Jamboree Blvd. ( at the 
Hyatt Regency Irvine). 756-CIAO. L Mon- 
Fri 11:30 a.m.-2 p.m. D Mon-Sat 6-10 p.m. A 
daring blend of Pan-Asian and Italian cui- 
sines. Reservations accepted. Fashionably ca- 
sual. Moderate. Major credit cards accepted. 
ILFORNAIO, 18051 Von Karman. 261- 
1444. Mon-Fri 11:30 a.m.-ll p.m. Sat-Sun 5- 
11 p.m. Northern Italian cuisine. Specially 
baked bread. Fresh pasta, pizza, grilled meats. 
Casual dressy. Reservations recommended. 
Valet parki.ng. Moderate. AE, MC, V. 

Mccormick & schmick's, looo 

Main Street. 756-0505. Open 11:30-11 daily. 
Seafood. Entertainment six nights a week, 
dancing at Mick's nightclub next door. 
Reservations accepted. Casual. Moderate. 
Valet parking. AE, MC, V. 
MEZZANINE AT THE TOWERS, 19800 
MacArthur Blvd. #C-10. 724-1066. B 7:30- 
10:30 a.m. L 11:30 a.m.-2:30 p.m. Mon-Fri. 
Continental/ California cuisine. Happy Hour 
4:30-8:30 p.m. Reservations accepted. AE, D, 
DC, MC, V. 

PREGO, 18420 Von Karman. 553-1333. 
Mon 11:30 a.m.-10:30 p.m. Tues-Th 11:30 
a.m.-ll p.m. Fri 11:30 a.m. -midnight. Sat 5- 
midnight. Sun 5-10 p.m. Northern Italian 
cuisine. Homemade pastas, authentic Italian 
pizza, fresh fish, full bakery, Italian desserts. 
Reservations recommended. Casual. 
Moderate. Valet parking. AE, DC, MC, V. 
RUBY'S AQUA DINER, 4602 Barranca 
Pkwy., Woodbridge Village Shopping Center. 
552-RUBY. Re-created 1940s diner. Burgers, 
fries, salads, fountain treats. Breakfast, lunch 
and dinner. Casual. Imexpensive. All major 
credit cards. 

SWEET BASIL TRATTORIA, 17575 
Harvard Ave. 752-3033. Open daily 11 a.m. 
Sun noon. ItalianjCalifomian cuisine. Fusilli 
pesto, BBQ chicken pizza, grilled vegetables, 
chicken tequila cream with spinach fettuccine, 
pasta primavera, baked lasagna. "The Music 
of Italy" Wednesday nights. Casual. Moder- 
ate. V, MC, AE. 

TROCADERO, 4237 Campus Dr. 854-5599. 
Open Mon-Wed 11 a.m. -midnight; Th-Fri 11 
a.m. -closing; Sat 4 p.m.-2 a.m.; Sun 4 p.m.- 
midnight. Live bands Th, Fri and Sat. Happy 
hour 3-6 p.m. Casual. Major credit cards. 
ZUNI GRILL, 3396 Barranca Pkwy. 262- 
0864. L Mon-Fri 11:30 a.m.-4 p.m. D daily 
4-10 p.m. Sun brunch 10 a.m. -2 p.m. 
Southwestern cuisine. Black bean soup, 
Santa Fe tamale pie. Casual. Inexpensive. 
Major credit cards accepted. 

LACUNA BEACH 

BEN BROWN'S, 31106 Coast Hwy. 499- 



Celebrating 60 Years of 
Fine Italian Dining 




ESTABLISHED If'^ 



Located On The Water 
In Newport Beach 



tWnesh ^Basta &txAes 



3D1 West Coast Highway 

Newport 5each California 

Open 5PM-2AM Daily 
Dinners served until 1 :00AM 

FOR RESERVATIONS: 

(714) 642-7880 

Private Banquet Room Available 
For Parties of 20-1 00 



JUNE 1993/ORANGE COAST 



167 

Cci. , 



DINING GUIDE 



2271. Open 8 a.m.-9 p.m. Sun-Thurs; 8 

a.m.-lO p.m. Sat. Continental cuisine. Fresh 
seafood, steak, Piccatta, beef and shrimp 
Maxim's. Casual. Moderate. Reservations 

accepted. V, MC, AE. 

B.J.'s CHICAGO PIZZERIA, 280 S. 
Coast Hwy. 494-3802. Open ll-U Sun- 
Thurs, 11-12 Fri-Sat. Chicago-style pizza, 
hot and cold sandwiches. Casual. 
Inexpensive. AE, MC, V. 
CEDAR CREEK INN, 384 Forest Ave. 
497-8696. Open 11 a.m.-midnight daily. 
Oyster bar open to 11 p.m. Pastas, seafood, 
entertainment. Reservations accepted. 
Caaud. Moie raie. 

FIVE FEET, 328 Glenneyre. 497-4955. L 

11:30-2:30 Fri only. D 5-10 p.m. Sun- 
Thurs; 5-11 p.m. Fri-Sat. Contemporary 
Chinese cuisine. Reservations suggested. 
Casual. Moderate. Major credit cards ac- 
cepted. 

KACHINA, 222 Forest Ave. 497-5546. 
Sun-Thurs 5:30-10 p.m. Fri-Sat 5:30-11 
p.m. Contemporary Southwestern cuisine. 
Reservations accepted. Casual. Moderate. 
Major credit cards accepted. 
LAS ERISAS, 361 Cliff Drive. 497-5434. 
Open 8-11 am. MonrSat; U aM.-6'30 Mon- 
Sat; 5-10 Mon-Th; 5-11 Fri and Sal; 4-10 Sun. 
Sunday brunch 9 a.m. -3 p.m. Mexican/ 
seafood. Full bar Reservations recommended. 
Valet parking. Casual. Inexpensive to moder- 
ate. AE,CB,DC,MC,V. 
ROYAL THAI CUISINE, 1 750 Pacific 
Coast Highway. 494-8424. Open 11 a.m.-3 
p.m. & 5-10 p.m. Thai cusine. Giant prawns 
with curry sauce, Crying Tiger Beef Grill 
with spicy sauce, paht Tfiai noodles. Brundl. 
Full bar. Patio and greenhouse dining. 
Reservations accepted. Casual. Moderate. 
Mamr credit cards. 

RUSrS AUTO DINER, 30622 S. Coast 
Hwy. 497-RUBY. Open 6:30 a.m.-llp.m. 
Sun-Th. 6:30 a.m.-mmight. Fri-Sat. Re-cre- 
ated 1940s diner Burgers, fries, salads, foun- 
tain treats. Recorded swing music. Casual. 
Inexpensive. All major credit cards accepted. 
SPLASHES RESTAURANT & BAR, Surf 
& Sand Hotel, 1555 S. Coast Hwy. 497- 
4477, ext 550. Open 7 days a week: B 7-11 
a.m. Mon-Fri, 7-11:30 a.m. Sat & Sun.; L 
11:30 a.m.-4:30 p.m. Mon-Fri, noon-4:30 
p.m. Sat & Sun; D 5-10 p.m. Sun-Th, 5-11 
p.m. Fri and Sat. Beachside bar 11 a.m.- 
midnight. Sun-Th, 11 a.m.-l a.m. Fri-Sat. 
Con-temporary Mediterranean cuisine. 
Casual. Moderate. All major credit cards 
accepted. 

TOWERS RESTAURANT, Surf & Sand 
Hotel, 1555 S. Coast Hwy. 497-4477, ext. 
291. D 5:30-10 Sun-Th:^5:30-ll Fri-Sat. 
Elegant French cuisine zcith Northern 
Italian influences and a beautifid ocean view. 
Piano bar 8 p.m. -midnight Fri & Sat. 
Formal. Expensive. Reservations. Major 
credtt cards. 



LAGUNA NIGUEL 



IN-N-OUT BURGERS, 28782 Camino 
Capistrano. Hamburgers, fries, shakes. Drive 

thru. Inexpensive. 

JAVA REEF, 23964 Aliso Creek Rd. 831- 
5753. Open 6 a.m.-midnight daily. Gourmet 
foods and sandwiches. Nonfat foods and 
deserts, extravagant deserts, specialty coffee 
drinks. Live music, poetry readings. 
Inexpensioe. Casual. V, MC. 



lAKEFOR^ 



LA ZORSnA, 2U12 Rod^eld Blvd. 855- 
4651. L Mon-Fri 11 a.m.-2:30 p.m. D 5-9 

p.m. Sat-Sun 10 a.m. -9 p.m. Authentic 
Southern Mexican cuisine. Specialties in- 
clude came asada, mole, polio almendrado 
and homemade desserts. Casual. Moderate. 
Credit cards not accepted. 



LOSALAMTFOS 



THE ORIGINAL FISH CO., 11061 Los 
Alamitos BL at Katella. 310-594r4553. Open 
11-10 Sun-Th, 11-11 Fri-Sat. Axoard-win- 
ningsei^ood, dam chowder, homemade sidad 
dressings and hot sourdou^ bread served in 
Victorian surroundings. Casual Moderate. 
AE,DC,MC,V. 



MISSION VIEJO 



LA FERME RESTAURANT, 28451 
Marguerite Pkwy. (in Heritage Square). 
364-6664. L 11:30-2:30 Mon-Fri: D 5:30-10 
nightly.Fresh daily specials. Veal, seafood, es- 
cargot,frog legs. Expanded menu featuring 
more affordable entrees and a la carte items. 
Extensive urine list. Reservations recom- 
mendal.AE,MC,V. 

RUBTS ON THE LAXE, 17761 dA 
Lago. 770-RUBY. Open 7 a.m.-9 p.m. Mon- 
Th, 7 a.m. -10 p.m. Fri-Sat, 7 a.m.-9 p.m. 
Sun. Re-created 1940s diner. Recorded 
siviug music. Reservations not required. 
Casual. Inexpensive. 

TONY'S SEA LANDING, 26032 Margue- 
rite Pkway. 582-8844. Open daily, Mon-Fri 
at 11:30, Sat-Sun 4 p.m. Seafoodu, chicken, 
pasta, prime rib. Semi-casual. Reservations 
are accepted. Moderate. AE, MC, V. 



NEWPORTBEACH 



ANTOINE, Le Meridien Hotel, 4500 

MacArthur Bl. 476-2001. D 6-10 Tue-Sat. 
Exquisite French dining. Winner of Califor- 
nia Restaurant Writers 1988 Circle of Fame 
and Four Star Aivard. Great Chefs Program 
once a month. Reseri'ations required. Formal 
Expensive. AE, DC, D, MC. V. 
BARBACOA, 333 W. Pacific Coast Hwy. 
646-6090. Tues-Sun 5-10 p.m. Trovical 
Mexican cuisine. Pizza, pasta. Full bar. 



Inexpensive to moderate. Dressy-casual. 

Reservations accepted. V, AE,MC. 
BRAZILIAN TROPICAL CAFE, 401 

Newport Center Dr., Atrium Ct. 720-1522. 
Open Mon-Sat 11 a.m.-9 p.m. Sun 11 a.m.-8 
p.m. Gourmet healthy Brazilian cuisine. 
Casual. Inexpensive. No credit cards. 
Personal checks accepted. 
BOB BURNS RESTAURANT, 81 Fashion 
Mand. 644-2030. Open Mon-Sat. L. 11:30 
a. m.-5 p.m. D 5-11 p.m. Sunday charrtpagne 
brunch 11-3. American/Continental. Crab 
cakes, oysters, fresh seafood, roast duckling, 
prime nb, filet mignon. Live piano mustc. 
Reservations suggested. Casual to semi- 
dressy. Moderate.Valet parking. AE, MC, V. 
CAFFE LOOMA, 2900 Newport Blvd. 673- 
2900. Open 11:30 a.m.-U pm. Mon-Fri, 
5:30-11 p.m. Sat, Sun. Continental California 
cuisine. Rock shrimp, risotto, veal chop. New 
York steak with garlic rosemary crust, shrimp 
Venice, freshly baked breads. Beer and wine. 
Casual to uk'<^ant. Moderate. V, AE, MC. 
CALIFORNIA PIZZA KITCHEN, 1115 
Newport Center Drive. 759-5543. Open 11 
a.m.-10p.m. Sun-Thurs. 11 a.m.-ll pm. Fri 
& StA. tksigner pizzas, pasta. Beer and vrine. 
Casual Moderate. AE, MC, D, DC, V. 
THE CANNERY, 3010 Lafityette Ave. 675- 
5777. I 11:30-3 Mon-Fri; D 5-10 Mon-Sat. 
Sunday brunch 10-2:30; D 4:30-9 Sun. Fine 
seafood and Continental cuisine. Reservations 
accepted. Casual. Moderate. AE,MC,V. 
CANO'S WATERFRONT, 2241 W. Coast 
Hwy. 631-1381. L Mon-Fri 11:30 a.m.-2:30 
p.m. D Sun-Thurs 5-10 p.m. Fri 5-11 p.m. 
Sat 6-11 p.m. Sun brunch 10 a.m.-2 p.m. 
Contemporary international seafood with a 
variety of meat and poultry. Live entertain- 
ment Wed-Sat. Casual to dressy. Moderate. 
Reservtttwns accepted. AE,V,MC, DC. 
CHANTECLAER, 18912 MacArthur Bl 
751-8001. L ll 'M-lSO Mon-Fri; D 6-10-30 
Mon-Sat; 5-10:30 Sun. Sunday brunch 
10:30-2:30. Fine French cuisine. Reseri'ations 
accqHed. Dressi/, jacket required. Expensive. 
AE,DC,MC,V. 

THE CHEESECAKE FACTORY, 1141 
Newport Center Dr. 720-8333. Mon-Thurs 
11:30 a.m.-ll:30 p.m. Fri-Sat 11:30 a.m.- 
12:30 a.m. Sun 10 a.m.-ll p.m. Appetizers, 
oyster bar, pizza, salads, sandwiches, steak, 
seafood, over 38 varieties of cheesecake. 
Sunday brunch. Casual. Moderate. Major 
credit cards accepted. 

DAILY GRILL, 957 Neojport Center Dr., 
Fashion Island. 644-2223. Open 11 a.m.-ll 

p.m. Mon-Th; 11 a.m.-midnight Fri.; 9 a.m.- 
midnight Sat; 9 a.m.-lO p.m.Sun. Sat and 
Sun brunch 9 a.m.-3 p.m. American cuisine. 
Grilled meats and fish, chicken pot pie. Cobb 
salad, rice pudding, tapioca pie. Full bar. 
Casual. Moderate. AE, MC, V. 
EL TORTTO GRILL, 951 Neivport Center 
Drive. 640-2875. L 1130-2:30 Mon-Fri; D 6- 
dosing Mon-Th; D 530-closing Fri; D 5- 
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closing Sat-Sun. Sunday brunch 10-2. 
Southwest Mexican cuisine, mesquite broiled 
food, fresh homemade tortillas. Happy hour 4- 
7 Mon-Fri. Casual. Inexpensive. Valet park- 
ing available. AE, DC, MC, V. 
FIVE FEET TOO, 1145 Newport Center Dr. 
640-5250. L 11:30-2:30 Mon-Sat. D 5-10 
Sun-Thurs; 5-11 Fri-Sat. Contemporary 
Chinese cuisine. Reservations recommended. 
Casual to Semi-dressy. Moderate. All major 
credit cards accepted. 

HARD ROCK CAFE, 451 Newport Center 
Dr., Fashion Island. 640-8844. Open Mon- 
Thurs 11 a.m.-U p.m. Fri-Sat 11 a.m.-ll:30 
p.m. Sun noon-11 p.m. Grilled burgers, fries, 
shakes, salads, fresh fish, desserts. Casual. 
Inexpensive. Major credit cards accepted. 
JOHNNY ROCKETS, 401 Newport Center 
Dr., Atrium Ct. 644-8681, Open Mon-Sat 11 
a.m.-9 p.m. Sun 11 a.m.-8 p.m. Fifties-style 
malt shop. Hamburgers, fries, malts and 
shakes. Casual. Inexpensive. 
MULDOON'S IRISH PUB AND 
RESTAURANT, 202 Newport Center Dr. 
640-4110. 11 a.m.-lO p.m. Mon-Th: 11 a.m. - 
11 p.m. Fri; noon-11 p.m. Sat; 10 a.m.-9 p.m. 
Sun. Irish stew, hamburgers, fish & chips, 
sandwiches, salad. Live music 9 p.m. Casual. 
Moderate. AE, MC, V, DC. 
THE RED ONION, 2406 Newport Blvd. 
675-224A. L 11 a.m.A p.m. Mon-Sat. D 4-10 
Sun-Thurs, 4-11 Fri-Sat. Sunday brunch 10 
a.m.-2 p.m. Mexican food, fresh fish and 
steak. Live entertainment nightly. Casual. 
Moderate. AE,MC,V. 

RE*NATO, 2304 W. Oceanfront. 673-8058. 
L 11:30-2 Tue-Fri, D 5:30-10 Tue-Sun. 
Closed Mon. Fine Italian cuisine. Valet park- 
ing. Reservations accepted. Semi-casual. 
Moderate. All major credit cards accepted. 
ROYAL THAI CUISINE, 4001 W. Coast 
Hwy. 645-THAI. 11 a.m.-3 p.m. & 5-10 p.m. 
Thai cusine. Giant prawns with curry sauce. 
Crying Tiger Beef Grill. Brunch. Full bar 
Reservations accepted. Valet parking. Casual. 
Moderate. Major credit cards accepted. 
RUBY'S JAGUAR DINER, 3000 W. Coast 
Highway, Newport Beach. 722-4066 (at 
Newport Imports). Open daily 7 a.m.-9 p.m. 
English-type fare. Burgers, sandioiches, fries, 
soups & salads. Casual. Inexpensive. MC,V. 
SAPORI RISTORANTE, 1080 Bayside Dr., 
644-4220. Open L 11:30-2:30 Mon-Fri, D 5-10 
Sun-Th, 5-11 Fri-Sat. Italian cuisine. Fresh 
pasta. Chicken, beef, seafood, veal. Gourmet 
pizza. California and Italian wine. Full bar. 
Casual. Moderate. All major credit cards. 
TUTTO MARE, 545 Newport Center Dr. 
640-6333. Open M-Th 11:30 a.m.-ll p.m., 
Fri-Sat 11:30 a.m.-12 a.m.. Sun 5-10 p.m. 
Moderate. Reservations recommended. All 
major credit cards accepted. 
21 OCEANFRONT, 2100 W. Oceanfront. 
673-2100. Fresh fish flown in from around 
the ivorld, pasta, poultry, rack of lamb. Piano 
bar. Reservations accepted. Valet parking. 
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VENEZIA PRODUCTIONS 714-495-2821 



NOT YOUR TYPICAL 
COOKING SHOW 

NO BUFFALO! 



A Cooking 
Show for the 
Deranged 



Cut up with us on your local cable TV 




MANIPULATION UNDER 
ANESTHESIA (MUA) 

Effective for Treating 

• Nerve Entrapment • Back and Leg Pain 
• Scar Tissue Restricting Joint Motion 
• Headaches/Migraines Neck Pain 

NOW AVAILABLE WITHOUT 
COSTLY HOSPITALIZATION 

DR. PORTEOUS 

Chiropractic Physician 

IRVINE AMBULATORY SURGICAL CENTER 

CALL TODAY FOR YOUR FREE 
CONSULTATION 

474-2188 



DOCTORS OF MEDICINE AND DOCTORS OF CHIROPRACTIC WORKING TOGETHER 
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VENEZIA PRODUCTIONS 714-495-2821 



he 'b iuufe to mio^ ikU iko\ii. 

Cut up with us on your local cable TV 



H Nationally Award Winning 
Wedding Video Productions 

The Lcgiic}/, The Heirloom, The Memento — three z(v;i/.s to keep the s/'/; ;7 of }/oiir 
uvi1iliii\; if/?!/ alive forever. Calling upon ten i/eara of video^raphi/ experience, 
we tell the >tori/ oft/our imiilin^^ day In/ eapturin;^ /fs ivri/ e^fence. We invite 
i/oii to previeie our nationalii/ an'aril winnins; weiiilin\^ pieces. 



VIDEOGRAPHY 
(714) 848-2080 

17f>10 Bc.icli Binilewiid • Suito Tliirtv Xini' • Hunlington l?f,uli, C.ilihiriii.i '^»2(t47 



D/MNG GU/DE 



Wine cellar for private parties up to 45. 
Casual elegance. Moderate to expensive. All 
major credit cards accepted. 

ORANGE 

LA BRASSERIE, 202 S. Main St. 978-6161. 
L Mon-Fri 11:30 a.m.-2 p.m. D Mon-Sat 5- 
10 p.m. Authentic French cuisine. 
Reservations imperative. Moderate to expen- 
sive. AE,MC,V. 

ORANGE HILL RESTAURANT, 6410 E. 
Chapman Ave. 997-2910. L Tues-Fri 11 a.m.- 
3 p.m. D from 5 p.m. Sun brunch 9 a.m.-3 
p.m. American cuisine. Full bar Banquet fa- 
cilities. Reservations recommended. Dressy. 
Moderate. MC, V, D, EC, DC. 

PLACENTLA 

GYRO KING GREEK CUISINE, 171 E. 
Yorba Linda Bl. 528-2021. Open 11-9 Mon- 
Thurs; 11-9:30 Fri-Sat. Greek food, catering. 
Reservations not required. Casual. 
IN-N-OUT BURGERS, 825 W. Chapman 
at Placentia Blvd. Drive thru. Inexpensive. 

SAN CLEMENTE 

ETIENNE'S RESTAURANT FRANCAIS, 

215 S. El Camino Real. 492-7263. D 6-10 
p.m. Mon-Sat. French cuisine. Canard a I'or- 
ange, Dover sole, rack of lamb. Casual to ele- 
gant. Reservations preferred. Moderate to ex- 
pensive. All major credit cards. 
THE TROPICANA GRILL, 610 Avenida 
Victoria. 498-TROP. Open Mon-Sat 7:30 
a.m.-lO p.m. Sun 8 a.m.-lO p.m. Sun brunch 
8 a.m.-2 p.m. Fresh fish and pasta dishes. 
Casual. Moderate. AE, MC,V, D. 

SAN fUAN CAPISTRANO 

B.J.'S CHICAGO PIZZERIA, 31781 
Camino Capistrano #210. 489-9771. Open 
Sun-Thurs 11 a.m.-ll p.m.; Fri-Sat 11 a.m.- 
midnight. Pizza Chicago style, spaghetti, 
lasagna. Casual. Inexpensive. AE, MC, V. 
L'HIRONDELLE FRENCH-BELGIAN 
CUISTNE, 31631 Camino Capistrano. 661- 
0425. D 5-10 Tue-Sun. Sunday brunch 11:30- 
2. Rabbit, cherry duck. Reservations suggest- 
ed. Semi<asual. Moderate. MC,V. 
RUBY'S SUPER CHIEF, 31781 Camino 
Capistrano #301. 496-RUBY. Open 7 a.m.-9 
p.m. Sun-Thurs, 7 a.m.-lO p.m. Fri-Sat. Re- 
created 1940s diner. Casual. Inexpensive. 
SCARANTINOS, 31952 Del Obispo. 493- 
2573. Open Tues-Sat, 4:30-10, Sun 4-9:30. 
Italian cuisine. Casual. Reservations accepted 
for parties of 6 or more. MC, V. 

SANTA ANA 

ANTONELLO RISTORANTE, South 
Coast Plaza Village, 3800 S. Plaza Dr. 751- 
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7153. 11:30-2 Mon-Fri; D 6-11 Fri-Sat. 
Northern Italian cuisine, pastas, veal, fish. 
Semi- formal. Moderate. MC,V. 
BISTRO CAFE, 2726 S. Grand Ave. 979- 
0665. B 6:30 a.m.-ll a.m. Mon-Fri. 7:30-11 
a.m. Sat-Sun. L 11 a.m.-2 p.m. Mon-Fri. 11 
a.m.-J:30 p.m. Sat-Sun. D 5-10 p.m. Mon- 
Sat. 6-9 p.m. Sun. Continental menu. 
Reservations accepted. Casual. Moderate, All 
major credit cards accepted. 
B.J.'S CHICAGO PIZZERIA, 2430 S. 
Bristol. 557-5950. Open 11 a.m.-ll p.m. 
Mon-Thurs; 11-midnight Fri-Sat; 11:30-10 
Sun. Chicago-style pizza, pasta, hot and cold 
sandwiches. Casual. Inexpensive. AE, MC, V. 
CRAZY HORSE STEAK HOUSE, 1580 
Brooklwllow Dr. 549-1512. L 11-3 Mon-Fri; 
D 5-10 Mon-Th, 5-11 Fri-Sat, 4-9:30 Sun. 
Prime rib, steaks and seafood. Concerts on 
Mondays, country music all other nights. 
Casual. Moderate. AE, CB, DC, MC, V. 
FRESCA'S MEXICAN GRILL, 20060 San- 
ta Ana Ave. 557-6822. Mon-Sat 11 a.m.-9 
p.m. Closed Sun. Casual Mexican dining. 
Tacos, enchiladas, loet & wild burrito. 
Catering and delivery. Casual. Inexpensive. 
IN-N-OUT BURGERS, 815 N. Bristol. 
Hamburgers, fries, shakes. Drive thru. 
PLANET HOLLYWOOD, South Coast 
Plaza Village, 1641 W. Sunflower Ave. 434- 
7827. Daily 11 a.m.-2 a.m. Burgers, pizzas, 
grilled items, salads. Full bar. Casual. 
Moderate. All major credit cards. 
TOPAZ CAFE, 2002 Main St., at the 
Bowers Museum. 835-2002. L Tues-Sat 11:30 
a.m.-4 p.m. Tea and appetizers 4-7 p.m. 
California-style menu and eclectic decor. 
Happy hour. Casual. Inexpensive. 

SEAL BEACH 

RUBY'S, Seal Beach Municipal Pier. 310- 
431-RUBY. Open 7 a.m-9 p.m. Mon-Th, 7 
a.m.-lO p.m. Fri-Sat, 7 a.m.-9 p.m. Sun. Re- 
created 1940s diner. Casual. Inexpensive. 

TUSTIN 

THE COFFEE GRINDER, 17350 E. 17th 
St. 838-0960. Mon-Wed 7:30 a.m.-8 p.m., 
Thurs & Fri til 9:30 p.m. Sat 9:30 a.m.-9:30 
p.m. Sun 10:30 a.m. -8 p.m. Cappuccino, 
espresso, pastries. Casual. Inexpensive. 
RUBY'S. 13102 Tustin Ave. 838-7829. Sun- 
Thurs 7 a.m.-lO p.m. Fri-Sat 7 a.m.-ll p.m. 
Re-created 1940s diner. Burgers, shakes, sal- 
ads. Casual. Inexpensive. Major credit cards. 
SAPORI TRATTORIA, 2991 El Camino 
Real, Tustin Marketplace. 731-7480. Sun- 
Thurs 11 a.m.-ll p.m. Fri and Sat 11 a.m.- 
midnight. Fine Italian cuisine. Moderate. 
Major credit cards. 

SEOUL GARDEN BBQ BUFFET, 13828 
Redhill Ave. 573-9292. Open 11 a.m.-lO p.m. 
daily. Korean barbecue. Moderate. Major 
credit cards accepted. 




GET 14 YEARS EXPERIENCE 
& THE BEST SERVICE AT 

PROFESSIONAL 
HAIR WEAVING 
BY JULIE 

Call for your FREE fkl^t 

consultation 

539-0837 




10912 CHAPMAN AVE » GARDEN GROVE » 92640 [CORNER OF CHAPNMN AND EUCUD) 




BEAUTIFUL WOMEFI 
AMD HANDSOME, 
SUCCESSFUL MEN 
DOn'T GO TO SmOLES BARSI 

Haley's client's are attractive, quality professional singles, Wouldn't it be 
great to find someone who shares your values and dreams? 
Let Haley help you. For a confidential consultation call 

Beverly Hills INewport Beach 

(213) 658-8080 • (7 14-) 668-7-»4^0 



UNCOMMON COMEDY 
FOR UNCOMMON PEOPLE! 

.■■vlMPiP€V-.v.' 

OCMEDY CLUB & RESTAURANT 

in Irvine 
Call 854-5455 

For show Info or Dinner Reservations 



Face Lift... $2,693 
Eyelids... $1,493 
ISIose... $1,793 

Fees include surgery, anesthesia, 
surgery room ana all supplies 



Call (714) 848-9045 

for FREE EXAM 
(800) My New Look 



Uposuction $ 1 ,093 & up 
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Heart Beat 



Heart Beat is a montWy feature. Ad rates are $5 per 
word, $6.50 for bold or italic words. For us to for- 
ward written replies to you, add $20. Ads may be 
placed by phone, mail or fax and must be accompa- 
nied by a check or Visa, MasterCard, or American 
Express number and expiration date. Call 714-545- 
1900. Fax: 714-545-1932 or mail with payment to 
HEART BEAT, c/o Orange Coast, 245-D Fischer, 
Suite 8, Costa Mesa, CA 92626. Ads are accepted at 
the discretion of the Publisher. Publication does not 
represent an endorsement. No refunds or cancella- 
tions. Orange Coast magazine shall not be held li- 
able for damages due to errors, omissions or if the 
ad is not published for any reason. 
TO RESPOND BY MAIL to a HEART BEAT ad, 
address the outside of your envelope to the adver- 
tiser's code number, c/o HEART BEAT and mail to 
the Orange Coast address shown above. 
TO RESPOND BY PHONE, call 900*44-2747 on a 
touch-tone phone and follow the on-line instruc- 
tions to respond to a specific ad or "browse" 
through ads placed by your choice of Men or 
Women. You will hear the advertiser's message 
and will be able to record your reply, listen to it, 
then save it or erase it and redo it. First minute costs 
$1.95, each additional minute costs $0.95. You must 
be 18 or older to use this service. Charges will ap- 
pear automatically on your regular phone bill. 



HKART BLAT ABBRLVIATIONS 



S = single D = divorced 

W = white B = black J = Jewish A = Asian 
H = Hispanic M = male F >= female 

N/S = non-smoker N/D = no drugs 



VVOMLN 



SENSUOUS, ENTICING, loving, tall (5'8"), shape- 
ly (1251bs), well-educated DWF, N/S, mid-40s, en- 
joys theater, basketball, nature, travel, seeks man 
vrith diverse interests, sensitivity, humor & intelli- 
gence for new adventures. code 2203 

» 

PRETTY, SENSUOUS, SLENDER blonde, 5'3", 
seeks affectionate non-smoking SWM 40+ for golf, 
movies and lots of other things. P.O. Box 6080-205 
Mission Viejo, CA 92691 . code 2202 



EXO'nC, PASSIONATE, SENSUAL professional 
lady with class, character, elegance and intellect. 
Phenomenal face & figure. Selectively seeking love, 
possible nuirriage, world-class lifestyle with quality 
male. Note & photo preferred. code 2201 

V 

I'M A VERY ROMANTIC, ATTRACTIVE, classy, 
selective, very affectionate, successful, professional 
Eurasian lady, seeking my powerful, successful bet- 
ter half. If you re a SWM, 40-50, N/S, strong ded- 
sion-maker who's very sweet vrith your loved one, 
nice looking, sincere, secure and ready for a possi- 
ble permanent relationship, please give us a chance 
to build our beautiful future together. Mutual loyal- 
ty, honesty, caring, generosity and positive attitudes 
a must. Please send photo, note and phone to 
Michelle. code 2200 



HEART BEAT = ANTICIPATION, ADVENTURE, 
EXCITEMENT, MYSTIQUE, REWARD, 

DorrfOKYOu; 714-545-1900 



VOICE MAIL 

(900) 844-2747 
TO RESPOND TO 
HtART BtAT ADVERTISERS 



ATTRACTIVE, INTELLIGENT SBF, late thirHes, 
5'9", 112 lbs, outgoing, sensitive, honest, seeking 
male, any race, between 37-65. He must be kind, 
open-minded, compassionate, romantic, humorous, 
generous. code 2195 

V 

SEEKING blonde, long legs, attihide? Keep look- 
ing. Seeking down-to-earth brunette, 5'5 " - Keep 
reading. N/S, young 40, attractive professional 
seeks normal guy with humor, brains & looks. 

code 21% 



PRETTY BLONDE, shapely successful, humorous, 
non-religious, seeks SWM, 39-45, successful, attrac- 
tive, witty, romantic, communicative, N/S/D com- 
mitted/marriage, code 2197 



YOU MAY 

respond by MAIL or PHONE to 
all ads except those reading 
"MAIL ONLY" before the code 

number. See response instructions 
at the beginning of Heart Beat. 



PRETTY? . . . "Yes, very" . . . WELL-BUILT? . . . 

"Yes, a petite and sensuous 5'3 " brunette . . ." 
Actually, modest too, but accurate. I'm a happy, 
well-educated, professional SWF, 32. I'm seeking an 
active, N/S professional gentleman who is secure & 
confident. For adventure, excitement and potential 
commitment code 2181 



WANT YOUR OWN HEART BEAT? 
Firsf Time? A Little Nervous? 
First, relax! Then, find an ad that sounds like one 
you might write. One written by someone of your 
own sex. Write that person, or call their 900 voice 
box. Ask them how the ad has worked out for them. 
It may have been their first time, too. We get a lot of 
that at Heart Beat Once they've reassured you, call 
714-545-1900 to place your own ad. We'll gladly help 
you compose it. After all, what do you have lose? 
More importantly - what do you have to gain? 



FUN, ATTRACTIVE, SLENDER, SHAPELY 

blonde who enjoys public speaking, entertaining 
and movies. Seeks intelligent, professional N/S 
gentleman 35-50 who will cor\sider lying about how 
we met. code 2198 

V 

SURVIVED THE L.A. MARATHON! SWF, 38, 
blonde, tall, slim, successful; seeks sincere, humor- 
ous, masculine, N/S man for mutual spoiling, fun 
& family. Photo, note preferred. code 2199 



SPIFFY, PRETTY vridow, WF, in pursuit of a caring, 
fun-loving, attractive male, over 50, for dining, sodal 
events. If you enjoy an active, mutually rewarding 
lifestyle, lef s talk. code 2192 



ATTRACTIVE, WARM, sophisticated, outgoing 
SWF, mid-forties, seeking SWM who is warm, lov- 
ing, capable of expressing his feelings, intelligent, 
enjoys culture and the finer things in life, code 2193 



FRIENDLY, GENUINE, PLAYFUL SWF, 30, 5', 
seeks honest, intelligent, fun 20-40 something guy to 
adore me. Letter & phone please. code 2189 



ATTRACTIVE, professional, world-traveler, seeks 
weU-placed man 40-60 for commitment, code 2187 



PRETTY REDHEAD, 5'3", green eyes, classic 
Marilyn Monroe figure, enjoys boating, dining, 
dancing, & margaritas! Seeks N/S SWM, over 35, fi- 
nancially stable, spontaneous, adventurous, for mu- 
tually rewarding, long-term relationship, code 2179 



EXCmNG, SENSUOUS, RAVISHING REDHEAD, 

44. Extraordinary quality /character. Seeking: ONE 
exceptional, commitable, ultra-successful gentleman. 
Business card required. code 2188 



TALL SWF, 38, seeks SWM, 6 +, N/S, N/D. Must 
honor traditional values, be sensitive and have a 
great sense of humor. Photo/note please, code 2191 



CLASSY, SUCCESSFUL, SHAPELY, professional 
SWF, knows how to have fun, seeks adventure vrith 
warm, intelligent, successful, N/S SWM, mid-30s - 
mid-40s to spoil forever. Letter and photo, code 2182 



STRONG MIDWESTERN VALUES! Chicago 
Catholic. Highly Successful, Compassionate, 
Handsome, Humorous, Educated (MBA). SWM. 6', 
190, 40 s. Seeks Catholic SWF 34+. code 4142 



URBANE, HIGHLY EDUCATED EXECUTIVE 

Wide interests, including travel, golf, theater, bicy- 
cles, mountains, psychology. You: attractive, slim, 
30s-40ish, very affectionate, positive, comfortable 
with successful people. Photos exchanged, code 4145 



V SUGAR DADDY TYPE V Very, very, hand- 
some Newport Beach resident, fit, athletic, monoga- 
mous, elegant, distinguished, loving, G.Q.-type 
SWM. 61 ■ 175, brovm, blue, N/S, 50. Extremely suc- 
cessful, affluent, generous. Seeks great-looking, slen- 
der, shapely, sexy lady, 30-42, high integrity, mar- 
riage-minded, N/S, with nerve enough to answer 
this ad! Send note with height, weight, age, size and 
photo. code 4143 




HE COMMUNICATES, realizes you need room for 
personal grovrth, loves romance. Wants a friend first, 
then anything could happen ... He loves active 
sports (participation in golf, tennis and skiing), trav- 
el, reading and quiet one-on-one conversation. He is 
sensitive, romantic, attractive and physically fit He 
has panache and offers an attractive lifestyle to N/S 
female 35-45. He is a genUe man (5'9" and forty-three 
years old) who know^ what he wants. Photo, phone, 
please. code 4144 
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PASSIONATE, HUMOROUS, ROMANTIC, FIT, 
adventurous, successful CEO/entrepreneur in 
mid-40s seeks beautiful, loving, feminine, dynam- 
ic, sensual, elegant lady TO SHARE LIFE WITH - 
a non-smoking, classy woman in her 30s, who has 
a savvy business sense as well as excellent taste in 
dress and fashion - a genuine, tranquil, vivacious 
girl-next-door who enjoys travel, adventure, opera 
& symphony as well as skiing, flying, Phantom, 
dancing & formal entertaining. Although very 
successful in business, I have come to realize that 
my LIFE IS INCOMPLETE WITHOUT AN 
EQUAL TO SHARE THE PLEASURES OF TIME 
WITH. If you are that unique woman of character 
& equilibrium, spicy & accomplished, svelte, sta- 
ble and our chemistry clicks, I'll treasure and spoil 
you for life. LET'S MEET, PLAY, TALK, JOKE 
AND EXPLORE LIFE TOGETHER - we're both 
emotionally mature and serious. Note and photo a 
must MAIL ONLY code 4141 



WANT YOUR OWN HEART BEAT? 
First Time? 
A Little Ner\'ous? 
First, relax! Then, find an ad that sounds like one 
you might write. One written by someone of your 
own sex. Write that person, or call their 9O0 voice 
box. Ask them how the ad has worked out for them. 
It may have been their first time, too. We get a lot of 
that at Heart Beat. Once they've reassured you, call 
714-545-1900 to place your own ad. We'll gladly 
help you compose it. After all, what do you have 
lose? More importantly - what do you have to gain? 



ENTREPRENEUR/MILLIONAIRE SWM 510' 
handsome, sensibve, humorous, romantic, selective- 
ly seeking shapely blonde beauty 23-30, N/S is as 
gorgeous inside as out to share a monogamous fairy 
tale romance for life. Photo & note mandatory. 

code 4140 



FOR THE VERY DISCERNING WOMAN a man 

of substance. Youthful 51, trim, handsome, debonair 
& affluent. Avid pilot, fine golfer who is uncom- 
monly, bright, articulate, monogamously romantic 
& witty, seeks truly slim female counterpart under 
5'5". Note & recent photo please. 

MAIL ONLY code 4139 



PHYSICIAN M.D., NEWPORT BEACH AREA, 

50's, SWM, 59", 170 lbs, N/S, good looking, finan- 
cially secure. Interests include travel, fashion, 
gourmet cooking, theater and opera, entertaining, 
fine wines and romantic dining. Seeks an attractive, 
under 55, classy, slender lady to share a possible 
meaningful relationship. Short note, recent photo 
and phone number appreciated. Written responses 
oiUy, please, to Mail Only code 4134 



DWM, attractive ex-business owner, N/S, kind, 
considerate, tidy, gray, educated. 59, 5'10", 210, 
seeks retired lady who enjoys travel and lives dose 
to ocean, to love and cherish. Note, references and 
photo available. code 4138 



EDUCATED GUESS. Young professional, urbane 
& charming, seeks similar lady, mid 20s-mid 30s. 
Possible future together. Are you independent & 
well-bred? Are you honest & your own person? If 
this is you, let's get acquainted. code 4137 



DARK HANDSOME SWM, exec., 60", 190 N/S, 
no dependents, secure. Selectively seeks intelligent, 
pretty, 30s lady for committed, romantic relation- 
ship. Note/photo please. code 4113 



HANDSOME, HUMOROUS, caring SWM, 40s, 
smoker, seeks pretty, petite, shapely, confident SWF 
for honest friendship, maybe more. code 4146 



YOU MAY 

respond by MAIL or PHONE to 
all ads except those reading 
"MAIL ONLY" before the code 

number. See response instructions 
at the beginning of Heart Beat. 



END MY SEARCH! Successful, classy, good-look- 
ing, unencumbered, sophisticated lady, 30-42, for 
committed relahonship. Photo/note. code 4129 

ANDY WILLIAMS LOOK ALIKE, secure, energet- 
ic, dynamic, fit, athletic, financially successful N/S, 
SWM professional. Seeks sincere, stable, active, fit, 
attractive SWF, 35-45, to love, adore, nurture & spoil 
forever. Enjoy tennis, golf, travel, sailing, long walks 
on the beach & romantic evenings in front of the fire- 
place. Write w/photo to P.O. Box 4113 Dana Point 
92629. code 4136 



NICE, FUN, handsome SWM, marketing exec, 
511", 195, N/S/D, secure, seeks sexy/sensual 
woman, late 20s-30s, for hot, long-lasting, monoga- 
mous relationship. Exchange photos? code 4130 



Recovering workaholic seeks to 2-step into long- 
term relationship. Creative, charming professional 
with sense of humor needed to form dynamic duo. 

code 4135 



THE ONLY WAY YOU CAN LOSE is by himing 
the page. Entrepreneur/millionaire, 61", 190, seek- 
ing slim SWF, 28-32 who likes boating, beaches, 
weekend getaways and BBQs at home. Serious only 
please. Photo & letter essential. code 4124 



ROMANCE ON THE ORIENT EXPRESS! Books, 
brains & no baggage. Well-trained social engineer 
seeks lifetime travel partner. Reserve a seat with 
note & photo. All aboard! MAIL ONLY code 4133 

— V 

SUCCESSFUL, HANDSOME, HONEST, SWM, 
36, fit, fun-loving Christian 6 0", 180 lbs, seeks a 
beautiful, sincere, "true lady," age 24-33. If you are 
fit, possess inner beauty as well as outer beauty, 
emd are looking for commitment, 1 would love to 
meet. Please send photo & note. code 4121 



TALL, RICH ATHLETIC SWM seeks beautiful, 
athletic, 5'8'-6'2" SWR Objective: big kids and a 
happy life. code 4116 



CULTURED, retired professional, N/S WM, wid- 
ower, seeks friendship and mutual enjoyment with 
financially secure, dedicated, N/S, compatible lady. 
I enjoy music, fine food, sailing and the outdoors. 
Friends say I'm handsome, caring and younger 
than my 70 years. Your response could lead to your 
own judgement of my friends' opinion, code 4123 



Now you can BROWSE through the 
Heart Beat voice box personals. Just dial 
1-900-844-2747 on your touch-tone phone. 
Follow the easy instructions to browse or 
listen to the newest recorded greetings. 
Choose men's or women's ads. You can 
leave your response message for any ad 
you like. It's a faster Heart Beat! 
You must be 18 or older. First niinute is $1.95. Each 
additional mir\ute is $0.93. Charges will appear 
automatically on your phone bill. 



ORLY 

THE ONE AND ONLY 
MATCHMAKER 




WHAT IS THE MEDIA 

SAYING ABOUT ORLY? 
The Phil Donahue Show 

"Orly is a unique personal matchmaker..." 

Ron Reagan Show 

"Orly. born a matchmaker...' 

Sally Jesse Rafael Show 

"Orly s .senicc is designed for professionals. . ." 

AM Los Angeles Show 

"two of Orly's clients were mamed live on ihe 

show. . .Tlie wedding of the year" 

Eyewitness News (ABC) 

"Orly, world renowned matchmaker...'" 

KTIA Morning News 

"Orly, matchmaker in action..." 

Jewish T.V. Network 

"Orly is a real marriage broker..." 

Montel Williams Show 

"Orly's clients are the cream de la cream. . ." 

AM Philadelphia Show 

"Orly's clients are simply top of the line..." 

Geveland Tonight Show 

"Orly, a touch of class. . ." 

Orange County News Channel 

"Orly Ls clmmpagne wishes..." 

National Enquirer 

"Orly lias a dream date for you..." 

Orange County Register 

"Orly has a match for the sincere singles..." 

The Herit^ Weekly 

"Orly is nationally and internationally known. , ." 
Single Connectors Monthly 
"Oriy matches the rich and .succe.s,sful..." 
KH Talk Radio 

"Orly made countless introductions..." 
KFWB News Radio 

"Orly is the Rolls Royce of matchmaking..." 
KIEV Talk Radio 

"Orly, a matchmaker with a sixth sense..." 
WIAC Nashville Radk) 

"Orly is a celebrity' matchmaker. . ," 



Talk to Orly in person! 

Free To New Clients 
Orly's Newly Released B(K>k 
Finding The Perfect Match 
(310) 278-1 149 (714) 289 02 10 



JUNE 1993/ORANGE COAST 



173 



Beautiful 
Women 
Do Not Go To 
Singles Bars! 




1 



The truly beautiful woman, who 
finds herself single, does not go to sin- 
gles bars 

But she is out there. 

And she would love to meet that 
special man. 

If you are single, successful, and 
interested in having a special lady in 
your life, call Helena. 

Do not confuse this with a dating 
service. There are no embarrassing 
videos. No silly questions. No awk- 
ward moments. 

For more than 24 years, Helena 
has been introducing thousands of 
singles— one-by-one— resulting in 
countless successful marriages. And 
she can do the same for you. 

Dating Sen/ices don't lead to pro- 
posals. Proper introductions do. That's 
why Helena believes in checking out 
the people she introduces. This in- 
cludes an investigation company, psy- 
chologist, graphologist and medical 
health evaluations. 

Call for a very private and confi- 
dential consultation. 

COME SEE HELENA IN PERSON 

310^-7010 



H • E • L • E • N • A 



Beverly Hills, California 




SINGLES' SERVICES 



Up to $4,000 VACATION PACKAGE to one of the 
first 100 to register to Bachelor-ette Connect 
International^". Call BCI today and meet like- 
minded people tomorrow^^. 714-851-6541 

No Computers 
No Videotapes 
No Nonsense 
SUCCESSFUL SINGLES INTERNATIONAL 
714-241-3850 

Fmally, Meeting Someone Spedal Is Affordable At 
The Meeting Room 
714-545-8082 

V CATHOLIC SINGLES NETWORK V 
of ORANGE COUNTY 

"Bringing together quality Catholic 
men and women " 
714-66M025 

There's plenty of fish in . . . 
V » V TheSea V « ▼ 

Telephone Computer Dating Service 
714-573-2555 

DEGREED & SINGLE 

"Smart choices for smart singles" 
Money-Back Guarantee 
for FREE packet 800-57-DATES (800-573-2837) 

ADVANCED DEGREES, LTD 

For single physicians, attorneys, PhD's, MA's, etc. 
Call for party schedule - 714-521-4466 

CLASSICAL MUSIC LOVERS' EXCHANGE - 

For unattached music lovers. 
Nationwide. 
Box 31, Pelham, NY 10803. 
For more information, please call 800-233-CMLS 

CLASSICAL MUSIC theater, art lovers. . . 
Southern California-based RENDEZVOUS 
24-hr information 800-564-9939 

ATHLETIC SINGLES ASSOCIATION 

Orange County's most active and diversified dub 
for sports-minded singles. Tennis, bicycling, sail- 
ing, dancing, parties, volleyball, golf and many 
more fun activities. Orientation this Saturday. To 
learn more, call 714-855-3010 

ORLY 

THE ONE & ONLY MATCHMAKER 
This month only 
50% off the membership for all new clients! 
714-289-0210 310-278-1149 

O.C. SINGLES DIRECTORY 

714-855-2347 
200+ fun places to meet other singles. 

CLASSY COMPANIONS 

Very attractive male & female companionship. 
First class & Platonic. 310472-1038 

HATE TO DINE ALONE? 

In town on business? Clients to entertain? Have a 
business or social event to attend? Maybe you just 
need to get away for a relaxing dinner? We're pla- 
tonic, discreet, confidential, and only go to public 
places. Persorul selection. 714-434-0933. 

ESCORT - 20 on scale of 10 
DANCER / MODEL LYNNE 
V n4-858-5995 V 



EORTIll ELA Or IT 



If s Tea Time at VERNA'S OFF MAIN 
Afternoon Tea served in a Victorian atmosphere. 
Hours: 11:30 a.m. to 2:30 p.m. Served daily. 
Call for reservations 310-431-3392 
810 Electric Avenue, Seal Beach 

DOMINIQUE'S ENTERTAINMENT Beautihil 
dancer, model. For all occasions 714-722-7269 

DINE IN YOUR HOME 

Personal/Business 
6 course dinners »U International menus 
MANNER OF COOKERY 909-592-3241 

BODYGUARD/CHAUFFEUR 

Extraordinarily Professional 
James 714-644-2868 

SUAVE LIMOUSINE Elegant, new, stretch 
Lincolns 714-974-0842 

SHADOW MOUNTAIN RESORT 

"One of America's 50 Greatest Tennis Resorts" 
Deluxe studios/luxury suites & villas. 
Tennis & Golf packages. Save 10% or 4th night FREE 
800-472-3713 or 619-346*123 La Quinta/Palm Springs 

RIVERFRONT RESORT MOTEL on the cool, 
clear, Colorado River. Quiet, relaxing, air-condi- 
tioned kitchenettes viith cable TV, microwave. Boat 
& fishing dock, green belt, trees, BBQs. Near FREE 
ferry to Laughlin casinos and Emerald Greens PGA 
golf course. 602-763-3869. 

GRAND CHOCOLATE PIZZA™ 
Next day delivery. 800-475-7787 



LOVL LLTThRS 



SHARE THE HEART BEAT - Send your story, 
comments, questions to Heart Beat, c/o Orange 
Coast magazine, 245-D Fischer, Suite 8, Costa 
Mesa, CA 92626. Or call 714-545-1900 or FAX to 
714-545-1932. Letters/inquiries may be published 
in Heart Beafs "LOVE LETTERS" and may be edit- 
ed for reasons of space. Your confidentiality will be 
strictly observed. 

DEAR READERS AND ADVERTISERS, 
WE'D LIKE TO HEAR (& TELL!) ABOUT YOUR 
HEART BEAT ADVENTURE. CALL, WRITE OR 
FAX YOUR STORY TODAY. 

^ow^a^c^e 3fts off 6> a <<x*a stif (5 r~~ 
— I ii the F^leetoic ef<a .• ^ ' 

^ & 
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Marketplace 



Marketplace is a monthly feature. Ad rates are SS 
per word, $6.50 for bold or italic words. Ads may 
be placed by phone, mail or fax and must be accom- 
panied by a check, or Visa, MasterCard or 
American Express number and expiration date. 
Telephone: 714-545-1900; Fax; 714-545-1932; or mail 
ad and payment to Marketplace c/o Orange Coast, 
245-D Fischer, Suite 8, Costa Mesa, CA 92626. Ads 
are accepted at the discretion of the publisher. 
Publication does not represent an endorsement. No 
refunds or cancellations. Orange Coast magazine 
shall not be held liable for damages because of er- 
rors/omissions or if the advertisement is not pub- 
lished for any reason. 



ANNOUNCEMENTS 



READERS - Place your personal and business 
greetings for birthdays, anniversaries and all special 
occasions here. Call by June 21 to be included in the | 
August issue - 7I4-54S-1900. 

Orange Coast magazine and its staff extend their i 
sincere congratulations and warmest wishes for a I 
HAPPY BIRTHDAY to Orange Coast Calendar j 
Editor Aurora Sanchez 6/28. ! 

I 

To my best friend Bryan Ashford, HAPPY BIRTH- 
DAY, love LG. 

Mom, 1 hope you have a wonderful Birthday and 
an absolutely GREAT summer. 1 love you, Amanda 

Momma Bay-nee - Y'all have yerself a t'rifick an' 
rilly Happy Birthday now, YTiear? We miss you an' 
love you, Terina & Tiffany. 



AQUARIUM & POND SERVICES 



LAGUNA KOI PONDS 

featuring koi & fancv goldfish, 
watergardens, filtrahon systems, 
plus maintenance, design, and construction. 
714-49t«107 

CARE FREE AQUARIUMS 
Sales, leasing, design, maintenance. For a FREE esti- 
mate or to visit our showroom - 714-847-0177 

SEALINE REEF 

Aquarium Design & Service Co. 
800-350-3972 



NEEDLEPOINT JUNCTION 

Create family heirlo<ims 
Classes and instruction 
714-842-2333 

FREE POSTER BY RUTH HEINDS 
(value of S25-S35), no purchase necessary 
50°'o off Custom Framing 
Custom Framework & Art Gallery 
Bob Azimi, owner 
1666 Old Newport Blvd 
S.E. comer of 17th & Newport, Casta Mesa 
714-548-7754 

ART MASTERPIECES 

Finely crafted oil on canvas re-creations of 
Great Masterpieces from Michelangelo to Picasso. 
Great Masters, Ltd. 714-536-3237 



Ancient Echoes 
Indian and Nature Art 
JewTlr\^, drums, books. I2-step & spirituals 
12776 Brookhurst St., Garden Grove 
714-638W08 



WATKINS PMNT & BODY 

Established in 1979 
Free pick-up & delivery 
plus free estimates 
714-631-6102 

WE BUY CARS! 

51,000 -$100,000 
Trucks, Vaas, Sports, Classics, Exotics 
STERLING IMPORT LTD. 714-492-4449 



NATURAL BREAST ENLARGEMENT 

Ht/fniosii complftcs grmolh 
Average increase is 2 inches and 1 size. 818-821-3169 
Box 1358 Glendora, CA 91740 

KLARA KORVIN SKIN CARE 

Professional, attentive specialists in 
• salon chemical peels • glycolic acid peels • 
(S55-S3O0) 

Call for FREE Consultation 714-675-1303 



BOOKS 



BOOKMAN 

Used and Unusual 
Out-of-Print Books. 
714-538-0166 



REPAIR SERVICE 



INDEPENDENT RANGE ROVER SERVICE 

Qualit)' Repairs At Reasonable Prices 
Mission British Motor Car Service 
714-768-6551 

BMW • PORSCHE • MERCEDES • AUDI 
JAGUAR • VOLVO Complete car cane -Sen'ice, 
Parts, Repair ELirE IMPORTS AUTO SERVICE 
Cypress Auto Center 714-220-2532 



CLASSIC • VINTAGE • PORSCHE 

UNIQUE 1%8 RESTORED 912 TARGA 
TEAL • IMMACULATE ♦ EXTRAS 
714-640-1080 

CORVETTE MIKE OF ORANGE 

Always 50+ of the cleanest Corv ettes 
Sales, Sen ice & Parts 
714-978-1234 

SACRIFICE NOTHING! 

Victor Goldstein at House of Imports would be 
pleased to discuss how a new or used Mercedes 
Benz could be yours. Get the facts, and you won't 
compromise. Call 714-562-1156. Ask for Vic. 

JR'S CLASSICS LIMITED. 

Sales & service of Rolls Royce & 

prestigious automobiles. 
714-953-0896 Fax 714-953-0926 



BEAUTY 



MERCEDES SKIN SALON 

for skin & body care 
facials • waxing • massage 
714-990-6455 



★ WAKE UP BEAUTIFUL * 

Permanent make-up - eyeliner, eyebrows, lipliner, 
beauty marks, electrolysis. 
GIFT CERTIFICATES - the Ideal Beauty Gift. 
Merry, 714-362-1039 or 310-478-5784 

We use disposable needles. 

BELLE DAPHNE DAY SPA - SALON. 

Pampered Hcad-to-Toe. See our ad under HEALTH 
& FITNESS, or call 714-993-3131. 



KINOKUNIYA BOOK STORE 

featuring Japanese magazines & b«)ks. 
714-434-9986 



BUSINESS OPPORTUNITIES 



THE BUSINESS FOR THE 90'S from the develop- 
er of the most successful weight loss program in 
history. A health and wellness concept for people 
who have experienced physical and business 
burnout. Management opportunities now exist for 
people who want to make a difference in people's 
lives. Train now and add to your present income. 
A proven plan of action. 
CALL MS. DONOHUE AT 714-557-5010 

NETWORK YOUR BUSINESS ON TV. 

Call Networking U S A. cable TV show for rates 
and info. We reach over one million 
upscale households in Orange County. 
714-455-3178 



BUSINESS SERVICES 



ERRANDS EXCLUSIVE 

The personal service company 
"You keep us running" 
714-838-4631 

OFFICE OVERHAUL 

Professional organizing ser\'ices since 1982. 
File system specialist. Information sent on request 
310-393-1392 

OWED MONEY? Get expt-rt help! Small claims spe- 
cialist (retired Deput)' Marshal) with 25 years expe- 
rience in small claims and judgment enforcement 
can help. FREE initial consultation. 714-588-8701 

TIME SAVERS PLUS 

Organizing, shopping, errands. 
Bonded. 714-633-2747. Orange. 

GETTY'S GIRLS 

Secretarial Serx'ices 
714-551-5910 

PHOTOGRAPHIC 

Business Cards Post Cards 
& MAGNETS 
Unique Affordable Impressive 
714-642-1950 

CALL 714-545-1900 by 6/21 to run an August ad. 
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CATERING 



SPECTRUM CATERING 

A Full Service Special Events Company 
714-583-1060 

GOURMET COFFEES. Send name, address, & $5.00 
to R.F. Unlimited, P.O. Box 18145, Irvine, CA 92713 

BB'S The Occasion catering 
Simple to Elegant 714-965-2000 

DINE IN YOUR HOME 

Personal /business 
6 course dinners • 14 international menus 
MANNER OF COOKERY 909-592-3241 

BON AFPETIT CATERING 
800-834-FOOD NEWPORT BEACH 

FORTOFINO RISTORANTE ITALIANO 
Catering & Banquets. See our ad in the Wedding 
Directory under Banquet Facilities. 714-680-3311 

WEST COAST PRODUCTIONS 

Creativity in Catering 
David Wilhelm's premier catering service 
714-953-4368 

THE GOLDEN TRUFFLE 
A unique alternative for your catered event! The 
Golden Truffle is a full-service caterer that special- 
izes in creative menus. We have a professional and 
caring staff virho can make your party successful. 
Complete complimentary coordinating. 

Our food is our hallmark 
Serving L.A. and Orange counties for 18 years. 
Phone 714-645-9970 Fax 714-645-7831 

FANCY HORS D'OEUVRES 
all cocktail parties 
818-762-5278 

Caterers California 
Chef Anders 714-972-8281 

« SIERRA CATERING » 

Creative menus featuring choice meats & seafoods, 
fresh fruits & vegetables, followed by scrumptious 
gourmet desserts. • Party trays • BBQs & Picnics • 
Cocktail Parties • Hot & Cold Hors D'Oeuvres • 
Weddings and Banquets • Business Meetings • 
Complete Party Plaiming 

NEWPORT BEACH 714-955-1020 

CAPPUCCINO • ESPRESSO BAR 

Taste the experience with 
GROUNDS FOR CELEBRATION 
310^2-1038 



COMPUTERS 



IS YOUR COMPUTER IN TROUBLE? 

We'll fix your problems. 
PC's, printers, memory upgrades, sales 

Computer Memory and More 
Satisfaction Guaranteed 714-837-6343 



CONSIGNMENTS 



RECYCLED RAGS 

The Rolls-Royce of resale, established in 1969. 
"Clothes from the wardrobe 
of the world's best dressed people. " 
Open every day in Corona del Mar 
714-675-5553 

VINTAGE VINTAGE 
clothings accessories and costume jewelry 
from 1920-1970S. 
Laguna Beach 714-497-9993 



CONSIGNMENT PLUS - Best Buys for Less! 
"Something for everyone": crystal • china • col- 
lectibles • Oriental items • furniture • antiques • 
V/MC 714-581-3486 El Toro 



CREDIT SERVICES 



••CREDIT REPAIR" 
Permanent removal of all negative credit 
Licensed & Bonded 9 years 
Coast Credit 800-743^3494 



ENTERTAIWILNT 



ALVARON ENTERTAINMENT 

DJs, bands, modeLs, celebrities. 
Perfect for Weddings, Corporate Parties, 
Special Events. AL 714-534-2677 

JUKE BOX RENTALS - 'SOs Vintage 
25,000 reconds ('40s - '90s). 
$150 a day. 
Microphones for singalong or Be a DJ. 
714-770-2633 



ENTERTAINMENT / CHILDREN 



VIDEO MEMORIES PRODUCTIONS 

■You & your guests star in 
your ovm lip-synch music videos 
714-552-0109 

LIP SYNCH MUSIC VIDEOS 

You & your guests star in your own videos. 
MVP 714-552-0109 



ENTERTAINMENT/ DJs 



MARY ANN'S KARAOKE 

provides equipment, music & leaders 
You be the star! 
310-691-9737 

ACROSS THE TRACKS 

Professioi\al mobileDJ. 
Family owned and operated since 1980 
Music for all ages and occasions 
714-636-3780 

PROFESSIONAL, EXPERIENCED DJS 
KARAOKE SING-ALONG AVAILABLE 
800-4-FUN-DJS 



ENTERTAINMENT / MUSICIANS 



D.J.'S WITH CHARACTER 

Professional Mobile Entertainers 
818-989-7370 

CLASSICAL GUITARIST 

Solo, or in various ensembles. 
Demo tapes available. Bill 818-764-1048 

BROCADE BAND 
Jazz • Pop • R&B • Rock 
Receptions & parties with style 
Demo tape 
800-544-9291 

"GROOVE THERAPY" 

L.A.'s Hottest 70s Funk Dance/Show Band 
10-piece w/homs. 
R.H. MANAGEMENT 
310-983-9880 

HERITAGE CHAMBER ENSEMBLES 

"The Best in Elegant Music" 
• Weddings 'Receptions • Parties • 
Demo tape 800-544-9291 



Major League Music 
Fine Music For Events 
714-589-4838 



BARRY COLE 

SOUNDS OF MUSIC 
Bands & DJs 714-756-0300 



"NIGHTLIFE DANCE BANDS" 

Music for weddings, receptions & parties. 
Avoid the agency fee! 310-809-0700 

DUO D' AMOUR 
flute & guitar — classical & jazz 
music for you & yours 310-470-4724 

HARPIST 

A Touch of Elegance 
for your wedding or party 818-787-0501 

ARROYO STRING QUARTET Since 1978 
For all formal tKcasions 818-355-0407 



EMPLOYMENT 



RESORT, RECREATIONAL, Cruise ships. 
$10-$25 per hr. Full & part-time. 
Seasonal & year round. For listings call 
805-%2-8000 Ext. M-1070. 



FABRICS 



Elegant imported fabrics released from 
Anne Klein, St. Laurent, Givenchy, etc., 

at fantastic low prices. 
THE LEFT BANK FABRIC COMPANY, 

NEWPORT BEACH, 675-9165. 
LA, 213-655-7289. Tarzana, 818-708-2751. 



FINANCIAL SERVICES 



CASH LOANS 

Your job is your credit SI ,O0O-$25,0O0. 
(Based on annual income) Call 800-546-4699 now! 



FLORISTS 



FLOWERS BY T.J. LILY'S 
Custom Arrangements. We Have it All! 
714-581-2599 

* FRESH CUT FLOWER WAREHOUSE * 
WHOLESALE TO TOE PUBLIC 

Do your own wedding, decorate your home or of- 
fice. We'll show you how. Corporate accounts wel- 
comed. Open Mon. thru Sat. 1308 Logan Ave #B, 
Costa Mesa. 714-545-0310. 



GIFT IDEAS 



MERCEDES SKIN SALON 
for skin & body care 
facials • waxing • massage 714-990-6455 

I LOVE YOU street-side banners & balloon 
bouquets. All occasions. Personalized. 714-729-7524 

BELLE DAPHNE DAY SPA - SALON. 
Pampered Head-to-Toe. See our ad under HEALTH 
& FITNESS, or call 714-993-3131 

PERSONAL LOVE SONGS 

Tell the story of your romance. 
714-964-0377 

COOKIE BOUQUETS DELIVERED 714-998-8118 

GRAND CHOCOLATE PIZZA™ 

Next day delivery 800-475-7787 
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HEALTH & FITNESS 



HAVE TABLE WILL TRAVEL 
• Shiatsu • Swedish • Sports Massage • Deep 
Tissue • Pregnancy Massage • Acupressure. 
STRESS BUSTERS, established 1982 

Gift Certificates available 714-497-9590 

STRESS MASSAGE . . . 

for women or couples, by David. 
Licensed, muscular trainer/ masseur. 714-557-4431 

STRESS SOLUTION 

Enjoy a nurturing massage in the comfort of your 
home or office. Swedish with deep tissue and acu- 
pressure. Massage therapy since 1985.714-636-0672 

INCREASE ENERGY, LOSE WEIGHT 

100% natural 
30-day money back guarantee 714-362-6551 

INTROSPECT Personal Training 
"1-on-l." Private Studio. 
Results-based training. 
"Live Your Potential." 
Full-time training. Con.sultation. Program design. 
Patrick Baker 714-967-2406 

PERFECT IMAGE by DANIELLE . . . 

Personalized Fitness Training. 
Masters Degree 
VISA/MC 714-289-1737 #1 FREE Session 

JONE'S KICKBOXING FITNESS CENTER 
714-548-9115 

PAMPERED HEAD-TO-TOE 
BELLE DAPHNE DAY SPA - SALON 
offers the ideal in-town getaway. 
Total body care & grooming. 
Skin, hair, nails, make-up, massage, body wrap. 
THE PERFECT GIFT. 714-993-3131. 



INVESTMENT OPPORTUNITIES 



Overseas Bank Accounts 
Offshore Assets Protection 909-888-0799 



INVESTMENT SERVICES 



Sound Planning ♦ Solid Execution 
CONSOLIDATED INVESTMENT SERVICES, INC. 

A Registered Investment Ailvisor with the SEC 
Member : SIPC, NASD, MSRB & NFA. Est. 1979 
Dennis Evan Owens, CLT Branch Manager 
714-220-2299 800-696-3399 fax:714-761-5507 
Call for Complimeiitan/ Newsletter Subscription 
FREE conferences & seminars 



INSTRUCTION 



GET A JOB ! And Love it 
■ Computer Graphics • Graphic Design 
Hands-on training using industry standani 

Macintosh workstations. 
Morning, Afternoon and Evening classes. 
Job Placement Assistance. 
Financial Aid available if qualified. 
PLATT COLLEGE 714-833-2300 
2361 McGaw Ave., Irvine, CA 

• SWIMMING LESSONS • 
ALL LEVELS • CHILDREN • ADULTS 
Private • Semi-private 
Our pool / Yours 
• 714 640 1080 • 

VOICE TRAINING 
by an opera singer 714-857-0586 

PROFESSIONAL, IN-HOME TUTORING 

All subjects/levels. 
Cambridge, 714-494-7018 

LEARN COMPUTERS AU applications. 
Your home or office. Steve 714-489-2030 

PIANO LESSONS PIANO TUNING 
714-552-3404 

Pianist/Soloist Piano Lessons 
Parties, Weddings, Receptions 
Linda 714-545-7008 

PIANO LESSONS 
Doctor of Musical Arts Degree - USC, member of 
Music Teachers Association of Califorrua. 
Dr. Rudolf Inselmann 714-549-8708 



JEWELRY 



WANTED; Vintage watches, fine estate jewelry; 
Diamonds, Rolex, Phillipe, Audemars, Vacheron, 
etc.TRADITIONAL JEWELERS. 714-721-9010 



LIMOUSINE SERVICE 



SUAVE LIMOUSINE Elegant new stretch Lincolns 
714-974-0842 



MODELING 



EXTRAS NEEDED! 

Now for film & TV work. 
All types needed. Guaranteed work! Start your 
movie career today Call Now! 818-563-2021 



PARKING SERVICES 



Orange County Parking & shuttle sen-'ices . Quality 
service. Female /male parties, special occasions. 
800-822-7275 800-822-PARK 310-828-5646 



PARTY SERVICES 



D&E CASINO RENTALS 

Private Parties • Fund-Raisers • Boats 
310-428-4311 

VIDEO MEMORIES PRODUCTIONS 

You & your guests star in your own 
lip-synch music videos. 714-552-0109 

DINE IN YOUR HOME - MANNER OF 
COOKERY see us in CATERING 909-592-3241 

GRAND OCCASION PLANNERS Imaginative, 
worry-free part)' planning. Business or private par- 
ties & special events. 714-642-8577 

CHEZ - CHAR Will staff servers for parties, picnics 
and office parties, including bartenders, servers and 
clean-up crew. 714-892-9664 

JUKE BOX RENTALS for any occasion. See our ad 
under ENTERTAINMENT. 714-770-2633 



PLANT RENTALS 



• PARADISE FOR RENT ♦ 
Theme Parties • Weddings • Special Events 

TRADITIONAL GARDEN SETTINGS 
TROPICAL JUNGLES & RAIN FORESTS 

"The Only Limit is Your Imagination." 

INSTANT Jungle international 

2100 Canyon Drive • Costa Mesa, CA 92627 
714-645-0567 



PERSONAL SERVICES 



PROFESSIONAL HOUSESITTING 

Please refer to Home Services 714-647-6616 

TIME SAVERS PLUS 

Organizing Shopping Errands 
Bonded, Orange 
714-633-2747 

DUNCAN, Handsome, educated, discreet model. 
All occasions. Ladies only 
714-753-3352 

EUROPEAN COUTURE 

One-of-a-kind gowns. Made especially for you. 
714-952-8485 

BODYGUARD/CHAUFFEUR 

Extraordinarily professional 
James 714:^644-2868 

Custom leather designer clothing 
Call Leather N' Spice 
909-598-4635 

Escorts for all occasions. Handsome, gorgeous car 
and clothes. Intelligent, tri-lingual, educated, sexy 
men. Ladies Only 310-201-1330 pager 800-822-7275 
24 hours. Teimis professional. 

RELAX! Relocation can be easy. Let me do the work 
for you. Packing, moving, unpacking 
714-J34-2623 

SAVING TIME! Executive personal services: 
House sitting for installations, deliveries, repairs 
• Personal and gift shopping • Office or home 
deliveries & other errands. 
714-776-5131 

Farzin Noohi - PRIVATE INVESTIGATORS. 

Specializing in marital and child custody disputes. 
Assets searches and incognito sur\'eillance, 
Background investigations. Civil and criminal. 
714-939-9114 pager 714-237-5471 



KAMER CANINE COLLEGE since 1957 
Dog Training, Trained/Untrained Dog Sales 
Free Evaluation 800-252-6377 

DOGGY SCHOOL featuring private in-home 
training plus puppy/adult group classes. 
Positive and non-force techniques used. 
BOB BURRUD'S PET SERVICES 
714-558-1425 



PHOTOGRAPHY 



MODELING HEADSHOTS BOUDOIR 

Melrose-HoUywood trained. 
lO'^ to Environmental Causes. 
Ferguson's Fotography 714-859-9876 

YOUNGLOVE BOUDOIR 

Portrait Special 
714-722-0227 



PROFESSIONAL SERVICES 




ACCOUNTINCBOOKK BEPING 



FREE-LANCE BOOKKEEPING 

Extensive Century City entertainment business 
management experience. Competitive rates. 
Excellent references. 714-579-0177 
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When you can't afford second best 
Blackburn Accounting Corporation 
5001 Argassi Avenue, Ste. 7 
Huntington Beach 
714-897-2873 



ATTORNEYS 



Litigators 
PRICE, GESS,&UBELL 
Albin H. Gess 
Patents - Trademarks - Copyrights 
n4-261-8433 



CHrROPRACTIC 



HAS AN INJURY GOT YOU SIDELINED? 

Dr. Lisa Perle 
■ Specializing in sports injuries & rehabihtation 
• 24-hour emergency assistance 
• Complimentary injury evaluation with mention of 
Orange Coast magazine 
4200 Trabuco Rd, Suite 180, Irvine, CA 92720 
714-552-1172 



DENTISTRY 



Wanda !. Claro, D.D.S., M.S. 
Dual Specialist. 
Treating adults and children for ORTHODONTICS; 
children only for PEDIATRIC DENTISTRY. 
18124 Culver Dr. Suite A, Irvine. 
714-786-7800 

Anion J. DeCeus, Jr., D.D.S. 

Preventive and Cosmetic family dentistry 
Woodbridge - Irvine 714-857-9220 
Gregory W. SUffon, D.D.S. 
Family Dentistry, Orthodontics 

Full spectrum of dental services 
Cosmetic Dentistry: Bonding, Veneering, Bleaching 
714-770-5266 

Mon - Thurs, SAM - 7PM, evenings by appointment 



OBSTETRICS / GYNECOLOGY 



NORPLANT SYSTEM 
Latest method of birth control. 
Dt Farrah Khan M.D., F.A.C.O.G. 714-554-2711 



PSYCHICS 



THE LOVE PSYCHIC^" / ASTROLOGER 

George Roman - Answers Questions, 
solves problems, relationship compatability. 
Phone consultations available 310-289-5125 



RECIPES 



GOURMET COFFEES. Send name, address, & $5.00 
to R.F, Unlimited, P.O. Box 18145, lr\'ine, CA 92713 



RECREATION 



SPECTACULAR CHAMPAGNE BALLOON 
FUGHTS! Perris, Temecula, Del Mar 800-RY-OVER 



SKYDIVING 



SKYDIVE TODAY! at Skydiving Adventures, Inc. 
parachute school. 800-526-9682 



VACATION GETAWAYS 



SNEAK AWAY ON A GETAWAY! 

BUT FIRST CHECK "VACATION 
GETAWAYS" in MARKETPLACE 



LAKE ARROWHEAD 



RENTALS from $135 for 3 days. 
FREE Price List 714-337-2531 800-356-7653 



BIG BEAR 



Two, four, & six bedroom, fireplace, great view, 
walk to ski, forest, zoo, golf. 
714-843-0615 909-584-2557 



CRUISES 



T DELUXE CRUISES ▼ 

Crystal, Crown, Holland America, 
VStadStar,etal. 3KH»2-9600 
FRIENDS TRAVEL RESERVATIONS 



MAUI / KAANAPALI BEACH 

1 bedroom or 2 bedroom condos. 
Beachfront, termis, pools. 
Brochure - 714-854-0909 

UNTOUCHED BY HURRICANE INIKI! 
KAUAI-POIPU PRIVATE OCEANFRONT VILLA 
spectacular decorator s 3-bedroom, 3-bath, 2-spas. 
Walk to Brenneke s Beach, golf, tennis, shopping, 
restaurants. 310-476-6669. 



NAPA VALLEY WINE COUNTRY 



BARTELS RANCH 
& award-winning B&B Country Inn. 
Romanhc, secluded 60-acre estate. 
Champagne suite with Jacuzzi. 800-932-4002 



PALM SPRINGS & VICINITY 



SHADOW MOUNTAIN RESORT 

"One of America's 50 Greatest Tennis Resorts." 
Deliixe studios/luxury suites & villas. 
4 pools; 5 spas; 16 courts. 
Tennis & Golf packages. 
Save 10% or4TH NIGHT FREE 
800472-3713 or 619-346-6123 



SANTA BARBARA 



BLUE QUAIL INN and COTTAGES. 

Garden setting dose to town and beaches. 
Relax and enjoy wonderful breakfasts and evening 

refreshments. Bicycles, picnics. Gift certificates. 
Midweek discounts. Reservations or information, 
CALIF 800-549-1622 USA 800*76-162 



LAKETAHOE 



LAKE TAHOE ACCOMMODATIONS 
Executive homes, mountain cabins, spacious condos 
Lakeview and waterfront specialists 
800-544-3234 



VICTORIAN TEA ROOM 



It's Tea Tmie at VERNA'S OFF MAIN 
Afternoon Tea served in a Victorian atmosphere. 
Hours: IIJO a.m. to 2;30p.m. served daily 
Call for reservations. 310431-3392 
810 Electric Avenue, Seal Beach 



SINGLES: V 
COME SHARE THE 
^ ADVENTURE 

Meet the elite of Orange County's singles: 
Expand your social network of 
find your true love. ^ 
All in,.. ^ 



Pasonal clossilied ocjs for single reodets of 
Orange Coosfmogozine 

Ask for Heart Beat. We'll give you all ttie details, onswef any 
questions end het you wnte your od, 

Call ^ 

714-545-1900 

Ad rates ore $5 per word, $6.50 per word in bold, 
$20 iTwil forwarding fee. Visa, M/C, and American 
Express ore accepted. Ask about discounts. 



READERS... 

For quality products, unique 
services and sfiopping 

convenience... 
Before thie Yellow pages 
(too bulky!)... 
Before the newspaper 
(too messy!)... 
browse through) Marketplace 
in Orange Coasf magazine.. 
Gust Right!) 



MARKETPLACE 



From Announcements to 
Weddings, Beauty to 
Vacations, Caterers to 
Entertainers, check 
Marketplace first. 
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HOME FURNISHINGS 



CONSIGNMENT PLUS - siv our Marketplace ad 

under CONSIGNMENTS or call 714-581-3486. 



HOME IMPROVEMENTS 



Elccrolux N'cicuums, shampotx'rs, 
& central vacuum systems. Sales & Ser\'ice. 
Frcv demos. 5 vear warrant\', 99"t. dust free. 
■ 714-962-5665 



ARCHITECTURE / DR-ikFTlNG SERVICES 



>»■ NIGUEL HOME CENTER, INC. * 
714-364-5530 

ACAD Architecture 
Professional design & qualit)' ser\'ice. 
Specializing in room additions & custom homes. 
W. Lee, AlA 714-243-6824 

Triform Computer Drafting 

Affordable Plans 
Homes, Add-ons, Remodels 
800-773-6030 



CABINETRY 



* NIGUEL HOME CENTER, INC. * 
714-364-5530 

REFINISHING/REFACING 

15 years experience in Orange County 
FREE ESTIMATES 714-997-4789 Lie. #505857 

STORAGE SYSTEMS 

Qualit\^ garage cabinets- Low-Low prices. 
714-753-8887 



CEILINGS 



MARK LEIGHTON INTERIORS 

Specializing in acoustic removal, custom textures, 
acoustic re-spays, crown moldings, wallpaper re- 
moval, drywall repair, radius corners, complete 
painting. For free estimate - 714-838-7300 



CEMENT/MASONRY 



Driveways, patios, walkways, drains. 
Planters, brickwork, blixrk walls, stucco. 
Driveway cleaning and hauling. 
Visa /Mastercard 
Kenneth R. Curtis, Inc. #259915 714-879-0814 



CONSTRUCTION 



ADA COMPLIANCE SERVICE 
VonLenhoff Construction Croup 

Specializing in ADA compliance and surveys 
License #477567. Bonded & Insured. 
714-497-1225 

* NIGUEL HOME CENTER, INC. * 
714-364-5530 

Call 714-545-1900 by 6/21 to run an August ad. 



SFOTHELFER CONSTRUCTION 

Qualit\' Homes & Remodels 
■ 310-697-7768 

SAM'S CONSTRUCTION 

Residential & Commercial Building 
Remodels, Room additions 
Block, brick, concrete. 
Lie #638779. Bonded & Insured. 
714-527-9098 



DESIGN 



INTERIOR DESIGN SERVICE 

Why Pay Retail? Save Money! 
Furniture, Walls, Floors, Labor. One rmim or entire 
home. Call Dax Runnells 714-990-2255 



Andrew's Handyman and Janitorial Services. 
Painting, apartments, hotels, homes. Roof, plumb- 
ing, carpentrv-. Low rates. 909-845-5004 



LEADED / STAINED GLASS ' 



ARCHITECTURAL WINDOWS & ENTRYS 
714-252-7530 



DOORS 



ARCHITECTURAL WINDOWS & ENTRYS 
714-252-7530 



* NIGUEL HOME CENTER, INC. it 
714-364-5530 

CLEAR VIEW PRODUCTS Many top brand 
doors. Installation available. Lowest price guaran- 
teed. Come see our large showroom. 901 F. Lambert 
Rd, U Habra, CA 90631 714-990-3507 

Protect your investment. 
Complete Installation Door Hanger. 
Baldwin locks installed. 
Don 714-521-8910 

Doors Installed - All phases, lower prices. 
Quality. 31 years. Jim 714-546-5360 



ELECTRICAL 



PROFESSIONAL SERVICE ANYTIME. 

Ceiling fan specialist. 
220 circuits, spas, lighting, upgrades and 
trouble-shooting. FREE estimates. Licensed. BBB.. 
714-572-0915 



KITCHENS 



KrrCHEN MASTERS 

Americas Kitchen & Bath Remodeler. 
714-458-9300 



PAINTING /TEXTURING 



PAINTING & WALLCOVERING 
Residential anci Commercial Interior and Exterior. 
Specializing in wallpaper hanging and custom 
painting. Jerrv L. Davis License #44 1 235 
714-498-5495 

KOMERICAN PAINTING 

Commercial & Residential 
Interior/exterior. Professional quality work! 
Acoustic removal, new texturing. Free Estimates. 
License #578552 714-632-5660 



FENQNGI 



Ornamental iron, wood & chain link fences. Quality 
material expertlv installed. Lie # 330621. 
Western Fence 800-497-4785 



aooRS 



* NIGUEL HOME CENTER, INC. * 
714-364-5530 

New & used carpet. All kind of repairs. 
We sell all major brands. 
Cleaning, re-stretch, vin\ l, tile. No job too small! 
Call J.P. Carpet 714-532-5446 
In business since 1972 



GENERAL /HANDYMAN 



CONTRACTORS ORIENTAL 

Specialties - counters, showers, tubs, hardwood, 
tile, marble, granite, window blinds, carpet, vinyl, 
painting, (lie #548171 & 619614) 714-778-4669 



Quality work. Lowest Price! 
Interior/ exterior. Excellent reputation. 
K.R.D. PAINTING 714-638-8024 

INTERIOR/EXTERIOR 

Roller, spray, brush. 
100°'o guaranteed work. Free estimates. 
Liccrvsed, bondcKi, insured. 714-669-0433 

MORRIS PAINTING COMPANY 

Fine European Craftsmanship 
26 years in Orange County 
Interior & Exterior. Wallpaper Removal. 
Lie #377190 714-539-9695 



PLASTERING 



CusUim IntcTitir & HxteriDr. 
Remodels, coiorcoat stucco. 
Patchwork. References. 
BobKat Plastering. 714-646-2357 



ROOFING 



S.O.S ROOFING 

All types of Roofing! 
Repairs. 40 years experience! 

Roof distress? Call S.O.S 
(#646298C39) 714-895-1066 

ROOFING WITH STYLE 

John Henry Certified Roofing 
16 years local business Residential & Commercial 
714-548-6213 714-642-8233 



SPRINKLERS 



KEVIN S SPRINKLER SERVICE 

Export Sprinkler Repair. 15 years experience. 
Auto/ Manual system 
714-522-7903 
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mEPHONE SYSTEMS 



ABLE CABLE, INC. 

Custom rcsidential telephone systems, 
inexpensive voice mail systems, plus computer 
network and fiber optic cable installations. 
(Lie. #314689) 800-676-4611 



mE SALES & SERVICES 



RESIDENTIAL EXPERT in all types of tile and in- 
stallation. Clean, courteous and reliable. Twelve 
years in O.C. Lie #448074. 714-588-0848 



VACUUMS 



Elecrolux vacuums, shampooers, 
& central vacuum systems. Sales & Service. 
Free demos. 5 year warrant\', 99"<> dust fn?e. 
'714-962-5665 



WINDOWS 



CLEAR VIEW PRODUCTS 
Many top brands. Wood, vinyl & aluminum. 
Installation available. Lowest prices guaranteed. 
Come see our large showroom. 901 E. Lambert Rd, 
La Habra.CA 90631 714-990-3507 



HOME SERVICES 



OFFICE OVERHAUL 
Professional organizing ser\'ices since 1982. 
310-393-1392 

TIME SAVERS PLUS 

Organizing Shopping Errands 
Bonded 714-633-2747 Orange 

PROFESSIONAL HOUSESITTING 

Going away? Leave your worries with me. Pets OK. 
Experienced, references. Producer /Journalist 
Call Keith 714-647-6616 

Lisa's Care Home. For your elderly loved ones. 
Male/Female, Private/semi-private rooms. 
Alzheimer's, special needs. 
Professional, 24-hour care. 
Lisa 714-432-7156 



CHILD CARE & NA.NNIES 



MY NANNY REFERRAL AGENCY, INC. 
714-660-8555 

QUALICARE NANNIES On call 7AM-7PM. 
Criminal background check by Private Investigator 
on all sitters. CPR certified. 714-%9-0405 



CLEANING SERVICES 



AJ'S Housecleaning for average family home 
$40/weekly. Window cleaning, average 1-story $35, 
2-story $45. Mini blinds & carpets cleaned, floor 
stripping and waxing. Visa/MasteiCard. 

714-583-7435 

THE MOPP SQUAD 

Licensed /bonded 
Bi-weeklv/weekly 
714-451-1010 

For a Sparkling Clean House Call Shirley 
714-545-7309 

VETERAN ED'S Carpet & upholstery cleaning. ' 
Carpet repairs and water damage. 714-898-8367 
Licensed Sc Bonded since 1977. 



Guaranteed carpet cleaning. $20 a room. 
Steam/chemical dry. No hidden cost. 
Residential/commercial. CC Titus 714-675-2444 

UNIQUE CLEANING SERVICE 

We will assign the same person to you. Bonded. 
Insurance. 12 \'ears experience. 714-539-3420 



LANDSCAPING 



SUGIMOTO LANDSCAPE & MAINTENANCE 

design • installation • maintenance 
Lie #525794 714-638-1329 

LANDSCAPE • IRRIGATION • LIGHTING 

Install, upgrades, & repairs 
"Call the professionals ' 
Bonded and Insured (License #487182) 
C&B Contractors 714-871-5377 

RONSCAPE 
Landscape, hardscape, softscape. 
Creative creations. For outdoor living. 
Quality construction. Great prices. 
(License #.371382) 714-738-1934 

FIX & BUILD 

Landscape design & installation for 

new & existing landscapes. 
Call Bmtt Earl. CA License #629109. 
Refea-nces available. 714-559-8407 



Professional Trinuning, Removal & Masonry 
Free Estimates. 
Will beat any bid. 714-538-0124 

Tony McWceney's Shannon River Company 

Landscaping, sprinklers installed, repaired. 
CLean-ups. Local service for 25 years. 
Lie # 2975.36. 714-645-5124'. 

GARCIA LANDSCAPING 

Professional lawn & tree service. 
Landscaping, sprinklers and clean-ups. 
Lie # 537873 Call Lt-e 714-542-0865 



MOVING & STORAGE' 



Now Save $20/hour 
CAL-T-174192 800-578-9063 

"MICHAEL'S MOVING" 
Guaranteed lowest rates. 
Short notice O.K. 
Ucensed and Insured 714-532-5890 800-924-2666 



RELAX - Relocation can be easy! 
Let me do the work for you. 
Packing, moving, unpacking. 
714-434-2623 

ADVERTISERS - Put your message in front of 
Orange County's finest consumers. 714-545-1900. 



ORANGE COAST MAGAZINE PRESENTS . . . 

MARKETPLACE CLASSIFIEDS 

Directory word ads and MARKETPLACE Display ads - the economical 
way to reach the most desirable audience in Orange County 



WllQUES 



CAMPS & SCHOOLS 



CATERING & PARTY SERVICES 



ENTERTAINERS 



GOURMET 



HEALTH & FITNESS 



II \K1 BEAT PERSONAL ADS 



HOME IMPROVEMENTS & SERVICES 



MAILORDER 



REAL ESTATE MARKETPLACE 



B&B - VACATION GETAWAYS 



WEDDING DIRECTORY 



MARKETPLACE DELIVERS - "I landed [large corporate account] with that tiny 
7-word ad," exclaimed a corporate event planning specialist • " I got 2 new 
clients with my first ad," said a realtor about her REAL ESTATE MARKETPLACE 
ad • "I shoot 2-3 jobs a month from that ad," boasted a photographer about his 
WEDDING DIRECTORY ad • MARKETPLACE DISPLAY gets results! More than 
120,000 readers are Mail Order shoppers. They are in the "marketplace" for every- 
thing from fashions to furniture, plants to collectibles, gift items to party services. 



Call Orange Coast magazine 714-545-1900 and ask for: 

Martha Wilkins for marketplace Display ad information. 
Ken Owens for Classified Directory word ad information. 
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Marketplace Wedding Directory 




BAKERS AND CATERERS 



SPECTRUM CATERING 

A Full Scn ice Special Events Company 
714-583-1060 

PORTORNO RISTORANTE ITALIANO 

Catering & Banquets. See our ad below under 
Banquet Facilities. 714-680-3311 

FRENCH BRnTANY Full-scr\'ice catering & plan- 
ning. Specializing in creating packages that meet 
your need & budget. 714-842-3306 

HOUSE OF CATERING 

Callen,' of gourmet artistr\' and 
special events production. 
714-996-1030 



n SIERRA CATERING « 

Creativ e menus featuring choice meats & seafoods, 
fresh fruits & \'egetables, followed by scrumptious 
gourmet desserts. • Party trays • BBQs & Picnics • 
Cocktail Parties • Hot & Cold Hors D'Oeuvrcs • 
Weddings and Banquets • Business Meetings • 
Complete Party Planning 

NEWPORT BEACH 714-955-1020 

A PERFECT AFFAIR 

Full service custom catering and event 
coordination. Limited onlv bv your imagination. 
714-552H63d2 



BANQUET FACILITIES 



Villa Rocklcdge 
Oceanfront Elegance Laguna Beach 
714-972-8281 

PORTOHNO RISTORANTE ITALIANO 

Receptioas, Showers, Rehear^il Dinners 

A wedding ctx>rdinalor available 
from start to finish, f »// s*'n'ja' aitiriti^^. 
Awaai-wiruiing Cuisine, Beautiful Atmosphere 

BANQUETS: 
Lunch - S7.95 to S 1 4 .95 Dinner - SI 5.95 to $24.95 
tax & tip included 
714-680-3311 



CHAPELS /MINISTERS 



GETAWAY WEDDINGS! 

Lake Arrowhead & elsewhere. 
Dr. Pegg\- Home 714-336-3637 



CONSULTANTS / COORDINATORS 



YOU'LL SPEND LESS - reduce anxiety & stress. 
Mikki Anderson, member - Association of Bridal 
Consultants. Complete planning & coordinating. 
714-497-9590 



DECOR /FLORISTS 



* FRESH CUT FLOWER WAREHOUSE * 
WHOLESALE TO THE PUBLIC 

Do your own wedding, decorate your home or of- 
fice. We'll show you how. Corporate accounts wel- 
comed. Open Mon. thru Sat. 1308 Logan Ave #B, 
Costa Mesa. 714-545-0310. 



BEAUTY AND HAIR 



BRIDES - Don't wait till the last minute! 
FREE makeovers for you & your bridesmaids. 
Call Peggy today. 
* 909-396-0647 * 



BELLE DAPHNE DAY SPA - SALON 
Pampered Head-to-Toe. Call for FREE Bridal 
brochurc. 714-993-3131 

KLARA KORVIN SKIN CARE 

Specialists in salon 
glycolic acid and chemical peels ($55 - 300) 
Free consultation 714-675-1303 



BEVERAGE SERVICES 



FOR YOUR KEG BEER, 
dispensers, wine & champagne needs, 
call MR. KEG. 714-847-0799 



FLOWERS by T.S. LILY'S 

CustomArrangements. We Have It All. 
714-581-2599 



ENTERTAINMENT 



D.J.'S WITH CHARACTER 

Professional Mobile Entertainers 
818-989-7370 

LEGENDS OF SWING 

Romantic Dance Band Music 
714-523-1587 

HERITAGE CHAMBER ENSEMBLES 

The Best in Elegant Music" 
• Weddings • Receptions • Parties • 
Demo tape 800-544-9291 

BROCADE BAND 
Jazz* Pop • R&B • Rock 
RtKeptions & Parties with Style 
Demo tape 800-544-9291 ' 

Major League Music 
Fine Music For Events 714-589-4838 

"NIGHTLIFE DANCE BANDS" 

Live music for weddings, a-ceptions & parties. 
Avoid the agency fee! 310-809-0700 

BARRY COLE 

SOUNDS OF MUSIC 
Bands &DJs 714-756-0300 

ACROSS THE TRACKS Professional Mobile DJ. 
Family owned & operated since 1980 714-636-3780 

PROFESSIONAL, EXPERIENCED DJs 
800-4-FUN-DJS 

HARPIST 

A statement of creative refinement. 
714-248-9506 

HARP Music for all occasions 714-856-9805 

HARPIST 

A Touch of Elegance for your wedding or party. 
818-787-0501 



DUO D'AMOUR 

flute & guitar — classical & jazz 
music for you & yours 
310-470-4724 



FASHIONS 



DESHENIL'S COUTURE 

Custom-made Bridals & Formals 
Dressmaking & Alterations 
714-675-3573 

WEDDING GOWNS 
new /gently used 714-770-5210 



GENERAL SERVICES 



MARRIAGE BLOOD TEST 714-834-1661 



HONEYMOON IDEAS 



A DREAM COME TRUE 
"Honeymoon Specialists" 
Westhavcn rra\ol 
714-775-1555 



JEWELRY 



DON THOMAS JEWELERS 

Quality diamonds & gifts 
Huge selection jewelry & watches 

Repairs on premises 
Confidence & sen ice since 1959 
714-772-7531 



PHOTOGRAPHY 



VIDEO EOrriNG SERVICES 

3/4 inch or 1 /2 inch tapes 
Professional & Commercial. 
Ver\' reasonable rates. 
' 714-455-3178 

WEDDING PHOTOGRAPHY SPECIALISTS 

Your once-in-a-lifetime event deserves 
Ihciviyh-ft. 714-279-8572 or 310-947-3372 

PHOTOGRAPHY 

Weddings, portraits, special occasions. 
714-722-0227 

PERFECT IMAGE PHOTOGRAPHY 

Wedding packages YOU design 
From $500 714-970*540 



V JAY'S PHOTOGRAPHY V 

'TOTAL WEDDING PACKAGE" $575 
714-854-0272 

ALEXANDER WALLACE STUDIO 

3 Albums, Canvas Portrait & Limo - $975 
800-303-5367 (800-303-LENS) 



PLANT RENTALS 



TRADITIONAL • CONTEMPORARY 
CEREMONIES • RECEPTIONS 
Instant Jungle International 

2100Canvon Drive • Costa Mesa, CA 92627 
714-645-0567 
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Real Estate Marke^lace 




THINKING ABOUT COLORADO? HOW ABOUT ASPEN? 

Want the qunlity of life that Colorado and Aspen can offer? Clean air, low crime, 
friendly neighbors. Home sales and vacation rentals in and around Aspen. 
Homes starting at $150,000! 30 minutes from Aspen. 
Bain, Hutzley & Leverich Real Estate, Ltd. Call Drew, 800-345-6568 




SEACUFF-UFE DOESNT GET ANY BETTER" 

Huntington Beach's most prestigious developments, encir- 
cling Seadiff Country Club, a short walk to the beach. 2-5 BR 
residences from 5275,000 to $1300,000. For info, call long-time 
Resident Spedalists Dick or Shirley Geosano, E.R.S. 
714-841-5177 or 714-960-7378 ERA STAR REAL ESTATE 



FREE EXECUTIVE SUITES DIRECTORY. 

Offices from 105-1150 square feet. Receptionist /secretarial 
services, conference rooms, copier, fax. Over 60 locations. 
Free directory mailed same day. 714-724-1999. 24 hours. 



COLORADO'S BEST-KEPT SECRET 
PAGOSA SPRINGS 
FREE infofinatian package - 90M41-2U7 

WOLF CREEK LAND & CATTLE, INC. - independently owned and operatwi 




"WHERE EAGLES SOAR" Colorado/New Mexico 

Panoramic snowcapped views. 35 secluded acres of 
I Majestic Range. Smell t'irgin pine fi>rest, experiettce luili mead- 
I mi's alive with wildlife. One of a kind with springs & pond. 
' $52,500, tenns.Call John or Gina, LPl, at 719-846-9867 (W) 
or 719-846-4205 (H). LAND PROPERTIES, INC 



★ ★ ENTERTAINER'S DELIGHT ★ ★ 

Custom executive home in quiet bluffs neighborhood of Costa Mesa fea- 
tures 4 large bedrooms, 3 (yes, 3!) bathrooms, cathedral ceilings, cozy step- 
down den, alarm system and more. A steal at $289,000. Call Connie Bean: 
Office - 714-893-8570; Pager - 714-820-8170; Residence - 310-592-1834. 



NO ONE KNOWS SOUTH ORANGE COUNTY LIKE ROCKY! 

Specializing in foreclosure & corporate relocations. Over 5100 million in 
sales. Recognized as one of the TOP 150 agents in the U.S. 
For any South O.C. needs, call Rocky Donathan. Lakevievk' Real Estate Co. 

Office: 714-457-3412 Res: 714-455-1317 Pager: 714-587-4331 



OCEANFRONT KONA, HAWAII (BIG ISLAND) 

3-bedroom, 3-1/2 bath duplex (2-unit condo conversion) near Magic Sands Beach. 
178 ft. ocean frontage. Koa wood cabinets, Italian marble & tile. 
Offered at appraised value of 51,400,000 

Owner (714)434-1669 (Broker Coop) 



CALIFORNIA'S MAJESTIC WILDERNESS 
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Three Rivers - Gateway to 
SEQUOIA NATIONAL PARK 

FREE INFORMATIO.N CALL 800-422-5618 



SOUTH PACIFIC ISLANDS 
Estates, resorts and opportunities in Fiji, Cook Islands, 
French Polynesia and Vanuatu. Over $300 million in listed inventory. 
PACinC ISLAND INVESTMENTS 808-883-8000 Fax 808-883-8838 



FLORIDA - ONLY $500 TO $1,000 DOWN 
Government-owned homes at 7.5% fixed. 
Excellent Rental Areas. HARPER REALTY 
FOR DETAILS, CALL CHRIS PONSONBY 310-973-6733 



BANK-OWNED . . . GREAT FINANCING!! Immaculate 4BR, 3BA, 

priced below market! Over 2,900 sq. ft. with French doors/ windows, wood 
|k floors, 2 fireplaces, wet bar, Roman tub & top-of-the-line 

■Hl^^ iccrv~ appliances. Huge, manicured yard, tile roof & 

I \Jf ^raSrofiS 3-car garage. A steal at $299,500. 714-581-1100 




* SEQUIM, WASHINGTON * 

Quiet retirement area on the Olympic Peninsula. 
New homes, view lots & acreage, MLS searches. 
Peter Black 800-962-7307 
315 E. Washington, Sequim, WA 98382 



Lee Moore 

business-my only business " 



REAL1 



PRICrD S5,nO0 BFI.OW last sale in Mission Viejo. 
Rare San Rafael model in the La Paz tract. 4-bedroom, 
2 1 /2 bath, 2,350 sq. ft. Immaculate and only $244,900. 

714-588-3342 

In the past years of my Real Estate career, I have come to realize that having 
raised a special child has given me an extra dimension of service to my aitr 
tometv-Patience! Patience to git the extra effort that makes all the difference. 




THIS EXQUISITE 4-bedroom, 2.5-bath home, located in 
exclusive, gate-guarded Coto de Caza, boasts over six acres 
of fenced pasture-land perfect for horses. Largest lot in 
track. Featuring 100 year-old oak trees and situated on 
quiet cul-de-sac street. Priced to sell at $899,000! 
Call Lyn Chadwick, The Prudential, 714-768-1000 



LANTERN BAY ESTATES 



exclusive gated area above Dana Point Harbor. 
5 bedrooms, 4 baths, furnished, ocean vu $1,150,000 



LOCATION LOCATION LOCATION 

Picture perfect 4-bedroom home (2 master tjedrooms), new exterior 
paint, many upgrades throughout. Very light and bright. Pool with 
roUaway fence. Over-sized comer lot-fX)ssible RV access. $249,900!! 

OFFERED BY NANCY WELCH, ERA STAR 
Office: 714-963-7900 Pager 714-565-6858 Home: 714-962-6882 



m^h^ DANA POINT TOWNHOME 

^^^ns^^^B ocean vu txith levels 

reduced for a quick sale- $244,000 
large main floor, master bedroom plus 2 other large bedrooms. 
2-1 / 2 baths and 2- car garage. Association, tennis, pool, spa, dubhouse. 
Qose to the Dana Point Marina. 



REAL ESTATE BROKERS, AGENTS 
AND RELATED SERVICES- 
CALL 714-545-1900 TO PLACE YOUR AD 



DANA POINT OCEAN VU LEVEL LOT - $425,000 

easy walking distance to Dana Point Harbor and all shopping. 
NANCY TAYLOR, Lantern Bay Realty, Inc 

Pagen 714-587-8377 Residence 714-248-7708 
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SCHOOLS AND CAMPS 




YOUni CARE INCORPORATED 

Adolescent Residential Treatment 

Youth Care effectively treats depression 
thought disorders, family maladjustment, 
school failure, self-destructive behaviors, 
substance abuse, physical <S sexual abuse, 
eating disorders, social withdrawal, non- 
compliant behaviors & learning disabilities. 

Utah State Licensed 
Profeuional Staff 
Accredited Junior & Senior High Schools 
Dual Diagnosis Treatment 
Free Initial Assessment 



Mailing Address: 
P.O. Box 909 
Draper, Utah 
84020 



' _jr_ 

mt 

MM 



1875 W. 
9000 South 
West Jordan, 
Utah 84088 

1-801-572-6989 




I 



2200 North Grand Avenue 
\o. Santa Ana/Orange, CA. 92701 
714-330-0302 

Oak Ridge 

Private School 



11 30 Hast Walnut Avenue 
Orange, CA. 92667 
714-63,3-9633 



REASONS TO CHOOSE 
CONNELLY SCHOOL 



• Rigorous academics 

• Small class size 

• 1 00% college acceptance 

• Religious Studies 

and Community Service 

An independent, private, Catholic high school 
for girls, grades 9-12 

31st Anniversary 
2323 West Broadway 
Anaheim, CA 92804 

(714)776-1717 .FAX (714)776-2534 




Aniiy and Nmy Acndeniy 

.xc.vdk.mic kxcki.i.knck 
i.i:.\i)i:ksiiii' 
ski.k-discii'i.im. uksi-onsimii-itv 

.\ collalc prviMiniloty schiHtl 
tor lx>y.s. ilmdcs 7-12 
.t.S iiiik-s iiortli <>l°S:iii Difiio 
• Occiiilt'roiil Ciiiiiptis • 
Sticcosfiil phicc'iiiciil >iiicc I') 10 
.\niiy & Nii\y .\ciitlciny. IV.x .VMM). 
Km. SO. CiiiisbiKl. (:.\ <>201.S-.VMK) 

(6i«>) 72'>-2.1S5 



EAGLE SPORTS CAMPS 
. AU-Sports • BasebaU 

BasketbaU 
Soccer • VoUeybail 
• CONCORDIA UNIVERSITY 
I530Concordia Irvine, CA 92715 
(714) 854-8002, ext. 423 



^d^-'^^HQRSEBACK RTOING LESSONS 

DAY & EVENING • ADULTS & CHILDREN 




1 Equipment 
Provided / SUMMER CAMP 

661-3090 



MONTESSORI 
FAR 
HORIZONS 

KS I. I!)7(i 

Pui\:vi !•; NoNsix.rvKi.vN .Sciumh. 



C;k\i)i:.s K iiiKoicii S 
Ba.si(:s pi. i s Art, 
Mi'sic, Da\c:i: AM) 
FiKi.i) Tkips. 
.Stai ri:i) uy dkijicvtici) 

TIACIIKKS 

OKIT.RINC; i\i>iMin'Ai.r/i:i> 

INSTRIXTION. 



MRS. NORA 
CUNNINGHAM, 

l)iiii;< ion 
2(i4 N(». M\i\ Sr. 
()K\\(;i;, C:A92(>()S 
(714) 997-S33.3 



You and Your Child Will Exprriencc Chrbt Ccnlrrtd Curriaihifi) 



.\fus 



(-ompniiive Spons Program \". 
High .\C4demic Standards 
Exlcrvded l>aV C« 




'W Individiializetl Ti-actving 
Hix Lundi Program 
)' Hixh .Aaiv,i» 



Close Parent/Teacher ReLuionshlps 

Pre-school - Elgth Grade 

SALEM LUTHERAN SCHOOL 

I'Wil Frank Strt-n • Orange. 9J(>(« • ("1 11 (>,W-l'M(i 



^arnifl^ "Tender 



T.L.r. 



Sr Loving Care" 



^ J. Infant • Prischool 

^e/i' After School Programs 

(714) 89^4063 Hoi Rs: 6:30am ■ 6:(W ^ 
662 1 Glen Drive • Huntington Beach • California • 92647 



CAMP TAUARACK 



In The Beautiful Oregon Cascades 
Excellent facilities, professional staff and gorgeous 
mountain lake setting. Tennis, riding, fiiking, swimming, 
t)oating and group adwilies. Summer sessions for girls. 
Ixjys and families. Free color brochure and videotape. 

Camp Tamarack P.O. Box 97 Sisters, OR 97759 
(503) 595-6665 / ACA accredited: WAIC member 



IMAGINATION CELEBRATION 
SUMMER CAMP 



Anaheim Hills Towne and Country 
Private Education Center 

PRESCHOOL • KINDERGARTEN • ELEfVlENTARY 

• Summer Sessbn Starts June 21 st 

• Arts and Crafts ^^c s©,^ 

• Camp Counselors f 

• Organized Sports 

• FiekJ Trips ^ 
•Swimming ^ fe^.f'^ 

• Intersesson Care ESL^ 968 

• Safe & Stoictured Environment 



(714) 998-9030, 6S1 1 - C Serrano Ave. Anaheim Hilk 



Founded 1891 



WASCAciredlled 



University of La Verne 



Management Degree.s; 
Bachelor's and Master's 



Evening and Weekend Classes 



• Business 

• Healthcare Management 

• Public Administration 

" Come for the L'LV decree., 
get an educationi" ^C9^ 

800/695-4858 



MISSION VffiJO NADADORES 

June 19-23 ^ ^ June 26-30 

CAMP 



Ages 9 1&: up, 6 Hour Daily Sessions 

ALL ABO-rTY LEVELS 

For a IJrochun-, CALL ^714^86^7?30 
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MAILORDER 



DISCOVER VOIR 
DESTINY! 



Call 24 Hour Live Pivchic H 

\-mmm 



».49 
/miD 



R-W, Em., Houston, TX. Musi be 1 8 years o( oge. 



Ideal for Patio, Garden or Porch. 

Seating for 2 adults 

or 3 children 
Hand forged steel, 
shaped to support all 
areas of back. 
Beautiful metal 
preserving paint 
Colors: 
Black, VNIiite, & Cream 




.Model ttiih Frame S295 
Vlcxlel without frame SI 95 



DeUvery & assembling available 
1017 E. South St. .Ana., CA 92805 

635-8431 Home 528-4789 



GET- A- WAYS 



Vihne Country is Closer 
Tfum you T/iin^ 

The Los Olivos Grand Hotel features the 
Grand Geiaway-a one night package during the 
week that includes lu.vur)' accommodations and din- 
ner. Come taste the fine wnes at the Santa Barbara 
County wineries, only 35 miles north of Santa 
Barbara. Call 1-800-446-2455 for reser\'ations or 
more information. 



"Small beautiful Inn in the Santa 
Ynez \'alley with gracious service 
& much attention to detail" 
Zagat Tra\cl Sur\-ey 




Experience the charm. hosprtaWy arxJ convenience of a small inn. 
H^ted pool, fabulous mountain view, color cable TV. air condition- 
ing, in-foom refn^ators and continental breakfast every day. A 
short walk to shops, restaurants and entertainnienl. From $35 
summer mcKveek to $75 winter weekend. 

1404 North Palm Canyon Drive Palm Springs, CA 92262 

m^w 



MAILORDER 




creen 
Doors 

90 STYLES 
'Any Wood 
'Any Size 
'Any Color 

FREE CATALOG 

Giro Coppa 

1231 Paralso Ave. 
San Pedro, CA 90731 
(310) 548-4142 



DISCOVER YOUR 
FUTURE NOW! 




Love, Money, Sikc ess. Can Be Yours 

Live 24 Hour Psychic Reading 

1-900-740-1565 s2 99/«<. 

Your Personal Horoscope Reading 
1.900-68(M422k99/inii 

F.F. !«., U, U. Wait b« 1 S ywi of oge. 



GET-A-WAYS 




San Clemcntc 

"Spanish Milage bv the Sea" 

Villa Del Mar Inn 

lAtxttrioits ()ceai\fnmt Comio Suites 
Endlesa lieachai A Magnifiixni View t(f (Jatulina 
Ideal iMcation with Perfect Four Sewmna Climate. 
Kitchen • Sficnt^roen • CalM: T\' * Phtmc • Fixhing • Surfing 
612 Avcnida Victoria. San Ciementc. <1\ 92672 

(714) 49S-S0S0 1^00-626-5080 



^^^^ 



20%OFF 

READY MADES 




Ruffled&Tailorcd Styles 

SHIPPED IN 48 HOURS! 
Simply call: 1-800-DOROTHY 

NEW Designs for the Home Catalog '4. 
(Includes all Custom and Ready Made Styles) 

Dorothy's Ruffled Originals, Inc. 

8112 .Vlarkfi St., Dept.OC 6 93 
W ilmington, NC 28405 

( MARl oriK SC "CLNCINNA n. OH • OOLDSBORO. NC 
Nn RTl.F. BK.\CH. SC • NEWPORT NEWS, \ \ 
RICHMOND. \ A- ROSWELU CA • WIl.MIN(;roN. NC 

1-800-367-6849 



GET-A-WAYS 



CiKi-Ai La Joi.i.a Vai h 



A CHARMING INN BY THE SEA 



Steps away from the Ocean & Famous 
La Jolla Cove. The Inn is surrounded 
By unique shops, exclusive art galleries 
& fme dining. 



1 110 Prospect, t-a Jolla (800) 4.W-1609 



FROM 

$69 

SUN.THUR 

EXCL 
HOLIDAYS 
EXP. 5-31 



Oceanfront Getaways 



ARRIVE ANY DAY 

$inO* PER ROOM 
lUt/< PERMGHT 



■ TWO 
NIGHTS 



I Deluxe accommodations 
I Complimentary cont'l breakfast 
I Michel Richard's 
CITRONELLE restaurant 
I Valet parking 

I In-room refrigerators/coffee-makers 



m: 

Santa Barbara bin f 

901 Cabrillo at Milpas 

800-321-0413 805-966-2285 

'Subj. lo avail. Ask fur "O.C, Mag, Pckg. Adv. Reserv. Req. Taxs. 'ffrat> atld ' ^E**^ 
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The Battle of the Basketball Stars 

See 20 NBA stars at the Anaheim Arena grand opening, June 27 • Call (310) 479-4969 for tickets 



U.S.A. 



NtAI OlSNEVlANpvrAlX 



''VOMDHAMA 



Anaheim Asena 



ANAHEIM 

CoeAngclcfimtncs 

MEDICINE 



Proceeds to benefit the Ixm Angeles Times Fund and rhe Charles D. Smith Children's Foundation and Educational Centf r. 



Wardrobes « Walk-Ins « Nurseries « Pantries • Offices ' Computer Cenccrs « Wall Systems « Entertainment Centers ♦ Garage Cabinets 








Alluring... Luxurious... Elegant... 



Transcoding the traclitiiinal vhion of wardrobe storage... This alluring quality, luxurious character, 
and elegant styling irill become yours. Achieving such a harmonious, balanced, and practical arrangement 
of one's wardrobe presents a monumental challenge which only a knowledgeable few can champion - one 
that Custom Closets has eloquently mastered. A pioneer of Closetology - The Ultimate Organization! 



CUSTOM 



CLOSETS 



Tt.ll Free (800) 287-8784 • Orange (7 14) 650-3 II 7 • LA. (310) 273-0516 • San Diego (619) 632-9086 

Frci- IVsijiii Cloiisiilrarion .mil Rstimarf. f !!all tor more information, locarion ot MotU-l Home Display neart-si you, or visit our Ix-autitut mw Slu)wni<)m. 

MniKlay thru Triday ""am - ''pm; Hveniniis am) Wt-i-kends by Appointmt-nr. 



CCnpyf.cht IWUusciim (.lc>vt> ( jim.i Mo... < A All Richti RiMniJ 




Your pulse quickens as you approach 
your Mercedes-Benz 500SL Roadster. 

You've driven other sports cars 
before, hut nothing has prepared you 
for the excitement you feel standing 
before your 500SL. 

You vvail< around the car, mar- 
veling at the elegant lines that trace a 
perfect shape in gleaming steel. 

The thought is exhilarating that 
a shape so satisfying should cloak 
performance so awesome. 

You anticipate the power that will 
soon be under your conirol-the silken 
smoothness of the 3l5hp 5-liter 
V 8 engine, pressing you back into 
your seat as it propels you to 60 miles 
per hour in as little as 6.4 seconds. 



In your mind you see yourself 
breezing along some winding country 
road, the top down, the car gripping the 
road tightly, responding instantly to 
every command, as though it were a 
natural extension of your thoughts. 

And you feel the security of know- 
ing that here is an open-air car with the 
solidity and safety engineering of a 
Mercedes. A car that takes care of you 
in so many ways: by protecting you 
with energy-absorbing crumple zones 
front and rear; In helping to defend 
you and your passenger with air bags; 
and by arming you with a roll bar that 
deploys in about 1/3 second if the sen- 
sor detects that a rollover is imminent. 

You open the door and settle into 



the leather seat, feeling it grip you 
firmly. You press a button and the seat 
and rear view mirrors customize them- 
selves to you, going through a series of 
adjustments that you have pre set. 

You fasten your seat belt and sit 
there for a moment, admiring the 
perfection of everything around you, 
your .senses flooded with expectation. 

Then you turn the key. 

For additional information about 
the Mercedes-Benz 500SL, as well as 
the 3-liter 300.S1. and the V-12 600.SL, 
call 1 800-662-9001. 




Mercedes-Benz 



'&) IVVSMeneiles Ht*n/ iil Niirih Amt-rita.liK., Monlvalc, N.l„ MemlMT ot (he Duinilfr livn/ (^ntuii. 








ccfe^rates an 

Italian Summer 



COTTURA brings sunny Italy to 
you with traditional hand-crafted 
ceramics to furnish your table, your 
garden, your home. COTTURA 
offers the most extensive 
collection of hand- crafted 
European Maiolica in the United 
States - antique reproductions 
exquisitely represented. 




Visit our 
Fashion 
Island Store and 
mention this ad 
for a free gift. 

Catalogue Available 
1-800-348-6608 

Stores: 
Fashion Island 714-644-1151 
@ 

Los Angeles 213-933-1928 
© 

Century City 310-277-3828 




Fashion Isl.ind 714-644-1151 
587 NewfKiri Cx-nter Drive 
Newport Beach 



Copyrighted material 



